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FOUR-YEAR BACHELOR OF COMMERCE
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1. Eligibility for entry to the program: First class (60%) in Senior Secondary School

Leaving Certificate or Higher Secondary (12th Grade) Certificate obtained after the

successful completion of Grade 12 or equivalent stage of education corresponding to Level-4

with commerce.

Starting from the academic session 2025—26, the eligibility for admission to the program
at the University Campus will be as per the university letter No. Academic/3145, dated 2nd

August 2025, and is as follows:

Unreserved and OBC candidates: Minimum 65% marks in 10+2 or equivalent
examination.
SC/ST candidates: Minimum 60% marks in 10+2 or equivalent examination.

2. Duration: Four Years (Eight semesters)

3. Maximum Period to Complete the Degree: Seven Years

4. Four-Year (Eight Semesters) UG Degree (Honours) with Single Major: Course

Credits: 180 credits including 12 credits through three vocational courses (work-based

learnings / internships).

5. Four-year (Eight Semesters) UG Degree (Honours with Research) with Single Major:

Course credits: 180 credits including 12 credits through three vocational courses (work-based

learnings/ internships) and 12 credits through Dissertation.

6. Requirement of marks to take entry in the fourth year for a UG Degree (Honours/

Honours with Rese ch) with single major: 75% marks and above in the first six semesters



ofUG program with single major and 12 credits through three vocational courses(work-based

learnings / internships).

7. Multiple Entry and Exit Options
(i) UG Certificate with SingleMajor

On exit after the completion ofthe first year (two semesters) with 44 credits and 4 credits ofa

vocational course (work-based learning/ internship).

Re-entry in the degree program with one major (After one-year Certificate): It is allowed

within three years, if in addition to the 44 credits, one vocational course (work based learning
/ internship) of 4 credits during the summer vacation after the second semester has been

completed. However, it is necessary to complete the degree program within the stipulated

maximum period of seven years.

(ii) Two year UG Diploma with SingleMajor

On exit after the completion of the second year (four semesters) with 92 credits including 4

credits ofvocational course (work-based learning/ internship after second year).

Re-entry in the degree program with one major (After two-year Diploma): It is allowed

within three years, if in addition to the 86 credits, two vocational courses (work-based
learning/ internships) each of 4 credits during the summer vacation after the second and

fourth semester has been completed. However, it is necessary to complete the degree program
within the stipulated maximum period of seven years.

(iii) Three-year UG Degree with SingleMajor

On exit after the competition of the third year (six semesters) with 130 credits including 4

credits ofDissertation/ Vocational Course (work-based learning/ internship after third year).

Re-entry in the four-year degree program (Honours/ Honours with Research) with one
major (After three-year UG Degree): It is allowed within three years if, in addition to the

126 credits, a vocational course (work-based learning/ internships/ dissertation) of 4 credits

completed during the summer vacation after the second, fourth or sixth semester. However,
for re-entry into the four-year degree program (Honours/ Honours with Research) with

one major, an additional requirement is the 75% marks in the first six semesters of the

UG program with one major. In the fourth year, the total number of seats for B.Com
(Honors) and B.Com (honors with research) will be allotted as per university guidelines.

However, it is necessary to complete the degree program within the stipulated maximum

period of seven years.



8. Components of a Course

Each course may have only lecture component or a lecture and tutorial component or lecture

and practicum component or lecture, tutorial, and practicum component, or only a practicum

component.

9. Credits

(i) 1 credit of lecture/ tutorial means one hour of engagement per week and is equivalent

to 15 hours of teaching in one semester.

(ii) I credit of Workshop/ internship/ project/ studio activity/ practical/ lab work/

community engagement/services/ fieldwork means two hours of engagement per

week and is equivalent on 30 hours ofengagement in one semester.

10. Category ofDiscipline

The Four-YearUndergraduate Program will comprise two categories of disciplines.

(i) Major discipline: A discipline or subject of main focus and the degree will be

awarded in that discipline on securing the prescribed number of credits.

(ii) Minor discipline: A discipline or subject other than the main subject of focus.

11. Category of Courses

The Four-YearUndergraduate Program will comprise various categories ofcourses

I. Major Discipline Specific Core Course (MJDSCC)

DSC/ MJDSCC are the core credit courses of the specific discipline spreading across the

semesters giving adequate knowledge ofthe Major Discipline.

II. Major Discipline Specific Elective Course (MJDSEC)
DSEC/ MJDSEC are the discipline-specific open elective courses offered from a pool of

courses by the Department itself. MJDSEC once allotted (as per rule) to a student will not be

changed.

111. Minor Generic Elective Course (MNGEC)

GEC/ MNGEC courses will provide multi-disciplinary or interdisciplinary knowledge to

students. These are offered through a pool of courses by different departments of studies

across different Faculties to be opted for by students other than their major discipline or

specialization. It mayb ong to the same Faculty of tudy.



Example: If a student is admitted in UG (Honours/ Honours with Research) in Commerce,

He/ She may opt for any subject (other than Comerce) belonging to any Faculty as GEC/

MNGEC. GEC/ MNGEC once allotted (as per rule) to a studentwill not be changed.

IVO Ability Enhancement Course (AEC)

AEC courses will aim to create competency in a Modern Indian Language (MIL) and in the

English language with special emphasis on language and communication skills. These

courses should enable students to acquaint themselves with the cultural and intellectual

heritage of the chosen NflL and English language. These will be mandatory for all disciplines.

V. Skill Enhancement Course (SEC)

The Departments shall offer these courses across Faculties in groups. These courses are

aimed at imparting practical skills, hands-on training, soft skills, etc., to enhance the

employability of students. A student can pick any course of choice from the pool of courses.

(Example: Programming Languages, Web Designing, Graphic design, Languages, Project

Management, Data Analysis and Visualization, Photography, Financial Literacy, Customer

Service and Sales Techniques, Cyber security, etc.)

VI. Value Addition Course (VAC) Common to all UG Students

These courses will be based on ethics, culture, Indian Knowledge systems, constitutional

values, etc. to understand India, sports education, Yoga education, Health and Fitness

education, environmental education, digital and technological solutions, and similar courses.

VII. VIAPCW: Summer Vocational Course/ Internship/ Apprenticeship/ Project/ Community

Outreach/ Workshop

VIII. Research Project /Dissertation

12. Outcomes: Please refer to the UGC Curriculum and Credit Framework for

Undergraduate Programs, December 2022) and CCS University guidelines.

13. Standard of Passing & Award Division
Standard of passing & award of divisions shall be as per the university policies for other

under graduation honors programm



14. Continuous Internal Assessment

The continuous internal assessment system, including the assessment components,

periodicity, and proportionate weight in the total score for a particular course, is as per the

policies and practices of the university.

15. End Semester Examination
The end semester examination for courses scheduled in the teaching semesters will be

conducted and results declared by the university. The question paper pattern for these

examinations will be as per the format decided by the university.

16. Attendance

The mandatory minimum attendance in teaching semesters is as per the existing policies and

practices of the university.

17. Seat Allocation for B.Com. (Honours) and B.Com. (Honours with Research)

The number of seats for B.Com. (Honours) and B.Com. (Honours with Research) will be

determined in the seventh semester in accordance with the university's policies governing

four-year (Honours/ H ours with Research) degree programs.



