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INTRODUCTION

BBA 15 a 3 vears (6 Semesters) course

and BBA (Honours Rescarch) 1s a 4 years (8 semesters)

course All the Semesters have included compulsory course

Discipline Specific Flective Course.
Genene Flective course, Skill Enhance

Ment course, Ability Enhancement Course, Value Addition
course and Major/ minor projects.

PROGRAMME OBJECTIVE

The aim of the course is to build knowledge and understanding about business among the

ks to give detailed knowledge about the su
basic ideas about business ope

St 23 ~ QA oA . . Vi
udents. The course sec bject matter by instilling them

rations and decision making. The course aims at making a conceptual

Orientation with equip the students with the business skills as well as prepare them for management

acquaint the Participants with the developments in concept, Theories and practices in the overal] field

of management.

PROGRAMME OUTCOMES

At the end of this course, students should be able to:

® Ensure and understand professional augmentation taking place in the global as well as
domestic business arena.

® Toreduce the gap between industry and academia, with the right blend of theory and practice.

* To nurture their talent for becoming good leaders and assets for an organization.

* To gain an in-depth knowledge and analytical skills which will enable them to effectively and
efficiently carry out various Trade and Marketing operations of an organization in the
emerging globalized environment.

* Develop Critical attitude necessary for “life-long learning” through this course.
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Programme Structure and Curriculum for UG Course in BBA

SEMESTER-I...ccvvieinae
BBA-1001 Principles and Practices of Management ... 16
BBA-1002 Business Communication-l... -
L —
GBA-L00H Busivns St ant g
BBA-1005 General Eng]mh I ;?
BBA-1006 Indian Knowledge System — 29
BBA-1007 Environmental Science and Sustainability .................ccooommvvccieooo 3]

SEMESTER-II

BBA-2001 Human Behaviour and Organization...............coccooooo 35
BBA-2002 Marketing Management.................o.... 37

BBA-2003 Business Economics............................. 40
BBA-2004 Emerging Technologies and ApPPlications. ... 43
BBA-2005 Media Literacy and Critical Thinking ..., 46
BBA-2006 Indian Constitution................................................ 48
BBA-2007 Business Communication-II ......................oooii 51
BBA-3001 Costand Manageiment ACSBEBING o unnmmmsmmmimmmisssmnes 58
BBA-3002 Legal and Ethical iSSUES il DUSIIESS ..........cvovoroeeeieoeoe oot 57
BB A-3003 Human Resouros ManSESIIEHE ...y s i 59
BBA-3004 Indian Systems of Health and Wellness...............ccoovvovvveieieeceeceeeceeeeeeeeeeeieseeenennns 01
BBA-3005 Management Information System (MIS) .......ccooiiiiiiiiiinei e 62
BBA-3006A Yoga and Physical fithess Or ... 65

BBA-3006B Sports Or
BBA-3006C NCC Or
BBA-3006D NSS  Or
BBA-3006E Disaster Management

78

BBA-4001 Entrepreneurship and Startup ECOSYSIEM ........ooooiiimii
BBA-4002 Operations Man@gement ...........cc.ewuruuuiumimmimmimmms sttt s s s 80
BBA-4003 Financial ManagemEnT ...t s 82
BBA-4004 Business Research MethodOIOZY .........cveuiiimmimimnmiiiinsisssn e 85
BBA-4005A Business Environment and Public PAliey .siiiismnimsvissimsisamstmmtisommemisis o 87
Or

BBA-4005B Enterprise System and PIatforms ... 90
Or ‘ N
BBA-4005C Geo Politics and impact on BUSITIESS ovveoveeseesesissssesasssesaestsnsasssresssssemmsssas s s s s sssbens 3 2
Or o
BBA-4005D Public Health and Management. ... s Q.?

BBA 4006 E- COMMETCE 1.vvvoereresssssssesessoss ssssssisssssissasisismss 11 s s S

,B\/t’blw(l X5
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SEMESTER-V. s

BBA-S001 Strategic Management

BBA-5002 Logistics and Supply Chain Management...... ...o..oorer o

BBA-5003 Internship/capstone Project (viva-voce) Sibavasaviissbaans el aavi _ SAR— 103

SEMESTER-Vl....iiiiinnn,

BBA-6001 Project Management.................

e et MBI |

S — ....................................................................... 108

L A Semcstcr]{wawce) ...................................................... 1]
Appendix-1: Electives (for v and vi semester) .................

Business ANAlYiCS .iiiiniiiiiniiiiciieesneesssesssseessssiossensns :
BBA-BAO1 Data Analytics using R/Python :::: ; I[;
BBA-BA02 Data ViSUAHZAtION....ccrucrreereserssensssresnesssssesesssesssssssssssesssssssesssssssssssssssssesssssssnsss | 1/
BBA-BA03 Marketing Analytics ...........oceuerereeseinns 119
BBA-BA04 Finance ANALYTICS......coovereiiiisirinisinciissisiississsmsssasssssssssssssisnisssssnstsnssasssosassnsssasasssss 122

International Business.. T ..124
BBA-IB0I1 International Trade Policy & Strategy .......cumrssennssmsmniinnmssssssssisisannsses 125
BBA-IB02 Global Business Environment ...... 127
BBA-IB03 Transnational & Cross—Cultural Marketing.....ouuimsiusmeemsssisssssees 130
BBA-IB04 International Supply Chain Mgmt. ... 133

T T T ——— et L LU 134
BEA-FMO] DIFEEt TAX wcuuersasscsncastosssennssotsssssssassasosassisiniiastisisnsssrssssarassmsmammustasorasernasasosssossersess 135
BBA-FMO02 Investment Analysis & Portfolio Management .. 138
BBA-FMO03 Financial Markets Products ANIA SEIVICES .vevereerrssmessassnssssssssssssstsssasasasamsssensenss 140
BBA-FM04 Financial Derivatives ... ssssssssssssssssssssssssssssmmsmsmm s 143

Human Resource P T L —— 144
BBA-HRM01 HRD-Systems & SETALCZIES werevvnusasrmsesssmssssnsssssssmssssssss s 145

148

BBA-HRMO02 Performance & Compensation Management ..o

BBA-HRMO03 Change Management and Organizational Development .oo..c.uissrmmsermeseeenss

BBA-HRM04 Team Building in the OFANIZALIONS 1.orersesrsssmmssssssssssssssssmssssmsssssss s

Marketing .. worverinsi sesisisenes ;
BBA-MKO01 Consumer LI T e————e s 155
BBA-MK02 Marketing T ——— 1537
BBA-MKO03 Retail . e e— el 139
BBA-MKO04 Digital VIR e a— 1ol

Jle2

) ¢

Supply-Chain Management ...
d Business Process Improvement ..o

BRA-SCMOI International Supplv
BBA-SCM02 Quality Management an

BBA-SCMO03 Management Decision Models ..

BHA SCMO4 Operations Strategy .. B,,/ \\_)IM'M% k(,
4 L5
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Semester wise
Structure and

Curriculum for

UG Course in
BBA
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SEMESTER- 1

Course

S. No.  Course type Course Title I T P Credit
! code
' | Princ iples and Practices of .
! A HHA 1001 | 3 | 0 4
Management
2 ‘ AbC ‘ BBA 1002 | Business Communication-I 11 0 | 2
3 [ CcC | BBA1003 | Financial accounting — 3] 1] 0o | 4
4 | CC | BBA 1004 | Business Statistics and Logic 31 | 0 | 4
— ! | S -
5 | AEC BBA 1005 | General English [ 1 1 0 2
6 |GEC BBA 1006 | Indian Knowledge System’ 72| 0 0 2
.[ Environmental Sci d | ' _
| - VAC BBA 1007 mental Science an [ 5 | o . 5
[ ; sustainability :
TOTAL | | 20 |
SEMESTER I1
S. No. | Course | Course Course Title L T| P i Credit
Type code !.
|
1 | CC |BBA2001| Human Behaviour and Organization 3 1 0 4
[ 2 CC |BBA2002| Marketing Management 3 1 0 4
| 3 CC  [BBA2003| Business Economics 3 1[0 | 4
4 SEC |BBA2004| Emerging Technologies and application 1 0| 2 | 2
5| GEC |BBA2005| Media Literacy and Critical Thinking 1T | 1] 0 2
6 | VAC |BBA2006| Indian Constitution 2 |ofo | 2
L7 AEC |BBA2007| Business Communication-II 1 | ] | 0 2
i_ |
TOTAL 20

V‘)ﬁ* Voo L‘M(h} A-’-’ﬁ%/ WWAI K>



SEMESTER 111

A C Course Course .

Ne. e Code Course Title I T P Credit
1 | CX T BBA 001 | Cost & Management Accounting 311 1o 4

d ’ e BBA _‘;{)()j | l-_égal aﬁd fifhl-.‘dl 1SSUCS 1N lm.\'rn.cs.s‘ . 3 | | | 0 - 1
v TCC BBA 30 ' Human Resource Management T3 0

4 B | GEC o —— J' Indian Systems of Health and Well- L : | T ” I F

Nness

' Management Information System

: | SEC | BBA 3005 | 2 0 4 2
. (MIS) -
| Yoga/Sports/NCC/NSS/Di ' )
6 | AEC BBA 3006 | o o7 S TN Y e I
’ Management f :
TOTAL T
SEMESTER IV
S. Course Course 1 | '
: Course Title L ‘ T | P | Credit
No. Type Code | ‘ |
1 e BBA 4001 | Entrepreneurship and Startup Ecosystem | 3 | | ll 0o 4
] L 1
2 GC BBA 4002 | Operations Management ERE [ 0 Il 4
i |
3 | CcC BBA 4003 | Financial Management | 3 ‘l 1] 0 | 4
I 1
4 | CC BBA 4004 | Business Research methodology || 3 | 1o 4
BBA 4005 | Business environment and public policy or | | I
& A/B/C/D/E | Enterprise System and platforms or | | '
| 5 AE |
| | Geo Politics and impact on business or Public‘ 2 ‘| 0 | 0 2
Health and management ‘ ' .
' 6 | SEC BBA4006 | E-Commerce B || 0o | 1] 2] 2
! L
[ TOTAL C20

oo Yo (&'\\/N:) = Frear x
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SEMESTER V

S. | Course | ( ourse
No. Type Code | Course Title L T P Credit
_lu ___, CC BBA 500 W'Eg@ﬁﬁéﬁéaﬁﬁr_ 317 1 [ 0 4
> ’ cc BBA SW@m%ply Chain T T
| Management & ] ! ’
3 DSEC | Discipline Specific Electives.] ERREE RS
3 DSEC | Discipline Specific Electives ] 37T o0 75—
h__i_ cC BBA 5003 Internship/capstone Project (viva-voce) I. - | - - 4
6 SEC EBBA 5005 | Comprehensive viva- voce [ 3 | ] 0 2 |
[' TOTAL 2 |

Ninte: T i : ;
o fl-i 1) Discipline Elective in Finance/Marketing/HR/Business Analytics/ International
usiness/ Supply chain management (student can ch oose any one discipline specific elective).

Note:2) L-T-P for Discipline Electives depends on the subject that the University offers

SEMESTER VI

S. [ Course Course | .
| No. Type Code | Course Title L T P Credit
| ] -
| 1 CcC jBBA L | Project Management 3 1 0 4
! 2 | CC BBA 6002 ' Business Taxation | 2 0 0 4
( - |
| 3 | DSEC ' Discipline Specific Electives-1II | 3 1 0 <
L | |
| 4 | DSEC Discipline Specific Electives- IV | 3| 0 4
[ 5 ' SEC BBA 6003 Corporate Gavernance l' 2 0 0 2
i BBA 6004 Major Project [Initiated in 5" | _
6 | CC it - - - 4
Semester] (viva-voce)
TOTAL 22

Note:1) Discipline Elective in Finance/Marketing/HR/Business Analytics/
International Business/ Supply chain management. (Same discipline specific elective).

Note:2) L-T-P for Discipline Electives depends on the subject that the Lniy ersity offers




Semester Wise Credit Distribution:

! Sem ' Core Major | Minor Generic | Skill Ability Value Addition| Dissertation | Total
i | Course | Discipline |Elective Course| Enhancement | Enhancement | Course (VAC) project Credits
; (CC) Specific (MNGEC ) | Course (SEC) | Course (AEC)
Elective
| Course
| (MJDSE C)
L f
12 . 2 - 4
1 2 20
1 i p 2 > 2 2 I
20
12 - 4 2 2 % 20
111
16 E - 2 2 " 2
v 20
12 8 N 2 - . 22 |
V i
J
2 g - 2 - . 2 |
V1 |
|




Cuteginy-wine Creq|y Distribution

' v
Cottifonta |httl-l:|l:;:u-‘ Mafor Dinelpline Moo Clenep | Skl Ahility m\]":;lr;.:.mi[
Diplomg Digroe Speific Core RIS l-l::{ji\';' Fleetye Enbmiee et l‘;uluw-s-.rm'rr_f Courge | T0tal Credity |
:l Coutne () Contrae CONEC) [ o CCY | Courne (S10) [ Coarne (Al ) (VAC) _
AT m 40+ 4 :
(LTI ¥ 4 ) 0 4 credits through |
\n'.lnun'-llnllul'. VIAPcw |
Iplomg g ' B g
Ihl.\'l'lu‘,l,.ﬁ 8 H f) 10 4 vredity through |
Admiistiation ’ VIAPCW |
| 124 + 4 |
l:\"l:il"a\'v o 16 K 1) 10 4 credity Ihmul;;,h i
- | viarcw |

Note: VIAPCW -y Vocational Course, 1 Internship, A Apprenticeship, P Project, € Community
Outreach, W Waorkshop

| 2 Vo] e
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SEMESTER-

—

BBA100) Pnncnplec nnd Practmeg of ] 4L0T:0P  4C redits
Management

Course Description:

This course mtroduces the

_ < student o the Lr.\
ieadmg. and

controlling by
practices. Through case
leam 1o

mole

aspects of management -planning, organizing,
mntegrating both cla assical

and contemporary management
studies. interactive ses ssions. and practical exerci 1ses,
apply these ponciples to real-world scenanos that will
settings. The goal is 1o

effecuy ely and drive ore

students will
prepare them for leadership

equip students with the tools and
ganizational su

e diverse organizational
nsights DACASIAN 10 manage

Course Objectives:

1. To understand the basic concepts. principles, and theories of management.

2. To exam in the essenual functions of managers.

3. Toanalvze the mmpact of globalization, diversity. and ethics on management.

4. To develop skills in strategic planning. decision-making. and leadership.

Course Conrtent:

Unitl: Introducton to Management

Definition. nature. and significance of management. principles of management.
management and administration. levels of management. role of managers and managerial
skills: Evolution of management thought: Classical. Behavioral. Quantitative. Systems.
Contingency and Modemn approaches: Management as a science and an art: Functions of

management: Planning. organizing. leading. and controlling

Unit2: Planning. Organizing and Staffing

Nature.  Importance  and Purpose of planning in  management: Types of
plans: Strategic. tactical. operational: Planning process and techniques Decision-mgking-
Importance  and  steps. decision making models and tools: Orlgamzaumial

structure and design: types of organizational structures: Functional, divisional, matrix; Auﬁ'u'm.‘lr}'.
responsibility, and delegation Centralization Vs Decentralization of ~aull’mnl_\' and responsibility :
Span of Control: Coordination and integration. MBO and MBE: Nature and Importance of
staffing — Process of selection and recruitment

Vs R = Vowg &
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Unit3: I eading, Directing and Controlling
behavioral, contingency,

der), Motivation theories

thecory x& theory V).
Team

¢ of dirceting, Leadership theories (trait,

Meaning and natur
charismatic, transformational, level-5 lea

participative,
and practices(Maslow, Herzberg two factor, McGregor's
Hawthorne effect, Communication (meaning and importance) in management,

and steps in controlling. control

building and group dynamics; Controlling-meaning
methods of establishing

systems, essentials of sound control system,

process and
d management.

control, types of control; Performance measurement an

Unitd: Strategic Management, Ethics and Social Responsibility

Overview ~g] i 1

: erview ‘of strategic management, SWOT analysis and strategic formulation.
mplementing and evaluating strategies. Ethical issues in management, Corporate social

responsibility (CSR) Sustainable management practices.

Suggested Readings:
Text Books(Latest Editions):

1. Rao. V. S. P. Management Principles and Applications. Taxmann Publications.
2. Bright, D. et al. Principles of Management. OpenStax Textbooks, Houston.
3. Kapoor, Premvir. Principles of Management. Khanna Book Publishing.
4. Jones, G.R., and George, J.M. Essentials of contemporary management. N

NY: McGraw-Hill Education.
5. Robbins, S.P. & Coulter, M.A. Management. Pearson.

ew York,

Indian Way of Conducting

ard

References:
1. Indian Business Rising: The Contemporary
ou Improve Your Busincss |[Harv

Business-And How It Can Help Y
ress | 5813BC-PDF-ENG |

Business Review P

Reflective Exercises and Cases:
|. Entrepreneurial Leadership in Forming High Tech Enclaves: Lessons from the Government
of Andhra. F. Warren McFarlan, Espen Andersen, Ramiro Montealegre. Harvard Business

School. 308079-PDF-ENG.
5 ATH Technologies by Robert Simons and Jennifer Packard.
https://www.hbs.edu/facu]ty/Pages/iIem.apr'?num=5271 I
3. Article review and discussion: Application of Ancient Indian Philosophy in Modermn
Management. (httpf//WWW.deiI‘ldia.iIl/jOLll‘llﬂl_ijl‘dlm‘/pdf/VOI5_iSS4/8.pdf)

Co. by Norman Berg.

4. Review of Lincoln Electric
5. Review of Hawthomne case.
from India. Peter Cappelli, Harbir Singh, Jitendra V.

6. Leadership Lessons

‘ !

Singh, Michael




Useem. Harvard Business Review. R1003G-PDF-ENG. _
7. Traditional Way of 1 carning Ayurveda and Practising It: A D1
Bhaskarbhai Hardikar. Mukund Dixit, Sanjay Verma, IIM Ahmec ‘
8. Forest Essentials; Demystifying India's Luxury Ayurveda Brand. Veena Vohra, Seema
Khanvilkar. Ivey Publishing. W28410-PDF-ENG. _
9. Atijeevan Foundation: Transforming Scars into Strength. Shubham Sharma, Satyendra (
Pandey. Ivey Publishing. W36939-PDF-ENG.

10. How Do Great Leaders Overcome Adversity? By Mayo (2024). _

https://hbswk hbs.edw/item/cold-call-how-do-great-leaders-overcome-adversity '

I 1. Leadership principles from Hindu scriptures. (https://blog hua.edu/blog/leadership-
principles-from-hindu-scriptures)

12. 5 Principles of Purposeful Leadership. Hubert Joly. Harvard Business Review. HO6Y SB-
PDF-ENG.

13. Bharti Airtel (A). C.K. Prahalad, M.S. Krishnan, Sheel Mohnot. WDI Publishing.

WE&BC34-PDF-ENG.

alogue with Vaidya

Course Qutcomes:

1. Demonstrate how management principles are used to solve practical business prob!pms.
2. Compare and contrast different management theories and their effectiveness in various

organizational contexts. '
3. Design a management strategy for a hypothetical or real organization using a mix of management

theories and practices. o
4. Propose innovative management solutions to enhance efficiency and effectiveness in given

business scenarios.

khhkkthbhd

labad. A00135-PDF-ENG.
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A1002 Business ¢ ommunication-l 1L:1T:0F 2 Credits

Course Description:

of Busmess Communication for

i perspective the importance
orce in a digital world

<1 of multicultural workt
ition skills in students for organizational setup
s for improving both written and

Ihis course focuses on brinping
organmizations and individual employees in the conte
The course will focus on instilling effective communic:
Ihe course will be taught using (EXIS, CASCS and classroom exereise

oral communication in students,

Course ( )hj{\‘[i\ o8
and  importance ol

1. To understand the concept,  Process,

Business Communication,
2. To help students in understanding the basic principles and techniques ol
business  communication.
n communication for the corporate

3. To train students to acquire and master writle

world.
4. To sensitize students to understand Business Communication in Global and

Cross- Cultural context

Course Content:

Unitl: Introduction to Communication in Organizations
Models of communication,
7Cs of communication.

soctal

nt and Communication,
channels and barriers),
Listening Skills. communication on

Introduction to Business Environme

Basics of Communication (Lypes.
Formal and informal communication,

media platforms.

Unit2: Written Communication

pes o messapes, emails, formal letters (Planning&
on c-platforms,
s, request letters
Promotion Letters, Job

ing different 1y
) and informal messages
Persuasive  message

negative MMessages.

Planning and exccul
(o various

Layout of Business Letter
indirect& direct negative

stakcholders, Sales Letters,
[etters, resume,

MESSALCS]
Complaint& Follow up [.etters,
application Letters, cover Resignation Letters.

\, );uo \\ !».r--"' f

N\



Unitg
5- n"'\l .
Personal C ommunication

" Ca
*AM Com
mum 1l
Virtug 2 cabon. managing ¢
Po Al team, communic mm‘\ g eommumcation during online meet
L ~ i i} e
]‘Hl‘n”" presentation skill M W economy; Presentati k !(I{ . communication with
as P . skills: fi = = > anon sKirlis .
T2 Vaisme, Micros ~ Im“gr“l‘h't‘ﬁ. mtroduc (verbal and non-verbal
. Microsoft Swav. Zoho) duction to contemporary alternat it
b LTS : ary alternatives (such

U nit4-Digpi
4-DigitalCommunication
Social ]
al media and V1
§ _ d idividual, soci '
oo s d m;m.”mgal media & organizations, Media lite >
. Instant messaging, video C(;n.fcrc b S
g. ncing. e-mectings '
gs, digital

collaborat '

on, digital citn 1

e a uu?enqlnp digoi

CTsO - : } 12 *tique & P b

P nal and organizational websites vl e fies. & iesponstlies; Ineaduc
sites. S. ction to

Suggested Readings:
as:

Text Books (Latest Editions):

1. AICTE's Prescri
$ scr = s :
> Lesikar. R.V &ll?\/cldF }g-‘lg;:znu:%canon Skills in English, Khanna Book Publishing
r.RV. & ME v "Business C glish. ! ook shing.
“ :;forlcli W N e e iness Communication: Connecting in a Digital
3. Murphy. H.A.. Hildcbrandt, H. &
. H.&T i :
McGraw Hill. homas, J.P.. Effective Business Communication.
4. Muker i et
o Boo\re?c(? E.Sf.lf;:is;nffss (“0:1‘}1111:111::31:011: Connecting at Work. Oxford Publication.
_C.L.. Thill. ].V. & Raina. R.L., Business Communication Today. Pearson.
References:
Rao. M.T. (2023) Minor Hints: [ectur i I
. (2022 S: es Delivered to H.H. the Maharaja Gaekw: Say:
Rao I11. Gyan Publishing. KR Celomar, SRas
2020: The Science of Strong Business Writing.

Getting Ready for the Real World: HBR,

https://hbr.org/2021 0 7-"1]10-5(:icncc—ot’-strong-busincss-writing

Reflective Exercises and Cases:

4 Shastra (Rasa, Sahridayata & Sadharanikaran)

_Review of Bharat Muni's Naty
and cover letter.

. Preparing curriculum vitae/resume
Reading of annual reports.

The Future of Internal Communication. Rita [Linjuan Men, Shannon A. Bowen.
Business Expert Press. BEP336-PDF-ENG.

5. Change Management and Internal Communication. Rita Linjuan Men, Shannon ¢
Bowen. Business Expert Press. BEP334-PDF-ENG.
6. Lighting the Fire: Crafting and Delivering Broadl
Tom Ryder. Harvard Business School. 416046-PDF-ENG.
7. Bad -\\-’:'iling Is Destroyimng vour Company's Productivity (
https: hhr.tﬁ’_&__‘-’:(”f!."()")’l)ild-\i\'l'iliIIE.!-I‘ﬁ-(lL‘h[I'n}’l[l_}__'—_\'il.lll'-ct)lllp;!‘ll_\'.\'
% Students arc expected to display proficiency i writing the followimg
 ommunication (and be evaluated for mternal assessment). Persuasive
ator pitch

Jetters mgd cover leners, Prepare cley r
S TPV

f

A o
yﬂ}”'\']:’, M’\; -

Lo —

A

y Inspiring Messages. Tsedal Neeley,

2016) by Josh Bernoft
-productivity

Business

letters, promoton




Course Outcomes:
L. Apply the skills of effective letter writing and be able to create various kinds of business

letters.

2. Unde
feedback, to minimize the same.
3. Students shall be able to effectively analyze and evaluate various kinds of business

correspondence and e-correspondence.
4. Able to present in front of audience with confidence and expertise.

rstand various barriers to communication and apply pre-emptive measures, including

e sk sk s ok ok ok ok oF ok




4L:0T:0P 4Credits

BBA1003
Financial Accounting

Course Description:
and practices. The

Ihis course mtends to introduce basic zlccuunling pI‘llICIPfC.‘i
s such as

students will have knowledge about the fundamental accounting processe
journalizing, ledger posting. preparation of trial balance and final accounts in sole
rm of business. It also deals with providing an overvie
for business.

trading and company fo w of
accounting standards on sustainability accounting as value creation

Course Objectives:

1. To provide an understanding of application of various principles and practice of accounting.

2. To de_monslratc the knowledge on the process of accounting cycle and basic
steps involved in accounting.

3. To apply the knowledge of systematic maintenance of books of accounts to real

life business.
4. To estimate Annual Financial statements of Sole proprietorship and Company form of

business.

Course Content:

Unit-I: Introduction to Accounting, Accou nting system and process

Meaning, Need for accounting and accounting information system, Stakeholder using
accounting information. Qualitative aspects of financial accounting. Accounting

standards in India and International (outline), Branches of Accounting. Types of Business
Organizations. Accounting taxonomy, Accounting concepts and
convemions,Accountingconceptoﬁncomeandcxpenditure.C]assiﬁcationofcapital and
revenue- expenditure and income, accounting equation of assets equals capital and
Jiabilities, accounting process, contingent assets and liabilities. Fictitious asscts.

Unit-II: Recording transactions and Trial balance

Transactions -nature, Entry in Journal,
payables, Inventory, Depreciation and  a
GST transactions, Entry in Ledger,

sales, Returns, Receivables. and
reserves, Intangible asscts
y through Tnal

Purchases,
mortizations,
accounting. Accounting accurac
balance, correction of errors.

\.)\pu;! ) , &Lf b,( &tb\.&(/_[! &
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SV
\ \ }




U nit Hi: ’I'l'lll \(‘t‘"nn“
Preparat
: .-J o0 Of Trading and Profit and Loss account. cash books. and Balance Sheet
01 sole
P sode trading cong cms, amportance of disclosures in final accounts
Unit-1V: ompany Final Accounts

company - kinds, share capital. issue of shares, schedules to account
Act- 2013, Provisions as to Preparation of Financial
sheet (hornizontal and

Introduction to

fmancial statements as per Companies

SNtateme i -
Satements, Preparation of  Income statement and Balance

Vertical)
and Sustainable Reporting-Need and objectives. Sustamabiliny

Green Accounting
data collection, analysis for sustainable reporting to

reporung need and methods.

Improve value of business, IFRS Financial sustainability disclosure standards.

Suggested Readings:

Text Books (Latest Editions):

Jamn S.P.. & Narang K.L. Basic Financial Accounting I. New Delhi, Kalyani publishers.

|

2. Kimmel, Financial accounting. Wiley Publications.

3. Gupta. A. Financial Accounting for Management: An Analytical Perspective, Noida. Pearson
Education.

4. S.N. Maheshwari, and S.K. Maheshwari. Financial Accounting. Vikas Publishing House, New
Delhi.

5. Ashish k Battacharya. Essentials of financial accounting for Business Managers. Six. PHL

leamning.
6. Accounting for sustainability: www.ifac.org
7. Peter Bartelmus. E K Seifert, Green Accounting, London. Routledge Publications.

8. IFRS sustainability standards: www.ifrs.org

Suggested Cases:
1. Smokey Valley Café

2. Irrigation Equipment’s Limited
3. Monarch Trading Company

Course Outcomes:
1. Identify the application of various principles and practice of accounting in preparation of

accounting statements.
2. Demonstrate the knowledge on the process of accounting cycle.
3. Apply the knowledge of systematic maintenance of books of accounts to real life business.

4. Esumate Annual Financial statements of Sole proprietorship and Company form of business.

o+ ok ok o oK ok ok K K
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BBA1004
Business Statistics and Logic RIPH N 4Credits

Course Description:

du ative -
:\a::::{:i‘r‘t:ss.uxt[;]telrlﬁ;bteesi: have be‘en one of the key components in all competitive
assess a candidateh‘q anth Té?Cn‘ )-ealrzj,_ All tests include such aptitude problems to
ability and rarional‘thinkn:]lcgc Ir?tecl_sf@n. cnnceptu‘a! numerical ability, analytical
and Lowic: e b introdufed };p icability. Hence this course on Business Statistics
= s part of BBA programs.

Buslx?ess Statistics helps us to make business decisions under uncertainties. Such
dec1sans must be objective and unbiased and based on quantitative clalla-. LIThis
necessnatczvz an analysis of data using appropriate statistical tools and hencé
unde.rstandmg of these techniques and models. With the business entities keen on
malx.'mg data- driven decisions its essential for individuals working in this- uncertain
environment to possess such skills to make better decisions backed E:y data.

Course Objectives:

1. To establish importance of logical reasoning in human inquiry.
> To demonstrate data handling skills and summarize data with clarity.
3. To extend an understanding of application of relevant concepts of Statistics to a given

business scenario.
4. To understand business problems and make decisions using appropriate statistical models

and explain trends.
5 To demonstrate the knowledge on the process of organizing a data and conduct statistical
treatment.

' mit-I: Measures of Central Tendency, Dispersion, Measures of Skewness and Kurtosis

uency distribution, diagrams and graphs.
ean, weighted arithmetic mean, median,

(theory only) and meaning of partition
- range. quartile deviation,

Classification and tabulation of data, freq
measure of central tendency- arithmetic m
eometric mean and harmonic mean

measures of dispersion

mode, g
rd deviation and coefficient of variation.

values- quartiles, deciles. percentiles.
mean deviation from mean and median, standa
rence between dispersion and skewness, Karl Pearson’s and

of kurtoses and

Skewness - meaning. diffe
of kurtosis, types

Bowley's measures of skewness, conceplt

importance.
Unit-I1: Correlation and Regression

correlation, covariance,  scatter diagram, types ol

Meaning, defimtion and usc ol )
W /42/{ | /_’1___32 r.f ]K(“

S




correlatton. Karl p
i carson’'s  correlat
atron Octf \
on coefficient. '\I\C.ll’“\?‘"." Rank correlation
« f

coefficient
. probable er
v ClTo 5 \
companson betwee 1. TERTESSION- meaning and utihty of regr
en correls g ! gression analy:
1 COTITC L]]u\n and TCLTCSSION, e @1 ) | 1on 1Tlril_f S,
e FOSS . regression hines x on v, v o
; Y. n x.

FCREression e '
quations and regression coefficients. m
S, meaning,
Unit-111: i
: Probability and Probability distributions

Introduct

on to pr i -

addition and mu“F; (;hah?hty_ basic concepts of probability- classical definition
plication rules. probability distributions — binomial. Poisson aﬁci

normal distributions, expected value

Unit-1V: Introduction to Logic

Number sen '
series, coding de 1
g decoding and odd man out series, direction sense test. seating

arrangements — line '
ar and circular. blood relations, arithmetic and gcometric

progressions, Inductive and deductive reasoning

Practical Component:

Undc.rstar.]ding basic concepts of statistics is possible by incorporating data sets from
real life situations. In every unit one hour could be set aside to handle realistic daga such
f'is nun"lber of steps taken on a day, daily expenditures of students, air quality i;:dcx
?n various months in various cities, stock prices etc. using EXCEL and make their
interpretations. Students may make short presentations of their analysis to add to the

learning experience.
Suggested Readings:

Textbooks (Latest Editions):
|. Levin R.I. & Rubin D.S. Statistics for Management. Delhi: Pearson.

5 Pillai & Bagavathi. Statistics, Theory and Practice, S Chand Publishing.

3. S.P. Gupta. Statistical Methods, Sultan Chand and Sons.
4. S.C. Gupta. Fundamentals of Statistics, Himalaya Publishing House.
5. Sharma, Gupta, The Practice of Business Statistics, Khanna Publishing House.

6. Sharma J.K. Business Statistics, Vikas Publishing House.

Reference Research Paper:
(7 How organizations

(2007). Against your better judgmen

ment judgment in forecasting. Interfaces, 37(0),

e Fildes. R.. & Goodwin, P.
can improve their usc of manage
570 -576.

Sranovich, K. E.,
Implications for the rational

& West, R. F. (2000). Individual differences in reasoning:
iy debate? Behavioral and Brain Sciences, 23(5), 645-

665.

Course Lt:aming Outcomes: !
61V ,
Y




L Demonstrate Jdata h.uulhng skills with clarity

and logical reasoning
2 Outhine the reley

ant concepts of Statistics to a
Orgamize business data

given context’business scenario
and conduct statistical treatment.

