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1. Eligibility for entry to the program:
. r the

Secondary (12th Grade

Leaving Certificate or Higher
education corresponding to

successful completion of Grade 12 or equivalent stage of

with commerce.

Starting from the academic session 2025-26, the eligibility for admission to the program

. d
at the University Campus will be as per the university letter No. Academic/3145, dated 2"

August 2025, and is as follows:

. Unreserved and OBC candidates: Minimum 65% marks in 10+2 or equivalent

examination.
SC/ST candidates: Minimum 60% marks in 10+2 or equivalent examination.

2. Duration: Four Years (Eight semesters)
3. Maximum Period to Complete the Degree: Seven Years

4. Four-Year (Eight Semesters) UG Degree (Honours) with Single Major: Course
Credits: 180 credits including 12 credits through three vocational courses (work-based
learnings / internships).

5. Four-year (Eight Semesters) UG Degree (Honours with Research) with Single Major:

Course credits: 180 credits including 12 credits through three vocational courses (work-based

learnings/ internships) and 12 credits through Dissertation.

6. Requirement of marks to take entry in the fourth year for a UG Degree (Honours/

H i . i . . = :
onours with Research) with single major: 75% marks and above in the first six semesters



of UG program with single major and 12 credits through three vocational courses(work based
P -base

learnings 7 internships),

7. Multiple Entry and Exit Options

(i) UG Certificate with Single Major

On exit after the completion of the first year (two semesters) with 44 credits and 4 credits of a
vocational course (work-based learning/ internship).

Re-entry in the degree program with one major (After one-year Certificate): It is allowed
within three years, if in addition to the 44 credits, one vocational course (work based learning
/ internship) of 4 credits during the summer vacation after the second semester has been

completed. However, it is necessary to complete the degree program within the stipulated

maximum period of seven years.

(ii) Two year UG Diploma with Single Major

On exit after the completion of the second year (four semesters) with 92 credits including 4
credits of vocational course (work-based learning/ internship after second year).

Re-entry in the degree program with one major (After two-year Diploma): It is allowed
within three years, if in addition to the 86 credits, two vocational courses (work-based
learning/ internships) each of 4 credits during the summer vacation after the second and

fourth semester has been completed. However, it is necessary to complete the degree program

within the stipulated maximum period of seven years.

(iii) Three-year UG Degree with Single Major

On exit after the competition of the third year (six semesters) with 130 credits including 4
credits of Dissertation/ Vocational Course (work-based learning/ internship after third year).
Re-entry in the four-year degree program (Honours/ Honours with Research) with one
major (After three-year UG Degree): It is allowed within three years if, in addition to the
126 credits, a vocational course (work-baséd learning/ internships/ dissertation) of 4 credits
completed during the summer vacation after the second, fourth or sixth semester. However,
for re-entry into the four-year degree program (Honours/ Honours with Research) with
one major, an additional requirement is the 75% marks in the first six semesters of the
UG program with one major. In the fourth year, the total number of seats for B.Com
(Honors) and B.Com (honors with research) will be allotted as per university guidelines.

However, it is necessary to complete the degree program within the stipulated maximum

period of seven years.



( H ' > ‘tl”'c
(‘“”.(‘ ”“(' llll(ll’illl L‘(""p““L ”t Ol (8]

omponenty or only

\{ S
Y. Components of a Course
Each course
weh course may have only lecture component ord o
o, tutorinl, and practicum €

and practicum component or leetun

\‘\\n\‘\\\ncl“‘
9. Credits week and is equivalent
(1) 1 ereditof lecture/ neans one hour ul'cngngcmcnt per
1o 15 hours of teaching in one sem " ol
/ internship/ proje
dwork med
nt in one semester.

tutorial 1
cster. -y
o activity ctica
(ii) 1 credit of Workshop ot/ studio activity/ pra
cre s )
2 »ment per
roes/ i yurs of engagen
community cngagcmcnt/scrwccs/ fic ns two he
week and is equivalenton 30 hours of engageme
ise two categories of disciplines.
ee will be

ain focus and the degr

er of credits.
t of focus.

10. Category of Discipline
Undergraduate Program will compr
A discipline or subject of m
the prescribed numb

The Four-Year
r than the main subjec

(i) Major discipline:

awarded in that discipline o
A discipline or subject othe

n securing

(ii) Minor discipline:
arious categories of courses

11. Category of Courses
ndergraduate Program will comprise V.

The Four-Year U

line Specific Core Course (MJIDSCC)

re credit courses of the specific discipline spreading across the

. Major Discip.
DSC/ MIDSCC are the co
semesters giving adequate knowledge of the Major Discipline.
e Course (MJDSEC)

s offered from a pool of

-specific open elective course

II. Major Discipline Specific Electiy
EC once allotted (as per rule) to a student will not be

DSEC/ MJDSEC are the discipline
courses by the Department itself. MIDS

changed.
11, Minor Generic Elective Course (MNGEC)
interdisciplinary knowledge to

GEC/ MNGEC courses will provide multi-disciplinary or
students. These are offered through a pool of courses by different departments of studies

across differe : .
ifferent Faculties to be opted for by students other than their major discipline or

specialization. It may belong to the same Faculty of study.
Y



Example: 1f a student is admitted in UG (Honours/ Honours with Research) in Comme
. ree,

He/ She may opt for any subject (other than Comeree) belonging to any Faculty as Grcy
as GEC

MNGEC. GEC/ MNGEC once allotted (as per rule) to a student will not be changed

1V. Ability Enhancement Course (AEC)
AEC courses will aim to create competency in a Modern Indian Language (MIL) and in the

English language with special emphasis on language and communication skills. These
courses should enable students to acquaint themselves with the cultural and intellectual

heritage of the chosen MIL and English language. These will be mandatory for all disciplines.

V. Skill Enlancement Course (SEC)
The Departments shall offer these courses across Faculties in groups. These courses are

aimed at imparting practical skills, hands-on training, soft skills, etc., to enhance the
employability of students. A student can pick any course of choice from the pool of courses.
(Example: Programming Languages, Web Designing, Graphic design, Languages, Project

Management, Data Analysis and Visualization, Photography, Financial Literacy, Customer

Service and Sales Techniques, Cyber security, etc.)

VI. Value Addition Course (VAC) Common to all UG Students
These courses will be based on ethics, culture, Indian Knowledge systems, constitutional

values, etc. to understand India, sports education, Yoga education, Health and Fitness

education, environmental education, digital and technological solutions, and similar courses. -

VIL. VIAPCW: Summer Vocational Course/ Internship/ Apprenticeship/ Project/ Community

Outreach/ Workshop

VIIIL. Research Project/ Dissertation
Framework for

the UGC Curriculum and Credit

12. Outcomes: Please refer to

Undergraduate Programs, December 2022) and CCS University guidelines.

13. Standard of Passing & Award Division
Standard of passing & award of divisions shall be as per the university policies for other

under graduation honors programme.
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policies and practices of the university.

15, End Scemester Examination | .
scheduled in the teaching semesters will

— e i attern for these
conducted and results declared by the university. The question paper P

The end semester examination for courses

examinations will be as per the format decided by the university.

16. Attendance
The mandatory minimum attendance in teaching semesters is as per the existing policies and

practices of the university.

17. Seat Allocation for B.Com. (Honours) and B.Com. (Honours with Research)
The number of seats for B.Com. (Honours) and B.Com. (Honours with Research) will be

determined in the seventh semester in accordance with the university’s policies governing
four-year (Honours/ Honours with Research) degree programs

. 4




B.Com. (Hons./Hons. with Resenrch) Structure with Credit hours

Course Code ~ Course Title Course Type [ Credit | Markg
I p—— SEMESTER 1 -
DSC- 1.1 Management Principles and Applications | M”)YCC 1@ : 100
DSC- 1.2 Business Laws MJIDSCC 4 L1100
DSC- 1.3 Financial Accounting ) B AAMJDSCC 4 100
i GEC- 1.1 Accounting for Everyone |  MNGEC 4 | 100
| OR |
GEC- 1.2 Marketing for Beginners MNGEC 4 | -100
SEC- 1.1 Computer Application in Business SEC 2 | 100
Any VAC from university pool ‘
VAC- 1.1 OR VAC 2 100
Developing soft skills and personality l
AEC- 1.1 Any AEC from university pool AEC 2 | 100
Total credits in first semester 22 ’
SEMESTER 2
DSC- 2.1 Corporate Accounting MJDSCC 4 100
DSC-2.2 Business Mathematics MJDSCC 4 100
DSC-2.3 Human Resource Management MJDSCC 4 100
GEC-2.1 Communication in Management MNGEC 4 100
OR
GEC- 2.2 Finance for Everyone MNGEC 4 100
SEC- 2.1 Computerised Accounting System SEC 2 100
VAC-2.1 Any VAC from SWAYAM Portal VAC 2 100
AEC-2.1 Any AEC from university pool AEC 2 100
Total credits in second semester 22
- =
VIAPCW VIAPCW - in the summer break after VIAPCW 4
semester 11
Total credits after one year 44+4*
Note: (i) Undergraduate Certificate in Major Discipline after securing 44 credits in four
semesters (two year) of a UG (Honours/honours with Research) program with single major;
(ii) To exit after first year a 4 credits Vocational Course/Internship/Apprenticeship/Project/
Community Outreach/Workshop (VIAPCW) is mandatory to be done after first year.