B.Com. (Hons./Hons. with Research) Structure with Credit hours

Course Code

DSC- 1 1

DSC- 1 2

DSC- 1 3

GEC- 1 1

GEC- 1 2

VAC- 1 1

AEC- 1 1

DSC-2 1

DSC- 2 2

DSC- 2 3

GEC- 2 1

GEC- 2 2

SEC- 2 1

VAC-2.1
AEC-2.1

VIAPCW

Course Title

SEMESTER 1

Management Princi les and A lications

Business Laws
Financial Accountin
Accounting for Everyone
OR
Marketin for Be inners

Any VAC from university pool

OR
Developingsoft skills and personali

Any AEC from universi ool

Total credits in first semester

SEMESTER 2

Co orate Accounting
Business Mathematics

Human Resource Management
Communication inManagemellt
OR
Finance for Eve one
Com uterised Accountin S stem

An VAC from SWAYAM Portal

An AEC from university ool

Total credits in second semester
*VIAPCW — in the summer break after
semester II

Total credits after one ear

Course

MJDSCC
MJDSCC
MJDSCC

MNGEC

VAC

AEC

MJDSCC
MJDSCC
MJDSCC

MNGEC

SEC

VAC
AEC

VIAPCW

Credit

4

4

4

4

2

2

22

4

4

4

4

2

2

2

22

4

Marks

100

100

100

100

100

100

100

100

100

100

100

100

100

Note: (i) Undergraduate Certificate in Major Discipline after securing 44credits in four
semesters (two year) ofa UG(Honours/honours with Research) program with single major;
(ii) To exit after first year a 4 credits Vocational
Course/Internship/Apprenticeship/Project/Community Outreach/Workshop (VIAPCW) is
mandatory to be done after rst year.



DSC- 3 1

DSC- 3 2

DSC- 3 3

Note:
DSE- 3 1

DSE- 3 2

GEC- 3 1

GEC- 3 2

SEC- 3 1

AEC- 3 1

DSC-4 1

DSC- 4 2

DSC- 4 3

DSE- 4 1

DSE- 4 2

GEC- 4 1

GEC- 4 2

SEC- 4 1

VAC- 4 1

AEC- 4 1

SEMESTER 3

Business Economics
Business Statistics

Marketing Management

MJDSCC
MJDSCC
MJDSCC

4

4

4

100

100

100

Student needs to choose either one DSE or a GE course from any other department
Financial Statements Analysis
OR
Business Entrepreneurshi
General Management
OR
Fundamentals of e-commerce
Advanced Spreadsheet Application in
Commerce and Business

An AEC from University Pool
Total credits in third semester

SEMESTER 4

Financial Management

Cost Accounting
Auditing

MJDSEC

MNGEC

SEC

AEC

MJDSCC

MJDSCC
MJDSCC

4

4

2

2

20

4

4

4

100

100

100

100

100

100

100

Note: Student needs to choose either one DSE or a GE course from any other department

VIAPCW

Business Environment
OR
Business Communication
Personal Financial Planning
OR
Fundamentals ofFinancial Technolo
Data Visualization
Ancient Trade and Chanakya Management

Any AEC from University Pool

Total credits in fourth semester
*Vocational course/lnternship/
apprenticeship/

Total credits after second ear

MJDSEC

MNGEC

SEC

VAC
AEC

VIAPCW

4

4

2

2

2

22

4

86+4*

100

100

100

100

100

100

Note: (i) Undergraduate Diploma in Major Discipline after securing 86 credits in four
semesters (two year) ofa UG(Honours/honours with Research) program with single major;
(ii) To exit after second year a4 credits Vocational
Course/Internship/Apprenticeship/Pro• t/Community Outreach/Workshop (VIAPCW) is
mandatory to be done either er first or second year.



DSC- 5.1

DSC- 5.2

DSC- 5.3

DSE- 5.1

DSE- 5.2
GEC- 5.1

GEC- 5.2

DSC- 6.1

DSC- 6.2

DSC- 6.3

DSE- 6.1

DSE- 6.2
GEC- 6.1

GEC- 6.2

VIAPCW

SEMESTER 5

Income-Tax Law and Practice

Economics Laws
Investment Banking and Financial
Services

MJDSCC
MJDSCC
MJDSCC

Note: Student needs to choose one DSE of the department
Advertising and Sales Management

OR
Team Building and Leadership
Develo ment
Fundamentals ofHuman Resource
Management
OR
Digital Marketing

Total credits in fifth semester
SEMESTER 6

Company Law

Goods & Services Tax (GST) and
Customs Law

Investing in Stock Markets

MJDSEC

MNGEC

MJDSCC

MJDSCC

MJDSCC

Note: Student needs to choose one DSE of the department
Marketing of Services

OR
Industrial Relations and Labor Laws
Fundamentals of International Business

OR
Indian Econom

Total credits in sixth semester
*Vocational course/lnternship/
a renticeshi /

Total credits after third ear

MJDSEC

MNGEC

VIAPCW

4

4

4

4

4

20

4

4

4

4

4

20

4

100

100

100

100

100

100

100

100

100

100

100

126+4*
Note: (i) Three-year undergraduate degree in Major Discipline after securing 126 credits in six
semesters (three year) ofa UG (Honours/honours with Research) program with single major;
(ii) To exit after third yea a 4 credits Vocational Course/Internship/Apprenticeship/Project/
Community Outreach/ rksho (VIAPCW) is mandatory to be done within first three years.































































































































































































Programme: B.Com. (Honours/

Honours with Research) Year: Third

Subject: COMMERCE
Course Title: Income-Tax Law and Practice

Course Code: DSC - 5.1

Semester: V

(Theory)

Course Outcomes: The course aims to impart knowledge of law pertaining to levy of income tax in

India.
Learning outcomes:
After completion of the course, learners will be able to:

analyse the basic concepts of income tax and determine the residential status of different persons;
compute income under the heads salaries 'and income from house property
compute income under the heads profits and gains of business or profession 'and capital gains
compute income under the head income from other sources 'and understand the provisions relating
to income of other persons included in assessee'stotal income; and
anal se various deductions and com utation of total income and tax liabili of individuals.

Credits: 6

Max. Marks: 25+75 (Internal + External)

Core Course

Min. Passing Marks:

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

1

II

Topics

Basics and scope of total income-
Introduction of income tax law: significant concepts including assessee,
previous year, assessment year, procedure of calculation of total income.

Residential status and scope of total income: -Residential status of individuals,

HUF, Firms, AOPs and BOPS, Companies, Local authorities and artificial
•uridical ersons, Sco e of total income.

Heads of income
Salaries: Introductions, Basis of Charge, Salary, and profit in lieu of Salary,

Deductions from the Salaries.
Income from house Property: - Chargeability, composite rent, income from
house property situated outside India, determination of annual value,

deductions from annual value, Computation of Income from House Property for
different categories of people; Inadmissible Deductions, Treatment of income
from co-owned Property, Deemed Ownership.
Profits or Gains of Business or Profession: Meaning of Business or

Profession, Method of Accounting; Income chargeable under this head,

Speculation Business, Computation of Profits and Gains, Admissible
deductions, Inadmissible deductions, Profits chargeable to tax, Certain
deductions to be made, Compulsory maintenance of Accounts, Special
provisions for computing profits and gains of business on presumptive Basis;
Com utation of busin s income in cases where income is artl a riculture

No. of
Lectures =

60

12

12



111

IV

and partly business in nature.
Capitalgains: Introduction, Short term and long term Capital Assets, scope and

year of chargeability, capital gains on buy back of shares or specified securities,

Important definitions, Mode of computation of Capital Gains, cost of
acquisition, cost of improvement, Computation of capital gains in case of-
Depreciable assets, Market, slump sale; Advance money received, Exemption
of capital gains, Tax on short term capitals gains in respects of equity/units of

an equity oriented funds, Tax on long term capitals gains.
Income From Other Sources: Introduction, Method of accounting, income
chargeable under this head, applicable rate of tax in respect of winning from
any online games, Deductions Allowable, Deductions not Allowable, Deemed
income chargeable to tax.