»

F

Evaluate and interpret data using appropriate statistical techniques.
- Explamn data trends using appropriate statistical models.

o

3 e vk ok ok ok ok

g W Mmﬁ? [ VR




BBA1005 General ¥ . . o
0% General English-1 1.:17:0P 2Credits

Course Description:

This course 1s designe - .
*}‘*ik‘!::&ll!l:;“‘l'ri:u:il:l;l!E:L:"(}r;l:::l;dnl; .:F:{dcnts pmﬁcigncy ip English language communication through
o s caidl o ry, writing, and speaking skllls. It focuses on word formation. grammar.
e C l(j]l";] and the ldemmcatmn. of common writing errors to enhance accuracy and clarity
e \\'riti::: .10;;d cc; Qcaour:?ria::so emvllﬂ.ulamzes effective \‘vriting techniqucs. including comprehension.
expression. Thhrough il;t‘er};ctive 1“g~ W“f; fOSTer!ng logical orgamzanon cjmc! coherence in written
cesacRbticH 1 i : anguage ?h sessions, srudent:f improve their listening, pronunciation,
_ on, ;?m interpersonal communication skills required for academic, professional and
workplace environments. Overall, the course aims to build confidence and competence in both ritte
and oral communication. petenice i bots Wilicn

Course Objective:
1. To provide learning environment to practice listening, speaking, reading and writing skills.

2. To _as}snst the students to carry on the tasks and activities through guided instructions and
matenals.

3. To effectively integrate English language learning with employability skills and training.

4. To provide hands-on experience through case-studies, mini-projects, group and individual

presentations.

Course Content:

Unit-1: Vocabulary Building

on. Root words from foreign languages and their use in English,

The concept of Word Formati
d suffixes from foreign languages in English to form derivatives.

Acquaintance with prefixes an
Synonyms, antonyms. and standard abbreviations

Unit-I1: Basic Writing Skills
in sentences, Importance of proper

use of phrases and clauses
of paragraphs in documents,

Sentence Structures,
coherence, organizing principles

punctuation, creating

Techniques for writing precisely

Unit-111: Identifying Common Errors in Writing
Misplaced modifiers, Articles,

Subject-verb agreement, Noun-pronoun agreement,

Prepositions. Redundancies

Unit-1V: Nature and Style of sensible Writing
Describing. Defining, Classifying, providing examples or evidence, writing introduction

Module V: Writing Practices, Comprehension, Précis Writing, Essay

and conclusion,

Writing

W Moz ﬁkﬁ\ﬁ ,:,__.__%} AN
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UiV Oral Communie
wndeation (1T his Module involves interactive practice sessions in Language

1 alv)
Grress and Rhythm, Common

Poastenmg  Comp
‘ &) 4 b ]
prehension, Pronunciation, Intonation,
Communication at Workplace.

Lavernaday Nt & & .
ervday Sttuations Conversations and - Dialogues

Interview s, Formal Presentations

Unit- V1 Oral Communication (This Module involves interactive practice sessions in Language

1 ab)

1 astening Comprehension, Pronunciation
Conversations and Dialogues,

Stress and Rhythm, Common

Intonation,
Communication at Workplace,

Fyvervday  Sttuations:
IN{CTVIOWS, Formal Presentations

Suggested Readings:

Text Reference Books (Latest Editions):

_ ALCTE's Preseribed Fextbook: Communication Skills in English (with [Lab Manual), Anjana
iwart. Khanna Book Publishing Co.

1 Skills. Kul Bhushan Kumar, Khanna Book Publishing.

Michael Swan. OUP.

E.T. Wood. Macmillan.

Harper Resource Book.
Cambridge University Press.

l.
v
2 EFflecuve Communicatior
3 Practical Fnglish Usage.
4

“Remedial English Grammar.
m Z1Insscr.

5 On Writing Well. Willia
6. Study Writing. Liz Hamp-Lyons and Ben Heasly.
= Communication Skills. Sanjay Kumar and Pushp Lata. Oxford University Press.
Q. [Fxercises in Spoken English. Parts I-111. CIEFL. Hyderabad. Oxford University Press.
Alternative NI’TEUSWA\‘.&\M Course:
_'__—_'_—_""___—-——'—_'_'—_-_'_»——-—'—_'_'_'_'_'_-_F _-———-—-—'—'_'_'._-_-_-_._._-_ﬁ'
S. No. NPTELISWAYAM Course Instructor Host Institute .-
i Name @
1 " English language for Prof. Aysha igbal [IT MADRAS |
' competitive exams ..
] 2
!—7 | Technical English for Prof. Aysha igbal [IT™
i enginecrs // |

A
Course Qutcomes:

acquire basi ding reading and
hension, writ

jency English inclu

¢ profic
speaking skills.

The student will ‘
listening compre ing and

W&

I



BBA1006 ,
Indian Knowledge System Cr:0n:0P 2C redits

Module an U ¢ )
odule: Indian Culture and Civilization Course outcomes

CO1: To ntroduce fundame ' \

gl e ot I1*:1;Td‘1nmuals of Ancient Indian Educations 10 understand t

L‘(‘v . h cdas, vedangas. upangas, upveda, purana & Itihasa

)2: To help stu 5 ace, identify

Hsas hc{ﬁ “dcrgs to trace, identify and develop the ancient knowledge systems
3 o unders » appare ati ifi iversal '

Indian k“t‘\\'llcd ; t.trﬂtanti the apparently rational, verifiable and universal solution from ancient
{ e wvsie 2 Tt r " 3

T L_in .gs le for the holistic development of physical, mental and gpiritual wellbemng

hum‘; s 1e leamers a .dcep—moted pride in Indian knowledge. committed to uniy ersal
an right, well-bemng and sustainable development.

Unit 1 Introduction to IKS

ga't‘uEdafa ?\-'1@?'ﬁsthﬁnam. 64 .Kalas. Shilpa Sastra, Four Vedas, Vedanga, Indian Philosophical
h}‘.'-TLl'l"lb.-\ edic STchoo\s gf Philosophy (Samkhya and Yoga, Nyaya and Vaisesika. Piirva-Mimamsd
a:d Vedanta). Non-Vedic schools of Philosophical Systems (Carvaka, Buddhist, Jain). Puranas
(Maha- puranas. Upa-Puranas and Sthala-Puranas), Itihasa (Ramayana. Mahabharata), Niti Sastras.

SQubhasitas

nce & Technology

15 Computational concep
Processing. Number System and
& their rcprcscmalion, Place

Unit 2 Foundation Concept for Scie
Linguistics & Phonetics in Sanskrit (panini's
Verbs. Role of Sanskrit 10 Natural Language
Measurement, concept of zero and its importance. Large numbers
Value of Numerals. 6Decimal System. Measurements for time, distancc and weight, Unique

approaches 10 represent pumbers (Bhuta Samkhya System. Katapayadi System), Pingala and the
Binary systeni. Knowledge pyramid. Prameya - A Vaisegikan approach 10 physical reality.
hysical reality. Pramana.Samsaya.

(s in Astadhyayl [mportance of
Units of

constituents of the p

my in IKS

d their contributions, Arithmetic
Algebra, Chandah Sastra of P1
Indian Calendar Aryabhata and the
Instruments (Yumras}

Unit 3 Indian Mathematics & Astrono

Indian Mathematics, Great Mathematicians an
(Sulba Sutras. Aryabhatiya- bhasya), value of 1, Trigonometry,
[ndian Astronomy- celestial coordinate systen. Elements of the
Siddhantic Tradition pPachanga - The Indian Calendar System Astronomical

Jantar Mantar of Raja Jai Singh Sawal.

Operations. Geometry
ngala.

jence & Technology in IKS

[ndian S & T Heritage. gixty-four art forms and occupational skills (64 Kalas) Mectals and
Metalworking technology (Copper- Gold, Zinc, Mercury. Lead and Silver). lron & Steel, Dyes and
Painting Technology)- Town & Planning Architecture in India, Temple Architecture, Vastu Sastra

Unit 4 Indian Sc

Unit 5 Humanities & Social Sciences in [KS Health,
wellness & psychology- /\yur\rcda Sleep and Food, Role of water mn w
Indian approach to Psychology: the Triguna System BUd)-'-Mim!-lnlcllccl
(jovernance. Public Administral ( reference 10 Ramayand,

cllbeing Yoga way of hie
_Consciousness Complex.
Artha Sastra, Kaufilyan

jon & Managemen

Srate i ; > b AA
0o Ve oﬂ/ & /;}J G

he pattern and purpose



References
1 Textbook o S by f
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Book Internaticr publication, 2014
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in Ancien Indian Texts, DK Print World limited,
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15. Chatterjee. S.C. The Nyaya Theory of Knowledge. Calcutta: University of Calcutta Press, 1950.
16. Dasgupta, Surendra. A History of Indian Philosophy. Motilal Banarsi dass Publishing
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18. M. Hiriyanna. Essentials of Indian Philosophy. London: Diane Publications, 1985.
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20. Radhakrishnan, S. Principal Upanishads. New York: Harper Collins, 1963.
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BBAI007  Env
lj'ﬂ\ ironmental Science and 21.:0T:0P ST vdIN
Sustainability

Course deseription:
and thewr

ronmental concepls
vability

arize students with fundamental envl
forthcoming sustaif

ons. preparing them 10 address
nts with the knowledge and skills needed to make

s, fostering environmentally sensitive
ivided into four comprehensive umits

This course aims to famil
relevance to business operati
challenges. It is designed to equip stude
decisions that account for environmental consequence
and responsible future managers. The course content is d

Course Objective(s):
oncepts. their relevance

aims to familiarize students with basic cnvironmental ¢
ainability challenges.

1. This course
d forthcoming sust

to business operations. an
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3. This course will cnable future business graduates to become environmentally sensitive and

responsible managers.
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Unit 3: Environmental Pollution, Waste Management, and Sustainable Development

Varous types of environmental pollution, including arr, water, noise, sotl. and marine
pollution, and thewr mpacts on businesses and communities. Causes of pollution, such as
global chimate change, ozone layer depletion, the greenhouse effect. and acid ram, with a
particular focus on pollution episodes in India. Importance of adopting cleaner technologies.
Sohd waste management; Natural and man-made disasters, their management. and the role

of businesses i mitigating disaster impacts.

Unit 4: Social Issues, Legislation, and Practical Applications

Dynamic interactions between society and the environment, with a focus on sustainable
development and environmental ethics. Role of businesses in achieving sustainable development
goals and promoting responsible consumption. Overview of key environmental legislation and the
judiciary's role in environmental protection, including the Water (Prevention and Control of
Pollution) Act of 1974, the Environment (Protection) Act of 1986, and the Air (Prevention and
Control of Pollution) Act of 1981. Environmental justice. environmental refugees. and the
resettlement and rehabilitation of affected populations: Ecological economics, human population

growth. and demographic changes in India.

Suggested Readings:

Text Books (Latest Editions):

Poonia. M.P. Environmental Studies, Khanna Book Publishing Co.

L ]

e Bharucha. E. Textbook of Environmental Studies, Orient Blackswan Private Ltd.

e Dave. D.. & Katewa. S.S. Text Book of Environmental Studics. Cengage [camning
India Pvt Ltd.

e Rajagopalan. R. Environmental studies: from crisis to cure. Oxford University Press.

e Miller. G.T. & Spoolman S. Living in the Environment. Cengage.

e Basu. M.. & Xavier Savarimuthu, S.J. Fundamentals of environmental studies.
Cambridge University Press.

e Roy. M.G. Sustainable Development: Environment. Energy and Water Resources.
Ane Books.

e Pritwani. K.S. Sustainability of business in the context of environmental
management. CRC Press.

e Wright, R.T. & Boorse, D.F. Environmental Science: Toward A Sustainable Future

(13th ed). Pecarson.
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Course OQutcome(s):

e Explore the basic environmental concepts and issues relevant to the

business and management field.

e Recognize the interdependence between environmental processes and
socio-economic dynamics.

e Determine the role of business decisions, policies, and actions 1n
minimizing environmental degradation.

e Identify possible solutions to curb environmental problems caused by
managerial actions.

e Develop skills to address immediate environmental concerns through
changes in business operations, policies, and decisions.
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| BBA2001 “lilllﬂn- Behavior and - l{ 411:_(.,1_*:.(.’_[.’..._ 1',
L _ | Organization ] | ‘

Course Description:

This course will cover principles and concepts to understand how individuals nteract with each

other and their environment in organizational contexts. Students will explore topics such as
motivation, perception, personality, leadership, group decision-making, culture, and conflict
resolution through a blend of theoretical frameworks and real-world applications.

Course Objectives:
1. To develop basic understanding of the concept of human behavior and organization.

2. To highlight the importance of OB in modern organizations.

3. To understand individual and group behavior in the workplace to improve the effectiveness
of an organization.

4. To critically evaluate leadership styles and strategies.

Course Content:

Unit 1: Introduction to Human Behavior and Organization

Meaning, importance, and historical development of organizational behavior; Factors
influencing organizational behavior; Contributing disciplines of OB; OB models.

Unit 2: Individual Behavior

Foundations of Individual Behavior; Personality - Determinants of personality, Type A and
B. Big Five personality types, stages of personality development; Attitude - components,
job-related attitudes; Learning - concept, theories, and reinforcement; Perception - concept,
perceptual process, factors influencing perception; Values - concept and types: terminal
values and instrumental values; Motivation — Concept, importance, and theories of
motivation - Early Theories of motivation (Need Hierarchy, Theory X and Theory Y, Two
Factors Theory); Contemporary Theories of motivation (Self-Determination Theory, Goal-
setting Theory, Reinforcement Theory, Self-efficacy Theory).
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L nit 32 Group X Team Behaviour

Oroaps and Work Teams Concept. F ) ' i
o Hi“ \ ork Teams Concept, Five Stage model of group development, { yroupthink and
shaft. Indian perspevtive on @ norms, Gr ns, T ' -

PCINPRNING o proup noms, Groap, and teams, Types of feams. Creating team

nhavers trom ind . -
players from mdivrduat bakding Indimidual & Group conthet, ¢-teams

U nit 4: L eadership & Power

Loadership: Conoept. Trait theorics: Behavioral theories (Ohio and Michigan studics).
Contingency  theories,  Authentic  leadership. Mentoring,  self-leadership. Insptrational
Approaches (ranstormanonal, charismatic), Compansen of Indan leadership styles with other
couneies Bases of Power. Organizational Culture: Concept of culture: Impact (funcnons and
habilin ) Creating and sustaming culture: Emplovees and culture: Creating positive and ethical
cultures: Neod and importance of Cross-Cultural management. Stress. and its Management.

Suggested Readings:
Text Books (Latest Editions):

1. Robbins. Stephen - Organizational Behavior. Prenuice Hall of India Ltd.. New Delhi.

Luthans Fred - Organizational Behavior: An Evidence-Based Approach - MceGraw

Hill Publishers Co. Ltd.. New Delhi

ha

Prasad. L.M. - Organizational Theon Behavior - Sultan Chand & Sons. New Delhi.

a4

4 Razo. V.S.P. - Organizauon Behavior - Himalaya Publishing House.

Aswathappa. K. - Organizatuonal Behavior - Himalaya Publishing House. Mumbai.

18th Edinon.

th

Learning Qutcomes:

Afer completing this Course Srudents will be able to:

1 Describe individual and group behavior in organizational setungs.

5 Demonstrate theorencal knowledge of human hehavior in human life setuing in

management.

Judge the lacunas m the svstem to be able to improve the organization health and other OB

ouicomes.

Laa

4 Formulaie a more productive system and high-performance work culture operating on the

principles of OB.
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' Marketing Management 41.:0T:0P 4Credits

BBA2002 |

|
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Course Description:
graduate students gain 2

Marketing management course IS
broad. foundational understanding of the basic components 0f modern marketing. This
course aims to familiarize students with the marketing function in organizations. It will
equip the students with understanding of the Marketing Mix elements and sensitize
them to certain emerging issues in Marketing. The course is intended to bring in key
principles and activities crucial for the role that marketing has in an organization.

designed to help under

Course Objective(s):

erstanding about marketing management €
ting business.

oncepts and frameworks.

1. Develop und
and apply these to a new or exis
ze and synthesize information and derive insights related

nt, from several perspectives.

marketing acti
emand and attempt to forecast

2. Develop skills to analy

to marketing managemce
vities within an

It also explores best practices in managing
the impact on d

organization and how to measure
and influence its future levels, magnitude and timing.

Course Content:

Unit 1: Introduction:
Marketing; Core marketing

ance of Marketing, Evolution of
Product concept. selling

- Production concept,
keting concept; Marketing Environment:
al, Technological environment

ket Analysis and Creating and

Nature, Scope and Import
concepts; Company orientation
concept, Marketing concept, Holistic mar
Demographic, Economic, Political, Legal, Socio cultur

(Indian context); Market and competition analysis, Mar
Delivering Customer Value. types of marketing (B2C, B2G, B2B, C2C).

Unit 2: Segmentation, Targeting and Positioning:
Basis for Segmenting Consumer Markets:

Democracy. Stimulus Response Model of
Personal, and Psychological
Buying Decision Process,
Experiential

Levels of Market Segmentalion,

Consumer Behavior, The Rise of Consumer
Consumer Behavior, Buyer's Cultural, Social,
Characteristics particularly in Indian context, Consumer
Business Customer's Buying Decision Process, and Traditional vs.

Marketing's View of Customer.
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Unit 3: Product, P
P 1, Price e
rice, Place and Promotion Decisions

Product decisions: ¢
ClIstons: o Y 1y .
Classification pl.m;“‘T?;L,m of l"l‘“f“ﬂ Life Cyele (PLC), PLC marketing strategies. Product
& Labelling il’nrtl'n]i‘, e Decision, Product Mix Decision, Branding Decisions, Packaging
- M‘m-‘n N " approac h_ Boston Consulting Group (BCG) matrix. Introduction E(, )
anagement and Innovation and New Product Development.

Pricing Decisions: ( i

cisions: Determinants of Price, Prici e |
s | : I‘I",Prl'!'l’ 5 Non-117 T Aatic s s .
Adapting Price ng Methods (Non mathematical treatiment). an

Promoti ecisions: F ini i
01}'::1“,2:?] Decisions: Factors d.etennmmg promotion mix, Promotional Tools — Fundamental
advertisement, Sales Promotion, Public Relations & Publicity and Personal Selling.

Marketing Channel Df:cision: Channel functions, Channel Levels, Types of Intermediaries:
Wholesalers and Retailers, Introduction to Retail Management.

Unit 4: Marketing of Services:

unique charactcr_istics of services, marketing strategies for service firms — 7Ps. Contemporar
issues in Marketing, E-commerce, Digital Marketing, Ethics and social responsibility in
Marketing, Integrated Marketing, Online Payments, Rural Marketing, Social Marketing,

Green Marketing (Introductory aspects only).
Suggested Readings:

Text Books (Latest Editions):

Kotler P., Keller K., et al. Marketing Management (16th edition). Pearson Education Pvt.

Ltd.
Aaker, D.A. and Moorman Christine., Strategic Market Management: Global Perspectives.

John Wiley & Sons.

Shainesh G.. Kotler Philip, Keller Kevin, Alexander Chernev, Jagdish N. Sheth. Marketing

Management. Pearson Higher Education.

Kotler, P., Armstrong, G., and Agnihotri, P.Y. Principles of Marketing (17th edition).
Pearson Education.

Ramaswamy, V.S. & Namakumari, S. Marketing Management: Indian Context Global
t. Ltd.

Perspective (6th edition). Sage Publications India Pv

Marketing Need Reform? Fresh Perspectives on

Sheth, J.N., & Sisodia, R.S. (Eds). Does
the Future. Routledge.

L. Strategic Integrated Marketing Communications. Routledge.

Percy,
ng (7th edition). Pearson Higher

Chaffey, D., & Ellis-Chadwick, F. Digital Marketi

Education.
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9 Biswas A K. sy
. i . illt‘g]\' \1‘-|rk . A % N
Notion Press ' ¢t Management: Managing Markets for profit and growth

). S¢ Xperienti
10. Schimitt, B | Xperiential marketing. Bilbag: Deusto

1. Kumar, N Marketi S
a A% VL Ng as Strategy: Understandi 'EO' ' '
and Innovation. Harvard Business Rcvicu; ;?e(ilqng R AR Ko i Growh

12. Treacy, M., a J 1scipli
Inn_:m_‘ M., 1Pnd Wiersema, F. The discipline of market leaders: Choose your customers,
: your focus, and dominate your market. Basic Books.

13.P'l;;e:lfi)l: M. Double-digit Growth: How Great Companies Achieve It — No Matter what?

14. Capon, N. The marketing mavens. Crown Business.
15. Levitt T. Marketing Myopia.

16. Hamel & Prahalad. Competing for the Future.

17. Peter Doyle. Value-Based Marketing.

18. Forsyth. Gupta, Haldar. A Segmentation You Can Act On.

19. Daniel Yankelovich and David Meer (HBS). Rediscovering Market Segmentation.

20. C.K. Prahalad. The Fortune at the Bottom of the Pyramid.

21. Al Ries & Jack Trout. Positioning: The battle for your mind.

Course OQutcome(s):

Understand fundamental marketing concepts, theories and principles; the role of marketing in the

1.
organization context.

2. Recognize various elements marketing mix for effective functioning of an organization.

3. Critically analyze an organization's marketing strategies.

4. Learn appropriate tools and techniques of marketing with focus on Indian experiences,
approaches and cases.

5. Evaluate marketing implementation strategies and formulate and assess strategic, operational anc

tactical marketing decisions.
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Business Economics

BBA2003 f : -
! . - | Business Economics L4L:0T:0P 4Credi
| FH H redis

Course Description:

BIISII’IL‘SS cconomice eQ Pe L —_—

s ﬂmdamen{;ﬂ . R qrtuo&st .111;1]131:9|s and different mflrkct structures which

macroeconomic concepts which ar;—: ingi.q TH‘\ o e !‘ﬂlr“dllvc-‘i apam
spensable for understanding the functioning of

an economy that might affect business performance

Course Objective:

I o :
It equips students with fundamental concepts of microcconomics.

Busine ' i iti
ness cconomics delves into the complexities of market structures. helping

2.
students .na\flgatc challenges such as competition, regulatory environments, and
technological disruptions.

3. It fosters critical thinking by analyzing real-world case studies, cnabling

students to propose innovative solutions to business problems.

4. A grasp of business economics is essential for aspiring entrepreneurs, managers,
and analysts seeking tothrivein today's dynamic and interconnected business landscape.

Course Content:

Unit 1: Fundamentals and Basic elements of Microeconomics

The Economic Problem: Scarcity and Choice, Nature and Scope-Positive and

®
Normative Economics.

e Scope of Study and Central Problems of Micro and Macroeconomics

e Demand Schedule: Individual and Market Demand Curve, Determinants of
Demand, Law of Demand, Movement and Shift among Demand Curve,

Elasticity of Demand.
e Supply Schedule: individual and market supply, determinants of supply, law of
supply, Elasticity of supply. Determination of demand and supply, effect of a shift

in demand and supply.

Unit 2: Producer and Consumer Behavior
e Theory of Production — Factors of Production, Production Function, Law of
Variable Proportions, Returns to Scale, Producers’ Equilibrium.
Total Cost

e Theory of Cost- Short Run and Long Run Average, Marginal and

<
LS




Curves,

e (Cardin: ity :
:_: 'rd”;\';' “'I'I”-‘ "\l_"l_‘mzlch-l-:m' of Diminishing Marginal Utility, Law of
qui- Margmal Unlity, Indifference Curves, Budget Lines and Consumer

Equilibrium,

Unit 3: Analysis of Market

® (‘911cept of Market and Main Forms of Market.
® Price and Output Determination Under Perfect Competition, Monopoly,

Monopolistic Competition, and oligopoly.

Unit 4: National Income and Various Indian Economy Challenges

® (Circular Flow of Income. Concept of GDP, GNP, NDP, NNP (At Market Price and
Factor Cost), Methods of Calculating National Income.

® A Brief Introduction of Indian Economy-Pre-and Post-Independence.

® Current Challenges Facing by Indian Economy-Human Capital

Formation, Poverty, Dynamic
® Business Environment, Trade with Various Nations, Sustainable Economic

Development.

Suggested Readings:

Text Books (Latest Editions):
1. Varian. H.R. Micro Economics A modern Approach.
2. Mc Connell & Brue. Micro Economics Principal, problems & policies. McGraw Hills

Professional Publication.
3. Ahuja, H.L. Advanced Economic theory.

4. Jain K.P. Advanced Economic theory.

5. Jhingan M.L. Modern Micro Economics.
6. J. Shapiro. Macro Economic Theory and Policy.

7. W.H. Bransin. Macro-Economic Analysis.
8. M.L. Jhingan. Macro-Economic Theory and Policy.

9. M.C. Vaishya. Macro-Economic Theory.

10. Sunil Bhaduri. Macro Economic Analysis.
11. H.L. Ahuja. Micro Economic Theory; Modern Publisher, Gulab Bhawan, 6,

Bahadurshah Zafar Marg, New Delhi.
12. Samuelson & William D. Nordhaus. Economics; McGraw Hills.

13. A.N. Agarwal. Indian Economy.
14. M. Maria John Kennedy. Advanced Micro Economic Theory; Himalaya Publishing

House, Delhi.
15. I.C. Dhingra & V.K. Garg. Economic Development & Planning in India.
16. D.M. Mithani. Macro Economics; Himalaya Publishing House.
17. "Macroeconomics" by N. Gregory Mankiw.

18. "Macroeconomics: Principles, Applications, and Tools" by Arthur O'Sullivan, Steven

Shiffrin, and Stephen Perez.
19. "Macroeconomics" by Olivier Blanchard.
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R ¢ r‘n ren ces

Pedagogy ang 'l'nat‘hinus Method (Te
Strategies to achjeve various oute

acher should use the following
omes of the course):

Differe . s of teachi .
Terent methods of teaching and media 1o pe used to attain classroom attention.

M*’_‘“s'f"c open _U“h"‘f courses (MOOCs) may be used to teach various
topics/sub topics.

-20% of the tanie : . . ; -
13 ".U’“ of the topics which are relatively simpler of descriptive nature should
be given to the students for self-learning and assess the development of
competency through classroom presentations.

Micro-projects may be given to group of students for hands-on experiences.

Encouraging students 1o Visit to sites such as local or scasonal markets
and rescarch ¢stablishment around the institution.

Course outcomes:

At the end of the course students will be able to:

1.

2,

3

4.

Understand basic concepts of microeconomics and solve the problem of reallocation
and distribution of the scarce resources.

Analyze the form and nature of the market and their pricing
strategies.

Understand the calculation of national income and true measure for
increasing economic welfare.

Understand various challenges associated with the Indian cconomy and help to
balance the economy.

e e e o o ok ok o ok o ok ok ok



BBA2004 Emerging Technologies and Applications C11.:0T:2P 2Credits

Course Description:

Iis course provides a comprehensive understanding of emerging digital technologies that are
rransforming modern businesses and industries. It covers cloud computing, Internet of Things (loT).
Industry 4.0, blockchain technology, and augmented and virtual reality (AR/VR). along with their
applications in business operations and decision-making. The course examines technological
imnovations, security considerations, regulatory challenges, and their impact on organizational
efficiency and competitiveness. Students will gain insights into how these technologies drive digital
transformation, innovation, and sustainable business growth.

Course Objectives:

1. To develop an understanding of emerging digital technologies, including Cloud Computing.
IoT, Industry 4.0, Blockchain, and AR/VR, and their role in business transformation.

2. To familiarize learners with the applications, benefits, challenges, and security aspects of
advanced technologies in organizational and industrial environments.

3. To enable students to analyze the impact of digital innovations on bu
operational efficiency. supply chains, and customer experiences.

4. To equip learners with the knowledge required to evaluate and adopt emergi
for strategic decision-making and competitive advantage in the digital economy.

siness models,

ng technologies

Contents:

Unit 1: Cloud Computing

Cloud service models (IaaS, PaaS, SaaS) — Deployment models (public, private. hybrid) -
Cloud-based enterprise solutions — Cost-benefit analysis and scalability — Security and
Governance — Data security and compliance in the cloud — Cloud governance frameworks.

Unit 2: Internet of Things (IoT) & Industry 4.0

Sensor technologies and connectivity - IoT Applications in Smart cities and infrastructurc
_ Industrial ToT and manufacturing — IoT data processing and storage — Real-time
analytics and decision-making — Concept of Industry 4.0 — Automation and smart
manufacturing — Cyber-physical systems and digital twins — Robotics and advanced
manufacturing technologies — Impact on Business Models — Transformation of production

and supply chains — Business process optimization.

Unit 3: Blockchain Technology

Fundamentals of Block chain — Decentralization and distributed ledger — Cryptography and
consensus mechanisms — Smart contracts — Financial services and digital identity —
Challenges and Opportunities — Security and privacy issues — Regulatory and compliance
considerations.

Unit 4: Augmented Reality (AR) and Virtual Reality (VR)
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Introduction AR VR

Key conce
L) A [§ ‘I'\ i ;
deve }"‘;‘l'ﬂ\‘l‘ll and i el

differences he - ;
‘urrent state AR'VR ‘rences between AR and VR Historical

expericnce ]r.\mmp nd devel appheations marketing and customer

Opportunities Tee ,;n.“] , : : \I( }“]"““HT througly Immersive technologies  ( hallenges and
' orical i - i

h“-\‘n&‘.\.\ l‘“‘\‘l'.\.\t‘_\ ations and '"i"‘“lt'{'mcnlﬁ [ll[(‘gf&l““ll with existing

Practical (Suggestive List):

*  Hands-on SCSS iwe
deployment ::t;-':“.m i ;m ll‘!:hzmg P_"Pular cloud platforms for development and
* » orienng hands-on experience with free tiers and trial accounts.
®* Hands- 2SS1 5 T . ,
" !g s 011 SL.\S}OIIS on hlf‘lc kchain technologics, focusing on the basic's development and
cployment of decentralized applications.

Suggested Readings:

Text Books (Latest Editions):

L. Emerging Technologies by Errol S. van Engelen.

2. Internet of Things by Jeeva Jose. Khanna Book Publishing,

3. Digital Transformation: A Strategic Approach to Leveragin Emerging Technologies.
Anup Maheshwari sne e ¢

shwari.

4. Virtual & Augmented Reality by Rajiv Chopra, Khanna Book Publishing.
Emerging Technologies for Effective Management by Rahul Dubey, Cengage
Publications.

6. 10T Fundamentals: Networking Technologies, Protocols, and Use Cases for the
Internet of Things by David Hanes, Jerome Henry, Rob Barton, Gonzalo
Salgueiro and Patrick Grossetete.

7. Blockchain for Business by Jai Singh Arun, Jerry Cuomo and Nitin Gaur.

8. BlockChain & Crypto Currencies by Anshul Kausik, Khanna Book
Publishing.

9. Industry 4.0 Technologies for Business Excellence: Frameworks. Practices,
and Applications by Edited By Shivani Bali, Sugandha Aggarwal, Sunil
Sharma.

10. Blockchain, Artificial Intelligence, and the Internet of Things: qusibi]iti.es and

Opportunities by Pethuru Raj, Ashutosh Kumar Dubey, Abhishek Kumar,
Pramod Singh Rathore.
Articles:

. Abdi. S.. Kitsara, 1., Hawley, M.S., & de Witle. L.P.. (j.EUEI). Emcrg.intu
technologies and their potential for generating new assistive lt.‘l.'l’l!'l(}h::!c‘_l':.‘.\.
Assistive Technology, 33(supl), 17-26.
https://doi.org/10.1080/10400435.2021.1945704
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A Scokbeom K .
Won, N1 !
cmctrging technolo 1:'T”‘\ u L, Alan L Porter, Jan Youtic. Research addressing
Volume 48, lssue t)k:(‘:“ldc;“ has greater scientific nimpact. Research Poli
S8 . 2019, 103834, hitps: doi.org 10.1016 jrespol 2019103 Lt
L]

Philip. 1. (2022). " _ .

R OTgani?ati:; ’l IA* p‘"‘l_"f‘flC“\'C on embracing emerging technologies research

DD, 88-0%. 1 m. ’L_ha“m‘ . Organization Management Journal. Vol. 19 No_ 3.
» DO » “1]’\81.’adtﬁl.(\rg:‘i(}_] lnanM]_Iﬂ_zozo_lnﬁz

Case Studies

1. Sofrv«gre qndfor Data: Dilemmas in an Al Research Lab of an Indian IT
Organization. Rajalaxmi Kamath; Vinay V Reddy.
hll‘ps‘.;";"hhsp.har\'ard.cdw’productﬂMB889-PDF
ENG‘?Nu:cmcrginﬂ,“/&;”_-(]_tcchnologigs -

.2 Vplkgwagen Group: Driving Big Business With Big Data. Ning Su; Nagaash
‘P‘wam.hlms:.-".-“"nbsn.harvard.cdu;’product-"w 14007-PDFE-
I:NGQQ1t=cmcrging“/nZOtcc'nnologics

Course Outcomes:

1. Students will **understand** foundational knowledge of emerging technologies such
as blockchain, 1oT, cloud computing, AR/VR, ctc., comprehending their principles,
components, and functionalities.

(R

Students will **analyze** the practical applications of these technologies in various
business contexts, evaluating how they can optimize operations, enhance decision-
making, and drive innovation.

3. Students will s*xayaluate**  the strategic implications of adopting emerging
technologies, including potential challenges, risks, and opportunities, O formulate
informed strategies for competitive advantage.

4 Students will develop skills to plan and manage the integration of emerging

technologies INto business processes, ensuring alignment with organizalional goals
and effective change management.
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gy o \\ g)'\uf?\ }\(

45




BBA200S \edi |
Media l.ift‘l‘al.‘_\‘ and Critical ‘l'hinking 1:1r:0p 2Credits

Course Description:
This course i
! S€ equips “Nts wi i ia li it
stalyze e, q p% students .wnh essential media literacy and critical thinking skills to
pmd,u(.:tion ) :Ia\-lgate va.mo.us media forms. It covers the dynamics of media
< ‘nl anersh1p in India, ethical and regulatory considerations, and
- a];d 1g1ta ‘hteracy fgr responsible online engagement. Through comprehensive
::omzm practtcil. exercises, students will learn to critically engage with media
. uncover biases, and make inforr isi ' i !
‘ 3 med decisions in media consumption an
production. " ’

Course Objective(s):
1. Develop critical thinking skills to analyze various media forms effectively and identify

underlying biases.
2. Foster media literacy principles for navigating digital media landscapes and evaluating

credibility.
3. Explore media production dynamics and ownership structures in the Indian context.