AN/MW



CSEMESTERS e

DSC- 3.1 Business Econonics ) ﬂ/!/},?’(j/

DSC- 3.2 Tlnsincss Statistics 7 I ’,M‘”)S(/(/
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| DSC-3.3 | Markeling 22 enent__

DSE- 3.1 Financial Statements Analy s |
other de artmen

rse from an 100

RS <iness Entrepreneurship o
DSE- 3.2 Business Entre - » DSE or a GE cot
‘ to choose either one 0= 22 === MNGEC

; Note: Student needs ’
EC-3.0 eneral Managemel
GEC- 3.1 General Manage =
:C-3.2 Fundamentals of e-commel c m
[@C : ’Advanced Spreadsheet Application in
and Business
SEC- 3.1 / Commerce an SINess
[ AEC- 3.1 | Any AEC from Universily Pool [m o
A . | " Total credits in third semester

=
EMESTER 4
[ S MIDSCC / 4 /
[ DSC-4.1 / Financial Management ’ y I m
: MIDSCC
- 4.2 Cost Accounting l
[psc-4z__|cort | mipscc_| 4 | 100 |
[DsC-45 | Auditing
[DSE-41 | Business Environment | mipsec | 4 | 100 Jj
OR
| DSE- 4.2 | Business Communication [ MJDSEC / 4 I 100 I
@te: Student needs to choose either one DSE or a GE course from any other department l
| GEC- 4.1 [ Personal Financial Planning MNGEC / 4 l 100 7
OR

Fundamentals of Financial Technology

Data Visualization
Ancient Trade and Chanakya
Management

OR

Any VAC from SWA YAM
nm Any AEC from University Pool nm
— - 'Total credits in fourth Semester —
ocati

onal course/Internship/




— SEMESTERS

DSC- 5.1

Income-Tax Law and Practice

MIDSCC

6

DSC- 5.2

Economics Laws

MIDSCC

Note: Student needs to choose cither one of the DSEs offered by the department or .‘u(.’l |

_offered by any other department N
DSE- 5.1 lm:c:s*tmcnt Banking and Financial l MIDSEC 4 100
. Services
DSE- 5.2 | Advertising and Sales Management ' MJDSEC 4 100
DSE- 5.3 Team Building and Leadership MJDSEC 4 100
Development
F GEC- 5.1 Fundamentals of Human Resource MNGEC 4 I 1007
Management
GEC-5.2 | Digital Marketing MNGEC 4 [ 1007
Total credits in fifth semester 20 ] j
SEMESTER 6 il
DSC- 6.1 l Company Law MJpscc 6 I 100
Goods & Services Tax (GST) and MJIDSCC

DSC- 6.2

Customs Law

offered by any other department
DSE- 6.1 ] Investing in Stock Markets , MJDSEC 4 ) 100
DSE- 6.2 [ Marketing of Services ’ MJDSEC 4 100
DSE- 6.3 | Industrial Relations and Labor Laws ( MJDSEC 4 100
GEC- 6.1 Fundamentals of International Business MNGEC 4 100
GEC-6.2 | Indian Economy MNGEC 4 100
Total credits in sixth semester 20
= . :
VIAPCW Vocatl.onal 'course/Intemshlp/ VIAPCW 4 100
apprenticeship/
Total credits after third year 126+4*

Note: (i) Three-year undergraduate degree in Major Discipline after securing 126 credits in six
semesters (three year) of a UG (Honours/honours with Research) program with single major;
(ii) To exit after third year a 4 credits Vocational Course/Internship/Apprenticeship/Project/
Community Outreach/Workshop (VIAPCW) is mandatory to be done within first three years.
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Semester: |

o |4‘irst
\ Programme: B.Com. (Honours/ \ “”, s
nours with Research) —
e Subject: COMMIERCE ___— —
Course Title: Management Principles ¢ ( y
ourse ¢ M .
| ‘ < JERUONS ‘me sories and
| i Applieceet ner with emerging management theorl
rne

s me i " iliarize CIC' T 14
'Course Outcomes: The course aims l()l familiarize “1 -;1[ principlcS and practices.
practices tor reflective and holistic thinking on manageme
Learning Outcomes: . . '
i : ner able to: o )
After completion of the course, learners will be dl.)l. o 15 along with its different functions |
1. understand the basics of management and its levels ‘d  olling the resources o Ludiness
2. evaluate the various ways of planning, organizing and co
organizations.

| Credits: 4

Core Course

Min. Passing Marks:

| Max. Marks: 25+75 (Internal + External)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

|

No. of

Unit ‘J Topics Lect6u(;'es
| Introduction '
1Meaning and importance of management; levels of management; Coordination
I mechanisms in organizations; Management theories- classical, neo-classical 12
and modern constructions of management; Managerial functions; Managerial
 roles (Mintzberg); Managerial competencies.
| Planning
'Organizational objective setting; Decision making environment (certainty, risk,
uncertainty); Techniques for individual and group decision-making; Planning
i | Vis-a-vis Strategy- meaning and elements of business firm environment- micro,
'meso, and macro; Porter ‘s Five-force model; Business-leve] strategic planning,
L | management by objectives,
Organizing
Decentralization and Delegation; Factors affecting organizational design;
IT1 Departmentalization; Organizational structures and Organograms: traditional 12

and modern, comparative suitability and changes over time; formal- informal
organizations’ interface,

Staffing

1y | Staffing: concept, scope, and process of staffing. Recruitment: meaning and 12
sources. Selection: process of selection. Types of interviews and essentials of
successful interview, Training: concept, significance and methods.
Directing and Controlling
Motivation- meaning, importance and factors affecting  motivation;
V  [Leadership- meaning, importance and factors affecting leadership, leadership 12
styles, Controlling- Principles of controlling; Measures of controlling and
techniques of controlling.

ot i cess: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments ete, /

X

12

ool




Suggested Readings: (Note! I eamers are advised 1o uge the Iatest edition of rc,;ul'i'nﬁ)' '
* Drucker, PEF (1984), The Practice of Management, Newyork: Harper & Row,
* Drucken P E (1000), Management Challenges for the 215t Century. Harper Collins Publishers fne
Gupta C.B. and Mathur S, Management Principles and Applications, Scholar Tech Press, Delhi,
* Griffin. Management Principles and Application. Cengage.
* Koontz, H., &Weihrich, H. (2012). Essentials of Management: An International and Leadership
Perspective. McGraw Hill Publications

* Kumar, Pardeep. Management: Principles and Applications. JSR Publication House LP, Delhi,

* Laasch, O.(2022), Principles of Management, 2¢, Sage Textbook

* Mahajan, J.P. and Mahajan Anupama. Management Principles and Applications. Vikas Publications,
| « Mitra J.K.(2018).Principles of Management. Oxford University Press.
. * Rao. V.S.P. Management Principles and Applications. Taxmann Publications.

* Tulsian, P.C. & Pandey, V. —Business Organisation & Managementl Pearson Education, India
| Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

| Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsde.gov.in/Home.aspx

l
I
|
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Semester; |

mme: B.Com. (Honours/ ——
Progra R h vir
! " xf{onmus with Research) o bkl
Subject: COMMERCE . )\
IL————““” | Coursen iness Lay (Theory
l X T i 1Q { y
Code: DSC - 1.2 Course Title: Business Laws _— for the inception
o T e | hei siness laws relevant for
| ()lTl—\—l;l;“; To impart basic Knowledge of the important business law:
:CmnM{ +t of general and business activitics witl cclovatilcaselis,
land conduct ot ¢

) Comes: =
fl‘mrml{f (11‘:\‘:::3:111: the legal environment of business
: “\;:;y]’\'gng basic legal knpwlcdge to l)_usiness tr
« Knowing rights and duties under vurlous. legal
« Understanding the consequences of applic
« Developing critical tl\ill};ir\g through the u
« _Exploring basic rules of contract construc

ansactions

acts L
ability of various laws on business situations
se of law cases

tion
Credits: 4 Core Course 7
L . . 5
| Max. Marks: 25+75 (Internal + External) Min. Passing Marks: ]
| Max.
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0 7

| No. of
; Unit Topics Lectures =
' 60

' The Indian Contract Act, 1872.. The Indian Contract act, 1872: Nature of

‘contract classification; Offer and acceptance; Capacity of parties to contract;
wf 1 Free consent; Consideration legality of object; agreement declared void; 12

 Performance of contract; Discharge of contract; Remedies for breach of

| contract.