Income of other persons, Aggregation of Income, set offs, carry forward of
losses.
Income of other persons included in Assesses total income: Clubbing of
income- An introduction; Income of other person includible in Assessee's total
income, Income of other person includible in individual's total income, Cross
transfer, conversion of self- acquired property into property of a Hindu
Undivided Family, Income i des Loss.
Aggregation of income t offAnd Carry Forward ofLosses: Aggregation of
income, concept of -off and carry forward of losses, inter source adjustment,
inter head acl• ment, carry forward and set off of loss from house property
and buyin ss losses, Losses in speculation Business, Losses under the head
Capital gains, Losses from the activity of owning and maintaining race horses,

order of set-off of losses, submission of return of losses.
Deductions, Tax deducted at Source, Tax Collection at Source:

Deductions from gross total Income: General provisions, Deductions in

respect of certain payments, Deductions in respect of certain incomes,
Deductions in respect of other income, other deductions, Deductions under
section IOAA.
Advance tax, tax deductions at source and tax collection at source: Deduction
of tax at source and advance payments, Direct payments, Deduction of tax at

source, certificate of deduction of tax at a lower rate, No deductions in certain
cases, Miscellaneous provisions, Advance payment of tax, Tax collection at

source- Basic concept.

Computation of Total Income and Tax Liability:

Provisions for filing return of income and self-assessment: - Computation of
total income and tax liability of individuals (On-line filing of Returns of
Income & TDS).

12

12

12

The learners are required to:

1. discuss selected provisions of the Income-tax Act, 1961 from the official website of Government of
India;
2. refer the Finance Act to learn about the amendments done in various provisions of the Income-tax
Act, 1961;



Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assi ents etc.

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

Income tax laws- Dr. H.C. Mehrotra, Dr. S.P. Goyal ,SahityaBhawan Publications.

o Income tax laws- Prof. Preeti Rani Mittal, Dr. Anshika Bansal, Sultan Chand & sons.

Income tax laws- Dr. Girish Ahuja, Dr. Ravi Gupta , Commercial Law Publications.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online stud materi VAYAM Portal htt sdc.oov.in/Home.as x



Programme: B.Com. (Honours/
Year: ThirdHonours with Research)

Subject: COMMERCE
Course Code: DSC - 5.2 Course Title: Economic Laws

Semester: V

(Theory)
Course Outcomes: To provide foundational knowledge of key legislative frameworks governing
competition, banking, insurance, foreign exchange, and intellectual property in India.
Learning Outcomes: After the completion of the course, the learners will be able to:

o Explain the objectives and scope of the Competition Act, 2002, and describe the role and powers of
the Competition Commission of India.
Identify the legal definitions, rights, and government initiatives related to MSMEs under the

MSMED Act, 2006.
' Interpret the provisions of banking and insurance laws in India, including the Banking Regulation

Act, Insurance Act, and the functions ofRBI and IRDAI.
Analyse the key features and enforcement mechanisms under the FEMA, 1999, and the PMLA,
2002, with a focus on financial compliance and anti-money laundering measures.

o Demonstrate understanding of Intellectual Property Rights (IPR) laws and their application in
protecting innovation and business assets.

Evaluate the legal framework of the Information Technology Act, 2000, including provisions
related to cybercrime, data privacy, and digital security.
Apply relevant legal provisions to hypothetical or real-world business scenarios, fostering sound
legal reasoning and ethical decision-making.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Core Course

Min. Passing Marks:

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

1

11

111

Topics

The Competition Act 2002 & Specific Legal Provisions Related to MSME
Sector
Competition, Meaning, Objectives, Extent, and Applicability, Competition

Commission of India;
Definition Of MSME, Rights Available to MSME, Measures for Promotion of
MSME under MSMED Act 2006.
Laws and Regulations Related to Banking and Insurance Sector
The BankingRegulation Act, 1949; Role of Reserve Bank of India, Security and
Reconstruction of Financial Assets and Enforcement of Security Interest Act
2002.
The Insurance Act, 1938, The Insurance Regulatory and Development
Authority Act, 1999.
The Foreign Exchange Management Act, 1999 and The Prevention of
Money Laundering Act 2002.
S ecial Provisions Re ed to FEMA 1999 And PMLA 2002

No. of
Lectures =

60

12

12

12



V

Intellectual Property Rights Laws
The Trademarks Act 1999, Patents Act, 1970, The Designs Act 2000
Geographical Indications of Goods (Registration and Protection) Act 1999,

co i htAct 1957.

Laws And Regulations Related to Cyber Security and Data Privacy
The Information Technology Act 2000 and Rules framed there under- Sensitive
Personal Data Rules;
Basic Principles of Data Privacy, Data, Privacy and Business Intelligence;
C bercrime/Cyber Frauds - Meanin , Remedies, and Penalties

12

12

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assi ents etc.

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

S.C. Tripathi — The Competition Law in India: Policy, Issues, andDevelopments, Central Law
Publications
Avtar Singh — Competition Law, Eastern Book Company
Avtar Singh — Law ofInsurance, EasternBook Company
Tannan's Banking Law and Practice in India — M.L. Tannan, LexisNexis
K.C. Shekhar&LekshmyShekhar — Banking Theory and Practice, Vikas Publishing
Taxmann — Law Relating to Prevention ofMoney Laundering Act
P. Narayanan — Intellectual Property Law, Eastern Law House
S.R. Bhansali — Information Technology Act with Cyber Laws, University Book House
Vakul Sharma — Information Technology Law and Practice, Universal Law Publishing
Justice Yatindra Sin h —C ber Laws, Universal Law Publishin

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online stud material SVAYAM Portal htt ://heecontent.u sdc. vovsin/Home.as x



Programme: B.Com. (Honours/
Honours with Research)

Course Code: DSC - 5.3

Year: Third

Subject: COMMERCE

Course Title: Investment Banking and
Financial Services

Semester: V

(Theory)

Course Outcomes: The course is designed to equip students with the essential theoretical and
conceptual knowledge of investment banking and financial services.
Learning Outcomes: After completion of the course, students will be able to:

l. Investigate the operations of investment banking.
2. Outline the steps involved in issue management.
3. Interpret the dynamics of corporate restructuring.
4. Assess the intricacies ofmergers and acquisitions.
5. Analyze the array of financial services offered in financial markets.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Elective Course

Min. Passing Marks:

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

1

11

111

Topics

Investment Banking: Introduction: Concept, Importance; Commercial Banks
vs. Investment banks; Functions of Investment Banks; Types of Investment
banking operations; Investment Banking in India — Evolution, characteristics;
Recent Developments and the way ahead; Structure of Investment Banks; SEBI
guidelines for Merchant Bankers, Pre-issue and Post-issue regulatory
framework.
Issue Management: Emergence and role of Capital markets, Types of Issue:
Public Issue, Book building, Green Shoe option, Private placements,
Preferential allotment, Rights Issue, Bonus Issue, Depository Receipts; Process
of Issue Management; Lead Managers — Duties and responsibilities of Lead
Managers; Underwriting- concept and types; Issue management intermediaries;
De-mat account — Concept and importance; Depository System — NSDL,
CDSL.
Financial Services -I: Leasing — Concept and types of leasing; Venture Capital
— various steps in venture financing; Start-ups — Concept and financing; Mutual
Funds - Role, Types of Mutual Funds; Pension Funds; Insurance-
Classification, Principles of insurance; An Overview of Regulatory Framework
- RBI, SEBI, IRDA, PFRDA.
Financial Services -II: Banking products and services — Recent trends;
Innovations in banking sector; NBFCs - Concept, Commercial Banks vs.