4. Address ethical and regulatory considerations in media practices.
5. Enhance digital media literacy for responsible online engagement and combating

misinformation.

Course Content:

Unitl: Foundations of Media Literacy and Critical Thinking

Core principles of media literacy and critical thinking; Definition and significance of
media literacy, its historical evolution within the Indian context; Understanding media
as a powerful communication tool and its role in shaping societal perceptions and

behaviors.
Unit2: Deconstructing Media Texts

Forms of media texts, including print, broadcast, digital, and social media: Textual
analysis and the deconstruction of visual media using semiotics; The impact of media
representations on individual perceptions and societal attitudes, from relevant case studies

in the Indian context.

Unit3: Media Consumption and Production Dynamics

Dynamics of media production, distribution, and consumption in India:
Influence of ownership and control structures on media content; Techniques for
critically evaluating media content and analysing audience consumption

patterns

Unit4: Ethics, Regulation, and Digital Media Literacy

S

Estal o



Lthical and regulatory

. cons *T'§ .
cvolving landscape of d werattions inherent i media practices and the
regulatory frane " digital media literacy. Fthical principles i m h. .
. amework gove ' ¢dia, the
povernimg media content, and the role of self-regulat
N g v I'If.\

bodies

m upholding ¢

medii | 1 ethical standards: Digital media’s .

dia hh‘““_\_ d 145 HH[\J!! on contemporary

practices,  strat .

: Soostrateges for navig:

RTINS avigating  on 4 P p
promoting digital ciizenship " , line. information, s

Suggested Readings:

Text Books (Latest Editions):

1. Potter, W.J. Media literacy (8th ed.). SAGE Publications.
2. Hobbs. R. Media literacy in the digital age. Routledge.

3. Halpern, D.F. Thought Nodoo: : ; o .
Psychology Press. ought & knowledge: An introduction to critical thinking (5th ed.).

4. Kahneman. D. Thinking, fast and slow. Farrar, Straus and Giroux.

5 Baran. S.J.. & Davis, D.K. Mass con icati i
) 1 % .D.K. armunication theory: Fo ndations, f
future (8th ed.). Cengage Learning. L. s demmeat ot

6. Kahnc_. J.. & Bowyer, B. Media literacy cducation in action: Theoretical and
pedagogical perspectives. Routledge.

7. Barbour, K., & Marshall, J. The media literacy handbook. ASCD.
Q. Bhaskar, N.K. Media laws and ethics in India. LexisNexis.

9. West. R., & Tumer, L.H. Understanding intercultural communication: Negotiating a
grammar of culture (2nd ed.). Routledge.

10. Aufderheide, P., & Jaszi, P. Reclaiming fair use: How to put balance back in
copyright (2nd ed.). University of Chicago Press.

11. Hammond. J.S.. Keeney, RL., & Raiffa, H. Smart choices: A practical guide to
making better decisions. Harvard Business Review Press.

Course Outcome(s):

r,

\

1. Demonstrate proficiency in analysing media texts and identifying implcit
messages and ideologies.

2. Apply media literacy principles to make informed decisions about media
consumption and production.

3 Understand the complexities of media production, distribution, and audience
behavior.

4. Adhere 0 cthical standards in media content creation and consumption.
5. Promote rcsponsihlc digital citizenship by navigaling online information
critically and combating misinformation.
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Course Description:

‘hh!\ gy B i "
C‘ﬁ) course offers a unique perspectiy
Lo} A . ; - chive - . .
omie dimensions and Eetcns ¢ on the Constitution of India, focusing on its
underpinmings of the C““*hn:" ct on business. It delves into the historical and ideol l ]
~ - ke - HIoN as ¢ . . 3 . L deologica
colonial ec : s an economic docume ST !
nial economic povernance t ¢ omic document, tracing its evolution from post-

battles over land NI_{m“q O contemporary debates. Students explore constitutional
INto competing economic i;:“t“\‘l}llu llbgrdh?ﬁllﬂﬂ. and fiscal federalism, gaiming insi :!:
they examine fundament ﬂ\ :;:I“tg“?sland interests. Through case studies and legal 'i:l'ilxb-‘: H
_ ) e b onts Fﬁated[ h - e - N i ¥ x dTalysis,
1s5ues sha - = O business sde . 3 :

ues shaping India's economic landscape s Ficht: fedaralianl,; 0 sonstniRons

B end of the cours .
Constitution's role in sha lil;:.i.jtuc_lcn_ts \\'l."‘ develop a nuanced understanding of the
cquipping them \\‘ith‘ \(ar; ilugnomtc policies and its implications for business }'r'lcltc &
= aluable 1nsight e 3 . AUSINESS pre Cs.
advocacy. ghts for carecers in business management and policy

Course Objective(s):

1. Develop an 3 i 3
; an understan ' 5 i ituti
ol _p1 il i dmg~ot the Indian Constitution beyond legal and political lenscs
€ phasizing its significance for business students B o
2. Recognize the 1 ce . | . :
trade ,,’%: e the impomnance of comprehending constitutional basics and their impact on
rade. cconomy. and business practices.
3. Analyze the i i e ic justice i

aly ¢ I.'ICIUSI.OT.I of economic justice in the preamble and its implications for post-
colonial economic policies.
4.‘E,‘fplore _the Legal hl.StOI'}f of competing claims between economic development and
principles of equity and justice in India.
3. E}an?lne the transition from state-led industrialization to liberalization. highlighting the
constitutional underpinnings of these economic shifts.
6. In.\-'esngale the constitutional provisions relevant to business. such as the fundamental nght to
practice any profession. occupation. trade. or business as enshrined in Article 19.

Course Content:

Unitl: An Economic History of the Constitution of India
Historical understanding of the constitution as an cconomic  document.
Understanding the Preamble, Starting from the land reform cases in the 1930s to
the validity of the bitcoin ban imposed.by the RBI. this module, sign post mall of the
important economic moments 1n the constitutional history of post-colonial India:

Constitutional design. Legal Regulation and economic justice.

Unit2: Fundamental Rights and Business in India

to practice anyprofession, or {0 carTy on any

Like other fundamental rights. this night 18
This particul

rants every citizen the right,
trade. or business.
strictions 1mMpose by the state.

Article19(1)(g). &
profession. occupation,
subject to reasonable re

('rmslil\utinn has been one . é/ \
\)ﬂ}" \ J’\ .V"; } _ ({\ d/'/..-«-‘ 43 W{\A—Eﬂ P?

/-

ar provision of the



Unitd: Fiscal l-‘vdoraliml

futron pert; g

pertams to Trade, Commerce and Intercourse within

|s i‘,‘\‘\ , - ; Y ' - . .
octated with fiscal federalism in India including the

?”l‘“ll‘.‘- 301 10 307 of the Const
the T j .
e Iu]nh\n of India. Challenge
crtical fises
cal imbalance; Article 280 of the Constitution

Unitd: C i
onstitutional battles that shaped the economy

This module will be 1

fesctnating m-cr]h,llf Il-;l;:i].-::cillri,}{lgl“kc}r casce studies that demonstrate the complex and

oo, Kot i ’n : u;” constitution and business and shall use Saurabh

one i throh l.r“.ldit;'un‘t.\'.‘(nscs that Shapcd India's Financial Landscape"” as

e o reuulm.m;l m; idpt-. fhc_casc‘ studies include the banning of diesel engine

o o bl o C (-ml nqsh:p of broadcast media, Demonetization, Aadhaar,
g estrictions on dealing in cryptocurrencies.

Suggested Readings:

References:
e The Oxford Handbook of the Indian Constitution, Oxford university press.

Cases
Rustom Cavasjec Cooper v. Union of India, (1970) 1 SCC 248.

State of Rajasthan v. Mohan Lal Vyas, AIR 1971 SC 2068 (confirmation of a private

monopoly. not a violation of fundamental right).
Mithilesh Garg v. Union of India, (1992) 1 SCC 168 : AIR 1992 SC 221 (Right to

carry on business, not breached when it is liberalised).
Chintamanrao v. The State of Madhya Pradesh, AIR 1951 SC 118 (scope of

reasonable restrictions in relation to trade and occupation).
Cooverjee B. Bharucha v. Excise Commissioner, Ajmer, AIR 1954 SC 220 (the

reasonableness of the restriction imposed may depend upon the nature of the business

and prevailing conditions including public health and morality).
T.B. Ibrahim v. Regional Transport Authority, Tanjore, AIR 1953 SC 79.

- Harman Singh v. RTA, Calcutta, AIR 1954 SC 190.
Dwarka Prasad Laxmi Narain v. State of U.P., AIR 1954 SC 224.
rala, AIR 1957 SC 699.

Parbhani Transport Coop. Society Ltd. v.

AIR 1960 SC 801.
R_M.D. Chamarbaugwala. ( 1957) S.C.R. 874.

State of Bombay V.
G.K. Krishnan vs State of Tamil Nadu, 1975 SCC ( 1) 375.
Ltd. Vs State of Rajasthan, AIR 1962 SC 1406.

Automobile Transport (Rajasthan)
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State of Bombay v. R.M.D. Chamarbaugw
Regional Transport Authority, Aurangabad.




Course Outcome(s):

1. Students of the BBA programme get equipped with a knowledge of the Indian
Constitution, particularly from the perspective of economic governance and

business
2. They begin to develop a nuanced analytical framework about ongoing
constitutional debates and battles which affect the domain of business

stions of economic growth have to be balanced

3. Developing a sense of how que
including social and economic

with other constitutional commitments,

justice

T = 8 8 2 0
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BBA2007
Business Communication-11 TR TR

Course Description:

I'his course focuses nging |

for organizations and individusi eraplovess 1 he cabeens of Saheultorl woTemee e

digial wesrid e Soiaere. ot :;0 f:n‘m Oy‘(.‘(‘.s_ll‘.l the Eont_cxt of.mulncultural workforce n a

o sl éourqc “‘”tiug on Il‘l.‘sll“lt‘!g effective written and oral communication

o A b s ¢ tat_:ghth using texts, cases and classroom exercises for
g ritten and oral communication in students.

Course Objectives:

1. To - : )
understand the concept, process, and importance of business communication

with a strategic imperative.
To help students in understanding the basic principles and techniques of

2
}r'armuf; workplace communication including digital communication skills
0 train students to acquire and master intra and interorganizational communication
for communicating effectively for the purpose of gaining

w

4. To train students
employment.

Course Content:
departmental/

Unit 1: Written communication: intra organizational/
workplace communication
Need and Types, Basics of Writing Office Circulars, Agenda, Notice, Office Memoranda,
Office Orders. News Letters: Positive and Negative Messages, Use of Technology for
Communication. Effective IT communication tools - Electronic mail: advantages. safety
and smartness in writing email, E-mail etiquettes; Use of online social media for
communication and Public Relations: Ethical dilemmas in use of social media for
communication. Report Writing: Types of Business Reports, responding to request for
proposals (RFP), responsc to RFP, Formal Report - Components and Purpose, Organizing
Information - Outlining & Numbering Secctions. Section Headings, Sub-Headings. &
Presentation: Reporting in Digital Age, Writing Reports on Field Work/Visits 10
Industries. Business Proposals; Summarizing Annual Reports of Companics - Purposc.
Structure and Principles; Drafting Minutes of a Meeting: Corporate Communication -
channels of corporate communication, target segments of corporate communication,
Managing Crisis-Communication; Managing

types of corporate communication;
communication during change: Culture as communication.

Professionalism and teamwork
ive Oral Communication; Techniques of Effective
‘ace Conversation, Tele conferences, Press

ation. Public address and Podcast. |
‘ommunication

Unit2: Oral Communication,

Meaning. Nature, and Scope of Effect
Speech, Media for Oral Communication- Face-to-l
Conference, Telephonic Conversations, Radio Present

Constructing Oral Report; Group Discussion, Teams communication, (_ .
offline professional etiquettes; Conducting appraisals,

during online meeting: Online and
conducting IMterviews. }X . k’ ; )
o Myor sl Kﬂ/t\,w‘\
W {b/d‘: ¢ %
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Unitd: N , : : (
S egotiation SKills and Cross-Cultural Communication
Negoti; 3 v
gotiation communication with vendors. supphers, employees and other stakeholders

. ‘ : { cation: Cross-Cultural frameworks (e g.. Geert
I?mstmh‘}; Culture & appropriate communication; Ftic and [mic approaches 1-.':\ Culture
(‘l'\l‘l'll‘l'lllnIt‘:lllt\n to a diverse workforce; Overcoming barriers and biases in f'rnw—('utrurai
Communication; Building Inter-Cultural Workplace Skills: Cross-cultural etiquettes across
clusters countries. _

l‘nil{:_ Contemporary Communication
Digital cc.wmr.nunicalion - individual communicating via social media, organizations
communicating via social media, Media Literacy; Strong Digital communication skills
email. instant messaging. video conferencing, e-meetings, digital collaboration, digital
cmzcr_lsln}a — digital etiquettes & responsibilities; Introduction to personal and )
oﬁrganvlzatmnal websites; communication through podcasts. Job Searching in Digital Age:
C rcathmg‘Rcsumc (CV, cover letter), Creating Customized Cover Messages for }ob )
Applications, Purposes and Types of Employment Interviews. Performing Optimally in a

Job Interview - Do's and Don'ts Before, During and After the Interview.

Suggested Readings:

Text Books (Latest Edition):
AICTE’s Prescribed Textbook: Communication Skills in English (with Lab Manual),

1.
Anjana
Tiwari, Khanna Book Publishing Co.
2. Lesikar, R.V. & M.E. Flatley, “Business Communication: Connecting in a Digital
World”, McGraw-Hill Education.
3. Murphy, H.A., Hildebrandt, H.&Thomas, J.P. Effective Business Communication.
ork. Oxford Publication

McGraw Hill.
Mukerjee H.S., Business Communication: Connecting at W

4,
Boove. C.L.et al., Business Communication Today, Pearson.

References:

1. Culture as Communication (2001) by Stever Robbins.
https:/ﬂ]bsp.harvard.edu/prod uct/C0108A-HCB-ENG
ation. Rita Linjuan Men, Shannon A. Bowen. Business

2. The Future of Internal Comimunic
Expert Press. BEP336-PDF-ENG.

Suggested Exercise and cases:
1. Negotiation exercise as vendor/seller.
2. Analyzing verbal and non-verbal aspects of speeches of great leaders and orators.
3. Delivering Effective Presentations using presentation tools/software and use ol

infographics. )
_. ,;:,’!Zjvm Vb\ s R
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U ases on busimess commumication
S

Summanzang Annual Report of a Company
6 Preparnng clevatn piteh

Prepanng cumculum vitae resume letter

NOU ommunn ating I ttectively l"u“!\ Ihscussion and l\.;-[-u\n.ll INTETVIeWw 4

) .
9 How to Communicate Orgamizational Change (2020) by Angela Fisher Ricks

hips  online hbs cdu blog post how-to-commumecate organtzational-change
10, Change Management and Internal Communication. Rita L injuan Men, Shannon A

Bowen Business Fxpert Press BEPRIAPDE-ENG

11 Laghting the Fae: Crathing and Dehivering Broadly Inspinng Messages Tsedal Neeley

Tom Ryder Harvard Business School 416046-P

DE-1T NG

12 Bad Wnung Is Destroving Your Company's Productivity (2016) by Josh Bernott

https: hibr org 2016 09 bad-wnting-is-destroy mg-_\nnr-mmp;myvprmiuutl\ 18

13 Group Commumication and Deciston-Makmg Simulation: W dtire Mingation Martthew
Koschmann. FOOOOT-HITN-ENG . htps: hbsp harvard edu p]’nthlt'l FOOOOT-H TM-E NG
14 Three Rules for Communicating During a Crisis. Nancy Kochn: S238AV-AVO-ENG

https: hbsp harvard edu product S23RAV-AVO-
ENG?Nt- BUSINESSY o 20COMMUNICATION

Course Outcomes:

~Apply the skills for writing various w orkplace written communications.

1

2. Effectively analyze and evaluate Busiess Reports.

3. Demonstrate competence in delivering impressive power-point presentations.
4

_Create objective and succinet Resumes and be
Intervicws.

LEE R R

prepared to perform optimally in Job
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SEMESTER-III

| BBA3001 | Cost and Management Accounting| 4'-'30"':”PJ 4Credits |
= |

J R S— J

Course Description:

This course covers the fundamental concepts and various asp
Management accounting. This course discusses how to prepare a cost sheet, costing for
materials, labour cost and overheads. This course also talks about financial statement
analysis using various tools like comparative and commonsize Income Statements and
Balance Sheet., Trend Analysis, Ratio Analysis, Cash Flow Statement, Budgets and
Budgetary Control. It also throws some light on Management Reporting in general. And
thus this course as a part of the Business administration programme provides
fundamental knowledge and basic understanding on various methods, tools and
techniques of cost and management accounting helpful for financial decision making
required for a budding professional in the domain of accounting and finance.

ects in Cost as well as

Course Objectives:

1. To familiarize the learners with the basic concepts and processes
used to determine product costs and ascertain Material, Labour

and Overhead cost.
To enrich the knowledge of the learners in knowing and applying various tools like
ratio analysis, cash flow statement, marginal costing for analysing the financial

statements for managerial information
3. To provide with the basic understanding of budgetary control

To develop the knowledge of the learners to understand and prepare a management

report.

Course Content:
Unit-I: Introduction to Cost and management accounting
Definitions, features, objectives, functions, scope, advantages and limitations.
accounting  and

Relationship and differences between Cost accounting, Management

Financial Accounting.
Cost Concepts — Costclassification — Elements of cost-Preparation of cost sheet and
quotation. Material cost- direct and indirect material cost, Inventory control
techniques-stock levels, EOQ, ABC analysis.Issue of materials to production -
pricing methods-FIFO, LIFO and Average methods. Labor cost: direct and indirect labour
cost- methods of payment of wages including incentive plans - Halsey and Rowan
plans, Tailors Piece Rate method. Overheads: features, classification, methods of allocation

and apportionment of overheads, primary and secondary distributions.

g N ]
oW g P
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Unitll: Marginal Costing and Budgetary control

Marginal Cost Fquation Difference

Marginal  Costing-Meamng - Importance
between Marginal costing and Absorption costing- Break Fven Analysise Meaning and
l‘l“l‘\t‘ﬂ:im‘v - Break even chart- PV ratio - Cost Volume Profit ,'\l.l:l|}'hlf\— ,\l(n;-{“m of
Safety- Angle of Incidence- Problems in Marginal costing. Budgets - Meaning and

importance - Budgetary Control-Meaning and Importance-Types of Budgets, practical

problems - Flexible Budget and cash Budget

Unit-111: Financial Statement Analysis

Comparative Income Statements and Balance Sheets- Common Size Income Statements
Jj'ld .B_alat?cc Sheet analysis- Trend Analysis. Ratio Analysis — Introduction.
C lzfiss:flcatton& Interpretation of Ratios-Liquidity ratios, Solvency ratios, Proprictary
ratios. Profitability ratios, Leverage ratios and Turnover ratios. '

Unit-I'V: Cash flow statement and Management Reporting

Il?lt'odgcttom Concept of Cash- Sources of cash flow Cash from operation- cash from
Financing and cash from investment-Inflow and out flow of cash-Preparation of cash flow

statements with adjustments.
Management Reporting — Meaning and Definitions of reports- Objectives and Purposec-
Reports to top level management— Reports to lower level management- Samplc Reports

Suggested Readings:

Text Books (LatestEdition):
Arora.M.N. Cost and Management Accounting, New Delhi: Himalaya Publishing

L ]
House.

e Jain. S.P.. & Narang, K.L. Cost Accounting. Principles and Practice. New
Delhi: Kalyani Publishers.

e Kishor.R.M. Cost and Management Accounting. New Delhi: Taxman Allied Services

Pillai.R.S.N, Bagavathi,V., Cost Accounting. New Delhi: Sultan Chand.
e Arora,M.N. Management Accounting, New Delhi: Himalaya Publishing House
Lal, J.Srivastav, Seema.,Singh, Manisha. CostAccounting: Test, Problems and

L ]
Cases. New Delhi: Tata McGraw Hill Education

Course Outcomes:
On having completed this course student should be able to:
1. Interpret the relevant theories of cost and management accounting and prepare Cost
sheet and quotations.
2. Ascertain Material and Labor cost, allocation and apportionment of over heads.
3. Interpret the financial statements for managerial decision making and preparation of

management reports
s ke ok of o o o ok K
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BBA3OO2 | cgal and Ethical issues in business C4L:0T:0P  4C redits

Course Description:

This course provides a comprehensive exploration of the key legal concepts, regulations.
and cthical dilemmas that businesses face across various sectors. Through lectures. case
studies, and interactive discussions, students will develop the ability to cnitically analyze
legal scenanos and ethical issues, and make informed decisions that align with both legal

requirements and ethical business practices.

Course Objectives

The course aims to provide students with the understanding of key legal and

1.
cthical 1ssues in the business context of India

The course will help students analyze ethical dilemmas in business decisions

The course will help the students understand the legal and regulatory aspects of
concern the financial. competitive and charitable

fad

business ethics that
responsibilities of organisatons.

The course will help the students gain knowledge about the
ways in which organizational and individual factors impact

business ethics

Course Content:

Unitl: Introduction to Business Law

Business law — definition, scope. importance of understanding the role of law in
business: Elements of a contract — offer and acceptance, consideration, contractual
capacity: Essentials of a valid contract; Types of contracts; Performance obligations:
Types of contract breaches and remedies: Product liability and consumer protection

Jaws: Business torts; Employment law

Unit 2: Sales and Leasses
Formation of Sales Contract: Contracts for Leasing Goods. Title and Risk of loss,

Performance and remedies. Warranties and Product liability: Introduction to Negotiable
Liability  and

Instruments, Negotiability, Negotiation and Holders in due  course;
discharge, Bank customer Relations/Electronic Fund Transfers.

Unit 3: Introduction to Business Ethics

The definition and importance of business ethics. business ethics in the Indian context.
in the organization, benefits of Ethical

Institutionalization of Business Ethics
Conduct in Business, Ethical Issuesand Stakeholder Concerns; Social Responsibility
work: Corporate social responsibility: Environment & business;

and Regulatory Frame
Issues related to Business Ethics in marketing, finance& human resource functons
dilemmas

human nghts,

facing

Ethical responsibilitics of multinational corporations; Ethical
including 1ssues related 1o discrimination,

D V) W

businesses globally

W | Ay -
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making. Fthics& Beligious
Fthical aspects in

cnvironmental impact, and intellectal property

Unitd: The Ethical Decision-making process

Philosophic: {
s0] hical approaches  to ethical  decision

“ TV ‘i . - r [, -~ i
pproaches: Moral& 1 egal aspects of cthical decision making

Kautahya's Arthshastra;. Swami Vivekanand on Fthics
of India: Fthical Decision Making in

Bhagvat Gata,
. ! Swami
Vivekanand’s  message  to the youth
Organizg 1dual ¢ nizati :
$ 3 ions: Individual and Organizational Factors Influencing Ethical Decisions
armvog ' S rof w ' 5 ilya’
vog. Indian philosophy of work ethics: Kautilya's Arthshastra: Introduction to

nicer: sarans Trthis it . ~
11113_111 Humanism: FEthical Decision-Making Frameworks to Improve Decision-
NMa y 3 2 ¢ 3 I

ing Outcomes: Corporate Governance and its Impact on Ethical Decision-

Making: Whistleblowing: Conflict Resolution.
Suggested Readings:

Tulsian,P.C.BusinessandCorporateLaws.S.ChandPublishing.

1.

2. Femando.A.C.BusinessEthicsandCorporateGovernance.Pearson

3. Bayern.S.BusinessLawBeyond Business.].Corp.L..46.521.

4. Vivckanand.S.TotheYouthofIndia. AdvaitaAshrama.
References.

1. RatanTata:Ethicall.cadership|By:AshokK.Dua,SumitaRai|lvey
Publishing|

3. Mascarenhas.A_J.O.etal (2019).J.R.D.Tata:OrationsonBusinessEthics.Rupa
Publications India

4. Holloway, J. E. (2023). The Foundation of the Theory of Law and Business. Am.
U. Bus. L. Rev,, 12, 51.

5. Vivekanand.S.(EO22)KaramYoga:TheYogaofaclion.SanagePubIishingHouscLl,.P

6 Vivekanand, S. (2015): Lectures on Bhagavad Gita. CreateSpace Independent
Publishing Platform

7: Laasch.O.(EOl’Z).PrinciplcsofManagcmcm.SagcTcxtbook

Suggested Exerc fses and Cases
/] SalomonVs.Salomon&Co.Ltd
2 BalfourVs.Balfour
3 DurgaPrasadVs.Baldeo
4 MoolChandRamBhagatv.Harish( handra
and ethical principles that guide business

Coursetulcornes:
Recall major laws and regulations

1.
conduct. _
2. Analyse case studies to identify legal and cthical challenges with i business
operations. |
3. Evaluate the effectuveness of existing legal frameworks in governing business practices
4. Propose solutions 1o cthical dilemmas based on cthical theories and principles
that align with corporate social responsibility
T T X
. 2 | ¥
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A3003 Human Resource Management 4L.:0T:0 redit
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Course Description:

Human R(.wnlll'vr Management course will deal with HR policy. and HR Function fotii)
ifR planning. HRD. HR carcer Management, Performance. c'nmpcmanrm and ,;],.}Ir,l-,irgli;j;
will be integral part of this course. Industrial relations. compliance and cmplmrlnc‘m.r~.*l-armllnl'
HR analytics and Use of Al in HRM to reimagine HR Processes are the content nﬁhchx,'{.mr‘a--w-

Course Objective(s):
The course will enable students to understand how HR plays a

1.
functional role. needed for organizational ecffectivencss and
management.

2. Understand the difference between functional and strategic role of HR

3. Students will analyse the need for HR planning, Innovation, use of
technology. and sector specific HR needs )

4. Understand the innovation in HRM and best practices

Coursc Content:

Unitl: The Nature of HRM
Human Resource Management—An Introduction; Human Resource Business

Partnership HRM: HRM policies, HRM in globally competitive environment:
Functional HRM: strategic human resource management

Unit2: Plan, Acquire, Develop, Career Management
Human Resource Planning: Recruitment and

Employee life cycle approach.
Selection: Training and Development; Competency Management: Career
Management Talent Management, Managing the GIG employees and Virtual

employees and team
nt, Performance, compensation management, Industrial Relations,

Management;
Industnal

Unit3: Engageme

Compliance, Employment relations
Changing nature of Employee Engagement;
and Benefits; Compensation for Special Groups.

Compensation
Relations: Workplace Laws and Regulations; Employment Relations

Performance

Unit4: Technology, HR Analytics, Innovation
Human Resource Information and Analytics: Human Resource Management
Human Resource Management in Small and Medium Enterprises.
Management in the Service Sector, Organization Transformation
Equity and
sustainability goals and

Innovations:
Human Resource

and the Human Resource [eadership: Diversity.
Inclusion; Workplace Wellness,

HRM. Green HR Mand challenges.
£ s r .




Suggested Readings:

Text Books (Latest Editions):
1. DeNisi.A.S..Griffin.R. Wand Sarkar, Anita Human Resource

Management, Cengage Learning
Sengupta Amitabha, Human Resource Management: Concepts.

Z.

Practices, and New Paradigms
3. C as::m.Wayncf..Managing Human Resources, Tata McGraw Hill, New Delhi
4. DeCenzo, David A, and Stephan P. Robbins, Fundamentals of Human

Resource Management, Wiley India, New Delhi

5. Garg.N.,Vats. K. A., Porwal.M and Chauhan. R., “Human Resource
Management; Published by R. Lall Publishers & Distributors, Meerut

Bhattacharyya, Dipak Kumar, Human Resource Management, Excel

Books, New Delhi

Reference Books:
in People Management, Bhatnagar, J, Bajaj, Ghosh

1. Innovations
Somanth, Lakshmi Publications, New Delhi (book of cases)
2. relevant cases-*1.Prabhjot, Kaur and Bhatnagar, Jyotsna (2022) The
published, Richard

Happy Turtle:Womanpreneur and Talentina Circular Economy,
Ivey School Case collection, Product Number Product# W25373
One Employee Went

Bohra, Rakesh and Bhatnagar, Jyotsna, (2022)
1, Harvard Business Review,

3.
Freelance. Now Everyone Wants the Same Dea
March, 2022, (ABDC/A
/ FT 50)
4. Mukherjee A, and Bhatnagar J(2022) - Conceptualizing and theorizing green
e review--International Journal of

human resource management: a narrativ

Manpower, Jul 2022;(ABDC/A)
Bhatnagar,J,Bajaj, Ghosh Somanth,

Practical Exercises resources:
1. Innovations In People Management,

LakshmiPublications,NewDelhi(bookofcaseS)
Conceptualizing and theorizing green

2. Mukherjee A, and Bhatnagar J(2022) -
rrative review--International Journal of

human resource management. a na
Manpower, Jul 2022;(ABDC/A)

CourseQutcome(s):
This course will equipa student to:
Explainhow Functional HRM contributesin organizational management.
selection, performancemanagement,

1.

2. Analyze all HR Functions like recruitment
compensation benefit, Training and Career
Management/Talent Management

3. Apply HR analytics, HR with innovation
4. Create sustainable goals with diversity, Inclusion and wellness

Development  and
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BBA3004  [ndian Systems of Health and Wellness ILATOP | 4Credits

Course Description:

This course provides a comprehensive understanding of health and wellness by exploring the physical.
mental. social, and spiritual dimensions of health. It introduces students to the concept of well-being.
the importance of healthy lifestyle practices, and the factors influencing health behavior. The course
examines _the relationship between mind and body, digital well-being, nutntion-related disorders.
llicst}_'le diseases, and health risks associated with modern living. It also highlights stress management
tcch_n_lques and the significance of preventive healthcare. Additionally, students gain insights into
traditional Indian health systems, including AYUSH, indigenous health perspectives, and the role of

happiness and well-being in achieving a balanced and healthy life.

Course Objective(s):
1. To understand the importance of a healthy life style

2. To familiarize students about physical and mental health
3. To create an awareness of various life style related diseases
4. To provide understanding of stress management

CourseContent:

Unitl: Introduction to Health & Wellness
Definition of Health, Importance of health in every day life, Components of health—physical.

social, mental, spiritual and its relevance, Concept of wellness, Mental health and wellness,

Determinants of health behavior

Unit2: Mind Body and Well-Being
Mindbody connection in health— concept and relation, Implications of mind-body

connection, Wellbeing—why it matters?, Digital wellbeing

Unit3: Deficiency & Diseases
Mal nutrition, under nutrition and over nutrition, Body system and common disease:

Sedentary life style and risk of disease, Modern life style and associated health risks

Unit4: Indian system of wellbeing
Health beliefs of India, Health systems in India—~AYUSH, Perspective of indigenous peopl
to wards health, Happiness and well-being in India

Exercises: - Visit to nearby Vipasana centre

o
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Suggested Readings:

Carr, A. Positive Psychology: The science of happiness and human strength. UK:
Routledge

C. Nyambichu & Jeft Lumiri, Life style Disease: Life style Disease management
L

Garg. N. & Faisal. S.M, Kumar. $; Indian system of Health and Wellness; R. Lal publishers
and distributers.

CourseQutcome(s).
After completion of this course the learner will be able to-
® EXxplain the concept and nature of health,wellness and its various implications

® Demonstrate adequate knowledge on well-being and promotion of healthy behavior
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' BBA300S Management Information System (MIS)

Course Description
This course provides an in-depth understandin
Systems (MIS) and their role in supporting organizational decision-making and
business operations. It introduces students to database management concepts,
information system applications, and the effective use of technology in business
environments. The course also covers the principles and practices of project
management, including planning, implementation, monitoring, and control of
information system projects. Through theoretical knowledge and practical
applications, students develop the skills required to analyze, design, and manage

information systems for organizational success.

g of Management Information

Course Objective
ment

ovide students with a comprehensive understanding of Manage

1. To pr
g business operations and

Information Systems and their role in supportin
decision-making.
To develop knowledge and skills in database management,

organization, storage, retrieval, and security.
ith various information system applications and their

including data

3. To familiarize students w
n enhancing organizational effectiveness and productivity.

cepts, tools, and techniques for
system projects

use 1

To equip students with project management con
planning, implementing, and controlling  information

successfully.

Course Content:

Unitl: Fundamentals concepts of MIS
Types of MIS, Dimension and components of IS,
re, and IT infrastructure evolution, Components

Basics concepts of MIS/
hes for system building in the digital firm

Benefits of MIS, IT infrastructu
of IT infrastructure, New approac

era

Unit2: Data base management system:
roach- Characters of database Management systems-

Objectives of data base app
Components of DBMS packages - Data base

Data processing system-
administration- Entity — Relationship (conceptual)




Unit3: Information system applications:

MIS apphications S iDSS S i in E

e pplications, DSS — GDSS - DSS applications 1n £ enterprise - Knowledge
.q anagement System and Knowledge Based Expert System - Enterprise Model
System and E-Business, - Commerce, I:-communication, Business Process

Reengincering.

Unit4: Managing Projects

project management, Fundamentals of project management
_Introduction of SCRUM, Roles

Ethical. social,

Objectives of
information systems with agile methodologies
and meetings, User stories, Project risk, Controlling risk factors,

and political issues in the information era.

woctical Work List (Suggestive)

e Analyze a real-world Management Information System (MIS) implementation case,

identifying the types of MIS used, benefits realized, and challenges faced. Present

findingsusingwrittenandvisualformats.
Set up and manage a Database Management System (DBMS), perform basic

[ ]
operations, and create an Entity-Relationship diagram for a business scenario
to demonstrate database conceptual design.