'Special Contracts: Indemnity;
| Limited Liability Partnershi
(difference between LLP and
I document, incorporation by Re

Guarantee; Bailment and pledge;

P Act, 2008: Salient features and nature of LLP,

partnership, LLP and company, incorporation
gistration, registered office of LLP and change
therein, change and rectification of name of LLP, partners and designated

partners: their relations, extent and limitation of liability of LLP and partners;
whistle blowing; conversion into LLP,

The Sale of Goods Act,1

930: Formation of contracts of sale; Goods and their

v | Classification, Price; Condition, and warranties; Transfer of property in goods;

Performance of the contract of sale; Unpaid seller and his rights, Sale by
auction; Hire purchase agreement.

v Consumer Protection Act, 2013

feature definition of important t

—The consumer protection act 2013: Silent

— | erms; Grievance redressal machinery
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assij nments etc,

Suggested Readings: (Note:
* Kuchhal M.C.-B

Learners are advised to use the latest edition of reading):

usiness Law (Vikas Publication 4 Edition)
* Gulshan S.S.-Business Law Including Company Law (Excel Books) .

®  Avtar Singp -Principles of Mercantile Law (Eastern Book Company, 7™ Edition).
L]

N.D Kapoor & Rajni Abbi— General Laws & Procedures (Sultan Chand & Sons) ) J

e v




_Durga Das Basu-Constitution of India (Prentice | all of India)
Suggested Continuous Evaluation Methods: Assignme
Examination etc.

Suggested cqui@lent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online study material SVAYAM Portal hltp://heeconlem.upsdc.gov.in/Homc.asnx

— A,

nt, Internal, Quiz, PPT presentation, Externa|




Programme: B.Com, (Honours/ Year: Fir Semester: |
Honours with Rescarch) Sl EESe

Subject: COMMERCE
Course Code: DSC - 1.3 Course Title: Financial Accounting (Theory)

Course Outcomes: The course aims to help learners to acquire conceptual knowledge of financial
accounting, to impart skills for recording various kinds of business transactions and to prepare financial
statements.

earning Outcomes: After completion of the course, learners will be able to:

1. Apply the generally accepted accounting principles while recording transactions and preparing

financial statements.

2. Demonstrate the accounting process under a computerised accounting system.

3. Measure business income applying relevant accounting standards.

4. Evaluate the impact of depreciation and inventories on Business Income.

5. Prepare the Financial Statements of sole proprietor firms and Not-For-Profit Organisations.
6. Prepare the accounts for Inland Branches, Departments and Leases.

—

Credits: 4 Core Course
LMax. Marks: 25475 (Internal + External) Min. Passing Marks:
L Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
Unit Topics Lectures =
60

Theoretical Framework and Accounting Process:

(A) Conceptual Framework

(i) Accounting as an information system, the users of financial accounting
information and their needs. An overview of Artificial Intelligence and
Data Analytics in Accounting.

(ii) Qualitative characteristics of accounting information. Functions,
advantages and limitations of accounting. Branches of accounting. Basis
of accounting: cash basis and accrual basis. Capital and revenue
expenditures and receipts. Events occurring after the balance sheet date,
Extraordinary Items, Prior Period Items, Accounting Estimate.
Accounting Policies, Fair Value, Meaning, Recognition and Disclosure
Requirements of Provision, Contingent Liability and Contingent Asset.

I (iii) Financial Accounting Principles: Meaning and need; Generally Accepted 12
Accounting  Principles(GAPP): Entity, Money Measurement, Going
Concern, Cost, Revenue Recognition, Realization, Fundamental
Accounting  Assumptions, Accruals, Periodicity, Full Disclosure,
Consistency, Materiality, and Prudence (Conservatism). Fundamental
Accounting Assumptions as per AS 1.

(iv) Accounting Standards: Concept, benefits, and Process of formulation of
Accounting Standards including Ind AS (IFRS converged standards) and
IFRSs; convergence vs afjoption; Application of accounting standards
(AS and. Ind‘ AS) on various entities in India. International Financial
Accounting Standards (IFRS) —meaning, need, and scope,

(B) Accounting Process

From the recording of a business transaction to the pre aration of trial "J

ﬁ}\f A )




h

: : e ; s[osing entries ication of
balance including adjusting, transfer and LI()SIH{?’ entries. /'\ppll?‘c oy
Generally  Aceepted Accounting  Principles in rccoldiog lnc[l t
transactions and preparing financial statements and accounting treatmen

of GST,

11

111

6.p
7.c

v (b) Branch Accounting as per- Debtors System, Stock and Debtors’ System.

Practical Exercises:

2. collect and examine the balance sheets of business Organisations to study how these are prepared.

| Business Income, Accounting for Property, Plant and Equipment, and

,1 Valuation of lnvcnlory:

' (a) Business income: Concept of Revenue and Business Income,
Measurement of business income; relevance of accounting period,
continuity doctrine and matching concept in the measurement of business
income; Objectives of measurement of Business income.

(b) Revenue recognition with reference to AS 9,

(c) Accounting for Property, Plant, and Equipment with reference to AS 10.
Impact of Depreciation on Measurement of business income. Accounting
for Intangible Assets with reference to AS 26.

(d) Valuation of Inventory with reference to AS 2. Impact of inventory
valuation on measurement of business income by using FIFO, LIFO, and
Weighted Average Method

Financial Statements of Sole Proprietorship and Not-for-Profit

Organisations: Preparation of F inancial Statements of Sole Proprietorship and

Not-for-Profit Organisations

Accounting for Inland Branches, Departments ang Leases:

(a) Accounting for Inland Branches: Concept of Dependent branches;

(c) Accounting for Departments (excluding Mark-up Account),
(d)Accounting for Leases with reference to AS 19

Groups; Creating Stock Items and Groups; Vouchers Entry including GST; 12

Loss Account, Balance Sheet, Cash Flow Sta
| Company; Backup,

characteristics of accounting information provided therein,

4. prepare Trading and Profit & Loss Account and Balance Sheet collecting necessary data from small

business firms.

5. prepare financial statements manually and using appropriate software.

repare accounts of Inland Branches, _
ollect data from your college and prepare a Receipt and Payment Account, Income and Expenditure

Account and Balance Sheet

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

activities/ assignments etc, =

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

Jﬁ\“‘}



—~

e Goyal, B. K., & Tiwari, H. N. —Financial Accountingl Taxmann Publication, NZ;/-?;THI‘
e Batra, J.K., Accounting and Finance for Non-finance Managers, Sage Textbook ﬁ
e Kumar, A. —Financial Accountingl Singhal Publication. :
e Monga, J. R. & Bahadur, R. —Financial Accounting: Concepts and Applicationsl Scholar Tech
Press, New Delhi.
e Tulsian, P. C. —Financial Accountingl S Chand Ltd., New Delhi.
e Shukla, M. C,, Grewal, T. S., & Gupta, S. C. —Advanced Accounts, Vol.-1.1 Sultan Chand
Publishing, New Delhi.
e Maheshwari, S. N., Maheshwari, S. K., &Maheshwari, S. K. —Financial Accountingl Vikas
Publishing House Pvt. Ltd., New Delhi.
Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External|

Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - €PG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsde.gov.in/Home.aspx

42}“ @@f




Com. (l-lonours/
h Research)

Programme : B.
Honours Wit

Subject: COMMERCE
nting for Everyont

ourse Title: Aceou
Course Title: Acc __
a background in ¢

-<e Code: GE - 1.1 . :
g assist individuals without

is designed to / it
accounting. It aims 10 provi ‘
financial statements.
s will be able to:

Course Qutcomes: The course

paining fundamental knowledge of hnzmc!ul iAo
record different types of {inancial transactions an top pl o
Learning Outcomes: After completion of the course, earn

i i p tia
2 Execute accounting entries and compile cash books and other essen

operations. os

| 3. Generate profit and loss accounts as well as balance sheets.
4. Prepare accounts based on accounting software.

. Analyze information from the company's annual report.

[94]

(Theory)
ommerce in

de them with the necessa

ehe i i 'minology. .
1. Interpret and comprehend various accounting term gy | accounts for business

ry skills to

Max. Marks: 25+75 (Internal + External)

Credits: 4 General Elective Course
T M | Gener e

Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit ‘ Topics
|
|

No. of
Lectures =
60

'Introduction to Accounting and Accounting Principles Accounting-
i Meaning,Importance,Need,objectives,advantagesandlimitations.Accountingas
|an information system, user of accounting information, sources of accounting
'information. Some Basic Accounting Terms —Transactions, Accounts, Assets,
| Liabilities, Capital, Drawings, Expenditure and Expense, Income, Revenue,
|Gain, Profit, Surplus, Loss, Deficit. Accounting Principles Basis of
| Accounting— Cash, Accrual and Hybrid. Difference between Double Entry
'system and Single entry system (accounting for incomplete records).

12

'Recording of transactions

|Identification of transactions and events for recording, Classifications of
1 accounts (Traditional): Personal Account, Real Account and Nominal Account,
Classifications of accounts (Modern): Assets, Liabilities, Capital, Income and
expenses. Accounting Equation, Rules of debit and credit. Basis of recording —
vouchers, Journalising the transactions.