NBFCs, Services provided by NBFCs; Housing Finance- Concept and Types,
Housing Finance institutions; Credit Rating- Concept and significance, Credit
Rating Agencies; Factoring and Forfaiting; Securitisation concept,
securitization as funding mechanism; Fi ncial Counsellin ; Portfolio

No. of

Lectures =

60

12

12

12

12



mana ement services.
Mergers and Acquisitions: Process ofM&A, Role of Investment Bankers in

M&A; Rationale and considerations ofM&A; Financial Evaluation ofM&A;
Valuation techniques — Comparable companies analysis, Precedent Transaction
analysis, Discounted Cash Flow Analysis, Leveraged Buyouts; Takeover
defenses; Corporate Restructuring — Methods of corporate restructuring;
Challen es: Le al, ethical and overnance issues in Investment Bankin

12

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assi ents etc.

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
Frederic S. Mishkin, Stanley G. Eakins. Financial Markets and Institutions, Pearson
Education, New Delhi; 7thedition.

o Gordon E.& Natarajan K. (2019). Financial Markets and Services. Himalaya Publishing
House.
Khan M.Y. & Jain P.K.: Financial Services, Tata McGraw Hill.

o Pratap, Giri S.: Investment Banking, McGraw Hill, 4thEdition.
Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

e courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOUSuggested equivalent o
& UPRTOU online s y material SVAYAM Portal htt sdc.o•ov.in/Homeas x



Programme:B.Com. (Honours/
Honours with Research)

Course Code: DSE - 5.1

Semester: VYear: Third

Subject: COMMERCE
Course Title: Advertising and Sales

(Theory)Management
Course Outcomes: The objective of this course is to provide basic knowledge of concepts, Principles,
Tools and techniques ofAdvertising and Sales management in Marketing.
Learning Outcomes: At the end of the course, learners should be able to:

To understand the nature, role, and importance of sales management and advertising in marketing

strategy
To understand effective design and implementation of advertising strategies
To present a general understanding of content, structure, and appeal of advertisements
To understand ethical challenges related to responsible management of advertising and sales

management.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Elective Course

Min. Passing Marks:

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

1

11

111

IV

Topics

Sales Management: Concept, objective and functions, Importance and

Limitations of Sales Management, Nature scope and Importance of
Salesmanship, Classification of Salesmanship, Selling process and Theories of
Selling.
Sales Organization: Nature of Sales management position, Functions and

Qualities of Sales Executives.
Sales Organization: Purpose and types of Sales Organization, Steps involved in

setting up Sales Organization, Factors determining the size of Sales
Organization.
Sales Force Management: Concept and functions of Salesman, Kinds of
Salesman, Essential qualities of a successful Salesman, Recruitment and
selection of salesman, Salesman's Training objectives and methods of
Salesman training.
Compensating Salesman: Elements of Ideal compensation plan, Methods of
compensation, Motivation to Salesman, Controlling the Sales personnel,
Evaluation and Su ervision.
Advertising: Nature, concept, objectives and types of Advertising, Advertising
Media- Important modes ofMedia and their merits and demerits.

Advertising Budget- Factors determining the size of advertising budget,
Methods ofAdvertising budget.
Creation of Advertisement- concepts, feature and classification of Advertising
A eal, Adve ing Co y and Layout, Role o Advertisin Agency.

No. of
Lectures —

60

12

12

12

12

12



Programme: B.Com. (Honours/

Honours with Research)

Course Code: DSE - 5.2

Year: Third

Subject: COMMERCE
Course Title: Team building and Leadership

Develo ment

Semester: V

(Theory)

Course Outcomes: The course aims to familiarize the learner with emerging leadership theories and
team building practices prevailing in Modern day Business organizations. The idea is to Clearly reflect
the role of a leader in the growth of a business enterprise and holistic development of individuals into
business leaders functioning with management principles and practices.
Learning Outcomes:
After completion of the course, learners will be able to:

Understand the basics of Team Building and leadership skills and its levels along with its different
functions.

Evaluate the various ways of planning, organizing and controlling the resources of business
or anizations.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Elective Course

Min. Passing Marks:
• L-T-P: 3-1-0

No. of

Lectures =Unit

1

II

111

IV

Total No. ofLectures-Tutorials-Practical (in hours per week).

Topics

TeamBuilding Process
Overview of team; Difference between Groups and Teams. Types of Teams-
Problem-solving Teams, Self-Managed Teams, Cross-functional teams, Virtual

Teams. Evaluating team performance, Goal Setting of Team, defining roles and

Responsibility of team members; External and Internal factors affecting team
buildin .

Leadership
Meaning, Concepts and Myths about Leadership, Components of Leadership,
importance. Leadership Skills — Basic Leadership Skills, Building Technical
Competency, Advanced Leadership Skills, Building High Performance Teams.
Leadershi Skills, Historical Overview
Theories of Leadership
Traditional Theories-Great Man Theory, Trait Theory, Behavioral Theories-
Ohio Studies,Michigan Studies, Managerial Grid, Contingency theories-
Fiedler's Theory, Hersey and Blanchard Situational Model, Path Goal Theory,
Transformational Leadership, Transactional Leadership, Charismatic
Leadershi , Servant Leadershi , Ethical Leadershi
Leadership & Innovations
Meaning, Audience analysis, Audience Engagement & Leadership, Influencing
through Leadership, Leadership in Academic Life, Corporate Space, Public
Life, Social Leadershipand Political Leadership.Contemporary Leaders: Cases
on contem orar leaders like Narend Modi, IndraNoo i, Ratan Tata, Nara an

60

12

12

12

12



V

Murthy
E Leadership
Meaning, definition, need and significance especially pre covid, during covid
and post covid, social media and leadership, Use of social media and video
conferencing tools for electronically connecting the team and the leaders, e-

leadershi and collaborative tools. Use of technolo in rovidin e-leadershi

12

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

A Handbook of Leadership Styles. (2020). United Kingdom: Cambridge Scholars Publishing.
Chhabra, T. N. (2022). Business organisation and management. (2nd revised ed.). Delhi, India:

Sun India Publications.

Day, D. V. (2014). The oxford handbook of leadership and organisations. (1st ed.). Oxford,

New York, United States: OxfordUniversity Press.
o Griffin, R. W., Phillips, J. M. , & Gully, S. M. (2017). Organisational Behavior:
Managing People and Organisations. Cengage Learning.
Gupta, C. B. (2022). Business organisation & management. Delhi, India: Sun India

Publication.EC (1267) - 25.08.2023

Hughes, R. L., Ginnett, R., & Gordon, C. (2019). Leadership: enhancing the lessons of
experience. (9th ed.). Mcgraw Hill Education.

Hersey, P. K., Blanchard, D. , & Johnson, D. (2013). Management ofOrganisational
Behavior: Leading Human Resources. Pearson Education.
Koontz, H., &Weihrich, H. (2012). Essentials ofmanagement: an international and
leadership perspective. (9th ed.). McGraw Hill Education.

Mittal, R. (2015). Leadership: personal effectiveness and team building. (2 nd ed.). Uttar
Pradesh, India: Vikas Publishing House Pvt. Ltd.
Nooyi, I. K. (2021). My life in full: work, family, and our future. Penguin.
Northouse, P. (2018). Leadership: theory and practice. (8th ed.). California, United States:

SAGE Publications Inc.
Robbins, S. P., Judge, T. A., & Vohra, N. (2018). Organisationalbehaviour. (18 th ed.).
Pearson.

Wang, X., wei, X., Van wart, M., McCanhy,A., Liu, C., Kim, S., & Ready, D. H. (2023). The
role of E-leadership in ICT utilization: A project management perspective. Information

Technology and Management, 24(2), 99-113.
o Willink, J. (2020). Leadership strategy and tactics: field manual. New York, United

States: Macmillan Publishers.

Suggested Continuous Evaluation Methods:
Examination etc.