® De_signand buildane-commerce website, incorporating features of digital markets,
digital goods, and e-commerce business models.

e Manage a mock project using agile methodologies, including roles, meetings, user

stories, and risk management.

Suggested Readings:

TextBook-(LatestEdition):

Laudon. K. C.. & Laudon, J. P.. Management information systems:

; A1
managing the digitalﬁrm.FiﬁeenthEdition.Pearson.
2. Coronel,C-,&Mom’s,S..Databasesystems:design,implememati
on,& management.Cengage Learning.
3. Olson, D. . Information systems project management (First;1; ed.). US:
Business Expert Press.
4. SchieI,J.TheScrumMasterStudyGuide.AuerbachPublications.
5 The Scrum Master Guidebook: A Reference for Obtaining Mastery"
LCHANDAN LAL PATARY
6. Scrum:ThcAnofDoingTwicelheWorkinHalftheTimc".,Jet‘fSulhr:rlumi
F Sutherland
7. Stair, R.,& Reynolds, G. Fundamentals of information systems.

Cengage Learning. ]
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Case Studies
Developing MIS for National Innovation Foundation: Choosing Process,
Product and Vendor, Sanjay Verma, Priyanka Sharma.

2 Enterprise-Wide Business-IT Engagement In An Empowered Business

Environment: The Case Of FedEx Express EMEA, Stijn Viaene. Steven De
Hertogh,
From Products to Product-Service Systems: IT-Driven Transformation of a

Medical Equipment Manufacturer, Jens Fahling; Felix Kobler; Jan Marco
Leimeister; Helmut Krcmar,https://hbsp.harvard.edw product JITO62-PDF -

ENG?Ntt=MIS

Course Outcomes:
1. Understand the basic concepts, types, dimensions, and components of MIS, and
evaluate the benefits and evolution of IT infrastructure in the digital firm era.

Apply database management principles by setting up and managing DBMS

2.
packages, creating Entity-Relationship diagrams, and understanding data
models, data warehouses, and administration techniques.

3. Analyze various MIS applications, including DSS, GDSS., and knowledge
management systems, and develope-commerce solutions by leveraging enterprise
models, business process reengineering, and digital communication strategies.

4. Evaluate project management objectives and methodologies, including agile

such as SCRUM, and manage projects effectively to control risk

practices
d political issues in the information

factors and understand ethical, social, an

era.
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B"“ 3006 1y aga and Physical fitness
A/B/CIDVE /Sports/NCC/NSS/Disaster Management |
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BBA 3006A YOGA

Course Description

Yoga course is designed to provide students with a comprehensive understanding of
physical fitness, wellness, and nutrition. This course explores the meaning and importance
of yoga in the modern era, the role of sports in maintaining physical fitness, and the
various components of physical wellness. Students will also learn about the significance of
nutrition and weight management, equipping them with the knowledge to promote a healthy

and balanced lifestyle. Through this course, students will gain insights into the holistic

approach to health and well-being.

Course Objective(s):
i.  Understand yoga's significance and its practical applications for holistic well-being.
ii. Explore subtle energy systems and the role in enhancing health through hyogic
practices.
iii.  Examine various paths of yoga to foster self-realization and spiritual growth.
iv. Master the Eight Limbs of Yoga for physical, mental, and spiritualharmony.
v.  Apply yogic principles to manage psycho-somaticailments and promote resilience.

CaourseContent:

Unit-1 Yoga: Meaning and definition, Importance of yoga in 21* century

Introduction to Yogic Anatomy and Physiology, Yoga & sports, Yoga for healthy lifestyle, Types
of Yoga:- Hathayaga, laya yoga, mantra yoga, Bhakti yoga, karma yoga, jnana yoga, raj yoga.
Study of Chakras, Koshas, Pranas, Nadis, Gunas, Vayus and its application in Yogic practices.
Ashtang Yoga: - Yama, niyama, asana, pranayama, Pratyahar, dharna, dhyan, Samadhi : Benefits,
Utilities& their psychological impact on body and mind. According to yoga concept of normality
in modern psychology, concept ofpersonality& its development, yogic management of psycho-
somatic ailments: frustration, anxiety, depression
Unit-2 Sports for Physical Fitness: Meaning and definition
Physical Activity—Concept, Benefits of Participation in Physical Activitics, Components and
Significance of Physical Fitness-Health, Skill and Cosmetic Fitness, Types of Physical Activities
Walking, Jogging, Running, Calisthenics, Rope Skipping, Cycling, Swimming, Circuit Training,
Weight training, Adventure Sports, Principles of Physical Fitness, Warming Up, Conditioning,
Cooling Down, Methods to Develop and Mcasure Health and Skill related components of Physical

Fitness, Measurement of Health Related Physical Fitness(HRPF)

3 M va(‘ iS
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Unit-3: Physical Wellness: Concept, Components
psychological, social, emotional, and spintual, Significance with

Types of wellness:
reference to Positive Lifestyle 2.2, Concepts of Quality of Life and Body Image, Factors

affecting Wellness, Wellness Programme

Unit-4: Nutrition and Weight Management
Concept of Nutrients, Nutrition, Balanced Diet, Dietary Aids and Gimmicks, Energy

and Activity-Calorie In take, Energy Balance Equation, Obesity-Concept, Causes,
Obesity Related Health Problems. Weight Management through Behavioural

Modifications

Suggested Readings:
TextBooks/References(lLatestEdition):

AnandOP.YogDawraKayaKalp.SewasthSahityaPerkashan.Kanpur.

Brown,J.E.NutritionNowThomson-Wadsworth.

Corbin et.al.Fitness & Wellness-Concepts. McGraw Hill.

Publishers. New York.U.S. A
Corbin, C. B.,G. J.Welk, W. R Corbin, K. A. Welk, Concepts of

Physical Fitness:
ActiveLifestyleforWellness. McGrawHill, NewYork,USA.

Hoeger, WWKandS.A.Hoeger.PrinciplesandLabsforFitness
ThomsonWadsworth,California, USA.

andWellness,
Fitness and Wellness. 7th Ed.

Hoeger, W.W. & S. Hoeger

Thomson Wadsworth, Boston, USA.
Kamlesh, M.L.&Singh, M.K., Physical Education (NaveenPublications).

L]
e Kansal, D.K. Text book of Applied Measurement, Evaluation &
Sports Selection. Sports & Spiritual SciencePublications, New

Delhi.
Kumari,Sheela,S.,Rana,Amita,andKaushik,Seema,,Fitness,Aerobicsand Gym

Operations, Khel Sahitya, New Delhi
Lumpkin, A. Introduction to Physical Education, Exercise

L ]
Science and Sports Studies, McGraw Hill, New York, U.S.A.

e SarinN)YogaDawaraRogonKaUpchhar.KhelSahityaKendra
e Savard, M. and C. Svec The Body Shape Solution to Weight Loss
and Wellness: The Apples & Pears Approach to Losing Weight,

Living Longer, and Feeling Healthier. Atria Books, Sydney.
Australia.
Siedentop, D.Introduction to Physical Education, Fitness and Sport,

McGraw Hill Companies Inc., New York, USA.
SriSwamiRamas.Breathing.SadhanaMandirTrust.Rishikesh.

SwamiRamYoga&MarriedLifeSadhanaMandirTrust.Rishikesh
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CourseQutcome(s):

.

iii.

iv.

Gain a comprehensive understanding of yoga and its modern applications for
holistic well- being,

Demonstrate proficiency in yogicanatomy and physiology,
enhancing yoga practice and promoting physical and energetic
balance.

Master the Eight Limbs of Yoga and comprehend their
psychological impact, fostering personal growth and self-
realization.

Integrate yoga principles into sports and physical fitness activities to
enhance performance and prevent injuries.

Develop skills in wellness management and nutrition
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BBA 3006B SPORTS

Sports Management

Course Description:

Sports Management course 1s designed to provide undergraduate students with a broad, foundational
""“i“‘_“"“"d"‘é: of the dynamic field of sports management. This course will familianze students with
the fundamental principles and concepts of sports management, including 1ts scope, organizational
structure, and cthical considerations. Students will gain insights into the roles of m;t\rkmng and
"'l"““-"‘:“"-‘l"l‘ in the sports industry, as well as develop proficiency in financial management techniques
Speciiic to sports organizations. Additionally, the course will explore the application of analytics and
technology in sports, enhancing the strategic decision-making and fan engagement L‘d;‘r.lhlllllt‘-ﬁ

Course Objective(s):

L ndcr'\:.mnd the fundamental principles and concepts of sports management, including its scope

Qr‘gamimional structure, and cthical considerations. ii. Analyse the role of marketing and sponsorship
in the sports industry. with a focus on branding, target audience scgmentation, and cvent
management. ur. Develop proficiency in financial management techniques specific to the sports
industry. including revenue generation, cost management, and investment strategics. iv. Explore the
apphcation of analytics and technology in sports. including performance cvaluation, strategic
decision-making. and fan engagement. v. Apply theoretical knowledge to practical scenarios through
case studies and projects. fostering critical thinking and problem-solving skills in sports management

contexts.

Course Content:
Unit 1: Introduction to Sports Management

Definition and scope of sports management. Significance of sports management in society and its
evolution over time. Organizational structure of sports: amateur, professional, and non-profit entities.
Roles and responsibilities of key personnel: managers, coaches. and agents. Governance bodies in
sports: FIFA. IOC. and NCAA Legal issues: contracts, negotiations, intellectual property rights.

Ethical considerations: fair play and doping.

Unit 2: Sports Marketing and Sponsorship

Unique aspects of sports marketing. Fan engagement strategies Model curriculum for UG Degree in
BCA 73. Target audience identification and segmentation, Branding strategies for sports teams and
athletes, Sponsorship and endorsement deals, Negotiating and managing partnerships, Event
management: planning. organizing, and promoting sports cvents

Unit 3: Financial Management in Sports
Revenue generation in sports: ticket sales, broadcasting rights, merchandise sales, Financial models

budgeting and forecasting, Cost management: player salaries, facility expenses, operational costs
Investment opportunities in sports, Risk management techniques specific to sports organizations

Unit 4: Sports Analytics and Technology _ | )
Introduction to sports analytics, Evaluating player performance,Devising game strategies, Fan

engagement through technology, Analytical techniques: statistical analysis, data visualization,
predictive modeling, Key performance indicators (KPIs) i sports, Applications of analytics: talent

scouting. injury prevention, performance optimization.
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& Pedersen, P. M. (2019). Contemporary Sport Management

Suggested Readings:

Text Books :
[. Pedersen, P. M., Thibault, L.,

Human Kinetics.
Smith, A. C. T.. Nicholson. M., et al. (2021). Sports Management: Principles and

2. Hove. R.,
Apphecatons. Routledge.
3. Chelladurai. P.. & Kerwin, S. (2017). Introduction to Sport Management: Theory and Practice

Human Kinctics.
4. Hoye. R.. Cuskelly, G.. & Nicholson, M. (2019). Sports Governance: A Guide for Sport

Orgamizations. Routledge.
S. Conrad, M. (2018). The Business of Sports: A Primer for Journalists. Routledge.
6. Shank. M. D. (2019). Sports Marketing: A Strategic Perspective. Pearson.
7. Collett, P.., & Fenton, W. (2019). The Sponsorship Handbook: Essential Tools., Tips and

Techniques for Sponsors and Sponsorship Seekers. Kogan Page.
8. Fullerton, S.Jr., & Funk. D. C. (2019). Sports Marketing: A Practical Approach. Routledge.

9. Conrad, M. (2019). Winning in Sports Business: Essential Marketing, Finance, and Management
Strategies. Routledge.

10. McCarty, L. A., & McPherson, G. (2019). Sports Event Management: The Caribbean Experience
Routledge.

11. Brown, M. T.. Rascher. D.. & Leeds, M. A. (2017). Financial Management in the Sport Industry.

Routledge.

12. Winfree, J. A.. & Rosentraub, M. S. (2017). Sports Finance and Management: Real Estate.
Entertainment, and the Remaking of the Business. Taylor & Francis. Model curriculum for UG

Degree in BCA 74
Course Outcome(s):

1. Demonstrate a comprehensive understanding of sports management principles, including
organizational structures, legal issues, and ethical considerations. ii. Evaluate marketing strategies
and sponsorship opportunities in the sports industry, devising effective branding and promotional
campaigns. 11i. Apply financial management techniques to analyze revenue streams, control costs, and
make informed investment decisions in sports organizations. iv. Utilize sports analytics tools and
technology to enhance performance evaluation, strategic planning, and fan engagement initiatives. v.
Synthesize course concepts through practical applications, demonstrating the ability to address real-

world challenges in sports management scenarios.
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BBA 3006C
NationalCadetCorps(NCC)

Course Description

This course develops essential skills in discipline. leadership. and tactical
operations through structured curriculum and practical exercises. Item phasizes
the role of drillsin fostering discipline. leadership, and teamwork. and includes
comprehensive weapon handling training with a focus on safety protocols. The
course teaches map reading, understanding topographical features. and
navigating diverse terrains. Practical units cover the history and objectives of the
National Cadet Corps (NCC). various maneuvers. parade formations. saluting
protocols, and ficld and battlecraft techniques. By the end. learners will master
discipline, leadership. weapon handling. and tactical decision- making.
effectively utilizing terrain features for strategic advantages.

CourseObjective(s):

1. Understand the foundational role of drillin fostering discipline and leadership
with in a group. enabling effective command towards achieving common

goals.
2. Appreciate the importance of grace and dignity in executing foot

drill movements, recognizing their significance inenhancing
performance and team work.
Comprehend the criticality of weapon handling and detailed safery

3.
measures. emphasizing the importance of accident prevention through
strict adherence to safety protocols.

4. Develop an awareness of diverse terrain types and their strategic

significance in battle craft. enabling in formed decision-making and
effective utilization of terrain features for tactical advantage.

Course Content [}
Unitl:
Overview of NCC. its history. aims. objectives. and organizational structure.
Incentives and duties associated with NCC cadetship: Maneuvers: Foot drill. Word
of Command. Attention. and stand at ease. and Advanced maneuvers like uming
and sizing; Parade formations: Parade line. open line, and closed line: Saluting
protocols. parade conclusion. and dismissal procedures. Marching styles: stvle

march. double time march. and slow march

Ur '../.
hln}

Weapon Training, Handling firearms, Introduction and characteristics of the




rfle; Handling Fircarm  techmiques, emphasizing  <afety protocols and Best

practices

Map Reading (MR):Topographical forms and technical terms. including relief,
contours, and gradients, crucial for understanding terrain features:; Cardinal

points.magnetic variation and grid convergence

Unit4:
Field Craft& Battle Craft (FC& BC): Fundamental principles and techniques

essentialfor effective field and battle craft operations: Methods of judging
distance, including estimation, pacing, and visual cues

Suggested Readings:

References:(LatestEditions)

® DGNCC Cadet's Hand Book- Common Subjects- All Wings
® Tiwari,R.NCC: Grooming Feeling of National
Integration, Leadership and  Discipline among Youth.

EdwinIncorporation.
Chhetri, R.S.Grooming Tomorrows Leaders, The National Cadet Corps.

Dircctorate General National Cadet Corps. National Cadet

Corps, Youth in Action.
Vanshpal.Ravi,TheNCCDays,NotionPress.

CourseOutcome(s):
and Leadership through Drill Learners would

1. Mastery of Discipline
demonstratethe ability to effectively command a group, foster discipline, and work

collaboratively towards achieving shared objectives.

2. Mastery of Grace and Dignity in Foot Drill Performance Learners would
demonstrate an understanding of how these qualities enhance performance and

foster teamwork within a group setting.

3. Proficient Weapon Handling and Safety Adherence Learners would
showcase a thorough understanding of the criticality of safety measures,
emphasizing accident prevention through strict adherence to safety protocols.

. Enhanced Tactical Awareness and Strategic Decision - Making Learners would
gain the ability to make informed decisions and effectively utilize terrain
features to gain tactical advantage during operations.

a3k 3k 3 ok ok ok ok

. N V’\ wu-\




ﬁﬁ

BBA 3006D

NationalServiceScheme (NSS)

Course Description
This course provides students with an in-depth understanding of the National Service

Scheme (NSS). including its history, philosophy, aims, objectives, and organizational

structure. It equips students with knowledge about various NSS programmes and activities,
importance. The course also develops skills in

emphasizing their relevance and
techniques for engaging

community  mobilization, teaching students effective
andmobilizing community stakeholders. Additionally, it cultivates an appreciation for
volunteerism and shramdan (voluntary labor), highlighting their role in community
development initiatives. By the end of the course, students will have a comprehensive

understanding of NSS, enhanced leadership and team- building skills, and a strong sense of

social awareness and patriotism.

CourseObjective(s):

1. To provide students with an understanding of the history, philosophy, and basic
concepts of the National Service Scheme (NSS).
To familiarize students with the aims, objectives, and organizational structure of

NSS.

2,
To equip students with knowledge about NSS programmes, activities, and their

3.

relevance.
To develop an understanding of community mobilization techniques and their

importance in NSS activities.
To cultivate an appreciation for volunteerism, shramdan (voluntarylabor), and their role

in community development initiatives.

CourseContent:

Unitl: Introduction and Basic Concepts of NSS
National Service Scheme (NSS)-history, philosophy, and fundamental concepts, aims and
objectives, providing clarity on the organization' so verarching goals. Symbols of NSS -

Emblem, flag, motto, song, and badge; Organizational structure of NSS

Unit2: NSS Programmes and Activities
Diverse programmes and activities conducted under the aegis of the National

Service Scheme (NSS); Significance of commemorating important days recognized
by the United Nations, Centre, State Government, and University; Examination of
the methodology for adopting villages/slums and conducting surveys; Financial

patterns of the NSS scheme

w— _ Moy
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Unit 3: Community Mobilization
Dynamics of community mobilization with in the frame work of the National Service

Scheme (NSS): Functioning of community stakeholders: The concept duallens of

community development

Unit 4: Volunteerism and Shramdan in the Indian Context: Roles and

Motivations within the NSS Framework
Ethos of volunteerism and shramdan (voluntary labor) within the cultural context

of India and the framework of the National Service Scheme (NSS); Motivations
and constraints shaping volunteer engagement; Role of NSS volunteers in initiatives

such as the Swatch Bharat Abhiyan and Digital India.

Suggested Readings:

References:

1.

9.
10.
11.

Ministry of Youth Affairs and Sports, Government of India. (2022). National

ServiceScheme (NSS) Manual.
Agarwalla, S.(2021).NSSand Youth Development.Mahaveer Publications

Bhattacharya,P.(2024).StoriesOfNSS(EnglishVersion).Sahityasree.
Borah, R. and Borkakoty, B.(2022).NSS in Socio economic Development.

Unika Prakashan.

Wondimu, H.,& Admas, G. (2024). The motivation and engagement of
student volunteers in  volunteerism at the  University of

Gondar.Discover Global Society, 2(1), 1-16.
Saha, A. K. (2002). Extension Education—-The Third Dimension Needs
and Aspirations of Indian Youth. Journal of Social Sciences, 6(3), 209-

214.
Mills, S. (2013). “An instruction in good citizenship”: scouting and the

historical geographics of citizenship education. Transactions of the Institute of
British Geographers,38(1),120—134.htip://www ]stor.org/stable/24582445
Mishra, S. K., Sachdev, S., Marwaha, N., & Avasthi, A. (2016). Study of

andattitudeamongcollege-

knowledge
goingstudentstowardvoluntaryblooddonationfrom north India. Journal of

blood medicine, 19-26.
Mukherji,B.(2007).CommunityDevelopmentinindia.OrientLongmans.

HistoryBackgroundofNSSanditsPhilosophy,AimsandObjectives
https://www.osmania.ac.in/NSS%20URL/9.%20%20Historical %20Backgrou

nd%200f%20 NSS%20and%20its%20Philosophy,%20Aim.pdf

12. InDefenceofNationalismhttps://www.mkgandhi.org/indiadreams/chap03.htm
)
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13. UnlockingYouthPotentialforNationBuilding:StrengtheningNYKSand NSS

14. https://www.undp.org/india/projects/strenghtening-nyks-and-nss

CourseQutcome(s):

1. Students will demonstrate an understanding of the history,
philosophy, and objectives of the National Service Scheme (NSS),
thereby fostering increased social awareness and patriotism among
them.

Students will be able to organize and conduct various NSS programmes and
activities effectively and through it understand the importance of

leadership and team building.
Students will develop skills in community mobilization and partnership building.

Students will appreciate the importance of volunteer is mand
shramdan in societal development and thus, be able to
understand role of community participation.
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BBA 3006EK DISASTER MANAGEMENT

Course Description

In our rapidly evolving 21st-century world, challenges emerge in diverse forms.
transcending borders and intertwining economic, societal, and environmental
realms. These challenges profoundly affect vulnerable communities, magnifying
their susceptibility to climate-related shocks and disasters. As we navigate

through these complexities, it becomes increasingly evident that aligning

strategies with global Sustainable Development Goals (SDGs) across various
geographical scales is paramount. This alignment incorporates perspectives of
environmental sustainability, climate adaptation, and disaster resilience. In light
of these considerations, this course aims to equip students with the knowledge
and skills necessary to address and mitigate the impacts of disasters in a holistic

mannecr.

Course Objective(s):

1. To provide understanding of the concepts related to disaster
2. To highlight the importance and role of disaster management

3. To enhance awareness of institutional processes and management
strategies to mitigate the impacts of disasters

CourseContent:

Unitl: Concepts and Terminologies
Understanding key concepts of Hazards, disasters; Disaster types and causes

(Geophysical, Hydrological, Meteorological, Biological and Atmospheric:
Human-made): Global trends in disasters-Impacts (Physical, Social, Economic,
Political, Environmental and Psychosocial); Defining Vulnerability (Physical

Vulnerability; Economic Vulnerability; Social Vulnerability)

Unit 2: Key concepts of Disaster Management Cycle
Components of disaster management cycle (Phases: Response and recovery, Risk
assessment, Mitigation and prevention, Preparedness planning, Prediction and
waming); Disaster risk reduction (DRR), Community based disaster risk reduction

Unit3: Initiatives at national and international level
Disaster Risk Management in India and at international level: Related policies,
plans, programmes and legislation; International strategy for disaster reduction

)
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Unitd: Emergency Management

Lxplosion and accidents (Industrial, Nuclear, I'ransport and Mining) - Spill (Ol
and Hazardous material); Threats (Bomb and terrorist attacks) - Stampede and
contlicts

Training and Demonstration Workshops (at least two workshops) be organized
in association with the NIDM, NDRF, NCDC, Param Military, Fire Brigade,
CISF, local administration etc.

Suggested Readings:
(LatestEditions):
1. Sharma, S.C.,Disaster Management, Khanna Book Publishing.
2. Clements,B.W .,:Disastersand Public Health:PlanningandResponse, Elsevier Inc.
3. Dunkan, K., and Brebbia, C.A., (Eds.): Disaster Management and Human
Health Risk: Reducing Risk. ImprovingOutcomes, WITPress, UK.
4. Singh, R.B. (ed.), Natural Hazards and DisasterManagement:Vulnerabilityand
Mitigation, Rawat Publications, New Delhi.
5. Ramkumar, Mu, Geological Hazards: Causes, Consequences and Methods of
Containment, New India Publishing Agency, New Delhi.
6. Modh,S.M anaging Natural Disaster: Hydrological, Marine and Geological
Disasters, Macmillan, Delhi.
7. Carter,N.DisasterManagement: ADisasterManagementHan
dbook.Asian Development Bank, Manila.

8. Govt.ofIndiaVulnerability AtlasofIndia. BMTPC ,NewDelhi.

9. Govt.ofIndiaDisasterManagementinIndia.MinistryofHomeA ffairs.New Delhi.

10. Matthews,J.A. ,NaturalHazardsandEnvironmentalChange.BillMcGuire,Ilan
Mason.

E-Resources http://www.ndma.gov.in/en/http://nid
m.gov.in/https://www.unisdr.org/http:
//www.emdat.behttps://www.weather.gov/safety/
https://www.preventionweb.net/risk/vulnerability

CourseQutcomes:
Upon successful completion of this course, students will be able to:
i.  Articulate the critical role of disaster management in reducing risks and
enhancing resilience

ii.  Identify and describe key institutional frame works and processes in disaster
management.

iii.  Conduct risk assessments and develop disaster management plans for specific
scenarios

)
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| BBA4001 Entrcprcncurshlﬁ and Startup Ecosystem ]
|

Course Description

This course introduces students to the concepts of entreprencurship. family business, and
their significance in economic development. It focuses on identifying and evaluating
business opportunitics, assessing market potential, and developing feasible business
models. The course covers essential aspects of starting and managing ventures, including
marketing, team building, funding, operations, and legal compliance. It also provides
insights into the start-up ecosystem, government initiatives, venture financing, and

intellectual property management to support entrepreneurial success.

Course Objective(s):
1. To understand Entrepreneurship and its types

2. To understand that not all ideas can be turned into viable business
models and guestimate business potential of an idea

To understand different type of finances available and financing methods
To be able to draft business plans on an identified idea

To understand the nuances of operating a startup—low budget
marketing, stabilizing operations, build a team from scratch

3.

SN

and scaling the business
To know whatis a Family Business and howis it different from

Entrepreneurship

Course Content:
Unitl: Introduction to Entrepreneurship & Family Business
Definition and Concept of entrepreneurship, Entrepreneur Characteristics,
Classification of Entrepreneurs, Role of Entrepreneurship in Economic
Development—Start-ups, Knowing the characteristics of Family business with

discussion on few Indian cases of Family Business like Murugappa, Dabur,

Wadia, Godrej, Kirloskar etc.

Unit2: Evaluating Business opportunity
Sources of business ideas and opportunity recognition, Guesstimating the market

potential of a business idea, F easibility analysis of the idea, Industry, competition

and environment analysis

Unit3: Building Blocks of starting ventures
Low cost Marketing using digital technologies, Team building from scratch,

Venture Funding, Establishing the value-chain and managing operations, Legal

aspects like IPR and compliances

po Pty s T Mot 6




Unit4: Start-up Ecosystem
Know the components ot  the start-up ecosystem including
Incubators, Accelerators, Venture Capital Funds, Angel Investors etc. Know
various govt. schemes like Start-up India, Digital India, MSME etc. Sources of

Venture Funding available in India, Source of Technology. and Intellectual Property
management.
Suggested Readings:

I'ext Books (LatestEdition):
India

1. Startup India Leaning Program by  Start Up
available at www.startupindia.gov.in

Entrepreneurship,RajeevRoy,OxfordUniversityPress

Entrepreneurship:SuccessfullyLaunchingNew VenturesbyR.Duan

elrelandBruce  R.Barringer,PearsonPublishing

FamilyBusinessManagementbyRajivAgarwal,SagePublishing
AnishTiwari,““MappingtheStartupEcosysteminIndia”, Econo

mic& Political Weekly
Ramachandran, K, /Indian Family Businesses: Their survival beyond
three generations, ISB Working Paper Series

References

CourseQOutcome(s):
Attheendofthecourse,thestudentwouldbeableto-

e Understand basic building blocks of creating a venture

Be able to identify a business opportunity and translate it intoaviable business

L]
model

e Identify the elements of the Indian entrepreneurship ecosystem and take
relevant benefits from the constituents

e Know the legacy of family businesses and

key differentiations fromentrepreneurship
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CourseDescription:

Opcrations  Management  introduces students to  the fundamental

principles and practices essential for managing business operations
efficiently. This course covers various production systems, process design,
quality management and emerging trends in operations management. Students
will learn to optimize processes, implementquality management principles.
and adapt to technological and sustainable advancements, preparing them

to manage operations in a dynamic business environment.

Course Objectives :

To develop an understanding of the fundamental concepts, functions. and

I
significance of operations management in achieving organizational efficiency,

productivity, and customer satisfaction.
To equip learners with knowledge of process design, capacity planning, layout

2z
decisions, and process improvement techniques for effective management of
operational activities.

3. To enable students to apply quality management principles, including Total

Quality Management (TQM), Six Sigma, and Lean Manufacturing, for continuous

improvement and operational excellence.
To familiarize students with emerging trends in operations management,

4.
including sustainable practices, digital technologies, artificial intelligence (Al),
Internet of Things (IoT), and global operations management to address

contemporary business challenges.

Course Content:

Unitl: Introduction to Operations Management
Significance of operations management in achieving organizational success by
enhancing efficiency, ensuring quality, and delivering customer satisfaction,

different production systems, the alignment of operations with business
strategies, key functions of operations management: including planning,

organizing, staffing, leading, and controlling.

Unit2: Process Design and Analysis

Strategic decisions involved in selecting and designing processes and layouts
analyze processes using tools like flowcharts and process maps and explore
various techniques for continuous improvement. Capacity planning,
providing strategies to balance capacity and demand effectively, process
choices, layout decisions, and the importance of space utilization,

Ms.- P @/ o] ¢



flexibility, cost, safety, and comfort.

Unit3: QualityManagement
Essential quality concepts, the principles of Total Quality Management (TQM),
and implementation of Six Sigma and Lean Manufacturing, tools and
techniques to enhance quality, reduce defects, and improve operational
efficiency, leading to higher customer satisfaction and competitive advantage.

Unit4: Emerging Trends in Operations Management

The field of operations management is continuously evolving with new
trends and technologies.This unit focuses on sustainable operations, the
impact of technology, and the complexities of global operations. Students
will understand the importance of integrating sustainable practices,
leveraging advanced technologies like Al and IoT, and managing operations
in a global context. The scin sights will prepare students to adapt to the
dynamic business environment and drive operational excellence.

Suggested Readings:
Text hoolks (latest Edition):
1. OperationsManagementbyWilliamJ.Stevenson

2. OperationsManagement:ProcessesandSupplyChainsbyLeel.
Krajewski,Manoj  K.Malhotra,andLarryP.Ritzman

TheGoal:AProcessofOngoinglmprovementbyEliyahuM.GoldrattandJeff
Cox
IntroductiontoOperationsandSupplyChainManagementbyCecilC.Boz
arthand Robert B. Handfield

Case Topics:
e CascstudyonToyota’sProductionSystem: ExploringlecanManufacturing.
e Analysis of Amazon’s supply chain operations for customer satisfaction
andefTiciency.
e Case on Zara's fast fashion operations strategy and its global supply

chain management.

Reference Paper

Jaboob, A. S., Awain, A. M. B.,& Ali, K. A. M. (2024). Introduction to

Operation andSupply Chain Management for Entreprencurship. In Applying
Business Intelligence and Innovation to Entreprencurship (pp. 52-80). 1GI

” 82\ /W \
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Course Qutcomes:

1. Understand the core principles of operations management and
their significance in enhancing efficiency, quality, and customer
satisfaction.

2. Analyze different production systems and develop strategies
aligned with business objectives.

3. Optimize operational processes through effective process design, layout
decisions, and capacity planning.

4. Implement quality management principles to enhance
product/service quality and reduce defects.
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Course Description:
Financial Management is offered with intent to equip the students with the
basic knowledge of finance theory and its application to develop relevant
financial strategies pertinent to profit-seeking organizations. The theme of
financial management is structured around three decision making financial
areas: Investment- long and short term, Financing and Dividend policy.
This imbibes students with analytical and decision- making skills in

managing finance through application of theoretical questions and practical

problems.

Course Objectives:
1. To apply the knowledge in taking finance decisions
To develop analytical skills to identify financial management problems and solve
them.
To analyse the relationship among capital structure, cost of capital,
dividend decisions, and value of the business.
To assess a firm’s requirement for long-term assets by applying capital budgeting

techniques.

Course Content:
Unitl: Introduction to Financial Management

Meaning of finance and financial management, Types of finance, Objective

and Scope of financial management — profit maximization and  wealth
maximization — merits and criticisms- Financial decisions, Internal relation of

financial decisions. Factors influencing financial decisions, Functional are as
off in ancial management, Functions of a finance manager, Agency Cost,
Definition of ethics and the importance of ethics in Finance, Sources of
Finance: Ownership securities — Equity shares, Preference shares, Deferred
shares. No par stock/shares, Shares with differential rights, Sweat Equity
Creditorship securities—Debentures—Zero coupon bonds, Zero interest bonds,
Callable bonds, Deep discount bonds Internal financing or ploughing back of
profit — short term and long term sources. Startup finance-Bootstrapping,

Series Funding.
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Unitll: Capital Structure & Capitalization

Theories of capitalization cost theory and

Meaning of capitalization
under capitalization (Theory) —causes

carnings theory. Over capitalization and
and remedies, Wateredstock, Over tradingand undertrading.

effects
principles  of  capital

Meaming of capital structurcand financial structure,
structure, Optimum Capital Structure, Determinants of capital structure, capital

gearing-  Theories of Capital structure, Effect of capital structure on EPS,
EBIT-EPS Analysis, Point of indifference-Practical Problems

Unitlll: Cost of Capital, Leverages and Managing Working Capital

Meaning of cost of capital, significance of cost of capital, components of cost
of capital-Computation of Cost of capital and Weighted Average Cost of
Capital, CAPM-Practical Problems. Meaning of Leverage, Types of
Leverages—operating, financial and combined leverage, risk and leverage —

practical problems.
types of

Managing working Capital - Meaning of working capital,
workingcapital, working capital cycle, adequate working capital, determinants

of working capital, estimation of working -capital-Practice problems.

Management of cash. Management of inventory and debtors.

UnitlV: Capital Budgeting and Dividend policy

Meaning of Capital Budgeting, Importance, Need, Time value of money-
Present and Future Value (Simple Problems), Capital budgeting process.
project appraisal by using traditional methods and modern methods,

Practical problems on Payback Period, Net Present Value, Profitability
Index, IRR and MIRR methods, Dividend policy-Meaning, Kinds,
of dividend decisions, determinants of dividend policy

Theories
decisions, Companies Act, 2013 and SEBI Guidelines on Dividend

Distribution.