12

Preparation of Accounts and Depreciation Accounting
1 Preparation of Ledger, Cash Book including bank transactions and depreciation

accounting: concept, features, causes, methods (SLM and WDV), charging to
assets account.

12

Preparation of Financial Statement

v Trial Balance; Concept of Revenue and Capital expenditure; Preparation of

Trading and Profit & Loss Account and Balance Sheet for a sole proprietor
with basic adjustments.

12

Accounts from Incomplete Records
A" Meaning, features, reasons and limitations of accounting from incomplete
records. Determining profit and loss using the statement of affairs methqd.

12

==
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4.

Practical Exercises:
1. Download annual reports of business Organisations from the websites and go through the

contents of the annual report and present the salient features of the annual report using some
ratios and content analysis including textual analysis.

Prepare a bank reconciliation statement from the individual passbooks.

Prepare Trading and Profit & Loss Account, Balance Sheet, and Cash Flow Statement

collecting necessary data from small business firms.

Prepare financial statements using appropriate software.

" Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

activities/ assignments etc.

| Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

Bhupinder, Lt. Principles of Financial Accounting, Cengage.
Batra, J.K., Accounting and Financefor Non-finance Managers, Sage Textbook

Goyal, B.K. & Tiwari, H.N. Financial Accounting. Taxmann Publication, New Delhi.
Gupta, R. L., & Radhaswamy, M. Financial Accounting. S. Chand Publishing, New Delhi.
Hatfield, L. Accounting Basics. Amazon Digital Services LLC.

Horngren, C.T., Sundem, G.L., Elliott, J.A. & Philbrick, D. Introduction to Financial
Accounting. Pearson Education, London..

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz,
Examination etc.

PPT presentation, External

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online study material SVAYAM Portal http://heecontent.upsdc.gov.in/Home.aspx
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o (Honours/

oo emme: B.Con (! IO:\; ]
noprd D S

I surs with Researt ‘ .
1 Honour: =
L l(' | 72‘ Course 'l ile:
GrC - L
¢ strueture ol |
¢ of marketin

Course Coded this course I8

FComse Outcomes: The
e and technique
ario in India, '

completion 0 .
following socie

principles, tools
[the marketing scen n
Learning Outcomes: Afler (
1. Evaluate the companics
initiatives, . ‘
_Judge the segmentation of
: :’\n.;l_\‘zc the process of value ¢
its distribution.

a product, s¢

‘bt

g and to provide
. will be able to:

{ (he course, learners will be a

tal marketing €0

pvice, event, organt
cation through marke

. Compare the pricing strategies of various companies.

“
4

(: COM M"E‘l — _—
Mul'l\'clin;: [or Beginners

R . ol v NE i
——— e understanding of concepts,
- me(lb ' us developments in

knowledge about varto

neepts and along with their social

zation of companics.

. = o y n
cisions involving product, pricing a d

ting de

tion and to acquire knowledge about the

4 H M . N .
5. Explain marketing decisions involving product promo
i ents i arketing arca. ;
various developments in the marketing ar I Gonaral Elective Course ,

| Credits: 4
K ! Min. Passing Marks:

Max. Marks: 25+75 (Intemal + External)
) Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0 /
| No. of

Unit Topics Lectures =

60

'Introduction to Marketing and Marketing Environment

| Introduction to Marketing: Concept, Scope and Importance; Marketing
'Philosophies; Marketing Mix for goods and services. Marketing Environment:
I Need for studying marketing environment; Micro environment- company,

[ suppliers, marketing intermediaries, customers, competitors, publics; Macro
[ 11

12

| socio-cultural factors.

'Consumer Behavior and Marketing Strategics Consumer Behavior: Need
| for studying consumer Behavior, Stages in consumer buying decision process
| Factors influencing consumer’s buying decisions. ’
Marketing Strategies: Market segmentation-concept and bases of segmenting
consumer markets; Market Targeting; Product Positioning- concept and bases.
Product Decisions: Concept and classification; Product mix; Branding:
Packaging; Labeling; Product support services; Product life cycle-’concept 'méci
marketing strategies. ’
Pricing Decisions and Distribution Decisions Pricing Decisions: Objectives:
Factors affecting price of a product; Pricing Strategies for new ;:;roducts:
pgne{ration pricing and skimming pricing, Distribution Decisions: Channels of
Distribution: types and functions; Wholesaling and retailing; factors affecting
[the channels of distribution; Logistics Decisions. e
Promotion Decisions and Developments in
Decisions: Communication process;
tools: advertising, personal selling,
and direct marketing

‘environment- demographic, economic, natural technological, politico-legal and
ITr

1%

Marketing Promotion
Importance of Promotion; Promotion
sales promotion, public relations, publicity
Developments in Marketing: Sustainable Marketing;




| Rural marketing; Social marketing;

Digital marketing = an overview, |

Teaching Learning Process: Class discussi

ons/ demonstrations, Powerpoint presentations, Class
activities/ assignments ete,

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
* Baines EtAL (2021), Fundamentals of Marketing Oxford University Press.

* Etzel, M. J.,, Walker, B. J., Stanton, W. J., Pandit, A. (2010). Marketing. Mc Graw Hill.

* Kapoor, N. Principles of Marketing, 2nd ed. PHI learning

* Kotler, P, Armstrong, G., Agnihotri, P. (2018). Principles of Marketing. Pearson Education. Indian

edition.

* Kotler, P, Chernev, A., Keller, K. L. (2022). Marketing Management. United Kingdom: Pearson

Education.
* Levy, M,, Grewal, D. (2022). Marketing. United States: McGraw-Hill Education.
* Masterson, R. (2022), Marketing, Sed., Sage Textbook
* Ramaswamy, N, (2018), Marketing Management, Sage Textbook
* Sharma, K., Aggarwal S. (2021). Principles of Marketing. Taxman Publications.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsdc.gov.in/Home.aspx
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) ® Year: First
™ programme: B.Com. (l'loll:oms/ E
; i ssearc B 3 sk
4] Honours with Rese e e :

CTitler ‘ ications in

Course Title: Computet Applications |
6 swee and Business :
o provide Tndiv duals with computer knowledge,

king. Additionally, it aims to
dynamic and

Semester: |

(Theory + Practical)

|

e SEC - L1 «
“The objective of this pape '
cly manage and analyze ¢
) t the findings through pre

i «rcc the ability to articulate the
fast-paced e . course. students will possess the ability _
ing Outcomes: Upon finishing the coursc, stuc - networks, and the internet.

i erminologies employed in computing, computer ne )

iverse concepts and t s €01 ool
dl\u\skc:as doclum‘ent creation for report development and effective commun
® 3sSeS

| creating impactful presentation . . '
e demonstrate proficiency in creating . P
e analyze divefse computations within the realms of accounting and finance using va s

and adeptly represent business data through appropriate charts. Additionally, thc?y wi l}‘ bﬁ caé)jsbilneegsf
manipulating and analyzing business data for a more profound understanding of the

¢ is to provide indivi
ata for decision-ma

| Course Cod
|
sentations or reports in the

[Course Outcomes: o

lempowering t!1c111 to Ct~‘|L|(~ 1‘ e

‘equip them with the S|\.l s 10|
business environment.

environment and informed decision-making. _ ' o
pply the acquired spreadsheet knowledge from this course to solve real-life problems, facilitating

L ea
decision-making processes. .

Skill Enhancement
Course

Min. Passing Marks:

Credits: 2

:

Max. Marks: 40+60 (Internal + External)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-2

No. of
Lectures =
30

Unit | Topics

il

| Introduction to Accounting
'Accounting — meaning, importance and need, its objectives and relevance to

: pufsxness_estabhshrpents and other organisations, and individuals. accounting
‘;n onnbatlgn: meaning, users and utilities, sources of accounting information
ieir;:n : :sx_c terms —transaction, account, asset, liability, capital, expenditure &
‘ » Income, revenue, gain profit i i

' ; » surplus, loss, deficit debit i
| ! ‘ . credit,

‘accountfn ear, financial year, financial accounting principles ,

'Recording of business tra i :

|Features T2 e nsact,ons and preparation of financial statements

S el ordable transactiong and events; types of accounts: personal

. : ¢
ccount and noming| account; rules for debit and credit; double
b

Balance Sheet Mmanually,
Preparing Presentations

| Basics of p } .
bresentations: §ljdes, Fonts, Drawing, Editing; Inserting: Tables

Images, texts, g
: » Symb ¢ s .
and Slideshow, e);(or(*)c:r? h);l;:;“?k!hg’ Media; Design; Transition; Animation; .
Spreadsheet basics Dtations as pdf handoyts and videos.
preadsheet  copce t .
PS,  Managing worksheets; Formatting, conditional P

,Pe?n_d Pl‘i'nting and Protecting worksheets;
roject involvin multiple spreadsheets,

=l

formaning’ Enterj o
Handling op ng data, Editing

Yy




Organizing Charts and graphs; Flash-fill: Working i

c\(mtrolling worksheet views, naming ccllx’ ;u\):l((l”c'zllllu;nmi:gl PSS
’b‘;‘wcndshccl functions: Mathematical, Statistical, I"ina;wi’ul, Logical, Date and
llmc\‘ l_.ook‘up and reference, Text functions and Error functions, ,

‘ \\’m‘kl!lg with Data: Sort and filter; Consolidate; Tables; Pivot tables; What—if-
analysis: Goal scek, Data tables and Scenario manager, ’

Spreadsheet projects
Creating business spreadsheet: Loan repayment scheduling; forecasting: stock

7 Srheq o , revennes: Pavr i iti

A} prices, costs & revenues; Payroll statements; handling annuities and unequal 6
cash flows; Frequency distribution and its statistical parameters and break-even
analysis.