Suggested equivalent online courses: Suggest•
& UPRTOU online dy material SVAYAM P

ign ent nternal, Quiz, PPT presentation, External

igi platforms web links - ePG-Pathshala, IGNOU
a t sdcsoov.in]blomesaspx



Programme:B.Com. (Honours/

Honours with Research)

Course Code: GEC - 5.1

Semester: VYear: Third

Subject: COMMERCE
Course Title: Fundamentals of Human (Theory)

Resource Mana ement

Course Outcomes: The course aims to introduce learners with the techniques and principles to

manage Human Resource by exposing them to the key concepts and for better performance in the

workplace environment.
Learning Outcomes:
After completion of the course, learners will be able to:

Examine the organisational human resource processes.
' Compare job analysis, job description, and job design.

Evaluate the relevance and methods of training and development.

' Categorise the requisite skills in performance appraisal and compensation of employees.
o Sta e simulation activities on work life balance.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Total No. ofLectures-Tutorials-Practical (in hours per week).

General Elective Course

Min. Passing Marks:
• L-T-P: 3-1-0

No. of
Lectures =Unit

1

11

111

V

Topics

Introduction to HRM
Concept, functions and significance ofHRM. Challenges of human resource
management. Workforce diversity, employee empowerment, maintaining work
life balance, and stress mana ement, Downsizin
Human Resource Planning and Procurement
Quantitativeand qualitative dimensions of human resource planning; job
analysis, job description and job specification. Recruitment: concept, sources
and techni ues. Selection: conce t and rocess.
Employee Training and Development
Training: concept and methods; Apprenticeship, understudy, job rotation,
vestibule training. case study, role playing, and sensitivity training.
Development: In-basket, management games, conferences and seminars,
coachin and mentorin , mana ement develo ment ro am
Performance Appraisal and Employee Compensation
Performance appraisal: nature, objectives and process; Performance
management; Methods of performance appraisal; Potential appraisal; Employee
counselling; Job transfer and promotion.
Compensation - Concept and policies, Base and supplementary compensation;

Individual, group and organisation incentive plans; Fringe benefits;
Performance linked compensation; Employee stock option; Pay band

com ensation s stem; Job evaluation.

Em 10 ee Maintenan and Emer in s es in HRM

60
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Employee health, welfare and safety; Social security; Employer-employee
relations; Grievance handling and redressal; Industrial disputes: Causes and
settlement machinery; Contemporary issues in HRM: Human Resource
Information System (HRIS); HR Audit, emerging job opportunities, e-HRM,
work life balance and work from home.

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
Aswathappa, K. & Dash, S. (2021). Human Resource Management-Text and cases, Ninth Edition,

TataMcGraw-Hill.
Chhabra, T. N. & Chhabra, M. (2020). Human Resource Management. Delhi:Sun India Publications.
Decenzo, D.A. ,& Robbins, S. P. (2009). Fundamental of Human Resource Management. New Jersey;

Wiley.
o Dessler G. &VarrkeyB.(2020).Human Resource Management , Sixteenth Edition Pearson Paperback.
o French, W. L. (2006). Human Resource Management. Boston: Houghton Mifflin.
Gupta, C. B. (2018). Human Resource Management. Delhi: Sultan Chand & Sons.

o Pattanayak. Human Resource Management, 6th ed. PHI learning

Prasad, L.M. (2018). Human Resource Management, Delhi: Sultan Chand & Sons
Rao, V. S. P. (2020). Human Resource Management. Delhi: Second edition,Taxmann's

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivale nline courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU onlin s dy material SVAYAM Portal htt sdc. ov.in/Home.as x



Programme: B.Com. (Honours/

Honours with Research)

Course Code: GEC - 5.2

Year: Third

Subject: COMMERCE

Course Title: Digital Marketing

Semester: V

(Theory)

Course Outcomes: The course aims to provide knowledge regarding the concepts, tools, techniques
and relevance of digital marketing in the current scenario. It also enables the learners to learn the

practical application of the Digital Marketing tools and the ethical and legal issues involved therein.
LearningOutcomes: After completion of course, learners will be able to:

Identify and assess the impact of digital technology in transforming the business environment and also
the customer journey.

Understand the Digital Marketing Landscape
o describethefunctioningofthedigitalmarketersandhowitisdifferentthanthe traditional marketing

practices
explain the significance of digital marketing tools, such as, SEO, Social media platforms, Online
advertising, Blogging etc.

o gather knowledge about the ethical considerations and the regulatory framework of digital
marketin in India

Credits: 4

Max. Marks: 25+75 (Internal + External)

General Elective Course

Min. Passing Marks:

L-T-P: 3-1-0

No. of
Lectures =Unit

1

11

111

Total No. ofLectures-Tutorials-Practical (in hours per week):

Topics

Introduction
Concept, Scope and Importance of Digital Marketing, Traditional Marketing vs
Digital Marketing, Challenges and opportunities for Digital Marketers, Digital

Marketin landsca e: an overview of Indian Markets.
Digital Marketing Management
Digital marketing-mix, Segmentation, Targeting, Differentiation and
Positioning: Concept, Levels, and strategies in digital environment, Digital
Technology and Customer Relationship Management, Digital Consumers and
their Bu in Decision rocess.
Digital Marketing Presence
Concept and role of Internet in Marketing, Online marketing Domains, The
P.O.E.S.M. Framework, Website design and domain name branding, Search

Engine Optimization stages, Types of traffic, Online Advertising: Types,
formats, requisites of a good online advertisement, Email marketing: types and
strate ies.

InteractiveMarketing
Interactive Marketing: Concept and options, Social media marketing: concept
and tools, Online Communities and Social networks, Blogging: types and role,

bile marketin tools, PPCto s and techni ues,Video marketin .

60

12

12

12

12



marketing, Payment options and Gateways.

Ethical and Legal Issues
V Ethical Issues and Legal Challenges in digital marketing, Regulatory

framework for di ital marketin in India.
12

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

AhujaV (2015).Digital Marketing. Oxford University Press.
Chaffey, D., Chadwick, F.E., Johnson, K., & Mayer, R. (2008). Internet Marketing: Strategy,
Implementation and Practice. New Jersey: Pearson Hall.
Charlesworth,A.(2018) .Digital Marketing: A Practical Approach. Abingdon: Routledge.
Frost, R. D., Fox, A., & Strauss, J. (2018). E-Marketing. Abingdon: Routledge.
Gay, R., Charlesworth, A., &Esen, R. (2007). Online Marketing: A Customer Led Approach.
Gupta,S.(2018). Digital Marketing. Delhi: TataMcGraw Hill Education.
Kapoor, N. (2021). Concept Building Approach to Digital Marketing. Delhi: Cengage Learning
India Pvt. Ltd.
Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Digital Marketing: 4.0 Moving from Traditional to

Digital. New Jersey: JohnWiley & Sons.

MaityM(2022). Digital Marketing.Oxford University Press.
Mathur,V.&Arora,S. Digital MarketingPHI Learning
Ryan, D. , & Calvin, J. (2016). Understanding Digital Marketing: Marketing Strategies for Engaging
the Digital Generation. London: Kogan Page. Oxford University Press.
Tasner,M.(2015).Marketing in the Moment: The Digital Marketing Guide to Generating More Sales
and Reaching Your Customers First. London: Person.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online s dy material SVAYAM Portal htt yv//heegontentgu 'Sdc.



Programme:B.Com. (Honours/

Honours with Research)

Course Code: DSC - 6.1

Year: Third

Subject: COMMERCE
Course Title: Company Law

Semester: VI

(Theory)

Course Outcomes: The course aims to develop and comprehend business and its processes in

accordance with the provisions of the companies Act, 2013 while analyzing case laws.

Learning outcomes: After completion of the course the students will be able to learn-
Basic and broad knowledge of provisions of the Companies Act 2013.
Awareness of Share Capital, Dividends, Accounts and Audit.
This course will provide better understanding of the different clauses of Company law which a

business manager must know for better decision making.
Awareness about the statutory requirements in relation to memorandum of association, articles of

association and prospectus.
Understanding about types of directors and their responsibilities.
Basic Knowled e about Administration of Com an Laws (includin NCLT).