Suggested Readings:

Text books (LatestEditions):
. Khan,M.,Y,&Jain,P,K.FinancialManagement. TataMcGrawHill.

1
2. Chandra.P.FinancialManagement.NewDelhi,India. TataMcGrawHillBook Co.
. Pandey,I .M.FinancialManagement.NewDelhi,India. VikasPublishingHouse.

3
4. Kumar,A FinancialManagement,KhannaPublishingHouse.
. Gupta,S,K.,Sharma,R.K.&Gupta,N.FinancialManagement.KalyaniPublisher.

5
6. Khan,M,Y,&Jain,P,K.FinancialManagement.TataMcGrawHill.
7. BrighamandHouston.Fundamentals of Financial Management,Cengagelearning
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CourseDescription:
Business Research Methodology provides an in-depth understanding of the

fundamental concepts and applications of research methods in business This
course covers various research designs, data collection methods, stastical
techniques and the process of writing research reports. Through this
curriculum, students will develop the skills required to design sound research,
effectively collect and analyze data, and communicate research findings

comprehensively.

Course Objectives:
1. To develop an understanding of the basic concepts, met

research.
2 To enable students to identify and formulate research problems and hypotheses.
3

. To provide knowledge of data collection, sampling, and statistical analysis

techniques.
4. To develop skills for interpreting data and preparing resear
5. To familiarize students with research ethics, plagiarism ru

practices

hods, and importance of

ch reports systematically.
les. and scientific writing

Course Contents:

Unit 1: Introduction to Researchs

Meaning and objectives of research, Types of research: Basic research. Applied research.
Exploratory research, Descriptive research, Analytical research, Research process, Features
of good research, Importance of research in business and social sciences

Unit 2: Research Problem & Research Design

Identification and formulation of research problem, Hypothesis: meaning and types.
Research Design: Exploratory design, Descriptive design, Experimental design. Variables in
research, Sampling: Census and sample, Probability sampling, Non-probability sampling.

Sample size determination.

Unit 3: Data Collection

s of data: Primary data, Secondary data. Methods of primary data collection:

Source
le, Questionnaire design, Measurement and

Observation, Interview, Questionnaire, Schedu
scaling techniques, Reliability and validity.

, . M(’AW’;’IE N
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Unit & Data Processing & Statistical Analysis

Pt codhing Classitication and tabulation, Data presentation Tables, Graphs, Charts,
Maeasures of Central Tendency Mean, Meadan, Mode. Hypothesis Testing: t-test. 7-test.
CRsquaie test, Interpretation ot data, Research report format, Steps in report writing.
Citaion and reterencing, Babhography, Fthies i research

Sugyested Readings:

e UsigMarketRescarchtoAssessWillingnesstoPay torPricingDecisionsby: Kamel

-

Lo Madhoma N K. Nunan D & Birks D.F. _Marketingresearch. PearsonUK.

o

ResewrchaMethodologyby RanjitKumar.
3. ResewrchMethodstorBusinessbyUmaSekaran.

4. MemrodologrotResearcabyC.R. Kothan.

Studenss will be able to understand the basic concepts, objectives, and importance of

¢
rocarch methodelogy.
Students will develop the abthity to wdenufy research problems and formulate appropriate

Studens wall gamn knowledge of vanous data collection methods. sampling techniques.

o apply staustcal tools and techniques for data ¢ sis
o apply staustcal tool d techniques for data analysis and

mterpreaton
Students will aoguire skills i report wnting, referencing. research ethics. and plagiarism

T
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BBA 4005A Business Environment and Public Policy

CourseObjective(s):

The objective of this course is to give an orientation to the students with various
aspects of economic, social, political and cultural environment of India. This will
help them in gaining a deeper understanding of the environmental factors
influencing Indian business organizations. Additionally, delving into public policies
will give students a grasp of the regulatory framework and government initiatives

shaping the business landscape in India.

CourseContent:
Unitl: Theoretical Framework of Business Environment

Concept, Significance and Nature of Business Environment. Micro and Macro
Dimensions of Business Environment, Changing Dimensions of Business
Environment. Problems and Challenges of Indian Business Environment.

Unit2: GlobalFramework
EPRG Framework, Liberalization, Privatization & Globalization concept & 1its

impact on Indian Economy. Significance of FDI & FII, IMF & WTO. Regional
Economic Integrations in the development of the Nations.

Unit3: Public Policies
Background, Meaning and Importance of Public Policy. Significance of Industrial Policy.

Fiscal Policy, Monetary Policy, Foreign Trade Policy, FERA& FEMA. Structural
Adjustment Programs and Banking Sector Reforms in India.

Unit4: Problems and Challenges of Growth of Economy
Unemployment, Poverty, Regional Imbalance. Social Injustice, Inflation, Parallel
economy, Lack of technical knowledge and information. Remedies to solve these

problems, Challenges & Opportunities of Indian Business Environment.
Lo, v 3~ o )
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UnitS: Emerging Trends in Business
Concepts. Advantages and Limitations-Franchising, Aggregators, Business Process

Outsourcing (BPO)& Knowledge Process Outsourcing(KPO):E-
Commerce.DigitalEconomy. TechnologicalGrowthandMNC''s.

I'ext Books/References:
1. K.Aswathappa: Essentials of Business Environment, Himalaya Publishing

House.
FrancisCherunilam: BusinessEnvironment,HimalayaPublishing House.
A.C.Fernando: BusinessEnvironment,Pearson.
Dr.SSankaran:BusinessEnvironment,MarghamPublications.
DrVMuraliKrishna:BusinessEnvironment,SpectrumPublications.
NamithaGopal:BusinessEnvironment,McGrawHill.

PN WN

Course Outcome(s):
At the end of the course student will be ableto:
1. Understand relationship between environment and business,
different concepts & its implementation.

2. Integration of business environment principles and strategies into
domestic and international business.

3. In-depth knowledge of public policies and reforms since independence.

Apply the knowledge to analyse the current situations and take prudent

decisions.
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BBA4005B Enterprise System and Platforms

Course Objective:

The course aims to provide students with comprehensive knowledge and practical
skills in the field of Enterprise Resource Planning (ERP). Students will learn to
design, implement, and manage ERP systems, as well as understand advanced ERP
features and future trends, using various free or student- accessible tools.

Course Content:
Unitl: Introduction to Enterprise Resource Systems

Overview of Enterprise Resource Planning(EERP), Definitionand
EvolutionofERP, Key Drivers for ERP Implementation, ERP Components
and Architecture,Core Modules(Finance, HR, Supply Chain etc.), Common
Challenges and Solutions

Unit2: ERP System Design and Architecture

ERP System Design, System Development Life Cycle (SDLC) for ERPs,
Customization vs. Standardization, ERP  Architecture, Three-Tier
Architecture, Integration of ERP with Other Systems, ERP Vendors and
Solutions, Overview of Major ERP Vendors (SAP, Oracle, Microsoft,
etc.), Comparison of ERP Solutions

Unit3:ERP Implementation and Management

Implementation ~ Strategies, Planning and Preparation, Data Migration
andIntegration, Project Management for ERP Implementation, Project
Planning and Execution, Risk Management and Mitigation, Post -
Implementation Activities, Training and Support, Continuous Improvement and

Maintenance

Unit4: Advanced Topics and Future Trends in ERP

Advanced ERP Features, Business Intelligence and Analytics, Cloud-Based
ERP Solutions, Emerging Trends in ERP, Internet of Things (IoT) and
ERP Integration, Artificial Intclligence and Machine Learning in ERPs,
Impact of ERP on Business Strategy, Strategic Decision Making with ERP,
ERP and Digital Transformation

Practical Work List (Suggestive)

e Create a comprehensive report and presentation on the evolution, key drivers,
core modules, technical architecture, and business benefits of ERP systems
using any software or platform. Explore an ERP system to understand core
modules such as Finance, HR, and Supply Chain. Detail the benefits and
challenges of using ERP systems in a demonstration report.
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Design the architecture of an ERP system, illustrating the Three-Tier
Architecturcand integration with other systems, using any software or
platform. Compare features, benefits, and costs of major ERP vendors. Prepare
a comparison report and present findings.

Develop a detailed project plan for ERP implementation, including phases
like planning, data migration, risk management, and post-implementation
activities using any software or platform. Manage a mock ERP
implementation project, including planning, execution, risk management,
and progress tracking.

Explore cloud-based ERP solutions to understand their features and
benefits. Create a report on the implementation and management of
cloud ERP systems.

Suggested Readings:

Textbooks(LatestEdition):

"EnterpriseResourcePlanning"byAlexisLeon

"ModemERP:Select,Implement,andUseToday'sAdvancedBusines

sSystems"by  Marianne Bradford

"ERPDemystified"byAlexisLeon

"Enterprise Resource Planning Systems: Systems, Life
Cycle,Electronic Commerce, and Risk" by Daniel E. O'Leary

FundamentalsofEnterpriseResourcePlanning”,Author:EllenMonk,BretWagner

Reference Readings

1. Yu Chung Wang, W., Pauleen, D.,& Taskin, N. (2022). Enterprise systems,

emerging technologies, and the data-driven knowledge organisation.
Knowledge Management Research & Practice, 20(1), 1-13.

Arshad, N. 1., Bosua, R., Milton, S., Mahmood, A. K., Zainal

Abidin, A. 1., Mohd Ariffin, M. & Mohd

Aszemi,N. (2021). A sustainable enterprise

content management technologies use frame work supporting
agile business processes. Knowledge Management Research and

Alhanof Almutairi, M. Asif Naeem, Gerald Weber, Understanding
enterprise systems adaptability: An exploratory survey, Procedia Computer
Science, Volume 197, 2022, Pages 743-750,

Buonanno G., P. Faverio, F. Pigni, A. Ravarini, D Sciuto, M.
Tagliavini,"Factors affecting ERP system adoption: comparative
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analysis between SMEs and large companies.”, Journal of Enterprise

Information Management, 18 (2005), pp. 384 - 426

CuseStudies

1. Radiwcally Simple 1T, David M. Upton and Bradley
R. Staats, https:/hbr.org/2008/03/radically-simple-it
2 l‘uttinglhcl’imcmri:;cintothcEntcrpriscSystcm.Thomas[I.Da
venport, ' {) § ' '
ranRachakonda,Raj

3. Delhivcry:cheragingthcPIatform,R.Srinivasan.Sreecha
Kovid KR,

https://hbsp.harvard.cdu/product/I MB789-PDFE-
ENG?Ntt=Delhivery%3A%20Leveraging%20the? 420Platform

CourseQutcomes:
1. Students willunderstandthe key concepts, components, and evolution of
ERP systems, including the drivers for ERP implementation and the

challenges and solutionsassociatedwithERPsystems.

2. Students willapply knowledge of ERP system design and architecture

by using tools to create system diagrams, compare ERP solutions,
and evaluatethe integration of ERP with other systems.

Students will analyze and evaluate ERP implementation strategies, project

3.
management techniques, and risk management approaches, including
theplanning,execution,andpost- implementationphasesofER Pprojects.

4. Students willcreatebusiness intelligence reports and dashboards and

assess the impact of advanced ERP features such as cloud-based
solutions, ToT integration, and AI/ML on business strategy and digital

transformation.
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BBA4005C Geo politics and impact on Business

Course (hyectives
The course aims to help students to Understand the role and significance of geopolitics  and
global dimensions of international business and examine the changing nature of global
geopolitics and its potential effects of global and persistent geopolitical conflicts on

political economy
Course Content:

Unitl: Introduction to Geopolitics

Definition, Nature and Scope of Geopolitics, Theories of Geopolitics- Mackinder’s

Heartland
Theory, SeaPower (AlfredThayerMahan), Rimland Theory (NicholasJSpykman), RobertD

Kaplan.
Contemporary Issues in Geopolitics- Global Environmental Issues, Geopolitics of
Energy and Natural Resources, Geoeconomics, Geopolitics of Technology,
Globalization and geopolitics, Border Disputes, Popular Culture and Geopolitics,
Geopolitics and Risk Analysis. Rise of Protectionism, and Geopolitical Tensions

Unit2: Globalization and International Political Economy in geopolitical scenario

Post-War International Economic Order- IMF, World Bank, WTO; New International
Economic Order- BRICS, North-South, South-South Cooperation; Globalization, National

Differences in Political Economy.

Unit3: Global Trade and Monetary Systems
Investment, Foreign Exchange Market, Global Capital Market,

Foreign Direct
International Monetary System, Supply Chain Disruptions and Management. Case
trade war, Russia-

studies on the Suez Canal, COVID Pandemic, US-China

Ukraine,Israel-Palestine and China- Taiwan conflict.

Unit4: Emerging Trends and Issues in Geopolitics and Business

Ethics and Culture in International Business, Differences and Challenges inInternational
Business trade wars, unfair trade practices by developed and developing economies, anti-
domestic politics, Cyber

dumping, Tariff wars, MNCs and their lobbying and influence in
Warfare and Cyber Attacks and anti-piracy law, Global and Sustainable Trade
Practices and its impact on national economies, Issues in Brexit, World Recession,

Inflationary Trends
Suggested Readings:
Text Books (LatestEdition):

] KIine,J.Et‘hicsforlntemationalBusiness:Decision-
makinginaglobalpolitical economy. London: Routledge.

2. Dodds, Klaus, Geopoliticsina Changing World,Prentice H
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Mearsheimer,J.J. Thetragedyofgreatpowerpolitics. W. W.Norton&Company.

Kaplan.R.D.Therevengeofgeography: Whatthemaptellsusaboutcomin

g conflictsandthebattleagainstfate. RandomHouse.
Black.J..Geopolitics and the Quest for Dominance.
Bloomington: IndianaUniversity Press.

Ikenberry,G.J. ThelllusionofGeopolitics.Forei gnAffairs,93(3),80.

Cavusgil,S.T.,Knight,G.,&Riesenberger,J.R.,InternationalBusiness: TheNe

w  Realities, Prentice Hall.

Navigating Troubled Waters: Impact to Global Trade of Disruption of Shipping
Routes in the Red Sea, Black Sea and Panama Canal. (2024). In UNCTAD Policy

Brief' . v - - . A-, .\. i TN il

O’Sullivan,M.,Overland,l.,&Sandalow,D.(2017).TheGeopoliticsofRenewable
Research Network.

Energy. Social Science

https://doi.org/10.2139/ssrn.2998305.
Doz,Y., & Prahalad, C.K. (1980). How MNCs Cope with Host Government

Intervention. Harvard Business Review.
Schwarzenberg,A.B.(2018b).U.S.TradeDebates:SelectDisputesand Actions.

https://digital.library.unt.edu/ark:/6 753 1/metadc1311958/m2/1/high_res_d/I

F10958 2018Aug28.pdf
Abbott,KennethandSnidal,Duncan,(1998),“WhyStatesActThroughFormal

International Organizations’, Journal of Conflict Resolution.

References CaseStudy

1. Universal Pictures: Film Cut Dilemma Amid Geopolitical Conflict by

Harvinder Singh; Rakesh Gupta, Harvard Business Publishing
2. Ukraine:OntheBorderofEuropeandEurasiabyRawiAbdelal;RafaelDiTella;

Sogomon Tarontsi, Harvard Business Publishing.
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BBA4005D Public Health and Management

S UM Ene s

¢ Create a basic understanding of tundamentals of public health

® Know the health system of India along with public health planning and

imphcation of policy making.

Provide an overall exposure to contemporary issues of Indian

L]
Public Health and know the recent policy initiatives to address
those challenges.
CourseContent.:

Unitl: Public Health-Key concepts, approaches, frame works & measures

Concept of Public Health and its role in society, Evolution of Public Health, Global
Health Frame work- Understanding health and disease, Health cquity and social

determinants of Health

Unit2: Health systems in India
History of public health in India, Organization of health systems in India, Health system

in India: Key Issues, Major Contemporary Health Schemes and Programmes as case
studies - National Health Mission, Integrated Child Development Services (ICDS),

Janani Suraksha Yojana. Ayushman Bharat Scheme, POSHAN Abhiyan etc.

Unit3: Concepts and practices of management & health planning
Basic concepts of planning—macro to micro, Tool for planning, Health management in a

district.

Unit4: Monitoring&Evaluation
Introduction to Monitoring & Evaluation

Health system frame works
Application of health system frame works

Suggested Readings:

e Goldsteen RL, Goldsteen K, Dwelle TLIntroduction to Public Health:
Promises and Practices, Springer Publishing Company

e Sen A.*Health in Development”,Bulletin of the World Health
Organization,Vol. 77(8) N
y
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Balarajan Y. Selvaray S. Subramanian SV, “Health care and equity

L]
in India™, The Lancet, Vol. 377(9764)
e RNBatta("Public health management in India: Concerns and
optionspurnalof Public Administration and Policy Research. Vol
7(3)
e NationalHealthPolicy2017 MinistryofHealthandFamilyWelfare.Govt.ofIndia
Course Outcome(s):

After completing this course, students would be able to:

pove

Understand the fundamental concepts, approaches, frameworks and key
measures related to population health

Comprehend patterns of key population health in dicatorsand respective policy
efforts made by the Indian Government

Understand the process of developing evidence- based public health
planning and nuances of policymaking
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Course description:

This course provides a comprehensive understanding of E-Commerce and its role in the digital
cconomy. It covers various E-Commerce business models, technologies, electronic payment systems,
and _onhnc_: business operations. The course also focuses on digital marketing strategies. customer
rclat_lqnsh:p management, logistics, and supply chain management in the online environment.
Additionally, students gain knowledge of cyber laws, data security, ethical issues, and emerging

technologies shaping the future of E-Commerce.

Course Objectives

To provide students with a comprehensive understanding of the concepts, scope, and

significance of E-Commerce in the digital business environment.
To familiarize students with various E-Commerce models, online business strategies, and

L.

2.
electronic payment systems.

3. To develop knowledge of internet technologies, digital marketing, and online customer
relationship management practices.

4. To enable students to understand the legal, ethical, and security issues associated with
electronic commerce.

5. To equip students with the skills required to analyze, design, and manage E-Commerce

applications and online business operations effectively.

Unit 1: Introduction to E-Commerce

Concept, nature and scope of E-Commerce, Evolution and growth of E-Commerce, Types of E-
Commerce (B2B. B2C, C2C, C2B, G2C), E-Commerce business models, Advantages and
limitations of E-Commerce, E-Commerce framework and infrastructure.

Unit 2: E-Commerce Technologies and Payment Systems

Internet and web technologies for E-Commerce, Electronic Data Interchange (EDI), E-Commerce
websites and mobile commerce, Electronic payment systems, Digital wallets, Credit and debit
cards, UPI and net banking, Security issues in online transactions and payment gateways.

Unit 3: E-Marketing and E-Business Operations

Digital marketing concepts, Search Engine Optimization (SEO), Social media marketing. Online
advertising, Customer Relationship Management (CRM), Supply chain and logistics management
in E-Commerce, Order processing and inventory management, Customer service and support.

Unit 4: Legal, Ethical and Emerging Trends in E-Commerce

Cyber laws and legal framework for E-Commerce, Intellectual Property Rights (IPR), Data
privacy and consumer protection, Ethical issues in E-Commerce, Cybersecurity challenges,
Emerging trends such as Artificial Intelligence, Big Data, Cloud Computing, Blockchain, and the

future of E-Commerce.

W




Suggested Readings:
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S (Latest Edition)

1.

Kenneth C. Laudon and Carol Guercio Traver, E-Commerce: Business,
Technology. Society, Pearson Education.

David Whiteley, E-Commerce: Strategy, Technologies and Applications,
McGraw-Hill Education.

. Ravi Kalakota and Andrew B. Whinston, Frontiers of Electronic Commerce,

Pearson Education.

Bharat Bhaskar, Electronic Commerce: Framework, Technologies and
Applications, McGraw-Hill Education.

P.T. Joseph, E-Commerce: An Indian Perspective, PHI Learning.

Gary P. Schneider, Electronic Commerce, Cengage Learning.

Turban, King, Lee, Liang and Turban, Electronic Commerce: A Managerial
and Social Networks Perspective, Springer.

. S. Jaiswal, E-Commerce, Galgotia Publications.

References Research articles

5 |

Laudon, K. C., & Traver, C. G. (2023). E-Commerce: Business,
Technology, Socicty. Pearson Education.

Turban, E., King, D, Lee, J., Liang, T. P., & Turban, D. (2021). Electronic
Commerce: A Managerial and Social Networks Perspective. Springer.

Gefen, D., Karahanna, E., & Straub, D. W. (2003). “Trust and TAM in
Online Shopping: An Integrated Model.” MIS Quarterly, 27(1), 51-90.

Pavlou, P. A. (2003). “Consumer Acceptance of Electronic Commerce:
Integrating Trust and Risk with the Technology Acceptance Model.”
International Journal of Electronic Commerce, 7(3), 101-134.

Venkatesh, V., Morris, M. G.. Davis, G. B., & Davis, F. D. (2003). “User
Acceptance of Information Technology: Toward a Unified View.” MIS
Quarterly, 27(3), 425-478.x

CourseQutcomes:
1. Students will be able to understand the concepts, scope, and applications of

E-Commerce and E-Business in the digital economy.

2.

ety

Students will acquire knowledge of various E-Commerce models. online

business processes, and electronic payment systems.

Students will be able to apply digital marketing tools and customer

relationship management techniques in online business environments.
AnalysethesignificanceofeconomicIntegrationinlnternational Business

Appraiseanddevelopacomprehensiveunderstandingofglobalemerg

ingtrends and  stakeholder engagement
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Course description:

Strategic Management is a comprehensive course that focuses on the formulation, implementation, and
evaluation of business strategies for achieving organizational objectives. It enables students to analyze
the internal and external business environment, identify strategic opportunities, and develop
competitive advantages. The course covers strategic decision-making, corporate and business-level
strategies, and the role of leadership in executing strategic plans. It also helps students understand
contemporary strategic challenges and equips them with the skills required for long-term organizational
success and sustainable growth.

Course Objective(s):
The objectives of this course are:

1. To enhance the ability to do the job of a general manager responsible for
strategic performance. Specifically, to integrate the different functional are as
of business (e.g. accounting, finance, human resources, information systems,
marketing, operations management, etc. into acohesive whole.

2. Analyse the competitive situation and evaluate challenges faced by
managers in implementing and evaluating strategies based on the nature of
business, industry, and cultural differences.

Course Content:

Unitl: Introduction to Strategy

Strategy — concept, relevance, role and benefits; Importance of Strategic Management;
Strategic Management Process, Levels of Strategy; Approaches to Strategic
Decision Making; Strategic Intent — Vision, Mission, Goals and Objectives; Strategy
and Corporate Governance, Social Responsibility and Ethics in Strategic Management

Unit2: Strategic Analysis

Environmental appraisal- Scanning the Environment, Technological, Social, Cultural,
Demographic, Political, Legal; Evaluating Company’s External Environment:
Components of External Environment; Analysis of the general environment; Nature,
Characteristics, ;I'ypes and Approaches of External environment, Key External Forces,




Industry Analysis — Analysis ofthe competitive environment ; Analysisof the Internal
environment: Strategic capability, Nature, Characteristics, Types and Approaches to
internal environment; Value chain analysis,Experience Curve, SWOT analysis, BCG
Matnix, GE- Cell Matrix.

Unit3: Strategy Formulation

Business Strategy Formulation: Generic strategies; Functional areas and link between
business strategy and functional strategy; Corporate Strategy Formulation: Creating
value and diversification; Strategic alliances; International expansion strategies;
Introduction to strategies of growth, stability and renewal, types of growth strategies
concentrated growth, product development, integration, diversification, international
expansion (multi domestic approach, franchising, licensing and joint ventures); Types
of renewal strategics retrenchment and turnaround. Strategic fundamentals of
merger&acquisitions

Unit4: Strategy Implementation and Control
Structural Implementation; Functional and Operational Implementation; Behavioural

Implementation; Strategy Evaluation and Control; Strategic leadership; Strategic
control and corporate governance; Issues in Strategy Implementation; Creating effective
organizational designs; Strategy and society; Managing innovation and fostering
corporate entrepreneurship; Integration of Functional Plans and Policies-Strategy
Evaluation and Control- Operational Control-Overview of Management Control.

Suggested Readings:

Text Books{LatestEdition):

1. Fred R. David, Strategic Management: Concepts and Cases, Pearson Education.

2. John A. Pearce II and Richard B. Robinson Jr., Strategic Management:
Formulation, Implementation and Control, McGraw-Hill Education.

3. Arthur A. Thompson, Margaret A. Peteraf, John E. Gamble and A. J. Strickland
IT1, Crafting and Executing Strategy, McGraw-Hill Education.

4. Azhar Kazmi, Strategic Management and Business Policy, McGraw-Hill

Education.
5. C. Appa Rao, Strategic Management and Business Policy, Excel Books.

6. P. Subba Rao, Business Policy and Strategic Management, Himalaya
Publishing House.

1. ArthurA Thompson,
MargaretAPeteraf,JohnEGamble,AJStricklandIll,Thomas Joseph (2021).
Crafting and Executing Strategy: The Quest for Competitive Advantage:
Concepts & Cases, 22nd Edition, McGraw Hill.

'
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2. Knshna G. Palepu, Tarun Khanna. (2010). Winning in Emerging Markets:
A Roadmap for Strategy and Execution, Harvard Business Press.

3. Porter, M.E..CompetitiveAdvantage:CreatingandSustainingSuperior
Performance, Free Press, New York.

4. PankajGhemawat, StrategyandtheBusinessLandscape”Pearson Education

5. Porter. M. E. (1989).From competitive advantage to corporate strategy(pp.
234- 255). Macmillan Education UK.
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Course deseription:

Ihis course provides a comprehensive understanding of Supply € hain Managament
and s role m creatimy orpantzational valoe and compentive podvantape T Foc e on
supphy cham netwaork  design, distiibution strategies, and the  imtepration  of

commerce within modern supply chams The course examines sonircing arl pricing

decistons, revenue management, and cost optimization technigues tor ethicient supply
chain  operations. Additionally, it develops students” understanding ol - demaned
forccasting, supphy coordination, and manaping global supply chaime challenges im
dynamic busimess environments

Course Objectives:

1. To understand the strategic role of supply chain management in enhancing

organizational competitiveness.

2. To explore the design and optimization of supply chain networks, particularly for
c-commerce.

3. Toexaminctheimpactofsourcingandpricingdecisionsonsupplychainef
ficiency and eflectiveness.

4. Todevelop skills incoordinating and managing supply anddemand 1 a
globalizedmarket environment.

Course Content

Unitl: Introduction to Supply Chain Management

Role of supply chain management in  organizations, achicving  strategic  fit
understanding supply chain drivers and metrics. Integral nature of supply chains in
aligning business strategics with operational capabilitics to cnhance performance

and competitivencess.

Unit2: Supply Chain Network Design

Design distribution networks with a focus on c-business applications and global
supply chain networks. Strategics and challenges of crcating efficient and
responsive supply chain networks that align with business objectives and the
dynamic nature of global markets.

Unit3: Sourcingand PricingStrategics

Sourcing decisions and pricing management within supply chains, various sourcing
strategies and pricing models that can be cmployed to optimize  revenue
management and cost-efficiency in supply chains, with a particular focus on e-
commerce dynamics.

1 . a . )
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Unit4: Demand and Supply Coordination

Synchronization of demand forecasting, aggregate planning, and sales operations
planning, coordinate supply chain activities to balance demand and supply
efficiently. Key topics include demand forecasting techniques, aggregate planning
strategies, and the importance of coordination across the supply chain.

Suggested Readings:

Text books and References (Latest Editions):

1. SupplyChainManagement: Strategy, Planning,
andOperation,7thed.,bySunil Chopra & Peter Meindl, Pearson.

2. Logistics&SupplyChainManagement, Sthed.,by Martin Christopher, Pearson.
SuggestedCaseTapics:

e Dell’sdirectmodelinPCmanufacturing:Integrationofsupplychainande- business.

e Starbucks’sustainablesourcingpractices: Asupplychainperspective.

e Walmart’ssupplychainmanagementstrategiesforglobaldominance.

CourseOutcomes.

1. Design and manage effective supply chains that enhance
organizational competitiveness. '

2. Gain practical in sights into strategyic sourcing, demand planning, and supply
chain coordination.

3. Understandhowdigitaltransformationaffectssupplychainstrategiesand operations.
SuggestedResearchPaperReading:

Eyo-Udo, N. L., Odimarha, A. C., & Kolade, O. O. (2024). Ethical supplyv chain
management: balancing profit, social responsibility, and environmental
stewardship. International Journal of Management & Entrepreneurship
Research, 6(4), 1069-1077.

105






SEMESTER-VI

[ BBA6001 "}"p;;,'j;,;;";{{;;.‘“;"g";.;;}m [ 3L:1T:0P | 4Credits |
~ |

TETPER -

Course description:
I'his course provides a comprehensive understanding of project management
principles. processes. and the project life cycle from initiation to closure. It
equips students with practical skills in planning, scheduling, monitoring, and
controlling projects using modern project management tools such as Microsoft
Project. The course emphasizes effective stakeholder engagement,
communication strategies. and team coordination for successful project
execution. It also develops the ability to identify, asscss, and manage project
risks. ensuring the achievement of project objectives in dynamic business

environments.
Course Objectives:

1. To provide a
management life cycle from inception to closure.

comprehensive understanding of the project

2. To enhance skills in using project management tools such as
Microsoft Project for managing complex projects.

3. To explore effective  stakeholder = management  and

communication strategies critical for project success.

To analyze risk management strategies and their application to
ensure project success under varying circumstances.

Course Content:
Unitl: Fundamentals of Project Management
Core concepts of project management, including the project life cycle, the

role of the project manager, and the organizational context of projects. Stages of

a project from 1nitiation to closure and the key responsibilities of aproject

manager in driving project success.

Unit2: Project Planning and Tools

Focusing on the planning phase of project management, project scope and

objectives, developing a Work Breakdown Structure (WBS), and managing

time through scheduling techniques such as Gantt charts and

PERT/CPM. Practical application includes using Microsoft Project to
create and manage schedules, emphasizing the integration of project

management tools to streamline project planning.

Unit3: Executing and Monitoring Projects \\‘/b(u"‘g
X P ,S
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budgeting. and  quality control within  project

execution, risk management  processes including identification, analysis,
and response  strategies.  Practical  exercises  will include  resource
using  Microsoft  Project,

Resource  allocation,

management  and  performance  tracking
highhighting effective control measures to ensure project alignment with

planned objectives.
Unit4: Concluding Projects and Agile sMethodologies

Closing phase of projects, including performance
stakeholder communication, and post-project evaluation. Agile project
management principles and the Scrum framework, comparing Agile with

traditional project management methods

measurement,

Suggested Readings:

Suggested CaseTopics:
The Big Dig: A project management analysis of Boston's Central Artery/

Tunnel Project.

The launch of Apple’s iPhone: Managing high-stakestechnology projects.

® Projectmanagementinnon-profits: ThecaseoftheGlobalFund'sinitiatives.

Suggested Research Paper Reading:

Orieno, O. H., Ndubuisi, N. L., Eyo-Udo, N. L., Tlojianya, V. 1.,& Biu, P.
W. (2024). Sustainability in project management: A comprehensive
review. World Journal of Advanced Research and Reviews, 21(1), 656-

677.

Text books(LatestEdition):

1. Information Technology Project Management,
Schwalbe, Cengage Learning.

by Kathy

2. ProjectManagement: A Managerial Approach, by Jack R.
Meredith and SamuelJ. Mantel Jr., Wiley.

Course Qutcomes:
1. Understand and apply the key principles of project management to various
project environments.

2. Gain proficiency in using Microsoft Project for project planning, execution,
monitoring, and closing.

3. Develop skills in stakeholder management and communication strategies
essential for project success.
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Course description:

Fhis course provides a comprehensive understanding of Busimess Taxation with s
focus on the principles and practices of direct and indirect taxes. 1t examines the lepal
framework. scope, and application of Goods and Services Tax (GST) and Custorm

Duty in various business transactions. The course develops students” ability to compute
tax Tabilities. ensure compliance with statutory requirements, and apply taxation
concepts in business decision-making. It also familiarizes learners with  recen
amendments and emerging developments in taxation laws, enabling them to adapt 10
the changing regulatory environment.

Course Objective(s):

1. To provide a comprehensive understanding of Business Taxation
from inception to present.

2. Analyse the legal provisions governing GST and Customs Duty
to comprehend their scope and application in business
transactions.

3. Examine the tax implications of direct and indirect taxs on different
business activities.

4. Explain procedures and methods to calculate GST liabilities and
Customs Duty obligations accurately, ensuring compliance
with relevant laws and regulations.

5. Orient with the practical application of GST and Customs Duty in
business decision-making processes.

6. Provide knowledge of latest amendments and changes in GST
and Customs Duty laws to adapt business strategies and practices
accordingly.

CourseContent:

Unit I: Tax Structure in India

Meaning, definition, objectives, and principles of taxation; difference between tax fee and tax
price, Types of taxes: direct and indirect taxes; prograsive, regrasive & proportionate taxes:
specific v/s Advalerom tax: elasticity of tax, buoyancy of tax, canons of taxation. concept of

incidence & shifting of tax

Vot - |
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Income Tax and Direct Tax Code

Unit I1: Direct Taxes
Meaning and features of direct taxes; basic concepts of income tax, including assessment year,
previous year, Assessee, income, and residential status; heads of income; computation of
taxable income; deductions and exemptions; tax planning, tax avoidance, and tax evasion:
filing of income tax returns; objectives and features of the Direct Tax Code.