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
e Jain, H. C. & Tiwari, H. N. —Computer Applications in Businessl Taxmann, Delhi.
Joseph, P.T.,S.J. E-Commerce: An Indian Perspective, 6th ed. PHI Learning
Mathur, S. & Jain, P. —Computer Applications in Businessl Galgotia Publishing Company
Madan, S. —Computer Applications in Businessl Scholar Tech Press, Delhi.
Sharma, S.K. & Bansal, M. —Computer Applications in Business| Taxmann, Delhi.
Thareja R(2019). Fundamentals of Computers. Oxford University Press.
Thareja R(2018). IT & Its Business Application. Oxford University Press.
Walkenbach, J. —MS Excel 2016, Biblel. John Wiley & Sons, USA.
e Winston, W. L. —MS Excel 2013, Data Analysis & Business Modelingl Microsoft Press,USA.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc. .
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsde.gov.in/Home.aspx
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e o Semester; |
Programme: B.Com. (Honours/ Yenrs 1irst
th Research) L |
ours with Researe ‘ -
e Subject: COMMERCT
[ Course Title: Developing soft skills and (Theory ‘
'AC srsonalit
Course Code: VAC - 1,1 pers y
————

¥ o, YT A N .v' 7
Outcomes:  This is designed to enhance personal and professional growth by locttismg
“ourse Ou S S 1s des wEh! Pttt ‘ anagemen
:r\‘ as such as self-management communication, conflict resolution, and health managemen
aneas sue ad b .
Learning Outcomes-

I Students will develop a deep understanding of theiy cmotions, strengths, and areas for
improvement.

on kcy

2. Learners will acquire the ability to communicate clearly and confidently in various settings,
' 1 M ’ , ace o m &) ts‘

including home and w orkplace environmen ‘ ' o o

3. Students wil gain skills to identify and address Interpersonal conflicts, aiming for win-win
solutions, » ' '

4. Learners wil| understand the importance of time management and develop Strategies to yse time
efficiently. .

| S, Students wi] recognize the connection between ph sical health and

personality development.
| Credits: 2

Value Addition Course
Max. Marks: 109 (External) i i

Min. Passing Marks:
i Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-p- 3-1-0

' Unit Topics

Learning, Planning and goal setting, Human Perceptions: Under
I ' People, Types of soft skil]s: Self Management skill

‘Developing potential and self-Actualisation, Need
Intelligence,

standing
S, Aiming for excellence:
Achievement and Spiritya|

Personal conflict
conflicts: Becoming a conflict

wareness abouyt stress, Regulating

resolution €xpert, Types of stress: Self A
Stress: Making the best out of stress,

Mindsets- Definition and types of mindset, Learnin

g Mindsets, secrets of
T developing Growth mindsets Time Management ang Procrastination:
Importance anqg understanding Perceptions of Time, Using Time Efficiently,
Understandlng ion, i ination,
Managing Healt » anxiety, Importance of exercise, Health
v |and Personality, Diet and sleep, aining power from positive, Habits: Guiding 6
principles, Identifying Goog and Bad Habis, Habit cycle, Breaking Bad Habits,
Forming Habjts of success.
[Communication and Ethijcs: Types of Communication, Communication at home
\% and workplace, cor

nmon errors i communication; Ethics and Etiquette, 6
Business Etjq uette
Teaching Learning Process: Class discussions/ demo

nstrations, Powerpoint presentations, Class 7
activities/ assignments ete, 7

Suggested Readings; (N

ote: Learnerg are
® Dorch, Patricja. Wha

advised to use the latest edition of reading):
tare sofy skills? Ne

W York:Execy Dress Publisher, 2013. _

.




® Kamin, Maxic. Soft SKills Revolution: A Guide for Connecting with Compassion for Trainers,
Teams, and Leaders. Washington, DC:Peiffer&amp ; Company, 2013,

® Klaus, Peggy, Jane Rohman&amp; Molly Hamaker, The Hard Truth about Soft Skills. London
‘Harper Collins E- Books, 2007.

® Pete S, Francis. Soft Skills And Professional Communication. New Delhi: Tata MCGraw-
HillEducation.2011.

® Stein, Steven J. &amp; Howard E. Book. The EQ Edge: Emotional Intelligence and Your Success.

Canada: Wiley &amp; Sons, 2006.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsde.gov.in/Home.aspx

———
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I‘rngrmnmozwl_l:(‘bm‘(Hnnnnrs/\ Vvenrs First hg\
Honours with Research) —
— Subject: COMMIEERCE,
i ( er\~ l)R(V‘ . 2| 1 Course Title: Corporate Accounting
Course Code:r DSC -2,

('I'hcory)
T W et K W e srstand the core mor |
Co Outcomes:  The course is designed to enable learners to understand the uim principles of
nmese ¢ N R $ $ e o . , s (i, Ty
:‘ ‘\ orate accounting and develop the competence to prepare, analyse, qnddmllcrprctt /l\ndnual Statements
corporate ace ¢ A < s 1 relevs vy ‘
andl reports of' companies in accordance with the Companies Act, 2013 and re evant Accounting
Standards.
Learning Outcomes: il be sl
/By the end of the course, learners wil be able to: ‘ y .
- 1. Record and present transactions related to share capital, bonus shares, rights issues, buy-back,
| preference shares, and debentures. . .
2. Prepare corporate financial statements in accordance with Schedule 111 of the C
including related party disclosures. ‘
3. Apply methods for the valuation of intangible assets and equity shares.
4. Account for amalgamation and internal reconstruction as
5. Prepare consolidated financial statements and interpret th

Credits: 4

L

Ompanies Act, 2013,

per applicable accounting standards,
€ components of g corporate annua] report.

Core Course

Max. Marks: 25475 (Internal + External) Min, Passing Marks:
—_— T

Total No. ofLectures-Tutorials-Practical (in hours per week): L-T-p: 3-1-0
No. of
Unit Topics Lectures =
‘ 60
Accounting for Share Capital and Debentures - Types of shares; Accounting
1 for Share Capital, Issue of Rights and Bonus Shares; and Buy-Back of shares; 12

Issue and Redemption of preference Shares and Debentures.
Financial Statements of Companies - Preparation of financial statemens of
I corporate entities as per Division | and IT of Schedule I1] of the Companies Act

2013; Related Parties as per AS-18; Preparation of Statement of Profit and 2
Loss, Balance Sheet, Statement of Equity. '

Valuation of Intangible Assets and Shares —
111
and Shares,

Valuation of Intangible Assets

12
Amalgamation of Companies and Internal Reconstruction —
(a) Accounting for Amalgamation of Companies (excluding inter-company
v holdings) applying AS 14/Ind AS 103. 12
(b) Accounting for Different forms of Internal Reconstruction (excluding
drafting of Interna| Reconstruction Scheme).
Accounts of Holding Companies & Corporate Financial Reporting —
v Preparation of consolidateq balance sheet with one subsidiary company. 12
Meaning, need and objectives, Constituents of Annual Report and how it is

different from financial Statements;
Teaching Learning Process; Cl

ass discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc,

Suggested Readings: (Note: Learners are advised to use the |
¢ Goyal,B.K.—Corporate Accounting| Taxmann Publication
® Maheshwari, S.N., Maheshwari, S.K.,, Maheshwari, S.K.

atest edition of reading):

—Corporate Accounting

2~




ron

e Tulsian, P.C.,& Tulsian,B.— Corporate /\vcmm!ili}{. :S":(V'"Iﬁﬁnzi”i;ivirvl-iks;lvl-i_ur
e S.M. Shukla - Company Account ‘
IAdditional Resources:

e Accounting Standards at the Website of the Institute of Chartered Accountant
e Indian Accounting Standards at the Website of the Ministry of Corporate Affairs,
e The Companics Act, 2013 as amended from time to time,

d Continuous Evaluation Methods: Assignment, Internal, Quiz,

5 of India,

Suggeste PPT presentation, Fxternal
Examination ctc.