Credits: 6

Max. Marks: 25+75 (Internal + External)

Core Course

Min. Passing Marks:

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

1

11

111

V

Topics

Relevant section 1 to 22
Introduction to Companies Act, 2013; Important Definitions; Incorporation of a

company and matters incidental thereto. Documents of company-
Memorandum ofAssociation (MOA) and Article of Association (AOA)
Relevant section 23 to 87

Prospectus and Allotment of securities- Public offer & Private Placement;
Share Capital & Debentures; acceptance of Deposits by Companies;
Re istration of char es.

Relevant section 88 to 148
Register of Members, AnnualManagement & Administration

Returns,Meetings and types of meetings. Annual General Meeting, Extra
ordinary General Meeting; class meetings. Resolutions- Ordinary and special,
Declarations and a ment ofDividend; Accounts and Audit of com anies.

Relevant section 149 to 195) & Relevant section 241to 246

Directors Appointment & Qualification; Meeting of Board and its

powers; rule of supremacy of majority. Rights of minority Prevention of

o ression & Mismana ement
Relevant section 270 to 365
Winding up — Modes of winding up, winding up by Tribunal, voluntary
windin u and other le al rovision relatin to windin u . Li uidator and

No. of

Lectures =

60

12

12

12

12

12



ty es of li uidators, official Li uidator.
The learners are required to:

Provisions of the Companies Act, 2013 and Amendments u to date

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
Chadha R. & Chadha, S. Corporate Laws, Scholar Tech Press, Delhi.
Das & Roy (2018). Company Laws. Oxford University Press
Jagota, R. Corporate Laws. TaxmannPvt Ltd, Delhi.

Kaur H. Company Law Kitab Mahal, Delhi
Kapoor, N. D. (2022). Corporate Laws. Sultan Chand
Kuchhal, M. C., Kuchhal, A. & Gupta, S., Modern Indian Company Law, Mahavir
Publications.

Maheshwari, S. N., Maheshwari, S. K. Elements of Corporate Laws. Himalaya Publishing House
Pvt. Ltd.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivale online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU onlin st dy material SVAYAM Portal lome.asm.



Programme: B.Com. (Honours/

Honours with Research) Year: Third

Subject: COMMERCE
Course Title: Goods & Services Tax (GST)

Course Code: DSC - 6.2 and Customs Law

Semester: VI

(Theory)

Course Outcomes: The course aims to impart knowledge of principles and provisions ofGST and

Customs Law, the important legislation dealing with indirect tax system in India; and to enable the
students to apply the same practically.
Learning Outcomes:

Students will gain a clear understanding of fundamental taxation concepts, including indirect
taxes, tax incidence, tax bases, tax rates, and tax compliance.
Students will be familiar with the structure, principles, and implementation ofGST in their
country or region, including the registration process, tax calculation, filing procedures, and
compliance requirements.
interpret the meaning of supply under GST law, differentiate between intra-state and inter-state
supply, provisions related to place of supply, time of supply and compute the value of supply;
evaluate the utilization of input tax credit and the provisions of reverse charge mechanism;
analyse various returns under GST and payment of taxes; and

evaluate the concepts of Customs Act, various custom duties and computation of the assessable
value for char in customs du

Credits: 6

Max. Marks: 25+75 (Internal + External)

Core Course

Min. Passing Marks:

L-T-P: 3-1-0

No. of
Lectures =Unit

1

11

111

Total No. ofLectures-Tutorials-Practical (in hours per week):

Topics

GST- Framework & Exemptions
GST- An introduction including constitutional aspects: Overview of Taxation

system in India, Structure of GST (SGST, CGST, UTGST & IGST)•, Need for
GST in India; Benefits of GST, Constitutional provisions.
Exemption from GST: Power to grant exemption from Tax, goods exempt
from tax, List of services exem t from Tax.
Levy and Collection of GST
Supply under GST & Charges of GST: Concept of supply, nature of supply;
Composite & Mixed supply, Extent & commencement of GST law; Levy &
Collection of CGST & IGST, Composition Levy.
Place, Time & Value of Supply: Inter-state supply, Intra-state supply, Time of

su ly of Goods & Services, Value of Su I

Input Tax Credit & Registration
Input Tax Credit: eligibility & conditions for taking input tax credit, credit in
special circumstances; How ITC is utilized.
Registration: Concept of taxable person, person liable for registration,
Com ulso re istration, Procedure & Amendment of re istration, Cancellation

60
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IV

or Sus ension of Registration & Revocation of Cancellation.
Tax Invoice, Returns & Payment of Tax
Tax invoice & Accounts & Records: Tax invoice, Credit & Debit notes, E-
Way Bills, Accounts & Other Records, Period of retention of accounts.

Payment of Tax & Tax Deductions: - Payment of Tax, Interest & Penalty
amounts, Transfer of Input Tax Credit; Tax deduction at source; Collection of
tax at source.
Returns: Furnishing of Returns, Due dates for Payment of Tax, Other
Returns/Statements; Default/Delay in furnishing returns; Goods & Services Tax
ractitioners.
Custom Law
Custom law: Basic conce ts; Ty es of Custom Duties; Valuation.

12

12

Practical Exercises:
The learners are required to:

discuss relevant provisions of the CGST Act, IGST Act, GST (Compensation to States) Act and
Constitution (One Hundred and First Amendment) Act from the official website of Government
of India;
refer relevant notifications and circulars from the official website of Government of India;

o refer various offline utilities available on the official website of the Government of India;
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

Indirect Taxes with GST- Dr. H.C. Mehrotra, Prof. V.P.Agarwal ,SahityaBhawan Publications.
o Goods & Services Tax & Custom Law- Shiv Das & Sons.

GST & Custom Law- CA( Dr. ) K.M. Bansal , Taxmann's
' Ahu•a, Girish and Gu ta, Ravi, GST & Customs Law. Flair Publications Pvt. Ltd., Delhi.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
d material SVAYAM Portal htt"//heecontent.u 'Sdc. vov,in/Home.as .x& UPRTOU onlin



Programme: B.Com. (Honours/

Honours with Research)

Course Code: DSC - 6.3

Year: Third

Subject: COMMERCE

Course Title: Investing in Stock Markets

Semester: VI

(Theory)

Course Outcomes: The course aims to familiarize the students with the skills required to operate in the

stock market.
Learning Outcomes: After completion of the course, learners will be able to:

Explain the basics of investing in the stock market, the investment environment as well as risk &
return.

• Analyze the Indian securities market including the derivatives market.
Examine the EIC (economic, industry and company) framework.
Conduct fundamental analysis.
Conduct technical analysis.

' Anal ze the mutual funds market.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Elective Course

Min. Passing Marks:

L-T-P: 3-1-0

No. of

Lectures =Unit

1

11

111

IV

Total No. ofLectures-Tutorials-Practical (in hours per week):

Topics

Basics of Investing
Basics of investment & investment environment. Concept of risk and return,

Risk and return trade-off, Types of investing and investors. Avenues of

investments - Equity shares, Preference shares, Bonds & Debentures, Insurance
schemes, Mutual funds, Index funds, ETF. Security markets - primary Market,
secondary Market, and derivative market. Res onsible Investment.
Fundamental Analysis
Top-down and bottom-up approaches, Analysis of international & domestic

economic scenario, industry analysis, company analysis (quality of

management, financial analysis: both annual and quarterly, income statement
analysis, position statement analysis including key financial
ratios, cash flow statement analysis, EBIT, capital gearing ratio, return on
investment, return on equity, EPS and DPS analysis, Industry market ratios:
operating profit ratio, net profit ratio, PE, PEG, price over sales, price over
book value, dividend yield, earning yield, debt- equity ratio, etc).
Understandin the shareholdin attern of the com an .