Unit 111: Indirect Taxes in India — Before and After GST

Meaning and features of indirect taxes: central excise duty, service tax, VAT, CST, entry tax,
and octroi under the pre-GST regime; limitations of the indirect tax system before GST;
introduction and objectives of GST; structure of GST, including CGST, SGST, IGST, and

UTGST; input tax credit; GST registration and return filing; impact of GST on businesses and

consumers.
Unit IV: State Taxes and Customs Duties
State excise duty, stamp duty, registration fees, property tax, professional tax, and motor

vehicle tax; meaning and objectives of customs duties: types of customs duties, including basic
customs duty, countervailing duty, anti-dumping duty, safeguard duty, and export duty;

customs valuation and customs procedures; role of customs duties in international trade and

revenue generation.

Suggested Readings:
1. Students’ Guide to Income Tax - Dr Vinod K. Singhania& Dr Monica Singhania. (Taxmann

Publications, New Delhi)
2. Income Tax Law and Accounts — Dr H. C. Mehrotra & Dr S.P. Goyal (Sahitya Bhawan

Publications, Agra)

3. Income Tax — Dr Garish Ahuja & Dr Ravi Gupta (Bharat Publications, New Delhi)

4. The Central Goods and Services Tax Act, 2017 of Ministry of Law and Justice (Legislative
Department), 12th April, 2017, published in The Gazette of India dated 12th April,2017.

5. Taxmann’s GST Ready Reckoner Updated till 18th June,2017.

6. Taxmann’s GST Manual-Enforced w.e.f.1.7.2017.

7. GST Ready Reckoner by CA Kesha R Garg, Bharat Law House, Delhi.
8. Goods and Services Tax in India ----- Notifications by the Government of India

9. GST Bill2012
10. Integrated Goods and Services Tax Act 2017
1. H.C. Mehrotra & V.P. Agarwal — Indirect Taxes including Customs Law
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Course Learning Outcome(s):

L.

2,

Students will be able to understand the fundamental concepts, principles, and
structure of the taxation system applicable to businesses.

Students will acquire knowledge of the provisions relating to Income Tax,
Goods and Services Tax (GST), and other relevant business taxes.

. Students will be able to compute taxable income, tax liability, and GST liability

for individuals and business entities.

Students will develop the ability to apply tax laws and regulations in solving
practical business and financial problems.

. Students will gain awareness of tax planning, tax compliance requirements,

filing procedures, and the legal implications of taxation in business operations.
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Course description:

Iis  course  provides a comprechensive understanding  of - Caorporate
Governance.  its  evolution.  principles, and  significance 1n ensurnng
transparency, accountability, and cthical business practices. It examines major
corporate failures and governance issucs at both global and national levels.
highlighting the importance of international governance standards and best
practices. The course explores the structure and functions of boards. board
committees. sharcholder rights, whistleblowing mechanisms. insider trading
regulations, and Corporate Social Responsibility (CSR). It also familiarizes
students with the regulatory framework of corporate governance in India and
develops their ability to analyze governance challenges and organizational

accountability.
Course Objectives:

1. To provide learners with a comprehensive understanding of the concept
ofCorporate Governance. its emergence, and its significance in the
modern organizational context.

2. To equip learners with the ability to assess and identify the various
global corporate failures, using in
ternationalcodesofcorporategovernance.

3. To enable learners to understand and apply various composition of
the board, the role of board and board committees, and concepts like
insider trading, shareholder activism, class action suits, whistleblowing

mechanism, and CSR in corporate governance.

4. To develop learners’ skills for understanding the regulatory framework
of corporate governance in India and to investigate the impact of
corporate failures in India and
commongovernanceproblemsinthesefailures.

CourseContent:

Unitl: Conceptual Framework of Corporate Governance

Corporate  Governance: Meaning, significance, and principles;
Management and corporate governance; Theories of Corporate
Governance: Agency Theory, Stewardship theory, Stakeholders® Theory:

One Tier and Two-Tier Boards
Unit2: Corporate Governance and Role of Stakeholders

Board composition: Executive directors, non-executive directors and
independent directors; Role of Board and board committees: Insider
Trading; Shareholder activism; Class action suits: Whistleblowing

Mechanism, CSR and Corporate Governance
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@ % obal Corporate Failures and International Codes

1 (UK). Enron (USA): Sir Adrian Cadbury Committee Report
SOX Act 2002, OECD Principles of Corporate Governance.

t 4: Corporate Governance Regulatory Framework in India and

srporate Failures in India

Kumar Mangalam Birla Committee (1999), NR Narayana Murthy
Committee (2005) and Uday Kotak Committee (2017); Regulatory
framework: Relevant provisions of Companies Act, 2013, SEBI: Listing
Obligations and Disclosure Requirements Regulations (LODR), 2015.Satyam
Computer Services Ltd, Kingfisher Airlines, PNB Heist; ICICI Bank; Common
Governance Problems in various Corporate Failures in India and abroad.

Suggested Readings:

. Act,S.O.(2002).Sarbanes-Oxleyact.WashingtonDC.
° Aparajita,S.,&Rhudra,R.InsiderTraclingRegulation20 15.GNLUL.Rev. .4,

69.

) Monks,R.a.G.,&Minow,N.CorporateGovernance.JohnWi]ey&Sons.

e Roy Chowdhury Ghosh, A. Corporate Governance
Under the SEBI (Listing Obligations and Disclosure
Requirements) Regulations 2015.

0 Satheeshl(umar,T.N.CorporateGovemance.India:Oxfo

. Sharma,].P.CorporateGovcmance,BusinessEthicsandCSR:
(withCaseStudies
andMajorCorporateScandals).AneBookstt.Ltd.

. Note:Latesteditionofreadingsmaybeusedandlatestamendmentstothe
regulations shall be referred to.

e Pedagogy: This course uses multiple pedagogies like
interactive lectures, student discussions and PPTs, research
articles, case studies, and simulation exercises.

rdUniversityPress.
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The leamens are required to
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1. Rescarch and present on the apphication of ditferent theories ot
corporate governance in real-world companies.

po

Analyse are centease of insider trading or shareholder activism and

dizcussits mpact on the
company s corporate governance.

3. Rescarch and present on the impact of a major corporate falure
on the developmentof international codes of corporate

governance,
4. Analyse the impact ot a specific regulation on corporate governance

practices n lnda.

"

Rescarch and present on a major corporate failure in India and the

governance problems that contributed to this fatlure.

Course Qutcomes:

1.

p
-_—

J

Describe the concept of corporate governance and its significance

and discuss ditferent theories  of corporate governance.
Demonstrate  the role of  different  stake holders in corporate
governance and - interpret concepts like insider trading, sharcholder
activism, and CSR.

Relate major global corporate
that were developed in response.

Judge the regulatory framework of corporate governance in India,
failures in India and the common governance

Ailures and the international codes

major corporate
problems associated with thesefatlures.
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Appendix-1: Electives

« Business Analytics

« International Business

o Finance

e Human Resource

e Marketing
« Supply chain Management

Note:
Students are to choose any one specialization from the above maintioned list of electives.
1 be for 5" semester, and code 03 & code 04 are for 6"

Code 01 & code 02 of the same Wi
semester. The elective choosen by the student in 5" semester will not be changed in 6'

semester.
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Business Analytics

BBA-BAOI Data Analytics using R/Python

3L:1T:0P | 4Credits

CourseObjective:

o provide students with a comprehensive understanding of the
Rprogramming language, enabling them 1o proficiently handle data
analysis tasks, visualize data insights, and apply statistical methods using
R's diverse functions and packages.

CourseContents:

Unit-1: Introduction

Features of R— Hoyv to install and run R— Comments in R— Reserved words — Identifiers —
Constants — Variables — Operators (Arithmetic, Relational, Logical, Assignment,

Miscellaneous Operators)-OperatorPrecedence—Strings.

Basic Data Types (Numeric, Integer, Complex, Logical, Character) — Creating,
combining vectors — Accessing Vector Elements — Modifying Vectors —
Deleting Vectors-Vector arithmetic and Recycling — Vector Element Sorting —
Reading Vectors — Creating Lists — Accessing List clements — Updating List

Elements —Merging Lists — List to Vector conversion— Creatingmatrices—
AccessingMatrixElements—MatrixArithmetic—Matrix Manipulation - Matrix
Operations.

Unit-2: Arrays, Factors and Data Frames

Creating Arrays — Accessing Array Elements — Array Element Manipulation — Array

Arithmetic— CrcatingfactorS-AccessingFactorComponcnts—Modifyingfactors— Creating
Data Frames — Accessing Data Frames Components — Modifying Data Frames —
AggregatingData-—SortingData— MergingData-—Rcshapingdata—Sub-settingdata— Data

Type Conversion

Unit-3: Flow Control & Functions
Decision making (using if statement - if...else statement - Nested If...Else
statement - ifelsefunction - Switch statement) — Loops (for loop — while Loop — repeat
Loop) — Loop Control statements—break statement—next statement—Function definition
and Function Calling - Function without arguments - Built-in  functions
(Mathematical functions — Character functions — statistical functions — date and time

functions — other functions — Recursive function)
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Unit-4: Charts & Graphs

Bar charts (Plotung bars vertically and horizontally - Plotung categoncal data
Grouped bar chart — Stacked bar chart)
Histogram with labels, breaksanddensaty ines?
Linegraphs{ Simplelinegraph& GraphswithMultiplelines) — Pie charts (Sumple and
3D piecharts)

Histogram (Sunple  histogram

Suggested Readings:

Beginner'sGuideforData AnalysisusingRProgrammang. Jeeva lose
RCookbook PaulTector
RiorDataScience.GarrettGrolemundandHadley Wickham

Practical Business Analyvtics Using R and Python.Umesh R.
Hodeghama. Umesha Nayak
Hands-OnProgrammingwithR.GarrettGrolemund 24
AninToductontoStatisticall caming-WithApplicationsinR . Danicla
Witten. Gareth James Robert Tibshirani. and Trevor Hasue

7. DamAnahtcsusingPython.BharuMotwam

J..'JJ!J"""
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WebResowrces:
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tps: rudio.com online-leaming
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1.

2

3. hmps: www.stammethods.net r-tutorial mndex.hunl
4

strong foundation for advanced data manipulation.

2. Lezmers will manage complex data swuctures such as arrays. hsts,
and data frames. and perform operations hike sorting. merging. and
ing t e data for analysis.

3. Students will understand conmrol flow mechanisms. including
decision-making and looping constructs. and will develop custom
functions for repetitive analyucal tasks.

4. Participants will create compelling visual representations of data
through bar charts. histograms, line graphs. and pie charts. enabling
data-driven decision- making in business and research contexts.
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BBA-BAO2 " Data Visualization CALAT0P | 4Credits

A

Course Objective:
ctive data visuahzation design

1. To understand the principles of effe
to proficiently create

and develop skills and knowledge nccessary
data visualizations.
and communicating complex

2. To interpret data visualizations
ision-making in various

information to facilitate data-driven dec
business and organizational contexts.

Course Contents:

Unit-1: Introduction to Data sVisualization

ess contexts— Evolution of data visualiz
lication in visualization — Cognitive
atcgorical, numerical, temporal
ques based on datat

Definition and importance in busin ation
techniques — Gestalt principles and their app
aspects influencing perception of visual data — C
data and their visual representations— Visualization techni

sypes—Uscofcolor, layout, and typography

Unit2: Data Preparation

Data cleaning and preprocessing techniques — Data formats and data type
conversion — Handling missing data and outliers— Mergingdatasets— Basic data
reduction techniques — Sampling data from large data sets — Data quality
assessment - Addressing biases and ethical concerns in data presentation —
Ensuring transparency and accuracy in visualizations

Unit-3: Basic Visualization Techniques

column chart designs -

variations in bar and
ne series analysis

atterns using line and arca charts-Ti1
Understanding proportions andc ompositions

correlations and relationships with
using bubble charts - Distribution
analysis using histograms - Outlier n and statistical summaries with
Visualizing large datasets with heatmaps Hierarchical data
g relationships and connection swith
ith flowdiagrams-
- Applications 1n

Applications and
Visualizing trends and p
and forecasting with line scharts -
nd donut charts-Representing
_ Adding dimensions

detectio

using pie a
scatter plots

box plots —
representation using treemaps-Visualizin
Process visualization and flow analysis w
and patterns on geographical maps
Waterfall charts, radar charts, and

network graphs-
Mapping data points
location-based analytics and insights

spider charts
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L nit 4 Dara dashboards and story telling

ll‘.h i 1IN -
1 ¢ va Statie Visnahizattons  Dashboard design Implementng Hilt

AL wln o
Paramcters, and actions  n it—'—"h}‘“(‘?li‘ Visual ‘-h'!".'l"?_'!ﬁl"‘f I ex hinicpuie
I leme |

cIeNnts of » compe hn# data sty ( onstructing  and fructiiring
¥ ~g & ;
narratives around data insights - Using visual elements ta suppaort the

arrative :
narrative flow - Amimation to enhance understanding of data  Animations for

mteractine  data  cxploration Techniques for engaging and persuading

stakcholders with data stories - Addressing questions and concerns through
storvielling

Suggested Readings:

1. VisualDataStorytellingwithTableaubyLindyRyan( TextBook) Story telling with
Data : A Data Visualization Guide for Business Professionals by Cole Nusshaum
Knaflic. (Text Book)

2. Mastering Microsoft Power Bl - Sccond Edition. Expert techmiques to create
interactive insights for effective data analytics and business intelhigence by Greg
Deckler and Brett Powell » ‘

3. TheVisual Display of Quantitative Information by Edward Tufte

foapersetatevnlnies

1. Students will develop proficiency in using a variety of data
visualization techniques. including charts. graphs. and
interactive dashboards. to cffectively communicate nsights
from complex datasets.

2. Students will critically analyze data visualizations to evaluate
their clarity, accuracy, and relevance in different business
contexts. enabling informed decision-making.

3. Students will demonstrate the ability to utilize popular data
visualization tools and software to create impactful visual
representation so data that meet specific business needs and
objectives.

4. Students will enhance their ability to communicate in
sights denved from data visualizations  clearly and
persuasively to diverse stakeholders,  fostering  data-
driven deciston-making within organtzations.
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LBB.-\-BA(B” | Marketing Analytics T T3L:AT:0P | 4Credits

Course Objective:

1. To provide students with a comprehensive understanding of marketing analytics
concepts, tools, and techniques used in data-driven decision-making.

2. To develop the ability to collect, organize, analyze, and interpret marketing data
from various sources.

3. To familiarize students with statistical and analytical methods for measuring
marketing performance and customer behavior.

4. To enable students to use marketing analytics for market segmentation, customer
relationship management, and strategic marketing decisions.

5. To equip students with the skills required to generate actionable insights and
improve marketing effectiveness through data analysis.

CourseContent:

Unitl: Introduction

Relevance and Scope of Marketing Analytics, use of descriptive, exploratory and .
prescriptive data analytics. Recent Trends in Marketing Analytics.

Unit2: Summarize Marketing Data

Slicing and Dicing Marketing Data with Pivot Tables- Using Charts to Summarize Marketing
Data- Using Functions to Summarize Marketing Data. (Excel/R/Python)

Unit3: Customer and Market Analysis

Customer journey mapping using customer analytics, calculating customer
lifetime value (CLV), RFM analysis, Customer churn and its analysis , Use of
cluster analysis for customer segmentation, segmentation analysis process,
cluster analysis and its applications

Unit4: Pricing and Product Attribute Analysis

Pricing objectives, Bundling and types of bundling, skimming, analytics with price
skimming, price elasticity using regression based model. Product Attribute Analysis
[Conjoint]- LogisticRegression-Discrete Choice Analysis & Random Utility Theory

Suggested Readings:

s MarkelingAnalylics-SccmaGupla,Avadl'moljallmnwileyPublicalions
2, WayneL.Winslon,MarketingAnalylics-Dula-

DrivenTechniqueswith  Microsoft® Excel, John

Wiley & Sons, Inc., Indianapolis, Indiana
3. Stephen Sorger, Marketing Analytics: Strategic Models

Ny




and Metncs_Atlanuc  Publishers and Distributors

4. Gary L. Lilien and Arvind Rangaswamy . Marketing
Engineering: Computer- Assisted

5. MarketingAnalysisandPlanning PearsonEducation

Marketing Analytics. MoutusyMaity . PavankumarGurazada

o

Reference Books:

Marketing Analvtics:Data-Driven Techniques with Microsoft Excel by Wawne
L.Winston

o L2

1. Economic Times Financial Express Business Standard Mint.
Business Today. Business World.

2. Dwivedi. Ram Kumar: Dixit. Rinku Sharma: Lohmor Choudhary.
Shailee: Sahiba. Zainab: Naik. Satyvaprakash. “The Customer Loyalty
vs. Customer Retention: The Impact of Customer Relationship
Management on Customer Satisfaction:. Web Intelligence. vol. Pre-press.
no. Pre-press. pp. 1-18. 2024 Published: 4 January 2024. DOIL
10.3233 WEB-230098.

3. Dr. Biplab Kumar Biswal. Dr. Rinku Sharma Dixit. Dr. Shailee Lohmor
Choudhary. Pulkit Srivastava. Dr. Mohnish Kumar.“Exploring the
Ethical Use of Artificial Intelligence in Marketing and Advertising™.
Journal of Informatics Education and Research. Volume 3 (2). Year
2023. Pages 1366 -1572.

4. WamikaSharma. WengMarcLim. SatishKumar. AasthaVerma. Raj

Kumra. Game on' A state-of-the-art overview of doing business

with gamification, Technological Forecasting and  Social Change.

10.1016 j.techfore.2023.122988, 198, (122988). (2024).

0
"
-

5. Gomaa Agag. Yasser Moustafa Shehawy, Ahmed Almoraish, Riyad Eid.
Houyem Chaib Lababdi, Thouraya Gherissi Labben. Said Shabban

Abdo.

6. Understanding the relationship between marketing an alytics.
customeragility, and customer satisfaction: A longitudinal perspective..
Journal of Retailing and Consumer Services. Volume 77. 2024, 103663,
ISSN 0969-6989, https://doi.org/10.1016 j jretconser.2023.103663.

121
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CaseNtudics

1. Medfirstindia:DigitalMarketingAnalyticsforDecision-Making,SheriLambert:

AmyLavin;PradeepRacherla;ShravanKarpuram,

2. Amazon Shopper Panel: Paying Customers for Their Data, By: Eva
Ascarza; Ayelet Israeli,

https://hbsp.harvard.edu/product/5210
58-PDF- ENG?Ntt=marketing%Z20analytics

CourseQutcomes:

1. Demonstrate the ability to use descriptive, exploratory, and
prescriptive data analytics to extract insights from marketing data and
inform strategic decisions.

2. Apply advanced Excel/R/SPSS functions, PivotTables, and charts to
effectively summarizeandanalyzemarketingdata.

3. Utilize customer analytics techniques, such as customer journey
mapping. CLV calculation, RFM analysis, and churn analysis, to
understand and predictcustomer behavior.

4. Implement advanced analytical methods, including cluster analysis
forcustomer segmentation, regression-based price elasticity models, and
conjoint analysis for product attribute evaluation.

ok skokokok sk sk ok




Finance Analytics
"BBA-BAO4 | Finance Analytics T31.:1T:0P | 4Credits

p students with the essential skills and knowledge
like Excel, SPSS/Pythonor
implement financial

nagement

This course aims to equi
to analyze financialdata using advanced tools
R Students willlearn to summarize and visualize data,
models. conduct time-series forecasting and apply various risk ma

techniques to make in formed financial decisions.
Methodology

based problem solving and lectures for applying concepts

The course uses computer-
with tools like MS-EXCEL/SPSS/Python or R.

Course Content:

Unit I: Summarizing and Analyzing Financial Data
bles, Basic Charts to

Summarize Data, Slicing and Dicing Financial Data with Pivot Ta
Summarize Financial Data. Pricing Analytics, Risk based pricing, Fraud Detection and
Forecasting, Risk Profiling,

Prediction. Recovery Management, Loss Risk
Portfolio Stress Testing.

Unit—II: Financial Data Analysis and Modeling

Analyze financial data and implement financial models using any software. Process of
Data, implement the models and generate typical output namely Prices and

individual security returns, Portfolio returns, Risks, Factor Models

Unit-I11: Time Series Analysis and Forecasting
Forecasting-TimcSeriesData-ComponentFactorsoﬁheTime-SeﬁesModel,

Trend Analysis-Seasonal and Cyclical Behaviour-Smoothing of Annual Time Series:

Moving averages, Exponential smoothing -Least-Squares Trend Fitting and

Forecasting: Linear, quadratic and exponential models.

Unit-IV: Advanced Time Series Models and Forecasting sTechniques

Auto correlation and Auto Regression, Auto regressive Models, ARIMA Time-Series

ModelTime- Series Forecasting of Monthly or Quarterly Data, Accuracy Statistics and
Forecast Model Selection, Families of Forecasting Models, Hierarchical Forecasting,
Adjustments to Statistical Forecasts

|
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sugpested Readings:

ent Books (1 atestbdition)

1. Pinancial Analy tw.\'.l‘llul\uaf\lnlumly
u-inll)ul:m-ilhR.Im_\'Mnrch:nh'l'crhn

bl
-

Processingand Analyzmglbmat

A Iankc-"'\\'ichcm,l‘curwn[‘uhllcut jons

RBusinesshorecasting’
yimand

v

¥ TS . . e ‘sl
BusinessForecasting: APractic alApproach,A.R czaltlc
Jdysis for Financial Engincering: with R
_Matteson, Springers.

h R: A Hands-On Guide"

LA

Statistics and Data Ang

examples: David Ruppert, David S

Practical Time Scries Forccasting wit

by Galit Shmueli, Kenneth C. Lichtendahl Jr.

."\‘;"‘;--;- TR . " = = k “B" . Econ()[nctrics" Sth
D.-lmmiar(iu_mr:m&Da\\-'nPurtct‘.bnngccth:l(nmasc ar.''Basic ,

1.
Edition Mc Graw Hill Education (India) Private Limited.

*AGuide toEconomctrics”,blhEdition -Wiley.

1]

Peter Kennedy.

’
o
.

Analysis of Economic Data, Gary Koop. (4"' Edition),Wiley.
Time Series Analysis and Its Applications: With R Examples" by
Robert H. Shumway. David S. Stoffer

6. Economic Times’ Financial Express/ Business Standard/ Mint,
Business Today. Business World Jeevitha, T. (2019). Financial

Analytics.

7. Daniel Broby.The use of predictive analytics in finance, The Journal
of Finance and Data Science, Volume 8, 2022, Pages 145-161,
https: doi.org 10.1016/j.jfds.2022.05.003.

1. Fullerton: Risk Analytics and Business Strategy, Ravi Anshuman; Mitra Saby,
https: hbsp.harvard.edw/product/IMB587-PDF-
ENG?Nr=financial%?20analytics
Using Data Analytics and Visualization in Accounting and Auditingat To
by Biotech Inc, Tiffany Rasmussen,

b;tps: hbsp.harvard.edw/product/B5979-PDF-
ENG?Ntt=financial%20analytics

nes

1. Apply _ad\'anced functions. PivotTables, and charts to effectively
summarize, \-'1s_uahze. and analyze financial data, including pricing
analytics and risk assessment. )

2 o > I - " 1 1
2. Implement financial models and analyzing publicly available data to

\\L\m Mﬁ}o’l/( | 2 \\/\&w«jz‘ IS



pencrate msights on o prces, mdividual - security  returns,  portfolio
retumns, and associated risks.

Analyze time-series data to understand component factors of time-series
models, performing trend analysis, and applying various smoothing
techniques for accurate forecasting.

Evaluate and create autoregressive models, ARIMA time-series models. qnd
hierarchical forecasting methods, assessing forecast accuracy and selecting
appropriatemodelsforfinancialdataforecasting.

sk sk ok ok ok ok ok ok ok



International Business

TR ——

BBA-IBO1 | International Trade Policy & Strategy | 3L:1T:0P | 4Credits

CourseObjective:

To provide thorough understanding of India’s foreign trade policy, its historical
review, regulatory framework, and policy measures. Students will understand
and learn the provisions of foreign trade policy for export and import, the
regulatory and institutional support to develop implications for businesses,

industrics, and policymakers.

Course Content-

Unitl: Introduction
exports and

India’s foreign trade, Direction and composition of India’s
imports, nced forand significance of foreign trade policy, Preamble and lcgal
Government objectives

framework of foreign trade policy, Various definitions,
Trade Policy, Historical review of trade policy sincel991, General

under Foreign
exports, Rationale and impact of foreign

policy provisions regarding imports and
trade policy.

Unit2: ImportPolicies

Structure of Import Policy, Instruments of Import Policy-Import Substitution
Import restrictions- Types of Licensing — OGL, Canalized, Replenishment,
Automatic; Advance and Additional License; Holding of License, Third party,

Exim scripts, Conditions of license, Negative List. Tariff - Types of Tariffs,
Tariffs rates, Bind rates, Quantitative Restrictions, Anti - Dumping,
Countervailing Duties.

Unit3: Export Promotion Policies

Export led growth and Export support growth, Review of Export Promotion Policies
since 1991, Export Promotion Schemes (MEIS), EPCG scheme, Duty drawback

scheme, DE pass book scheme, Deemed exports, Current Foreign Trade Policy.

Unit4: Regulatory and Institutional Set-up
FEMA. Export Promotion Councils, Commodity Boards, Development Authority
(APEDA, MPEDA), Export Houses, Export Processing Zone (EPZ), Foreign

Trade Zone (FTZ),
ElectronicsHardware TechnologyParks(EHTP),Software TechnologyParks(STP),
(E.O.U).

Spccia]EconomicZ(mc(SIiZJ,Agri!ixp(n‘l.'/,(_mc{AIEZ). 100%ExportOrientedUnit
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Tl'ext books (LatestEdition)

1. lixpnrtMmmgcnu:nl.llimai:iyal’uhlishtngl ouse.DivyaSinghand Amit Gautam
ForeignTradePolicy. Min istryofCommerce, Govt.« fIndia

| l;mdhunknI‘Prnccdurcs,Directorathcncralof'FnrcignTradc.(}m't,oﬂndia

o

EconnmicSurvey.MinistryofFinance.Govt.oﬂndia

Forei gnTradePolicyandHandbookofProcedures(VolIand[I),Co

mmercialLaw
Publishers,SCJain,Shwetal ainandAbhishekJain

LIS

Readings:
a, D., Nicoletti, G., & Y00, K.

1. Golub, S. S., Hajkova, D, Mirz
de and foreign direct

Y. (2003). The influence of policies on tra
investment. OECD Economic Studies, 2003(1), 7-83.

2. VolpeMartincus,C.,&Carbalio,] (2012) .Exportpromotiona
ctivitiesin
developingcountries:Whatkindoftraded
eJournalof International Trade & Economic

Development, 21(4), 539-578.

3. Broocks, A., & Van Biesebroeck, J.(2017). The impact of
export promotion on export market entry. Journal of
International Economics, 107, 19-33.

otheypromote?.Th

CaseStudies:

1. TheIndianShrimpIndustryOrganizestoFighttheThreatofAnti-

Dumping Action

"gender lens"- Summary of

2. Looking at trade policy through a
ted by Unctad

Seven Country Case Studies Conduc

CourseQutcomes:

On successful completion of the course the learner will be able to-

1. Understand and comprehend the historical development, objectives, key

features and institutional framework of foreign trade policy.

2. Analyze the impact of trade policy and trade barriers on international

trade flows.
3. Assess the implications of trade policy for businesses, industries, and
economies and develop recommendations for policymakers based on trade
policy analysis. MO

v Moo "2 N K
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| 3L:1T:0P | 4Credits |
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:| BBA-IB02 | Global Business Environment
- |

Course Objective(s):
The objective of this course is to understand the concept of globalization and its

Impact on businesses worldwide. To analyze the interplay of economic, political,
and cultural factors in the global business environment.To evaluate the opportunities
a‘nd challenges of operating in diverse international markets, develop strategies
tor managing risks and adapting to changes in the global business landscape.
Apply theoretical concepts to real- world case studies and scenarios.

Course Content:

Unitl: Introduction to the Global Business Environment

Definition and Scope of Global Business: Understanding international markets
and operations; Historical Evolution of Globalization: Key phases and

milestones in global trade; Key Drivers of Globalization: Technology, trade
communication;  Multinational Enterprises

and market entry modes; Impact of

policies, transportation, and
on host and home

(MNESs): Characteristics, strategies,
MNEs: Economic, cultural, and environment a linfluences
countries; Global vs. Transnational Business: Differences, strategies, and

organizational structures

Unit2: Environments of Global Business

Overview of the PESTEL Framework: Understanding the components;
Political Environment: Government policies, stability,and international relations;
Economic Environment: Economic growth, exchangerates, inflation and market
conditions; Social Environment: Culturaltrends, demographics and consumer
behaviors; Techno logical Environment:Technological advancements,innovation,

and digital transformation; Ecological Environment: Environmental regulations,
on business; Legal Environment:

sustainability practices, and impact
international

Regulatory frameworks, compliance, and legal issues in
business: Case Studies: Application of PESTEL analysis in real-world

scenarios

Unit3: International Organizations and Agreements

General Agreement on Trade and Tariffs (GATT) — Concept; World Trade
Organization (WTO)-Functions, Organizational  Structure; The WTO
Agreements-ABird's eye view; Salient feature of Uruguay Round Agreement
Dispute  Settlement Mechanism, Ministerial Conferences International
Economic Organizations: Introduction, Objectives, Organizational Structure and
Functions; International Monetary Fund (IMF); World Bank Group International

Wl D et
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\ssociation (A, Organization o I conomi Co-operation anad

den e . ; :
Il evelopment Ol CDY UnitedNationsC onterenceon TradeandDey elopment NG
) .
A IEC Intemational Finance Corporation,  Asian Development  Hank

(ADR)

Unitd: Globalism vs Regionalism

Evolunon of regional trade agreements (RTAs), United States- Mexico Canada
Agreement (USMCA), European Unmion (1U), Assoctation of Southeast Asian
Nations (ASEAN), Mercosur (Southern Common Market), Comprehensive and
Progressive Agreement for Trans- Pacific Partmership (CPTPP)Y, Emerging
trends and challenges in global trade governance.

Suggested Readings:

1. International Business: Competing in the Global Marketplace,  1+4th

Edition. McGraw Hill, Charles Hill

Global Business. 3rdEFd.Cengage. Learning, Penpg M.

hJ

Fnvironments  and  Operations.  16th - Ed.

3. International  Business
D.. Radebaugh, L. H. and Sullivan D. P

Harlow: Pecarson, DanielS, 1.

1. Jahanshahi. A. A..& Nawaser, M. (201 1. Globalization and Its Impacts
on the International  Journal  of
Business and Social Science, 2(23), 291-

& Lundan. S.M. (2008) .The Role of Multinational

World Economic  Development.
297,

2. Dunning. J.H.,
Enterprises in Global Eeonomic Development. Multinational Business Review,

DOI: 101108 1323383NX 200800001,

lo(1).1-20.

3 Van den Bossche. P.& Prevost, D. (2016). The WTO: Functions and
Impact on International Trade. International and Comparative Law
Quarterly, 65(1). 245-278. DOL: 10.1017 S0020389315000500.

4. Bhagwati. J.& Panagariya. A. (1999). Globalism vs Regionalism: A
Study of Trade Agreements. Journal of International Economics, 12(3)
329-356. DOI: 10.1016 80022

Tata Group's Global Footprint:

1. Tata Group's Global Expansion -"The
Building a Global Busmess" - Harvard Business Review,
lnim_\'s:Nuvig;uingl'l€STIil_.l"ncturs-"lnI'ns_\'sinlmii;l:Building;lh‘uﬂ\\':uv(iiuut"

- HarvardBusinessSchoolCaseStudy.
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Reliance Jio: Transforming India's Digital Landscape -"Reliancelio:
Revolutionizing Telecommunications in India" - Ivey Business School
Case Study.

Collaborating with International Financial

in South Africa: Innovating

4. Mahindra& Mahindra:

Institutions - "Mahindra& Mahindra
from the Base of the Pyramid"
- HarvardBusinessReview.

Bharti Airtel's Entryin to African Markets-"Bharti Airtelin Africa : A New Frontier’
- INSEAD Case Study.

6. Dr. Reddy's Laboratories: Leveraging Regional

Agreements -"Dr.Reddy's
Laboratories:RealizingaVision"-IveyBusinessSchoolCaseStudy

Trade

CourseQOutcome(s):

Understand and describethe main features of the international business

environment and its primary institutions.
2. Analyzethe political, social, economic,
configurations that support cross-border trade.

3. Applyan understanding of the different modes
with international markets and explore the inter connectedness between the

seand the economic, legal, governmental, political, regulatory, cultural, and
other environments in which expanding companies operate.
Eva]uatethekeydecisionsthatmuItinationaIﬁrmsmakeinre!ationtothechoice

of markets and entry strategies

technological, and other

of engagement
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"BBA-IB03 | Transnational &Cross—cultural Marketing I_JLEIT:OP [ 4Credit

4 e ————

Course Objective(s):

The objective of this course is 1o provide a comprehensive understanding of
transnational marketing, emphasizing the impact of cultural differences on
consumer behavior and marketing strategies. Students will learn to develop
effective transnational 1 marketing campaigns, explore strategies for establishing
a unified brand identity across diverse cultures, and evaluate ethical and social
responsibility considerations in marketing initiatives. Practical application of
theoretical concepts through real-world case studies will also be a key focus.