Suggested equivalent online courses: Suggestive digital pl
| & UPRTOU online study material SVAYAM Pplt_avlwhlu)://l1ccconlcnl.rur)sdg.

atforms web links - ePG-Pathshala, IGNOU
gov.in/tome.aspx

- oD
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’ Semester: I]
Programme: B.Com. (I lonours/ -
Honours with Research)

Subject: COMMERCT
C (~m'|_0:ﬁm|r)\‘(‘ «2.2 Course Title: Business Mathematics (Theory)
“ourse A i e 15 Ml
Course Outcomes: The course aims to familiarize the learners with
:" i“;l emphasis on applications to business and economic Situations,
?llo-\t'llillg Outcomes: After completion of the course, learners wil| be able to:

ll{a_'l;A;ié;fé'}ﬁu_thcmzntical tools with

' 1. Analyse how matrices are used as mathematical tools in representing a system of equations,

ated to finance including different

2. Explain mathematical formulation and solution of problems rel
methods of interest calculation, future and present value of money

3. To understand the fundamental principle of counting,

concept of Permutation and Combination.
4. The Binomial Theorem helps us to expand any positive integral

power of the binomial expression.
S. Explain differential calculus to solve simple business problems,

Credits: 4

Core Course
Max. Marks: 25+75 (Interal + External)

Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (in hours per week): L

-T-P: 3-1-0
| No. of
Unit | Topics Lectures =
60

Matrices and Determinants: Overview of Matrices. Solution ofasystemof |
I linear equations (having a unique solution and involving not more than three 12

variables) using matrix inversion method and Cramer's Rule Leontief Input

Output Model (Open Model Only).

Rates of interest- nominal, effective and their inter-
compounding situations, Compounding a sum usin
Applications relating to Depreciation of assets and
II iy . . . : 12
annuities: ordinary, due and deferred - Discrete and continuous, Perpetuity.
Determination of future and present values using different types of rates of
interest. Applications relating to Capital Expenditure and Leasing.
Permutation and Combination: Meaning of Permutation and Combination;
Fundamental Theorems of Permutation—Multiplication and Addition; Factorial

111 Notation; Calculation of number of permutations and combinations of ‘n’

different things taking ‘r’ at a time; Miscellaneous Problems of Permutation
and Combinations,

Binomial Theorem:

relationships in different
g different types of rates.
average due date. Types of

Meaning and its Expansion; Special Features of

v Expansion; Finding the Particular term, Middle term, Independent Term and 12
Coefficient of a particular term for Positive Integral Index.

Calculus: Function; Limits; Differentjal Coefficient; Sum; Difference; Product:

\Y Quotient; Function of function and Integration (Excluding Trigonometrical and 12
Hyperbolic Functions).

Teaching Learning Process: Class d
activities/ assignments etc,

Suggested Readings: (Note: Learners are advised to use the latest cdition oféem::(%?;
e Anthony, M., & Biggs, N, (1996). Mathematics for Economics and Finance. Cambridge:

Cambridge University Press

iscussions/ demonstrations, Powerpoint presentations, Class




. we 11 ¢ ——
"\\“;\‘ l" L1060, Theory and Problems of Mathematics of Finance, New York: McGraw Hill
Publishing,

] N “'\ldni\‘k. P (1O86). Applicd Mathematies for Business, Ficonomics, & Social Sciences, New
1 York: MceGraw Hill Publishing.
t e Ghosh &sinha(2018). Business Mathematics and statistics. Oxford University Press,
| 1\)}\" Sharma and Kaur, Gurmeet, Business Mathematics. Sultan Chand & Sons (P) Ltd, New
clhi.
| e Singh, J. K., Business Mathematics, New Delhi, Himalaya Publishing House.
e Thukral. J. K.. Mathematics For Business Studies, New Delhi, Mayur Paperbacks.
.+ V.K, &Sancheti, D. C. (2014). Business Mathematics, Theory & Applications. Delhi: S. Chand
Publishing.
e Tuttle. Michael, D., (2008) Practical Business Math: An Applications Approach, 8th Edition,
Prentice Hall.
e Trivedi. ((2010)). Business Mathematics, | edition, Pearson Education.
e K.L.Sehgal(2021). Business Mathematics, Himalaya Publishing House
Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online study material SVAYAM Portal http://heecontent.upsde.gov.in/Home.aspx
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e Jﬁ Scmcstcr?

“Tlonours/ enr: First

- <% n.(‘("n' (Il()”()[ll.\/ Yem ' “ I -]
Programme: U Rescarch)

R with 22 Subject: COMMERCE

L — S——
‘ P 2.3 Course 'Tite: Human Resource Management (Th
~ourse Codes DSC = 2. ’ L
| Lo 11 urse aims to acquaint the learners with the techniques ,md’prlnupltcs )
A\ ¢ COUNSe « ' . y B TRy n ace environment.
\ urees of an organisation for better performance and \.&l/I()Ika(;TL (L
| age : “SK‘ ) ' H * Al Qi Al !nr Y Q L A c (,:
Jnmnag} hmmn\“nm- Afler the completion of the course, the !c.unus will be a;( i
i 0““10 “L‘wny skills to design an HR policy that improves the work enviro ;
_demonstrate necessary SKHiS
. analyse job requirements. .
match the skills with the job rcquncn)(,nl Lo
" di "OLT an organisation,
boarding programme in at nisati . -
doseribe and " l> { different kinds of training and development strategies in real life
. describe and apply the use o

situations; ‘ ‘ g -
organize counselling sessions for employees for better psychological health;

' create incentive schemes for diverse job roles to enhance satisfaction and improve retention of

(Theory)

Riﬂf&c Qutcom

and prepare a Human Resource Plan; ' -
and preparation of report on job analysis;

A SULIY I N -

o)}

employees; . o q | |
design HR policies for employee engagement and experience; grievance redressal, employee

i

| 8 ity, f i fi k life bal

1 health, safety, welfare, and social security, for employees to attain stress-free work life balance.
|

l;Credits: 4 Core Course

| Max. Marks: 25+75 (Internal + External) Min. Passing Marks: 7

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0 %

|
[ No. of
Unit | Topics Lectures

. 60
' Introduction to Human Resource Management Concept and functions; Role,

I 'status and competencies of HR manager; HR policies; Evolution of HRM; 12
'Emerging challenges of HRM- Workplace diversity, empowerment,
Idownsizing, VRS, work life balance,

Procurement of Human Resource Human resource planning- Quantitative

and qualitative dimensions; Job analysis — Job description and job
II specification; Recruitment — concept and sources; Selection — concept and 2

{process; Test and interview; Placement, induction and socialization; Retention

| of employees. 1
Upgrading Employees: Training and Development A. Concept and </

-

significance; Role specific and competency-based training; Training and
development methods — Apprenticeship, understudy, job rotation, vestibule
training, case study, role playing, hands on, shadowing, e-learning, sensitivity 12
training, In-basket, management games, conferences and seminars, coaching
and mentoring, management development programs; Training process
outsourcing. B. Scope of training; On board, soft skills, technical skills, product
& service, quality, anti-harassment, legal,
Performance Appraisal and Compensation Management Performance
appraisal: Nature, objectives and process; Performance management; Methods
v of performance appraisal; Potential appraisal; Employee counselling; Job 12
Transfer and promotion. Compensation - Concept and policies, Base z}nd
supplementary compensation; Individual, group and organisation incentive

IT1




plansy Frinpe benefits: Perfor ¢ linked i I N

|ctlon, Py ol canpsnattion Syt S cvmimn 0% FFIo7es S0<K B
| A nd compensation systemy | aluation,

Employee Maintenance: Engagement and Emerging Horizons limplnycc:..
‘hc:\h.h. and safety; Employee welfare; Social s"cctirity (excluding legal |
‘lprovml(.ms);. Employer-employee relations; Grievance handling and redressal;
v lnd‘uslnal disputes: Causes and settlement machinery, Stress-free environment,
Rejuvenation breaks and leisure activities.

Emerging Horizons; Redundant b
manpower, e-HRM; Human Resource Information System (HRIS); HR Audit,

Emerging job opportunities, Talent management, Employee burnout, Work life
balance, Work from Home.

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
e Aswathappa, K. & Dash, S. (2021). Human Resource Management-Text and cases, Ninth Edition,
Tata McGraw-Hill.
e Chhabra, T. N. & Chhabra, M. (2020). Human Resource Management. Delhi:Sun India Publications.
e Decenzo, D.A., & Robbins, S. P. (2009). Fundamental of Human Resource Management. New
Jersey; Wiley.

e Dessler G. & Varrkey B. (2020). Human Resource Management, Sixteenth Edition Pearson
Paperback.

e French, W. L. (2006). Human Resource Management. Boston: Houghton Mifflin.

e Gupta, C. B. (2018). Human Resource Management. Delhi: Sultan Chand & Sons.

e Pattanayak, B. Human Resource Management, 6th ed. PHI learning

e Prasad, L.M. (2018). Human Resource Management, Delhi: Sultan Chand & Sons

e Rao, V. S. P. (2020). Human Resource Management. Delhi: Second edition, Taxmann's.

e Sengupta, A. (2018), Human Resource Management, Sage Textbook.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses
& UPRTOU online study material SV

: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
AYAM Portal http://heecontent.upsdc.gov.in/Home.aspx




Programme: BI.( om.‘ e
‘ Honours with Researd

N £GP —

Course Outeomes:
communication m manage
technigque 5

arning Qutcomes: : DL LB e
» \nalf’zc the importance of communication In management.