Technical Analysis
Trading rules (credit balance theory, confidence index, filter rules, market
breadth, advances vs declines) and charting (use of historic prices, simple
moving average and MACD, basic and advanced interactive charts). Do 's &
Don'ts of investin in markets.
Indian Stock Market

60

12
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Primary Markets (IPO, FPO, Private placement, OFS), Secondary Markets
(cash market and derivative market: Futures and Options), Market Participants:
stock broker, investor, depositories, clearing house, stock exchanges. role of
stock exchange, stock exchanges in india- BSE, NSE and MCX. Security
market indices: Nifty, Sensex and sectoral indices, Sources of financial
information. Trading in securities: Demat trading, types of orders, using
brokerage and analyst recommendations.
Unit 5: Investing in Mutual Funds
Concept and background of mutual funds: advantages, disadvantages of
investing in mutual funds, types of mutual funds- open-ended, close-ended,
equity, debt, hybrid, index funds, exchange traded funds and money market
funds. Factors affecting the choice of mutual funds. CRISIL mutual fund
ranking and its usage. Calculation and use ofNet Asset Value.

Note: Learners are advised to use the latest edition of suggested readin s.

12

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

Chandra, P. —Investment Analysis and Portfolio Managementll Tata McGraw Hill

Education, New Delhi.

Chaturvedi S., Kaur G., Singh A. & Kaur J. —Investing in Stock Marketsll Scholar Trust
Press.
Kevin, S. —SecurityAnalysis and Portfolio Managementll PHI Learning, Delhi.
Kumar V., Kumar N., and Sethi R. —Investing in Stock Marketsll Ane Books.
Pandian, P.—Security Analysis and Portfolio Managementll Vikas Publishing House, New
Delhi.

Ranganatham, M., &Madhumathi, R. —Security Analysis and Portfolio Managementll

Pearson Education, India.
' Singh J.K. and Singh A.K. —Investing in Stock Marketsll AK Publications, Delhi.

Tri ath V. &Pawar N. —Investin in Stock Marketsll Taxmann Publications.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online st y material SVAYAM Portal htt ://heecontent.u sde.20vAin/Homemas x



Programme:B.Com. (Honours/

Honours with Research)

Course Code: DSE - 6.1

Year: Third

Subject: COMMERCE

Course Title: Marketing of Services

Semester: VI

(Theory)

Course Outcomes: The course brings out the emerging service environment in India and the world. It

emphasizes the distinctive aspects of Services Marketing. It aims at equipping students with concepts
and techniques that help in taking decisions relating to various services marketing situations.
Learning Outcomes:At the end of the course, learners should be able to:

Understand the Concept of Services and intangible products
Discuss the relevance of Services product and pricing concept.
Examine the characteristics of the services industry

Analyse the role and relevance of Service distribution and promotion.

Understand the S ecial as ects of services marketin

Credits: 4

Max. Marks: 25+75 (Internal + External)

Elective Course

Min. Passing Marks:

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

1

11

111

V

Topics

Introduction: Concept of Services Marketing, Characteristics and importance
of Services, Development of Services Marketing, Role of Marketing in
Services, Oragnization Services, Marketing Mix, Technological developments
in Services, International Services Marketin - A brief discussion onl

Services Market and Marketing: Application of Marketing research in

Services Marketing, Services Marketing Research Process, Collection of

Services Marketing Information, Strategic Marketing process for services,
ServicesMarketing Planning.
Internal Marketing- Concept and Components of Marketing Planning and
1m lementation.
Services Product and Pricing: Service Product concept, Service Attribution,
Life Cycle, concept of services, New Service Development, Positioning the
Services.

Service pricing- Factors influencing service pricing, Service pricing policies,
Ste s in Pricin Strate for Services.

Service Distribution and Promotion: Accessibility and Availability,
Location- Factors considered, Promotion- Goals of Internal and External
Communication.
Promotion Mix- Advertising, Personal Selling, Sales promotion and Publicity,
Media Choice and selection, Managing promotional efforts, Role of Employees
in Services Marketin , Process and Physical evidence.
Special Aspects of Services Marketing: Tourism Marketing, Financial
Services Marketing, Not-for-profit Service Marketing, Charities Marketing,

Services and Marketin21nternationalization f Services, Profession

No. of

Lectures =

60

12

12

12

12

12



1m ortance ofAfter sales Services.

Note: Learners are advised to use the latest edition of su ested readin s.

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

C Bhattacharjee, Services Marketing, Excel Books, New Delhi

Christopher H Lovelock, Services Marketing, third edition, Prentice Hall, US
Douglas Hoffman and John E G Bateson, Essentials of Service Marketing: Concepts, Strategies

and Cases, 2nd Edition, India: Thomson Asia, 2002
Leonard L Berry, Great Service: A Framework for Action, the Free Press
Handbook of Service Business: Management, Marketing, Innovation and Internationalisation b

John R. Bryson and Peter W. Daniels
Services Marketing: Integrating Customer Focus Across the Firm by Valarie A. Zeithaml, Mary Jo

Bitner, and Dwayne Gremler.
Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU onli tudy material SVAYAM Portal htt sdcs yov.in/Homevas x



Programme: B.Com. (Honours/

Honours with Research) Year: Third

Subject: COMMERCE
Course Title: Industrial Relations and Labor

Course Code: DSE - 6.2
Laws

Semester: VI

(Theory)

Course Outcomes: The course enables the learners to understand and apply the important concepts of
rganisational democracy and industrial relations including trade unions, workers participation in

anagement, collective bargaining, industrial disputes, grievance handling and various labour enactments
hrough the pedagogy of case discussions and the practices of Indian organisations in this context.

Learning Outcomes: After completion of the course, learners will be able to:

explain the organisational democracy and industrial relations in a changing environment.
e examine the effectiveness of trade unions and to analyse the legal framework of trade unions.
o identify the role ofworkers' participation in management and collective bargaining.
• analyse industrial disputes and implementation of its legal provisions and to evaluate the

effectiveness of grievance redressal mechanism;
o a raise the various le al enactments related to Industrial relations.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Elective Course

Min. Passing Marks:

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

1

II

111

IV

V

Topics

Organisational Democracy and Industrial Relations: Introduction
Organisational Democracy: Concept, definition, nature of organisational
democracy, elements, significance of organisational democracy.
Industrial Relations: Concept, Nature, Objectives, Importance, Factors
influencing Industrial Relations in changing Environment, Approaches to

Industrial Relations.
Trade Union: Theoretical and Legal Framework Theories of Trade Union
Movement, Definition, Objectives, Registration of trade unions and
Recognitions, Rights, Duties and Liabilities of registered trade union, problems
of trade unions, dissolution of trade union, Factors influencing the growth of
trade unions.
Workers' Participation and Collective Bargaining Worker's participation:
concept, principles, levels, objectives and importance; Strategies to make
participative management more successful, Collective Bargaining: concepts,
nature, Ne otiations Techni ues and Skills.
Industrial Disputes and Grievance Redressal Industrial Disputes: concept,
essentials of industrial dispute, classification, impact and causes.

Grievance Handlings in industries: concept, meaning and nature of

employees 'grievance, Grievance redressal machinery in India- Preventive
. conciliation, arbitration and ad •udication.Machine , Settlement Machine

Other Labour En ctments the Industrial Dis utes Act, 1947: 1m ortant

No. of
Lectures =

60

12

12

12

12

12



Definitions; various Authorities, Procedure, Powers and Duties of Authorities;
The Factories Act, 1948: Provisions relating to Health, Safety, Welfare
facilities, working hours, Employment of young persons, The Code on Wages,
2019, Minimum Wages Act 1948, Payment of Wages Act 1948 (Cover salient
features only).
Industrial Disputes act 1947: concept of Industry and workman, Dispute
resolution methods and machinery- conciliation, Arbitration, Adjudication,
Layoff, Closure, Retrenchment, Strike.