Course Content:

Unit1: Introduction to Transnational Marketing

on of Transnational marketing strategies; Importance of cultural sensitivity

Evoluti
s and their impact on consumecr

in transnational marketing; Cultural dimension

behavior; _
Cu]turaldifferencesinattitudcs,values,andpcrccptions;Hofstcdc'scuIturaI

s theory and its relevance to marketing

dimension

Unit2: Transnational Branding and Identity
Building a Transnational brand identity across diverse cultural contexts; Strategies

for

developingculturaIlyrelevantbrandmessaging;Casestudiesofsuccessful'l"ransnation
brands and their branding strategies; Integrated marketing communication
campaigns; Adapting advertising messages and
ultural audiences; Leveraging digital and

al
(IMC) in Transnational
promotional tactics for different c
social media platforms for transnational marketing

and Implementation Product,

Unit 3: Transnational Marketing Strategies
Localization in international

Price Distribution Product standar dizationvs.
markets: Strategies foradapting products to meet cultural preferences and
International Product Pricing; Balancing Transnational

regulatory requirements;
Transnational distribution channels and logistics

consistency with local relevance;
considerations; Cross-bordere-commercetrends and strategies

Unit 4: Ethical and Social Responsibility in Transnational Marketing and

Emerging Trends
Ethical dilemmas and cultural
practices; Corporate social respo

Responsible marketing practices for diverse cultural
Transnational marketing

considerations in Transnational marketing

nsibility (CSR) initiatives in cross-cultural
contexts; audiences;
Technological advancements and their impact on
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rketing.

strategies: Future directions of tmnsnatmnal ma

Suggested Readings:

ntahcandKristiaan Helsen

MasaakiK
ollege:

Mark('.(jrccn;SimpsonC

Text b .,--'\\‘: Latestt

1. (?Iuhal?\‘larkclingl\ianagcmcnt.wi]cy.
2. GlobalMarketing, | Othedition,Pearson,
Warren,

J. Keegan .
3. ln(emationalMarketing.l9thEdilicm.McGrawHill,PhlhpRACateora__B

ruce Money. Mary C Gilly, John Graham

Research Papers:
1. Steenkamp.J.-
B.E.M..&Batra,R.(201 5).TransnationalMarketingandCultural
ss. Journal of International

Adaptation: Strategies for Succe
Marketing, 23(4), 73 - 96.DOI:10.1509/jim.15.0008.
Usunicr,J.~C.,&Lce,J.A.(ZOI3).Cross—

CulmralBrandManagement:Strategics
Business Studies,

for Success. Journal  of
International 44(3). 375-396. DOLI:
10.1057/jibs.2013.23.
(2014). Global Marketing Strategy:Product

3. Kumar. V..& Roberts.J.A.
| of International Marketing. 22(1),

Standardization vs. Adaptation. Journa
28-43. DOI: 10.1509/jim.14.0004.

Laczniak, G. R. (2006). Ethical Marketing in a Global

4, Murphy, P. E.&
Business Ethics Quarterly, 16(1), 23-

Context: Challenges and Strategies.
42. DOI: 10.5840/beq20061612.

CaseStudies:
1. " Tata Motors' Marketing Strategy for Nano - "Tata

Nano:ThePeople's Car" - HarvardBusinessSchoolCaseStudy.
Amul’s Transnational Marketing and Branding -" Amul Girl: Staying

Relevant in the Digital Age "- IBS Center for Management Research.

Infosys: Building a Global Brand-"Infosys: Building a Global Brand" -

Harvard Business Review Case Study.

4. Mahindra&Mahindra:ReachingGlobalMarkets-
"Mahindra&MahindrainSouth Africa: Innovating from the Base of the
Pyramid" - INSEAD Case Study.

5. Higdustan Unilever’s Cross-Cultural Marketing Initiatives -"Hindustan

Unilever: Managing Transnational Operations in India" - Ivey Business

School Case Study. -

6‘ 1 L . . .
Flipkart’s Cross-Border E-Commerce Strategy-"Flipkart: Transition to a




Marketplace Model™ - Harvard Busimess School Case Study.

Godrep: lnnovation and — Global  Expansion-"Godrey  Consumer
Products Ltd Implementing o Strategic Vision™ -
INSEAD Case Study,

H Zomato: Global Growth and Localization Strategy -"Zomato: Scaling
and Super App Strategy" - Ivey Business School Case Study.
Coursetitcome(s)

1. UnderstandandExplain the evolution of
Transnationalmarketingstrategiesand
lhcimporl;mccuI'cu11umlscnsilivityintransnaliona]markcting.(Bloom's
L.evel: Remember, Understand)

Analyzethe impact of cultural dimensions on consumer behavior and

marketing strategics, including the application of Hofstede's cultural

dimensions theory. ( Bloom's Level: Analyzing)

3. DevelopTransnational branding strategies that resonate with diverse
cultural audicnces, leveraging integrated marketing communication (IMC)
and digital platforms. ( Bloom's Level: Applying, Creating)

4. Dcsignandlmplementtransnationalmarkctingcampaignsthateffective‘.yadapt
advertising messages and promotional tactics to different cultural
audicnces. ( Bloom's Level: Creating)

)
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BBA-IB04 " International Supply Chain Managements CAL:IT:0P | 4Credits
|

Course Objectives:

The course aims to help students to Identify strategies, processes, and issues
related to international supply chain management and examine the supply chain
drivers and enablers to manage risks in supply chains.

Course Contents:

Unitl: Understanding the Supply Chain

Introduction to Supply Chain Management, Evolution of Supply Chains,
Objectives of a Supply Chain, Decision phases in a Supply Chain, Process views
— Cycle view, push/pull view. Key issues in supply chain management.

Unit2: Understanding Global Supply Chain Operations

Insight into global trade and supply chains, expertise in emerging markets and
global supply chains, and knowledge of integrating global supply chain functions.
Strategic benefits of the global supply chain. Supply Chain Drivers (Inventory,
Transportation, Information, Sourcing, Facilities. Pricing).Supply Chain
Efficiency Vs. Responsiveness and the trade-off.

Unit3: Purchasing in Global Supply Chain

Key elements of a global purchasing strategy. How to move from international
toglobal purchasing; global purchasing strategies for outsourcing and off-
shoring; selecting suppliers and designing global supplier networks; and Supplier

Performance Measurement. Supplier selection (auctions and negotiations)

Unit4: Inventory Management and Logistics

Role of inventory in supply chains. Production lot sizing. Lot Sizing with
CapacityConstraim.AggregatingMu]tiplcPl‘oductsinaSinglcOrder.Economicsot’Scalclo
Exploit Quantity Discounts. Types of inventories, Inventory Control Methods.Modes
of transportationfori nternationaltrade,Roleofportininternationallogistics

Suggested Readings:
1. David Simchi Levi, Edith Simchi Levi, Ravi Shankar, Philip Kaminsky
(2019). Designing and managing the supply chain: Concepts, strategies, and

cases (3e). McGraw-Hill Education India, New Delhi.
CoylelJ.J.,LangleyJr.C.J.,Novack R.A. and Gibson B.J.(2013). Managing

2.
supply chainslogislicsapproach(‘)thed).Cenguchcaming.

3. Shah. J. (2016). Supply chain management: Text and Cases (2¢)
Pearson Education India.

4. Sunil Chopra and Dharam Karla (2019); Supply chain management

strategy, planning and operation (7th ed). Pearson Education, India
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- Review, 1. B, Shih, W. (.. Shuh, C., Schnellbacher, W, & Weise, D (2023)

Supply Chain: The Insights You Need from Harvard Business Review. Harvard
Business Press.

’s\_hcila. A, Ognivtsev, V. & Shirotori, M, (2013). Global Supply Chains: Trade And
Economic Policies for Developing Countries Policy Issues in International Trade
And Commodities Study Series No. 55. In Unctad. United Nations Publication.
Retrieved  May 27. 2024,  fromhttps:/unctad.org/system/files/o fficial-
document/itedtab56_en.pdf

Global Value Chain Governance in the MNE: A Dynamic Hierarchy Perspective by
Paul Ryan; Giulio Buciuni; Majella Giblin; UIf Andersson,Harvard Business

Publishing
Casestudies
s “InlroductionloQualityinSupply(?hainManagcmcntalToyotaMotors“Sourcc:

Toyota Motor
Corporation

2. Case Topic “Dell: The Business Case for a Sustainable Supply Chain”Source:

SaidBusiness School, Oxford, UK
3. Lenovo: Digital Transformation for Supply Chain Intelligence by Suri
Gurumurthi, RonaldLau,HarvardBusinessPublishing

4. H&M's Global Supply Chain Management Sustainability: Factories and
Fast Fashion by Andrew Hoffman, Harvard Business Publishing

CourseQutcomes:

1. Interpret the supply chain management strategy concepts and how it can
effectively strategies companies against competitive challenges

2. Develop an understanding the importance of procurement function for
competitive advantage through effective methods and techniques ofs

ourcingstrategics

3. Examine the strategic tools and techniques and examine role of inventory

management, types of inventories, and methods of controlling inventories to

achieve organizational goals

4, Appraise the various designs of modes of transportation, domestic and
international, to develop a strong customer base through quicker and more
cost- effective product deliveries. This appraisal will also take 1nto
consideration new methods of outsourcing transportation

sk ok ok ok o o ok kK
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Finance

 BBA-FMO1 | Direct Taxation | 3L:1T:0P | 4Credits

.

Course Description:
including its

In this course, students will learn the basics of
importance, scope,and legal framework.Topics include computing in comeunder
salaries, house property, profits, gains from business and

income tax.

various heads such as
profession, capital gains, and other sources. The course covers to tal income computation.

deductions, exemptions, assessment procedures, and filing tax returns. Emphasis is on
understanding rules, regulations, and implications for taxpayers. By the end of the
course, students will be able to compute income tax liabilities for individuals and

businesses, and effectively comply with tax laws.

Course Objective(s):
1. Introduce students to the fundamental concepts of income tax. its scope.

importance, and legal framework.

Enable students to calculate taxable income and taxliability available under the
Income Tax Act.

Familiarize students with the assessment process, including tax audits. to ensure
compliance with income tax laws.

Equip students with the knowledge and skills to prepare and file income tax
returns accurately after applying different tax management techniques and

strategies.

Course Content:
Unitl: Introduction to Income Tax

Background of Income Tax Act 1961. Introduction to Income. Important
Definitions. Concept of Tax Planning, Tax Avoidance and Tax Evasion.
Important features and Provisions of Income Tax Act. Basic Concepts:
Assessment Year, Previous Year, Person, Income, Gross Total Income. Capital
and Revenue Receipts and Expenditure, etc. Residential Status and Incidence of

Tax. Agricultural Income. Exempted Income.




Unit2: ¢
:Co s s . :
- mputation of Income under the Head Salaries and House Property

S;!lm'_\' meaning, definition, important considerations regarding salary, taxability
of allowances andPerquisites, Profits in Lieu of Salary. Trcatmc-nt of PF, (.':ratuit;
Computation of Salaries taking into consideration all relevant provisions.
(jhargcahilily, Owner of house property, determination of annual value, deduction
from Net Annual Value. Unrealized rent. self-occupied property. House Property
exempt from Tax. Computation of Income from House Property taking nto
consideration all relevant provisions.

Unit 3: Profits and Gains from Business and Profession, Capital Gains and Income
from Other Sources

Basis of Determination of Profits and Gains of Business and Profession: Basis of
Charge. Scheme of Provisions, Deductions Expressly Allowed, Expenses Allowed Under
Restriction, Depreciation, Tax Planning.

Meaning and definition of Capital Gains, Capital Assets, Assets not treated as
capital Assets, Types of Capital Assets, concept of Cost Inflation Index, Capital
Gains Exempt from Tax, Capital Gains Account Scheme, Exemption of Capital
Gains, meaning of special terms used in Capital Gain Concept, Meaning of
Transfer of Capital Assets, transactions not regarded as Transfer. Computation of
Capital Gains taking into consideration all relevant provisions.

Types on Income from Other Sources, Deductions Allowable in computing
Incomefrom Other Sources, Treatment of Interest on Securities, Computation of
Income from Other Source staking into consideration all relevant provisions

Unit4: Computation of Total Income, Assessment and Filing of Return

SetOffandCarryforwardoﬂ_osses,C]ubbingoﬂncomeandDeemedlncomes, Deductions
from Gross Total Income, Computation of Total Taxable Income of Individual taking
into consideration all relevant provisions with Numerical/ Cases. Calculation of Income

Tax of Individuals Types of assessment.
Practical exposure to Filing of Return and various Provisions Relating to

Advancement Payment of Tax

iy | __,;;;'ﬁx
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Fextiiooks:(Late ;
SLatesthditions)

S- +Jne i T e " ‘ . —
)“%!1‘“1!“-\' K., &Singhania K .;DirectTaxeslL.awandPractice. Taxmann
Publications Pvt. Ltd.

TaxmannPublicationsPvt.Ltd.;IncomeTaxAct,196 1 (BareAct).

. Singhania,V.K.,&Singhania,K.;DirectTaxesReadyReckoner. Taxmann

Publications Pvt. Ltd.

4. Singhania,V.K.;StudentsGuidetoIncomeTax.Taxmann PublicationsPvt. Ltd.

. GUpta,R.;DirectTaxesManua1(2V01umes).BharatLawHousert.Ltd.

6. Ahuja, G.,& Gupta, R. ; Master Guide to Income Tax Act. Wolters

Kluwer IndiaPvt. Ltd.

Manoharan,T.N.;IncomeTaxGuidelinesandMiniReadyReckonerASnowWhite
Publications Pvt. Ltd.

ResearchPapers/Articles

1.

Chelliah, R. J. (1991). Taxation and Economic Development in India.
Economic and Political Weekly, 26(20), 1133-1138.

Subramanian.A.(2023).ImpactofDirectTaxReformsonIncomeInequaIityinlndia.

Indian
Economic Review, 68(2), 235-258.

Rao, M. G. (2022). Tax Compliance Behaviour: A Study of Indian
Taxpayers. Journalof Taxation in Developing Countries, 18(1). 45-67.

CourselLearningOutcome(s):
Onsuccessfu]completionoﬁhecoursestudentswillbeableto:

1.

3.

4,

Computer taxable income under various heads. such as salaries,
house property, and business profits.

Calculate incometaxliabilitiesforindividualsandbusinessesbasedontheprinciples
]eamedinthecourseandapplydeductionsandexemptionsappropriatelytoarri\'eat
the total taxable income.

Analyse tax implications and evaluate tax planning strategies to minimize
tax liabilities within the legal framework.

Crcateaccuratcincometaxrc‘mmsforsubmissiontotaxaullmrilies,
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Investment Analysis and Portfolio IL:AT:0P  4Credits
Management

FMo02 |

Course Description:
This course will familiarize students with the structure, nomenclature and practices
of financial markets. Students will be exposed to the wide variety of securities

available.
('oursewillalsocovcrtheoriesrclatedton'skandretumandconccptualms:ghttuthc

valuation of securities.
Course Objectives:

The course aims to build
Knowledgeaboutinvestments,theirimportance,anddi fferencefromspeculation
Exposure about the financial markets, utility and securitics

Understanding about Fundamental and Technical analysis
Knowledge about importance of investing in aportfolio and its management

B W

Course Content:
Unitl: A Conceptual Framework of Investments

Defining Investment, Describing Investments—Objectives, Characteristics. Process.

Difference from speculation

Unit2: Financial Markets

What are Financial Markets. Economic Ultility, Different types of Financial Markets,
Exchange vs OTC, Participants; Instruments in Debt Markets — Money Market, Bond
Market; Instruments in Equity Markets—Shares, IPOs: Other Markets—Foreign

Exchange. Commodities, Gold, Derivatives; Investment Avenues — Debt, Equity.

Deposits, Mutual Funds: Regulatory Bodies-RBI and SEBI-Roles and

Responsibilities

Unit3: Fundamental and Technical Analysis

What is Fundamental Analysis? Invest or mindset; Challenges in execution; Macro
economic analysis — Domesticvs Global:Valuation impact of GDP, Inflation, Interest
rate, Money supply; Industry analysis - Industry life cycle, Business
cycle;:Company analysis — Financial Statement Analysis, Valuation of equity and debt;
What is Technical Analysis— Difference from Fundamental Analysis; Investor mindset;
Challenges in execution; Charttypes: linechar ts, candle stick, point and chan figures;
Tools-Dow’s Theory. Elliotwave, patterns- s, flags, cupandhandle, triangles, head &
shoulders, Bollinger bands, technical indicators-Simple Moving Averages,

MACD, RSI, ROC
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Unit4: Portfolio Management
and portfolio management,

Efficient Market Hypothesis, Concept of portfolio
types of portfoho

concept to risk-  return using CAPM, Diversification,
management — active vs passive, Assel allocation  decision,  Markowitz
Portfolio Theory; Measurement of portfoliorisk and return
- Sharpe, Treynor’s and Jensen Ratios
Texthooks{LatestEditions)
lioTheoryan

Elton,J.E.,Gruber,M.J.,Brown,S.J.,ModemPoﬂfo
dInvestment Analysis, Wiley

2. Reilly.F.K.,.Brown,
K.C.,Analysisoflnve

Cengage Learning
Chandra,P.,InvestmcntAnalysisandPortfo]ioManagement,Mcgraw Hill
Kevin,S.,SecurityAnaIysisandPortfolioManagement,PHILeaming

1.

stmentsandManagemcntofPoﬂfolios,

B w

ResearchPapers/Articles

InvestorEducationReadingMaterial,SEBIwebsite

lizedFinance:Implicationsfor

y
2. Sardar,S.,Chaudhari,D.R.,Das,S.,Decentra

Financial

System, RBI Bulletin, 215tMay 2024
3. FAstorPortfolioManagers,SEBIwebsite

CaseTopics
1. Investment or Speculation? Comparison of equity and debt versus
cryptocurrencies
orManufacturingcompany

F undamentalandTechnicalAna]ysisofaFMCG

2
Recommendingstocks,bui]dingandoptimisin gaportfolio

3.

Course Learning Outcomes:

Upon completion of the course students should be

Identify a financial security as an asset or speculation

3

2. Able to understand the importance of financial markets

3. Aware of the various perspectives which can beutilized to analysea stock
4.  Able to understand the nuances of building and optimizing a portfolio

\\/(qu |
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Financial Markets Products and Services [SL:IT:OP |I 4Credits

BBA-FMO03 |

Course Description:
standing of the structure, functioning,
f financial products available,
dents with

This course provides an in-depth under
and significance of financial markets, the variety © ;
and the diverse range of financial services offered. It aims to equip stu ;
the knowledge and analytical skills necessary to navigate the complex financial
environment. The course covers major financial markets and explores the
characteristics and applications of key financial products and financial

scrvices.

Course Objectives:

Thecourseaimstobuild

1. Underst and the roleandimportanceof financialmarketsintheeconomy.

2. Anaiyscvari0usﬁnancialproductsandtheircharacteristics.
3. Evaluatcthcrolcofﬁnancialintcrmcdiaricsandserviccsintheﬁnancialsystem.
4. Apply knowledge offinancialproducts and services to real-world financialdecision-

making

Course Content:

Unitl: Financial System and Markets
Financial System — Need, structure, functions and scope of financial markets.

Financial intermediation and financial intermediaries. Fund based and fee-based

financial products.

Money Market: Introduction, Instruments —T-Bills, Commercial Papers,
Certificate of Deposits, Call Monecy, Money Market Mutual Funds,
Commercial Bills. Trading mechanism of various money instruments.

Capital Market: Mecaning, Functions, Primary and Secondary Market.
Methodsof floatation of Capital ~IPO’s, Book building, Private Placements,
Rights Issue, Bonus
Issue.ctc.Investorprotcctioninprimarymarkct.Recenttrendsinprimarymarkct.SEBl—

objectives, role, functions and powers.

Overview of major Stock Exchanges in India — NSE, BSE. Meaning, purpose
and consideration in developing index — Methods (Weighted Aggregate Value
Method, Weighted Average of Price Relatives method, Free Float method).
Trading on Stock Exchanges: Brokers — types of brokers.Types of market
orders. Different trading systems BOLT and NEAT System. Trading cycle(T+2),
types of settlements. Pay—in and payout, Bad Delivery, Short delivery, Auction,
Demat settlement, Physical settlement. Circuit Breakers, market mukcrs.'

v 5\{\/@




Unit2:
l.t‘&\ﬁi!‘lb’.l ;‘I(::f:lil'l‘lfr:]“(:\ l-\‘i:e PT r"?‘_““}': s =
Leasing. Main clau‘ué! :1‘1 -‘m[t ‘.m.lt".\ . ‘ftums Advantages and disadvantages of
mprc;:tan N . a ,«:..1.“: ‘.I&.ru‘mem. Buy or l.:casc declslgn - Tax ;m'd
o on aspects. Lease Evaluation -- Lessee's perspective. Lessor's
perspective. Major Leasing Institutions in India. Hire Purchase-—Concepts and
features, Hire ‘Purchase Evaluation -- Tax and depreciation implications. Choice
between Leasing and Hire Purchase. Installment purchase. difference between

hire purchase and installment purchase.

Unit3: Mutual Funds, Credit Rating and Securitization

Mutual Funds — Definition and historical background. Types of Mutual Funds.
Advantages and disadvantages of mutual funds. Process of establishing a
mgma}— Trustee, Sponsor. Asset Management Company. Custodian. Entry and
exit load. concept of NAV and its calculations. Systematic Investment Plan
(SIP), Systematic Withdrawal Plan (SWP). Mutual Fund industry in India.
Regulations relating to mutual funds.

CreditRating-
Definitionandmeaning.Processofcreditratingoffinancialinstruments. Rating
Methodology. Rating agencies. Rating symbols of differentcompanies.
Advantages and disadvantages of credit rating.

Unit4: Factoring, Forfeiting and Bill Discounting

ices-- With recourse and Without

Factoring definition. Types of factoring serv
d International Factoring. Export

Recourse factoring. Domestic Factoring an
factor, Import factor. Single factor system, Direct Export Factoring System.
Direct Import Factoring System. FeesInvolvedInFactoring--
FinanceCharge,Sen’iceFee.Ad\'amagesanddisadvamages of Factoring.

Bill Discounting- Definition. nature, importance. Types of bill discounting.Bill
discounting v/s Factoring. Bill rediscounting.

Forfaiting Definition, nature, and importance of forfaiting. Mechanism of
Forfaiting Transaction. Fees Involved in Forfaiting-- Discount fees, Commitment
fees. Advantages and disadvantages of Forfaiting. Differences Between

Factoring and Forfaiting.

n — Leasing. Hire Purchase. Factoring. Forfaiting. Bill

Numerical problems o
lations of Mutual Funds.

Discounting and NAV Calcu

Suggested Readings:
: MeirKohn,FinancialInslilu{ionsandMarkcls,TataMcGra\\'-Hill.Ne\\'Delhi.
2. Frank.J‘Fabozzi&FrancoModigliani.Foundationsot'FinuncialMarkctsund

Institutions, Pearson Education Asia.
Hill. NewDelhi.

raw-Hill.NewDelhi.
blishingHousePvt.Ltd.

Mews) RS

3. M.Y.Khan,ananciaIServices,TaIaMcGraW-
M.Y,Khan,]ndianFinancialSystcm.TataMcG
H.RMachiraju,lndianFinamciaISystcms.ViknsPu
142
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Upon completion of the course students should be

1.

Borathak: IndianFinancialSystemsprearsontducation

Define key terms such as lease agreement, hire purchase agreement,
factonng, fortinting, ill of exchange, mutual fund types, and credit
ranng agencies,

explaimn how  a leasing  arrangement
hire  purchase, andtheroleofereditratingagenciesinfinancialmarkets,

evaluate the pros and cons of using factoring versus forfaiting for
managing a company's receivables and recommend the most suttable option

works, the stages nvolved n

for a given business situation,
.-\naI_\'sclhc\'urioustypcsuthmlu:llI'umlsm'uiluhlcinlhcﬁnuncialmurkcls. cvaluate

their performance metrics
T LI L]
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| BBA-FMO4 | Financial Derivatives ' [3L:1T:0P | 4Credits
| :

Course Description:

The objective of the course is to introduce the concepts of derivative products such
as forwards, futures, options and their role in risk management. The course will
explore the linkages of derivative prices with their respective underlying assets. The
course will also introducethestudentstocomplexderivativessuchasinterestrateandcredit
derivatives.

Course Objectives:

The course aims to build

1. Knowledge about the structure of vanilla derivative products
such as forwards, futures and options
Exposuretothepricingofvanilladerivatives

3. Knowledgeaboutinterestrateandcreditderivatives

4. Abilitytounderstandutilisationofderivativesforriskmanagement

N

Course Content

Unitl: Introduction to Derivatives

WhatareDerivatives:Structureofcommonderivatives—Forwards,Futures,Options; Use of
derivatives; Challenges in using derivatives; Exposure to equity, currency,
agricultural and non- agricultural ~ commodity derivatives; Derivatives available to
retail customersandcorporates;DerivativeexchangesandOTCderivatives

Unit2: Derivative Pricing

Pricing of Forwards and Futures; Cost of carry; Convergence of forwards,
futures and underlying asset price; Contango and Backwardation; Differences
between forwardsand futures; Binomial Option Pricing Model; Concept of
hedging using underlying asset; Delta; CRR model; Black Scholes Option

Pricing Model - application
Unit3: Interest Rate and Credit Derivatives

Fixed rate vs Floating rate borrowing and investments; Forward Rate
Agreements; Interest rate swaps; Currency Swaps; Credit Default Swap:
Collateralised Debt Obligation; Role of credit derivatives in 2008-09 Global

Financial Crisis

\)FW}W » | \/\C/(Lma;gI
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Unit4: Derivatives in Risk Management
Business risk from volatility in revenues and expenses; Risk in agriculture and
commodity businesses: Risk in global businesses, Goal of Risk Management:
Utlisation of vanilla derivatives for risk management using Case studies

7 ext book s Latest } .?I-'f IS )
1. Hull.J.C..Options,FuturesandOtherDerivatives,Pearson
2. Rajib.P..CommodityDerivativesandRiskManagement.PHI
3. Srnivastava,R.,DerivativesandRiskManagement,OUPIndia

D~ fonmasy -
\CITTENCES:

ResearchPapers/Articles
Multi

1. Appropriate National Stock Exchange, Bombay Stock Exchange,
Commodity Exchange and National Commodity and Derivatives Exchange web pages
for details on available for trading equity, commodity, currency and interestrate

Derivatives
2. SEBIlwebsiteFAQsonequity,commodityandcurrencyderivatives

CaseTopics
Utilization of agricultural product for wards by farmers

1.
& Pricing of options for jewellery industry (gold importers)
3. Utilization of swaps by domestic companies when borrowing globally

CourseQutcomes:
Upon completion of the course students should be

Aware of differences between vanilla derivative products

Able to understand the linkage between derivative pricing and the underlying asset

Exposed to the wider variety of interest rate and credit derivatives
Develop an ability to analyse asituation and recommend usage of derivatives

1.
2.
3.
4.
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Human Resource

' BBA-HRMO1 | ; .
| 1 HRD-Systems & Strategies "3L:1T:0P | 4Credits

Course Description

21{11‘1?chf){t‘le“lsp?:hceens?j:i?g;?::;;é?[{])}~1 Sysfccrr?s & Strategies is designe_d to prpvide learners
itiimee dovdlo sroub io Eotem ng of the pr!nmples, systems, and strategic practices of huma_n
; porary organizations. The course explores the role of HRD in
enhancing employee capabilities, organizational effectiveness, and long-term business success. It
covers key HRD systems such as training and development, performance management, career
plann.mg. competency mapping, employee counseling, and talent management. The course also
examines strategic HRD initiatives, organizational development interventions, leadership
development, change management, and learning organization concepts. Emphasis is placed on
evaluating HRD effectiveness through audits and performance metrics while addressing
contemporary issues such as digital leaming, diversity and inclusion, and global HRD practices.
By integrating theoretical foundations with practical applications, the course equips learners with
the knowledge and skills required to design, implement, and evaluate effective HRD systems and
strategies in dynamic organizational environments.

Course Objectives

1. To develop an understanding of the concepts, principles, and significance of Human

Resource Development in organizations.

To familiarize learners with various HRD systems, processes, and interventions used for

employee development.

3. To examine HRD strategies for improving organizational effectiveness and employee
performance.

4. To understand the role of training, performance management, career planning. and
organizational development in HRD.

5. To analyze contemporary HRD practices and their contribution to achieving strategic

business objectives.

!\J

Course content:
Unit I: Introduction to Human Resource Development

Concept, nature, Scope, and evolution of Human Resource Development; objectives and
significance of HRD: HRD as a system; relationship between HRD. Human Resource
Management, and Organizational Development; HRD functions and roles of HRD professionals:

challenges and emerging trends in HRD.

Unit 1I: HRD Systems and Processes
HRD systems and subsystems; performance appraisal and performance management 5:\'slems;
training and development systems; career planning and development; employee counseling and

mentoring; competency mapping; potential appraisal; cmpin}-'cj' engagement and cmrpo\\'enm‘m as

HRD interventions. N7 B '

s




: Unit ITI: HRD Strategies and Organizational Development

Strategic HR_I) and its role in organizational effectiveness; formulation and implementation of
HRD strategies: organizational development interventions; team building. leadership development.
and change management: learning organizations; knowledge management aod talent managemnent
strategies; succession planning.

Unit IV: Contemporary Issues and Evaluation of HRD

ctiveness and return on investment (ROI); HRD
ogy-enabled HRD, e-learning, and
ds in human resource development.

IIRD audit and evaluation; measuring HRD effe
c]‘m.wlc and culture; diversity and inclusion in HRD; technol
digital learning platforms; global HRD practices and future tren

Suggested Text Books

1. Human Resource Development — T.V. Rao.
2. Human Resource Development — Jon M. Werner & Randy L. DeSimone.

3. Human Resource Development — Gary N. McLean.
4. Strategic Human Resource Development — Monica Lee.

Casc Studies
1. Google: Building a Learning Organization

Study Google's employee development programs, continuous learning culture, leadership

development initiatives, and people analytics practices.

2. Tata Group: Leadership Development and Succession Planning

Analyze the Tata Administrative Services (TAS) program, leadership pipeline development, and

talent management strategies.
3. Infosys: Large-Scale Employee Training

Examine Infosys' training infrastructure, digital learning initiatives, competency development, and

employee skill enhancement programs.
4. Unilever: Talent Management and Global Leadership

Study global talent identification, leadership development frameworks, and employee engagement

strategies.
5. Microsoft: Culture Transformation through HRD

Explore Microsoft's shift toward a growth mindset culture, learning and development programs,
and change management initiatives.

6. IBM: Digital HRD and Reskilling

Analyze employee reskilling  programs, Al-enabled learning  platforms, and workforce

transformation strategies,

\»b.afj- Wcrihrmancc Management and Career Development ) R/J
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Lyvaluate  performance
ann ance appr usal  svste
a1 cms,  carce ress ' S : yee
el e cer  progression  frameworks, and employee

N. Netthx: B ee E i ;
: Employee Empowerment and High-Performance Culture

Examne the impact of f
nine the impact of freedom and responsibility culture on employee development ana
orgamzational effectiveness.

9. Toyota Motor Corporation: Continuous Improvement and Employee Development

Study Kaizen practices, team learning, and employee involvement in organizational development

10. Accenture: Future Skills and Workforce Development

Analyze digital learning ccosystems, competency mapping, and talent transformation strategies.

Course Qutcomes

After successful completion of the course, learners will be able to:

and significance of Human Resource Development.

1. Explain the concepts, principles.
d processes used for employee and organizational

2. Analyze various HRD systems an
development.
3. Design and evaluate HRD strategies to improve organizational performance.

4. Apply organizational development and change management interventions in business

settings.

5. Assess contemporary HRD practices and their impact on organizational effectiveness.
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| BBA-HRMO2 | Performance and Compensation CALT:0P | 4CTredits
| |

Management | |
| I

Course Description:
o familiarize learners about concepts
management and how to use them to face the challenges of attracting,

and motivating employees to high performance.

and compensation

of performance
retaining

Course Ohjectives:

1. To provide learners with understanding of performancc management concepts.

2. To equip learners with the dynamics of performance appraisal and develop criteria

for assessing performance.

3. To enable learners to develop effective appraisal systems that can be linked to

managerial objectives and compensation.

4. To enable learners with contemporary issucs and solutions in appraisal systems.

Course Content:

Unitl: Introduction to Performance Management
Meaning, Principles, Objectives, Purpose of Performance Management,

Performance Management vs Performance Appraisal, Process of Management.

Unit2: Performance Planning and Managing Performance

Developing Performance Planning: Agreement and Action Planning, Methods of
managing performance of all the levels of Management (including labour),
Graphics rating scale, Ranking Methods, Paired Comparison Methods, Forced
Distribution Method Criticallncident Method, Behaviourally Anchored Rating

Management By Objective, 360-Degree Performance Appraisal,

Scales,
lysis for Individual and

Performance Feedback& Counselling, Performance ana
organizational Development.

Unit3: Learning Organisation and Performance Based Compensation

Concept-Peter Senge Model. Need, Types., Factors and Obstacles n

Learning Organisation, Performance Management and Compensation: Concept
of Performance Related Pay, Criteria for Performance Related Pay, Installing

and Monitoring PRP.

Unit4: Implementation of Performance Management

I’grihrmancc Management and  Career  Planning: Advantages  and
Significance, Coaching and Mentoring  in Performance Management: Concept,
oles, Advantage and Disadvantage of Coaching and Mentoring, Performance
Managcmcm and Talent Management: Concepts, Features  and Strategies
to retain employees. Competency Mapping, Competency Mapping& 1s

inkage i \ : ‘ , ;
g Wllﬁ{ C lnu@ '-)‘-’V‘:l“l’”i&._‘ﬂld Succession  Planning, Online
& Rc¢



Appraisal:  Advanta
Ethical and Legal is

oe . 1o re ¥ I
g &. Disadvantage, Performance Management Audit,
sues mm Performance Management
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1.

-+

10.

11.

-‘\I'ln_!i!ron& M. (2003). Handbook of Strategic Human Resource anagement.

a guide to action. Crest.