’ ~ . . e

Interpret the need for effective listening. ‘ -

Understand the basics of types and levels of communication.

Analyzing the role and importance of group discussion and interviews,
Undérstanding the business reports and proposals and new tools of communication.

— Semester: 11

(1 lmmurs‘/[ Year: First

Subject: COMMERCT,

i icati Also, to underst
< of communication. Als .| . ofelec
sof¢ fter completion of the course, learners will be able to:

e I GLC = 2.1 ](‘mn'sc Title: Communication in Management (Theory)
ourse Coder GRU - «‘, et JYVUA YV TR o S - . o

ot The course aims to make students learn and enhance written as well as oral
ment. This course will help students in understanding the principles and
and the use of electronic media for communication.

e i

Credits: 4

S

L

| Max. Marks: 25+75 (Internal + External)

General Elective Course

Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-p: 3-1-0

|
o

T
|
|

No. of

Topics Lectures =

60

Introduction to Communications: Meaning and  Objectives of
 Communication. Process of Communication. Forms of communication: formal
'and informal; upward, downward, diagonal and lateral, Role of a Manager.
fBarriers to effective Communication and overcoming them, Effectiveness in

Managerial Communication, Make use of grapevine, Role of verbal and non-
verbal communication; interpreting non-verbal communication.

12

' Business Correspondence: Meaning and objectives of Listening. Features of a
’ good listener. Analyzing poor listening. Effective listening skills and barriers to
‘ effective listening,

Oral Presentation: Planning, structuring and delivering presentation. Handling
queries. Challenges and etiquettes associated with Telephonic, web-
| conferencing and Teleconferencing communication.
Written communication: Principles and steps of effective writing. Seven Cs of
Letter writing. Business Letters: inquiries, placing orders, sales letters. Job
applications, resumes, presentations, quotation, placing orders, tenders, notice,
agenda, minutes and Memos,

Report Writing: Identify the types of reports , define the basic format of a report,
identify the steps of report writing , write a report meeting the format
requirements , determine the process of writing a report , importance of including
visuals such as tables , diagrams and charts in writing report , apply citation rules (
APA Style Documentation ) in reports,

[I
,ﬁ:

v

Group Discussion and Meetings: Nature, forms and classification of Groups.
Role of managers in Group Discussions. Effective Group Decision Making.
Group Conflict,

Interviews: Interviewing, Nature and types of Interviewing Questions. Verbal
and Non-Verbal aspects of interviewing, Types of Interviews: structured and

unstructured; group and depth,




l‘lnnnh‘\;: and conducting meetings, Meeting Mocess. Waya to Piffectively Irf'ml[ '
11\‘11\00}11\;:. Lvaluating mectings and dealting minutes of a meeting, A
E-mail, Business Reports and Proposals: Fmail Etiquettes, smartness and |
presentation. Business Reports and proposals: Writing and purpose, k
Teehnology and Business Communication: Role, effects and advantages of
technology in business communication like email, text messaging, instant | (2
messaging and modern techniques like video conferencing, social networking. | ’
~_lmportance of EE — Communication. ]
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

=

activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
Bell, Reginald & Martin, Jeanette (2014). Managerial Communication. Business Expert Press.
Kaul.A.EffcctichusincssCommunicalion,2ndcd.[’l-lllcurning
Lesikar. R.V. & Flatley, M.E. (2001). Basic Business Communica
Internet Generation, Tata McGraw HillPublishing CompanyLtd. New Delhi.
Ludlow. R. & Panton, F.(1992). The Essence of Effective Communica
Pvt. Ltd., New Delhi.

C B Gupta, Business Communication, Sultan Chand and Sons .

N. Gupta and K. Jain, Business Communication , Sahitya Bhawan Publications, Agra.
Ramanand Singh (2012). Business Communication. Oxford University Press.

R.C. Bhatia (2008). Business Communication, Ane Books Pvt. Ltd, New Delhi.

.Q.]—

tion Skills for Empowering the

tions, Prentice Hall of India

Scot.O. Contemporary Business Communication. Biztantra, New Delhi.

Suggested Continuous Evaluation Methods: Assignment, Internal,

Quiz, PPT presentation, External

Suggested equivalent online courses: Suggestive digital

Examination etc.
platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsdc.gov.in/Home.aspx

@@»’
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Programme : D b
Honours \_\j}jl) Re .\um.h)

I
Course Code:

coneepts and

Learning Oute om bl
1. Explain the importance of financial literacy

B.Com. (I lonours/ Year: First

Semester: IT |

Subject: COMMERCE

Conrse Title: Finance for Every one (Theory)

GRC -2.2 ]

ications of financial planning. _
applications of financia " s [oAtaayE » able to:
i ‘)mc‘ﬂ' After completion of the course, learners will be able to
( N1Y

e ——— e - I —
urse ()l '“ll.\-’r th course amms l( 'l(.l an Illl gl(]l d (lppl()(l(,h t() tIl(', ”“(k,rStqndlngf Cf‘
( QO A \ 'l( ) O ¢ ate ¢ ae

and the institutions providing financial services.

2: Prepare a financial plan, budgct, anq lTlxz(xinlagcl prclrkssonal finances.
3. Open, avail and manage services oﬁellc l;y ba to.mces
| 4. Open, avail and manage services offcxcd y pos ,
| 5. Plan for life insurance and property_msurancc.
| 6. Choose instruments for investment in shares. '
Credits: 4 General Elective Course

Max. Marks: 254735 (Internal + External)

Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

Topics

No. of
Lectures =
60

Introduction: Financial Planning and Budgeting: Meaning, importance, and
scope of financial literacy; Prerequisites of financial literacy —level of
education, numerical and communication ability; various financial institutions—
banks, insurance companies, post offices, mobile app-based services. Need of
availing of financial services from banks, insurance companies and postal
services. Concept of economic wants and means for satisfying these needs;
Balancing between economic wants and resources; Meaning, importance and
need for financial planning; Personal budget, family budget, business budget
'and national budget; Procedure for financial planning and preparing a budget;

| Budget surplus and budget deficit, Avenues for savings from surplus, Sources
for meeting the deficit.

11

{loan, vehicle loan, housing loan,

12

Various
posit accounts — savings bank

» recurring deposit; pan card, address
proof, KYC norm; Various types of loans — education loan, consumer durable

short term, medium term, long term,
cash credit, mortgage, reverse mortgage,
al and related interest rates offered by various
nking, e-banking, check counterfeit currency;
RTGS, NEFT, IMPS, electronic clearance services
d, app based payment system, bank draft and pay

microfinance, bank overdraft,

hypothecation, pledge, Agricultur
nationalized banks; Cashless ba
CIBIL, ATM, net banking,
(ECS), debit and credit car.

order; banking complaints and ombudsman,

111

Fin.ancial Services .from India Post Office: Post office savings schemes:
savings bank, recurring deposit, term deposit, monthly income scheme, kisan
vikas patra, NSC,PPF, senj

: . or citizen savings scheme, sukanya samriddhi
yojana; India post payments bank. money transfer: money order, e-money

order, instant mone order, collaboration with the western union financial

é\g"



e L : . y service, mone: gram
mternational money transter, Indian postal order, o

l\nmnnncv hcr\'ix_‘vls: Lile insurance policies: lifeinsurance, term life insurance,
u\do\\'n‘xcnl |)(‘\|IL‘IL‘S. pension  policies,  ULIP, health insurance  plans, |
v comparison 91 |'m_|icics offered by wvarious life insurance compm’lirt'i:‘
comparison of policies offered by various health insurance companies. Property
(insurance policies. Post office life insurance schemes: postal life insurance and
[rural postal life insurance.

Slf)cli Markets — Some Basic Concepts: Terms used in stock markets:
Sl}NSEX, NIFTY, primary markets, secondary markets, initial public
offering(IPO), follow-on public offering (FPO), offer for sale (OFS), block
d.ea.l, equity shares, preference shares, debentures, bonus shares, stock split,
v dividend, buyback, DEMAT account, trading account, delivery instruction slip
(DI Slips), blue chips, defensive stocks, face value, market value, market
capitalization, pre-opening session, trading session, opening price, closing
price, business days, bull, bear, bull market, bear market, risk, stop loss,
derivatives, call option, put option, hedge, holding period; Tax on short term
capital gains and long-term capital gains, Mutual Fund and its various schemes.

servicesy  movidesh, internationnl  money  1ransfer —_— = ]

13 —_—

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc.

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
e Avadhani, V. A. -Investment Managementl Himalaya Publishing House Pvt. Ltd.,
Mumbai.

Batra, J.K., Accounting and Finance for Non-finance Managers, Sage Textbook
Bhattacharya (2018). Indian Financial System. Oxford University Press.