Note: Case studies are com ulsory to develo the conce t and evaluation of the students.

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings:

D. P Sahoo (2019), Employee Relations Management - Texts and Cases, SAGE Publishing India
Mamoria, Mamoria and Gankar (2010), Dynamics of IndustrialRelations. Himalaya Publishing
House, Delhi.

' MonappaArun (2012), Industrial Relations and Labor laws. TataMcGraw Hill Edition, New Delhi
' Monappa, A., Nambudiri, R., &Selvaraj P. (2012), Industrial Relations and Labour Laws. New

Delhi: TataMcGraw Hill Education.
' Padhi, P. K. (2019), Industrial Relations and Labour Law. New Delhi: PHI Learning.

Sharma, J. P. (2018), Simplified Approach to Labour Laws. Bharat Law House.
Sinha, P.R.N., Sinha, InduBala and Shekhar (2017), SeemaPriyadarshini, Industrial Relations,
Trade Unions and Labour Legislation, Pearson Education, New Delhi.

Srivastava, S. C. (2009), Industrial Relations and Labour Laws. New Delhi: Vikas Publishing
House.

Note: Learners are advised to use the latest edition of reading
Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online tudy material SVAYAM Portal htt ://heecontentu 'Sdce jov.in/Home.as x



Programme: B.Com. (Honours/

Honours with Research) Year: Third

Subject: COMMERCE
Course Title: Fundamentals of International

Course Code: GEC - 6.1 Business

Semester: VI

(Theory)

Course Outcomes: The objective of the course is to provide students with fundamental knowledge of
international business. It covers topics including international trade, investment environments, and
addresses contemporary issues like outsourcing and sustainable development within the international
business framework.
Learning Outcomes: Upon completing the course, learners will have the ability to:

Examine the process of globalization and its influence on the expansion of international business.

Assess the evolving dynamics of the diverse international business environment.
Explore the theoretical aspects of international trade and the corresponding intervention

strategies.
Evaluate the importance of various forms of regional economic integration and the functions of
international economic organizations.

Assess the types of foreign direct investment and analyze the advantages and disadvantages
associated with FDI.
Raise awareness regarding emerging topics in international business
sustainable develo ment.

Credits: 4

Max. Marks: 25+75 (Internal + External)

Total No. ofLectures-Tutorials-Practical (in hours per week):

such as outsourcing and

General Elective Course

Min. Passing Marks:

L-T-P: 3-1-0

No. of

Lectures =Unit

1

11

111

IV

Topics

Introduction to International Business
Globalization - concept, significance and impact on international business;
international business contrasted with domestic business; complexities of
international business; internationalization stages and orientations; modes of

en into international businesses.

International Business Environment
Role of political and legal systems in international business; cultural
environment of international business; implications of economic environment
for international business.

International Trade
Theories of international trade — Theory of Absolute Advantage theory, Theory
of Comparative Advantage, Factory Proportions theory and Leontief paradox,
Product Life Cycle theory, Theory of National Competitive Advantage;
Instruments of trade control.
Regional Economic Integration and International Economic Organizations
Forms of regional economic integration; Integration efforts amongst countries
in Euro e, North America and Asia: EU, USM , and SAARC; Cost and

60

12

12

12

12



benefits of regional economic integration. International Economic
Organizations: WTO- functions, structure and sco e; World Bank and IMF.
International finance and contemporary issues in 1B

Types of FDI - Greenfield investment, Mergers & Acquisition, strategic
alliances; benefits and drawbacks of FDI.
Overview of Exchange Rate systems.
Contemporary issues in international business: Outsourcing and its potential for
India; international business and sustainable develo ment.

Note:

12

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading)

Bennett, R. International Business, Delhi: Pearson.
Cavusgil, S. T. Knight, G. &Riesenberger. International Business: Strategy, Management and
the New Realities. Pearson India.
Charles, W L Hill & Jain, A. K. International Business, New Delhi: TataMcGraw Hill.
Chaturvedi, D.D., Jindal, D. & Kaur, R. International Business. Scholar Tech Press, Delhi.
Cherunilam,F. International Business: Text and Cases, 6th ed. PHI learning
Daniels, J. D., Radenbaugh, L. H. & Sullivan, D. P. International Business, Pearson
Education.
Griffin, R. W &Pustay, M. W. International Business - A Managerial Perspective. Prentice
Hall.

Joshi RM,(2009). International Business.Oxford University Press
Menipaz, E., Menipaz A. and Tripathi S.S. International Business : Theory and Practice. New
Delhi. Sage Publications India Pvt. Ltd.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU onr e study material SVAYAM Portal htt 'Sdc.



Programme: B.Com. (Honours/

Honours with Research)

Course Code: GEC - 6.2

Year: Third

Subject: COMMERCE

Course Title: Indian Economy

Semester: VI

(Theory)

Course Outcomes: This course aims to provide students with a comprehensive understanding of

India's economic structure, challenges, and development strategies.
Learning Outcomes:

To develop ideas of the basic characteristics of Indian economy b, is potential on natural

resources
To understand the importance, causes and impact of population growth and its distribution,

translate and relate them with economic development.

To understand the basic structure of revenue, how the state government finance its programme
and projects.
To grasp the importance of planning undertaken by the Government of India, have knowledge on
the various objectives, failures and achievements.
To hel the students in anal zin the resent status of Indian Econom .

Credits: 4

Max. Marks: 25+75 (Internal + External)

Total No. ofLectures-Tutorials-Practical (in hours per week):

General Elective Course

Min. Passing Marks:

L-T-P: 3-1-0

No. of

Lectures =Unit

1

11

III

Topics

Overview of Indian Economy
Indian Economy, feature and problems, Changing dimensions of Indian
Business Environment; Role of Public sector, Problems in public sector,
Globalization, Privatization and Liberalization and its impact on Indian
Econom , Recent trends in Indian Econom .

Basic Issues in Economic Development
Characteristics of underdevelopment countries with special reference to India.
Capital formation (Physical and human), role of technology: sustainability,
institutional factors.
Issues in Indian Planning

— reliance. EmploymentObjective and critical evaluation (Growth, self
reduction, poverty removal modernizationgeneration, inequality

and competitiveness, economic reforms). Saving and investment; Mobilization
of Internal and External finances, Centre State financial relation
Growth, Development and Structural Change
The experience of Growth, Development and Structural Change in different
phases of growth and policy regimes across sectors and regions.

The Institutional Framework: Patterns of assets ownership in agriculture and
industry; Policies for restructuring agrarian relations and for regulating
concentration of economi ower;

60

12

12

12

12



Changes in policy perspectives on the role of institutional framework after
1991.

Sector-wise Trends and Issues
Industry: Industries Policy: pre and post 1991. Relative roles of large and small
scale, Public vs. Private sector; the role and forms of foreign capital (Foreign

12
Institutional Capital, Foreign Direct Investment); Foreign Trade: Role and
importance of foreign trade in India. The balance of trade and balance of

ayments situation. ; Price: Monetary and Fiscal olicies.

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading)

l. M. A. Todaro, Economics Development in the Third World. Addison — Wesley... Chs. 1 -3.
2. Uma Kapila, "Indian Economics since Independence ". Academic Foundation.
3. Deepashree, Indian Economy, PerformanceandPolicies, Ane Books Pvt. Ltd., New Delhi.
4. Arvind Virmani, Accelerating Growth and Poverty Reduction: A Policy Framework for India's

Development.
5. Government ofIndia. Economics Survey.
6. Government ofIndia. Five Year Plan.
7. Government ofIndia. Finance Commission.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online dy material SVAYAM Portal htt •x//heecontent.u sde.oovsin/Home,as