-'\t'ms‘trong‘ M. (2006). Performance management: Key strategies and
practical guidelines. Kogan page.

Berger, L. A. & Berger, D. R. (2004). The talent management handbook.
New York, NY: McGraw-Hill.

Bhattacharyya, D. K. (2011). Performance management systems and
strategies. Pearson Education India.

Dencker, J.C. (2009). Relative bargaining power, corporate restructuring.
and managerial incentives. Administrative Science Quarterly, 54(3). 453 -
485.

Jordan, A. H.. & Audia, P. G. (2012). Self-enhancement and learning
from performance feedback. Academy of management review, 37(2),
211-231.

Liu, D., Mitchell, T. R.. Lee, T. W., Holtom, B. C.,& Hinkin, T. R. (2012).
When employees are out of step with coworkers: How job satisfaction
trajectory and dispersion influence individual-and unit-level voluntary
turnover. Academy of managementjournal, 55(6), 1360-1380.

Mc Donnell, A. (2011). Still fighting the “war for talent”? Bridging the
science versus practice gap. Journal of business and psychology, 26, 169-173.
Rao.T.V.(2004).Performance Management and Appraisal
Systems:HRtoolsfor global competitiveness. SAGE Publications India.
Silzer_.R.,&Dowell,B.E.(2009).Strategy-Dn'venTalentManagement.]ohn
Wiley&Sons.

Trevor, C. O., Reilly, G..& Gerhart, B. (2012). Reconsidering pays
dispersion's effect on the performance of interdependentwork: Reconciling
sorting and payinequality. Academy of Management Journal, 55(3), 585-
610.

CourseOutcomes:

After completion of the course, learners will be able to:

1. Describe the key concepts of performance management and methods of
performance management in practices.

2. Compare the organisations in the context of Talent Management,

Coaching and Mentoring, Competency Model and its linkage with
Performance Management.

3. Relate the elements of performance appraisal and potential appraisal and

devise a system of performance-based compensation systems.

4. Devise the performance management system in the organisation, with the

help of performance planning that are specific, measurable, attainable,
relevant and trackable in the organisation.
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BBA-HRMO03 | Change Management and T 3L:1T:0P | 4Credits =
i Organizational Development i

Course description: This course describes the contemporary issues 1n change
and the process of change. Strategic change interventions are described followed
by differentiation between change and Organizational development. Nature of
planned change and models of change and OD are well defined in the course.
Process of OD and Human and Techno structural interventions are well

covered in the course.

Course Objective(s):

1. Understand change management and need for the change in organizational settings.

2. To sensitize students to Organizational Development and Change interventions

3. Enable understanding and application OD interventions.

4. To understand the nature ofPlanned change.

Course Content:

Unitl: Why Change, contemporary ssues in change; The Substance and

Process of Change
What Changes? Purpose and Vision; Change

Resistance to Change.

Communication Strategies:

Unit2: Strategic Change Interventions.
Transformational Change, Continuous Change: Trans organizational Change:

Organization Development for Economic, Ecological, and Social Outcomes: Future
Directions in Organization Development, synergetic management as HR strategies

and innovation for OD.

Unit3: Introduction to Organizational Development and Change
Introduction to OD, Difference between OD and Change:; The Nature of Planned

Change, Models of OD: Roots and History of Doing OD: When should

organizations use OD?

Unit4: The Process of Organization Development
d Contracting; Diagnosing; Collecting Data. Analysing, and Feeding Back

Entering an
aging Change Evaluanng and

Diagnostic Information; Designing Interventions; Man
Reinforcing Organization Development Interventions.Interpersonal and Group
Process Approaches; Organization Process Approaches; Employee Involvement:

structural design, Downsizing, Reengineering, Parallel structures, TQM. High
Work Design.

" Vot T
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Fext Books{Latestt-dition)

‘ - ‘; T y i .
l “nu_" _I“ Dunford, R., & Buchanan A..2009, (2nd Ed) Managing
m.g“m’“""m"l Change: A multiple perspectives approach. Boston: McGraw-
Hilllrwin

2. (?rganizatinn Development and Change with Min
G.Cummings |Christopher G.Worley, Cengage Learning

3. Organization Development, Principles, Processes, Performance Author: Gary N.

McLean, 2018, Pearson

d Tap, lle Author(s): Thomas

Practical Exercises

1. Kotter, J. P..&Rathgcber,H.(.’ZOl3).Ouricebcrgismclting:changing
under any conditions. New York, St. Martin's Press

Z. C hipHeath.HowtoChangcThingsWhenChangeIsHard(Hardcover).ZO

10. First Edition,CrownBusiness

and succeeding

Course Qutcome(s):

At the end of this course students will be able to:

1. Analyse the difference between Organizational Development and Change

2. Apply different Models of Organizational Development to organizations

3. DescribeProcessinterventionsandtechnostructuralinterventions.

4. Evaluatetheprocessofresistancetochangeandhowtomanagesuch

resistance to change

ok ok ok ok ok ok sk ok ok
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BBA-HR! I Teia
i Team Building in the Organizations  3L:11 0P 4Credits

Course Description: The course provides skill and the will to work In teams
Knowledge of managing self in teams as an effective team member. while also
knows the difference between a group and a team is important. Dealing with online
fmd offline teams and collaborating together to weed out dysfunctional behaviour
is what will aid the students of this course.

Course Objective(s)

1. To Understand difference between Group and team

To sensitize students to functional and dysfunclional team behaviour

2
3. Enable understanding of beingan cffective Team leader
4

Understand collaborative team behavior in teams

Course Content.

Unitl: Why Groups and Teams

ating, surviving, reorganizing Norming, Storming.

Stages of Team Development: Navig
team Pull together and Some do not

Performing, Reorganizing. *Why some

Unit2: Sustaining High Performance & Effective team Members

Goals of Stage 4; Getting the work done Managing Cohesion and Conflict.
Making team decisions. How do High Performance Teams Function? Goals,
Roles. Norms, Decisions, Communication and Feedback, Cooperation and
Conflict Management; Blame game Politics avoided, Norms and goals: Support
theleaders and Dysfunctional team members, Intra-Group and Inter group

Dynamics.

Unit3: Developing teams and dealing with virtual teams

team support, Types of teams and
member. Evaluating team members
eam dynamics, Virtual teams and
Conflict, Collaboration in

Structure, Culture of Organization a
managing and developing as team
development Process, In group out group t
working through all the phases of team development,
virtual teams

Unit4: Effective Team Leadership and Effective Organizational Support

I.eadership in different stage of team development; Leadership and team
building style; Teams and groups on organizations, Building comphmentary
team members, avoid too much help as aleader, Transformational Leadership,

Moo D NMowy
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( ulti\'ating a sy 1
synergetic leadership ¢ (O anizationa
— ship culture, Team ¢ n and Organize ‘
support audit. am autonomy ¢ ganizatio ]

l'ext Books (LatestEdition):

CreatingEffectiveTeams,SusanA. Wheelan,SageSouthAsiaEdition
LeadersEatLastbySimonSinek
TEAMMANAGEMENTPaperback—5December2019
Forsyth,D.R.(201 8).Grouprnamics.(ﬁthed.).CengageLeaming,
Delhi.byAlanClifton,RupaPublications

TheFiveDysfunctionso faTeamPatrickLencioni

O U1 b eI R

PracticalExercise:
1. See and review Film:Lagaan

Course Outcome(s):

At the end of this course students will be able to:

1. Analyse the Stages of team formation and develop team building skill
2. Evaluate and manage conflict and collaboration in teams
3. Rearrange team formation for conflict resolution in teams

4. Demonstrate ways of beingan effective team member in real teams

HokkkokkkEK ¥
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_ 'R\MJ Consumer Behaviour JL:IT:0P | 4Credits |
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Course Objective(s):

A comprehensive study of ‘ I

- prehensive study of consumer behavioral concepts and models designed to help
nde : ‘ I

. d‘rsl_and. evaluate, and predict consumer behavior. The course also deepens a
stu enj s knowledge to understand the complexities of consumer decision-making and
accordingly translate them into effective marketing strategiesin the Indian Context.

Course Content:

Unitl: Understanding Consumer Behavior

Introduction to Consumer Behavior: Consumer Behavior and the Marketing
Concepts: Value and the Consumer Behavior Framework: Online Consumer

Behavior. Organizational Buying Behavior; Consumerism.

Unit2: External Influences on Consumer Behavior

Lifestyles and Psychographics on Buying Behavior: Social Class and Group
Influence on Consumer Behavior — Reference Group and Family Influence on

Buying Behavior: Influence of Culture on Consumer Behavior

Unit3: Internal Influences on Consumer Behavior
Consumer Perception: Consumer Learning, Memory and Involvement: Dynamics of
Consumer Motivation; Consumer Personality; Consumer Attitudes and Attitude

Change.

Unit 4: Consumer DecisionMaking

Concept of Consumer Decision; Situational Influence on Consumer’s Decision:
Consumer Decision Making Process — Need Recognition and Search, Alternative
Evaluation and Choice. Post-purchase Behavior; Different Models of Consumer

Decision Making.

Text Books/References:(LatestEdition)
Schiffman.L.G.; KanukL.L.and Kumar.S.R.ConsumerBehavior.Pearson

:
Education Inc.

2. Loudon,D.L.and Bitta J.Albert Della. Consumer Behavior: Concepts and
Applications. Tata Mc Graw Hill Publishing Company Limited

3. Babin. B.J.;Harris.E.GG.and Mohan, Ashutosh. Consumer Behavior (CB):A
South Asian Perspective. Cengage Learning India Pvt. Limited

4. Hawkins, D. I.; Best, R.J.andConey K. A. Consumer Behavior:

Building Marketing Strategy. Tata McGraw-Hill Publishing Company

Limited.

\\’«C/{uﬁ}
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S. Evans, M.; Jamal, A. and Foxall, G. Consumer Behavior, John Wiley
& Sons LTD. . -~
X 1 mi
! 6. Solomon, M. R. Consumer Behavior Buying, Having and Being. PHI Learning

Private Limited

) : search.
7. Nair, S. R. Consumer Behavior Consumer Behavior& Marketing Rese
Himalaya Pub. House.

Conrse()urcon:ae(s):

nsumer behavior.
1. Develop a better understanding of concepts and pllodelrsog‘:'sc;o
2. It can provide insights for the consumer purchase. decmlc;r}f;;erem <—
3 Able to develop appropriate marketing strategies for di
consumers
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BBA-MRO02 MARKETING of Services 3L:l?’:_f‘ﬁ;w:]..‘iflf;é“d_i?; _’j

Course Objective(s):

The basic aim of this course is to explain why there is a need for special services
marketing discipline, the challenges for services marketing, and how 1o deal with
them. The course brings out the emerging service environment in India and the wolfld.
It emphasises the distinctive aspects of Services Marketing. It aims at equ?ppmg
students with concepts and techniques that help in taking decisions relating 10

1
various services marketing situations.

Course Content:
Unitl: Understanding Services, Service Consumers and Managing Services Quality

Difference between goods and services marketing; Challenges of Services
Marketing; Role of internal and interactive marketing in Services; Services
mix: Levels of service

Marketing Myopia, Expanded Services Marketing
expectations; Factors in fluencing Consumers’ perceptionofservicc; Differenttypes of
Service Quality; Determinants of Service Quality; Gap Model of Service Quality:

Servqual instrument to measure service quality; Service quality research.
Unit2: Service as Product, Service Delivery Process and Service Pricing
and support services; Different levels of

customer participations in the creation of service and the strategies to enhance the
customer participation in service production and delivery; Service blueprinting and its
benefits; Customer Service standards; Strategies to manage fluctuationsofdemand 1n
the creation and delivery of services; Service delivery intermediaries; Setting up
Service prices- costs, perceived value and competition; Revenue ~ Management n
specific service industries; Pricing concepts — price bundling, captive pricing, two-
Joss-leadership pricing and result-based pricing; Price competition

Distinction between core, facilitating,

part pricing,

challenges.
Unit3: Service Communication, Branding, Physical Evidence in Service

Challenges in  designing communication  programmefor services;  Service

communication problems; Strategies for matching service promises with delivery:
Services advertising; Role of promotion in marketing of services; Servicescape. the
roles played by the servicescape, andits effects; Environmental dimensions of

servicescape; High-contact and Low-contact; Approaches  for understanding

servicescape effects.

. " \
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N we Failures, Recov "

N 3 ecovery S satae < e . . -
Relationships v Strategies, Managing People and Customer
s event ol noserviee
quality
serviee

t'::.‘r\ we farlures: strategies and tacties of service recovery in the
falure: senice guarantee andits role in promoting and achieving service
Cus,mnmr&\\ib"‘cks,"ﬂﬂln:hunmnmsmux‘cstrut::gicst‘nrcnsln|m-ruriculcd

delivery: intemal marketing in delivering the promise made tocustomers (through

external marketing)iinteractive marketing(managing the moments of truth). guidehne
ariented organizational
orkfor building customer

for people in service organizations ; service structure, customer
lovalty: customer lhifetime value | customerequity; framew
lovalty.

Text Books (Latestbdition]
1. Services Marketing: V' Zeithaml, Gremler, Bitner and Ajay >andit, 7 th
Edition TMH.2018
2. Services Marketing:

Chatterjee 9 Edition: Published by Wor
Operations, Strategy,
and Mona Fitzsimmons

Jochen Wirtz, Christopher 1. Lovelock& Jayanta
1d Scientific, 2023
3. Senvice Management Information Technology, Sanjeey
Bordoloi. James Fitzsimmons 10th Edition 1ISBN1O:
1264008350 | ISBNI13: 0781264008354 © 2023

Strategics& CasesK DouglasHoftman|J

4. SenicesMarketing:Concepts
685877 Edition; 30O Y ear: 2017

ohn E.G.Bateson ISBN: Q78938

At the end of this course, students would be able to:

s and in tangible products

1. Understand the Concept of Service
1stry.

2. Discuss the relevance of the services lndustry to Indu
3. Examine the characteristics of the services industry.
4. Analyse the role and relevance of Quality in Services
5. Visualize future changes in the Services Industry
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"BBA-MROA -
]__ o I..I AL Maarketing Aerrop [ 4Credits |

Course Objective(s):

sl::;‘c“::‘:.c:;::iic::;‘h_c C‘““’ft‘- l‘~ to n‘mkc smdc:“ls l_lnllcrﬁliltiq the unique nature and
. , ¢ g in the retail environment. The course will enable students to get
familiarize with retailing concepts, issues and challenges. The course aims al
t.:nh:mcing student’s capability to identify and analyse retail business environment and
its opportunities and challenges, in order to envision and strategies for the
respective business.

Course Content:
Unitl: Introduction to Retailing

Discuss the retail evolution and current trend and status of retail industry in India.
Difference analyse the consumer behaviour in retail. Introduction to Retailing:
Definition. Characteristics, Theories of Retailing; Emerging  trends in retailing:
Evolution of retailing in India; Factors behind the change of Indian retail industry:
Retail Formats: Retail in stitutions by ownership, Retail in stitutions by Store-Based
Strategy Mix, Web, and Non- storcbased, and other forms of Non- traditional

Retailing: Retail consumers.

Unit2: Formulation of retail marketing strategies

Formulation of retail marketing strategics based on competitive and consumer analysis;
understand the rol of pricing and communication strategy and its integration with
market strategy; recognize the importance and role of people strategy.

Retail Marketing Mix, Advertising& Sales Promotion, Store Positioning; Retail
Merchandising:  Buying Organization  Formats and Processes, Devising
Merchandise  Plans, Shrinkage in retail merchandise management; Mark-up&
Mark down in merchandisc management Merchandise Pricing: Concept of
Mecrchandise Pricing, Pricing Objectives, External factors affecting a retail price
strategy, Pricing Strategics, Types of Pricing. Retail People Strategy

Unit3: Retail Finance strategy

Finance strategy and location strategy in retail. site selection and the related
theories and its implications. Store Management and related concepts.

Retail Finance strategy: Retail Location Strategy- Choosing a Store Location:
Trading- Area analysis, characteristics of trading areas, Site selection, Types of
locations, location and site evaluation: theories and application. Store Planning:
Design & Layout, Introduction to Visual merchandising, Retail lmage Mix,
effective retail space management, loor space management,

)
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Unit4: Buying ang me

Role of buying and me
Services

rchundislnu management

5 s apphention of
rchandising, management; to understand the apy

' : : : ' ¢ the Hnpottance
N Retail as strategy  and its various dimensions; to recopniz
of relationship marketing in

. CNMDOFATY ISSUCH 1N
retail: to comprehend and know the contemporary
Retail including the

: . 5 oy BRI
digital strategies of online players in retail |
o Relationship anc
Crvi strategy; Customer Relat
Buying and erchandising strategy: Service huulc.';z_l,\\;. (,:::“w,-w
’ ili tuili ke ree.
Customer experience; IT in retailing; E-tailing, quic

Readings:

- \ai sment
1. Michael Levy and Barton A. Weitz; Retail Manage

E S | onch (2018),
strategic Approac
B Ch IHCI‘iL‘C‘ Retail Mnnagcmun!. A Strateg
2. Berman, Evan, b2 jee:
e, McGraw Hill Fducation,
[ 1d Pandit; Retailing Management, &
3. Levy, Weitz and P :
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gital M"rkc""b! (DM) focuses
cus g SCS ) - " - . R
ustomers by levetsging dis: on the subdomain of Marketing that serves
Communicat: & digital assets. These assets include . of
nication& distributi se assets include online channels of
While the princi ﬂ_: f ution, search engines, social media, and mobile commerce.
bedrock. this L‘ourl :~5 rorn‘lhe Marketing Management (MM) course form the
) Se¢ emphasizes how related concepts, frameworks, and strategies

Course Object we(s):
Develop a foundational understanding of how Digital Marketing.

1.

2. Be able to develop or critique the business models of firms that are
engaged in digital marketing.

3. Applying skillsand capabilitiestoaddress DMproblems intherealworld.

Course Content:
Unitl: Introduction to Digital Marketing
Evolution of Digital Marketing, Traditional Marketing vs. Digital Marketing; Digital
Marketing Business Models; Digital

Marketing Framework, Digital
Managing Consumer

Consumers; Consumer Behavior on Digital Channels,
Demand, Digital Decision Journey, POEM Framework.

Unitll: Digital Marketing Strategy Development

Digital Marketing Assessment Phase; Elements, Digital Marketing Internal
Assessment, Objective Planning, Digital Marketing Strategy; Groundwork, Digital

Marketing Mix, Skills in Digital Marketing,

UnitlIII: Digital Marketing Planning
Digital Marketing Communication and Channel Mix; Display, Search Engine, Social
Media, Facebook, LinkedIn advertising, etc.; Designingthe Communication Mix, Digital
Marketing Campaign Management; Content Management; Web Design, Optimization of

Websites, Web Analytics, Search Engine Optimization, Data Interpretation in Marketing

Decision.
UnitlV: Digital Marketing Execution Elements

Digital Marketing Execution Elements; Managing Digital Marketing Revenue, Managing
Service Delivery and Payment, Role of Artificial Intelligence, Virtual Reality & Augmented

Reality in Digital Marketing, Managing Digital Implementation Challenges, Digital Ethics —
Data Privacy and Ethical Marketing.
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gh FundamentalsofDigitalMarketing. 2ed..2( 23 Pearson.

2. Ahuja,V
and
3. Kingsnorth 2?‘! DIL':Ia]Markcnn‘" 2015.0xfordUniversityPress
= N g bo
Gl Wk ‘mn{ 2022).DigitalMarketingStrategy: AnlntegratedApproachto
T \‘l arketing. New Delhi: Kogan Page.
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wHillEducation (Ind1a)

5. Hafiz A« ).F
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Delht: Book Rivers
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Supply-Chain Management

RBA-\( M
(’l | Ill!l\rl 4 ¥ =
Hational Supply Chan Managements | 3:1T:0P | 4Credits

In

Course Objectives:
,I-hc R s
Ourse amms .
related to im. 0 help students to Identify strategies. processes, and issues
er
drivers and hational supply chain management and examine the supply chain
S and enablers to manage risks in supply chains.

Lourse Contents:

Unitl: Understanding the Supply Chain
of Supply Chains,

Introduction to Supply Chain Management,
Objectives of a Supply Chain, Decision phases in a Supply Chain, Process views

— Cycle view, push/pull view. Key issues in supply chain management

Evolution

Unit2: Understanding Global Supply Chain Operations
Insight into global trade and supply chains, expertise in emerging markets and
global supply chains, and knowledge of integrating global supply chain functions.
Strategic benefits of the global supply chain. Supply Chain Drivers (Inventory,
Transportation, Information, Sourcing, Facilities, Pricing).Supply Chain
Efficiency Vs. Responsiveness and the trade-ofT.

Unit3 : Purchasing in Global Supply Chain
Key elements of a global purchasing strategy. How to move from international

toglobal purchasing; global purchasing strategies for outsourcing and off-
shoring; suppler selection and evaluation, global supplier networks:
Measurement.Supplier selection (auctions and

and Supplier Performance

negotiations)
Unit4: Inventory Management and Logistics
Role of inventory in supply chains. Production lot sizing. Lot Sizing with Capacity

Constraint. Aggregating Multiple Products in a Single Order. Economies of Scale to
Exploit Quantity Discounts. Types of inventories, Inventory Control Methods. Modes
of transportation for international trade, Role of portin international logistics, different

cost associated with inventory management.

Text Books(LatestEdition):

5. David Simchi Levi, Edith Simchi Levi, Philip Kaminsky
(2019). Designing and managing the supply chain: Concepts, strategies, and
cases (3e). McGraw-Hill Education India, New Delhi
Coylel.J.,LangleyJr.C.J.,Novack R.A. and Gibson B.J.(2013). Managing

supply chainslogisticsapproach(9thed).CengageLearning
Shah, J. (2016). Supply chain management: Text and Cases (2¢). Pearson

management:

Ravi Shankar,

Education India.
(2019); Supply chain

8. Sunil Chopra and Dharam
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strategv. nl
2V, planning ¢
9, Review :{ };”]‘L"md operation (7th ed). Pearson | ducation, India
(2023) ";u- ]-‘- f‘jhl}.l. W. C.. Shuh. C.. Schnellbacher. W.. & Weise. 9]
Supply Chain: The Insights You Need from Harvard

IOR(‘\'IC\\'. Harvard Business Press
. ‘\v ‘, - . - I .
: dmta. A Ogm\ tsev. V..& Shirotori. M. (2013). (lobal SHPPI_\-- Chains
rade ,"\nd Fconomic Policies for Developing Countries Pohcy [ssues 1N
International Trade And Commodities Study Series No. 55. In Unctad
27. 2024.

United Nations Publication. Retrieved May 2
files "ofﬁcial-documcnmtcdlabS 6_en.pdf

fromhttps://unctad.org/systenv

Global Value Chain Governance in the MNE: A Dynamic Hierarchy
Perspective by Paul Ryan; Giulio Buciuni; Majella Giblin; Ulf
Andersson.Harvard Business Publishing

Business

11.

Case studies
ource; Toyota

1 "IntroductiontoQualityinSupplyChainManagcmcntalToyotaMolors"S

Motor
Corporation
Case Topic “Dell:

SaidBusiness School.
[enovo: Digital Transformation for Sup
Rona[dLau.HarvardBusinessPublishing

tainability: Factorics an

H&M's Global Supply Chain Management Sus
by Andrew Hoffman, Harvard Business Publishing

stainable Supply Chain”Sourcc:

The Business Case for a Su

Oxford, UK
ply Chain Intelligence by Suri Gurumurthi.

5]

d Fast Fashion
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CourseQutcames:
anagememstrategyconccptsandhowitcan
challenges

competitive

L Interpreithesupplychainm
effectively  strategies companies against
(BloomsTaxonomy- Understanding)

2. Develop an understanding the 1mportance of procurement function for
competitive
advantagcthrougheﬁ'ect1'vemcthodsandtcchniqucsofsourcingstratcgics
(Blooms Taxonomy- Applying)

3 Examine the strategic tools and techniqucs and examine role of inventory

dmclhodsofconlmllingitwenturicstu

managcment,typesoﬁ nventories,an

achieve organizational goals (Blooms Taxonomy- Analyse)

s of transportation, domestic and
base through quicker and
appraisal will also take mto
transportation (Blooms

s designs of mode
clop a strong customer
deliveries. This

4. Appraise the variou
international, to dev

more cost- effective product
consideration new methods of outsourcing

Taxonomy- Evaluate and Create)
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BA-SCMO02| Quality Management and Business
Process Improvement

CourseDescription:
ality management

It emphasizes the
Total Quality

pts and practices of qu
dern organizations.
systems—-such as

thodologies—play in enhancing
Through a blend of

This course explores the essential conce
and business process improvement within mo

critical role that structured quality management
Management (TQM), Six Sigma, and Lean me
d customer satisfaction.

organizational performance an

theoretical knowledge and practical applications, students will learn to apply
various tools to streamline processes, reduce waste, and enhance product and
service quality, ultimately leading quality improvement initiatives that align with

strategic organizational goals.

CourseObjectives:
the importance of quality management and business

ingorganizationalsuccess.

s for process improvement
e Stream

1. To understand
process improvementinachiev
s and tool

2. To learn and apply various philosophie
(TQM), Six Sigma, and Valu

including Total Quality Management

Mapping.
o increase efficiency and

3. To analyze and enhance business processes t

customer satisfaction.

Course Content:

Unitl: Foundations of Quality Management

d key principles of quality management, €X
strategy and performance.

Definition, evolution, an ploring its role &
importance In organizational

Unit2:Tools for Quality Assurance

QC), learning fundamental tools and techniques like

Statistical Quality Control (S
acceptance sampling and their

control charts and process capability analysis,
implementation in both manufacturing and service industries.

Unit3: Advanced Quality Practices

Total Quality Management (TQM) and Six Sigma, this unit discusses TQM principles,
frameworks like Deming’s 14 Points, and Six Sigma methodologies including DMAIC
and DMADV, along with tools such as FMEA and SIPOC diagrams, QFD ( Quality



r—

function Deplovment)

Unitd: Process Optimization Techniques
Thisu se '
mit focuses on Value Stream Mapping and 1 ean Management Grydents will

learn to create Value S .

o create Value Stream Maps, identify bottle necks and waste, and apply Lean
a) s ~ : - ~ . -
principles  and practices for continuous improvement and Business process

Reengineening (BPR)

e Successful TQM implementation in a major corporation.
e Six Sigma at General Electric: An in-depth analysis.

L can transformation in Toyota's production system.'

rReading

RescarchPape
_ Dunzer. S.. Hornsteiner.

M.. Marcus. L., Moder. L.
css  Process

Ackermann, L.. Kdppel.
in Data-Driven Busines

M. et al. (2024). Recent Advances
Management. arXiv prcprimar)(i\':2406.01736.

Text books{Lates tEdition)

1. TheSixSigmaHandbook. 5th ed.. by Thomas Pyzdek & Paul Keller.

McGraw- Hill Education.
manceExcellence, Othed..byJamesR.

2. .1!ai:ugin\q{eruah’U'mm’Pm_‘J’hr
engage Learning.

Evans & William M. Lindsay. C

CourseQutcennes

. Undcrstundundapp]ythcprinciplcsundpmcticcsnl'qualily’man'.-lgcnn:nl;uui
business process improvement.

® l,‘sc.stalisltcaIluulsum]quuln_\'I'mmu\\'urksluunulyacumlimprm ¢ Processes

e Develop skills to lead quality improvement projects in

various organizationalsettings.

s l'.nh;mccruxhnncrx;llls[‘;lcl|u|1;nulm'gun1/;11mnnlpcl'['u:'nmm'cllnuuuh

effective process management.
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:u::'i:::m::ﬁ"‘i;il"i““ ?\:lanngcmcnl Dcc'ision Models introdur.:cs students to the
¢ cthods of management science from a managerial perspective. This
course emphasizes formulating business problems in quantitative terms and explores
various management science techniques including linear programming, dynamic
programming, game theory, and inventory theory. Students will learn to apply these
methods in real-world business scenarios to optimize decision-making and enhance
organizational performance, gaining practical experience inusing software tools to
implement decision models.

CourseObjectives:

e To introduce students to the fundamental methods of management science
and decision models.

e Todevelopskillsinformulatingbusinessproblemsinquantitativeterms.

e To cxplore the application of management science techniques such as linear
programming, dynamic programming, game theory, probability theory, queuing
theory. and inventory theory in business decision-making.

e To provide hands-on experience with software tools for implementing and
solving decision models.

CourseContent:
Unitl Foundations of Management Decision Models

Management science and role of decision models in business, Steps in the management
science approach, focusing on the formulation of business problems in quantitative terms.

Unit2: Optimization Techniques

Linear and dynamic programming in this unit. Key topics include the formulation of
problems, graphical and simplex methods for linear programming, and the principles of
optimality and recursive equations for dynamic programming. Applications in business
decision-making and resource allocation will be highlighted, Transportation Methods.

Unit3: Strategic Decision — Making Models

Game theory, covering types of games (zero-sum, non-zero- sum, cooperative,
non-cooperative) and concept such as Nash Equilibrium. Applications in competitive
strategies and business negotiations are explored.




Probabihity 2PV §
v theory and s decision-making under uncertainty. along with an

introduction to queuing theory, Decision -tree analysis
Unitd: Inventory Management and Applications

The final unit delves into inventory theory, focusing on models such as the
Economic Order Quantity (EOQ),reorder point.safclystnck, andJust-in—Timcl.l!Ti
systems. Applications in supply chain management  are examined 1O
demonstrate how these models optimize inventory Jevels and reduce costs.

LIFO. FIFO and Demand forcasting.

SuggestedCaseTopics:
estocklevels.

° lmp]ementingEOQmode1sinretailmanagementtooptimiz

. o . . it iness
e Using game theory for strategic decision-making 1n competitive busin
environments.

. Appiicationoﬂinearprogramminginairlinerevenucmanagemem.

SuggestedResea rchPaper:
e Brown, M. (2024). Strategic Decision
Applications of Management Science.
2(1), 41- 50.

_Making in Complex Environments:
Bulletin of Management Review,

Textbcoks(mtestﬁdftfon):
Quantitative Approaches 10

e An Introduction 10 Management Science: '
eney,Williams,Camm,&Martm.

Decision Making,15thed. _byAnderson,Swe
Cengage Learning.

e Introduction to Operations Research, 10th ed., by Hillier& Lieberman.

McGraw- Hill Education.

References

OptionalPracticalTraining:

e Formulating and solving linear programming problems using software like R
(IpSolve package) or Python (PuLP library).

e Simulating game theory scenarios and finding Nash equilibria using R or Python.

CourseQutcomes:
e Ability to formulate and solve business problems using management science techniques.
e Proficiency in applying quantitative methods  to enhance decision-making
processes.

. Skill510usemanagementscicncesoftwaretoolslikeRandPythonfors01\'ing

complex business problems.
ok ok ok ok ok ok
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Course Description

Operations Strategy is an engaging Course that

achieve and sustain competitive advantages
management. This course emphasizes
manufacturing and service
technologies such as block
explore critical issues like supply cham nisk. €

innovative business models. g

rcramzanonal success in various industrics

Course Objectives:

1. To understand the strategic role of

advantage across diverse industries.

2. To analyse the impact of emerging
JoT on operations straiegt.

A

contemporary  1ssue

3. To explore
d innovative bus

social responsibility. an
sharing economy.
Course Content.
Unitl: Fundamentals of Operations Strategy
Operations strategy and its importance in

includes casc¢ studies
ng business objectives.

from Vvarious indusmes 10

operations in achievi

Unit2: Industry-Specific Operations

Students will analyze operations strategies 1N

ng and service industries.

manufacturl
IT. and retail. Discu

healthcare, hospitality.

strategic challenges in these industries.

Unit3: Technological Impact on Operations

Technologies like blockchain enhance sup
and loT contributes t

will highlight technology

Vot gy

o operational decision

the strategic rol
sectors and Integraies the

chain and the Internet
orporate social responst

caining II‘I\IUhD: into s

- of operations in achievin
technologies

such as supply cl
iness models 1

aligning with overall hus:

Strategies

with a focus on sector
ssions will cover best pra

ply chain fransparency
- making

adoption and integration

esses Cad

examines DOwW busine
through efiecuve \':‘pi"-:‘EII{*‘-Zi

m both
sda L ea s

'!l

le of 0’\:‘:1'&:..

azs

%
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of Things {ToT
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like alliances and the

illustrate the s

different contexts.
rs such as airhines,

Straregy’

and efficiency
and automation. C

ACTOSS industrics.
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)

4Credits

including

crices Jlld
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Unitd: Managing Risks and Social Responsibility in Operations

the

Topics include supply chain risks, strategies for risk mitigation. and
cES

integration of social responsibility into operations through sustainable practi
and cthical considerations. Examples from leading companies will be discussed to

demonstrate responsible operations management.

Case Topics:
° Blockchaintechnologyinthelogisticsofamultinationalcorporation.
® loTimp]ementationinsmartmanufacmﬁngenvironments.

. Airbnbandchr:Analysisof'operationsstrategyinthesharingcconomy,

Suggested readings:
Research Paper:

M..& Khwarazmita, T. (2024). Antecedent factors
Indonesian construction case. In
128-142).

Zulfikarijah, F., Shanty, B.
operations strategy and impact on performance:

Environmental Issues and Social Inclusion in a Sustainable Era (pp.

Routledge.

Text book(LatestEdition):

Supply Chain Management: Strategy, Planning, and Operation, 7thed..bySunil Chopra

& Peter Meindl, Pearson.

Course outcomes:
Understand the strategic importance of operations in various industry contexts.

2. Analyze and implement advanced technological solutions within
operations strategies.

3. Develop risk management strategies and integrate social

responsibility into operations decisions.

4. Evaluate and apply innovative business models that leverage

operations for competitive advantage.
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