Chandra, P. Investment Game: How to Winll Tata McGraw Hill Education, New Delhi.
Kothari,R.-Financial ServicesinIndia-ConceptandApplicationliSagePublicat ionsIndia

Pvt. Ltd., New Delhi.
e Milling, B. E. -The Basics of Finance: Financial Tools for Non-Financial Managersll

Universe Company, Indiana,

e Mittra,S., Rai,S.K., Sahu, A.P., & Starn,H.J. —Financial Planningl Sage Publications
India Pvt. Ltd., New Delhi.

e Sofat, Rajni & Hiro,Preeti. Basic Accounting, 3 ed. PHI learning

e Zokaityte, A.-Financial Literacy Educationll Palgrave Macmillan, London.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc. _ _
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontem.upsciL.gOV.in/Home.aga_)g

—-




( . Semester: []

l¥,(‘om.‘ﬁi/(T'i:"""'“/{ Yeur: Itirst

Programme:

< with Rescarch) R
| Honours with Subject: COMMERCE,
| T e 91| Course Title: Computerised Accounting ! (Theory)
ot QA A )
Course Code: SEC -2.1 System e ——
" The objective of this course is to equip non-commerce students with the necessary
1¢ o)

e e ——————— ' |
~ © S, Inal ace 3 = e ACESHE G
s 1 (’lll(‘t);l;(“ iness transactions and gencrate final accounts using computerized accou g
skills to record business tré

‘ 5 ' ticipe i ility to:
i\_on“ Jing Outcomes: Upon finishing the course, participants will have the Capabt””}’

earnin : oy : 5

. confprehcnd both manual and computerized accounting system er')wronmenb ' .
establish the framework for a computerized accounting system tailored to a business 1rm.

° . " M |
input daily business transactions into a Computerized Accounting Syrs‘tem. ’ '
- ' Goods and Service Tax (GST) when recording business

apply essential adjustments for

|

L ]
transactions. - .
| . o - i informed decision-making,
: e accounting reports for analysis and in .
= _produce divers Skill Enhancement
Credits: 2 Course
’ Min. Passing Marks:

/ Max. Marks: 40+60 (Internal + External)
Tutorials-Practical (in hours per week): L-T-P: 3-0-]

Total No. of Lectures-
No. of

Lectures =
30

Topics

]’ Introduction
' Computing: Concept of computing, Data and information; Computing

| phical User Interface (GUI), Command Line Interface(CLI),

|Interfaces: Gra
| Touch Interface, Natural Language Interface(NLI); data processing;

\applications of computers in business.

' Computer Networks: Meaning of co

| networking; Applications of networking;
I |of Networks; Network Topologies; Distributed Computing: Client Server

|Computing, Peer- to- peer Computing;
Networks: firewall.

Basic Internet Terminology: 1.p. Address Modem, Bandwidth, Routers,
Gateways, Internet Service Provider (ISP), World Wide Web  (www),

Browsers,

Processing, Word processing
ing with word document: Editing

e text, Formatting, spell check, Autocorrect, Auto-text;
Bullets and numbering, Tabs, Paragraph Formatting, Indent, Page Formatting, 6

Header'and footer, page break, table of contents, Tables: Inserting, filling and
ideo; Mail Merge (including linking

' documents; Citations, references

/and Footnotes,
Computerised Accounting Systems 6 J

[ A /Computerise%ics of computerised accounting




PR

}sys(on‘\s: difference between manual and computerised m:muhlin;.fqyl;l:-r’r‘f;v'—
joverview of available soMware packages for computerised m:mnnlin;vr: factors
aftecting selection of suitable computerised accounting software; pménrcmcnl
“and installation of computerised accounting software., '

Using any popular accounting software: create, sclect, shut, and delete a
Company: sctting sceurity features of company; date and period features;
| configure and features settings; backup and restore data of a company.

| Creating Masters and voucher entry

Creating Accounting Ledgers and Groups: Single create vs. multiple create,
‘creating ledger under a group and entering opening balances

Creating Stock Items and Groups: Creating unit of measurement, creating
v stock. groups u_sing single or multiple create feature under an existing group, 6

creating Stock items using single or multiple feature under an existing group,

Voucher Entry: Types of vouchers, selection of voucher type for transactions,
vouchers entry, voucher number and date settings, voucher entry with more
than one debit or credit accounts, editing and deleting a voucher and printing of

voucher.

Taxation and Generating Reports:

Taxation: Accounting for Goods and Service Tax
\Y% Generating Reports: Cash Book, ledger accounts, Trial Balance, Profit and 6
Loss Account, Balance Sheet, Ratio analysis and Cash Flow Statement;

exporting reports in pdf and excel formats.

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

activities/ assignments etc.

Suggested Readings: (Note: Learners are advise

d to use the latest edition of reading):

e Charles, T Horngren, Gart L. Sundem, John A Elliot and Donna R. Philbrick. Introduction to

Financial Accounting, Pearson.
Goyal, Bhushan Kumar and Tiwari, H.N. Financial Accounting ,Taxmann.

[ ]
e Kumar, Alok. Financial Accounting, Singhal Publication.
e Lal, Jawahar, Seema Srivastava &Abrol, Shivani. Financial Accounting Text and problems,

Himalaya Publishing House, New Delhi.
e Leonardo, A. Robinson, James R. Qanis, C. Wayne Alderman, Accounting Information
Systems: A cycle Approach. Publisher Wiley.
Lt Bhupinder. Financial Accounting — Concepts and Applications, Cengage.
e Monga, J R and Bahadur, R. Financial Accounting: concept and Applications. Scholar Tech

Press, New Delhi.

e Robert, L. Hurt, Accounting In
McGraw Hill.

e Sah, R. K. Concept Building Approac

Learning India Pvt. Ltd.
e Sehgal, Ashok & Deepak Sehgal. Fundamentals of Financial Accounting, Taxmann.

Tally ERP 9 Training Guide — 4™ Edition. Ashok K Nadhani. Publisher: BPB Publications.
e Tally ERP 9  book advanced  user.  Publisher: ~ Swayam Publication

(www.tallyerp9book.com).
e Tulsian, P C. Financial Accounting, S.Chand. New Delhi.

formation Systems: Basic Concepts and Current Issues,

h to Financial Accounting (2019th ed.). Cengage

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala,

IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsde.gov.in/Home.aspx
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v

Hlesi ’ Semester: |
Yenr: Iy

——]

Programme: B.Com. (Honours/

Honours with Research) ‘ =

| Subject: COMMERCIE

¥ \ ' " ‘ ATl ey 1

"~ Com _(:“‘—T\( -2.1 Course Title: Ethics and Governance (”lwry)

Course Coder V4 . " | e |__(theory)

‘ ritecomes:  This course is designed keeping in view the dominant role that m'(xicrn corporations

- . 118 CC N . N ' the ‘ role L b0 ory s

e ()"tm.mos.i irable economic, social and environmental outcocht'fz‘r s.()c].luy. As Corporate

- . Aty N ACSIIT v HTHY 1 TP 1ree o 1-disci ar , o

i ¥ 16 iinlu'l\\'incd with social responsibility, it requires a mur thpk a )[,h approach 1
‘l‘\" al]Cc ls ‘ i T \‘\‘ Nal 8 Al i “ » » > .’.r ’

A \t”? d the associated issucs and challenges, Therelore, the course outlines the key eoretical d'nd

FisER) s Nl " both corporate governance (CG) and corporate socig|

practical issues underpinning the siud_\_' (
responsibility (CSR) in an integrated fashion.

Learning Outcomes — _ N .
1. Students will be able to define ethics, moral reasoning,

dilemmas in various contexts. . L )
2. Learners will analyze and apply ethical theories, such as Utilitarianism and Rights Theory, to

address ethical issues in business environments.
Students will assess the significance and implications of.corporate governance structures and
practices, with a focus on their role in promoting ethical business conduct. o
4. Learners will critically examine current issues in corporate governance, such as insider trading,
whistleblowing, and shareholder activism, and propose strategies to address these challenges.
5. Students will explore the definitions, significance, and models of CSR, and evaluate the drivers
and impacts of CSR initiatives on businesses and society.

and human values, and identify ethica]

(93]

}
|
|
|
|
|
|
|
|
|
|
|

| Credits: 2 Value Addition Course

f Max. Marks: 100 (External) Min. Passing Marks:

' Total No. ofLectures-Tuton:ials-Practical (in hours per week): L-T-P: 3-1-0
] No. of

Unit 5 Topics Lectures =
‘ 30
' Introduction to Ethics
I »'Concept of moral reasoning and ethics; Essence of Ethics; Dimensions of 6

fEthics; Human Value; Ethical concern and dilemmas,

Business Ethics
II Concept; Principles; Theories of business Ethics (Utilitarian Theory and Rights 6
Theory); Ethical Organizations; Code of Ethics; Ethical issues in Business.
Governance of Business Entities
111 The Philosophical basis of Governance; Corporate Governance- Meaning and 6
significance; Corporate governance in India.

L Recent Issues and Challenge of Governance

1v Insider trading; Whistle blowing; Shareholders activism; Class action suits; 6
Gender diversity in boards; Governance of family entities.
v Corporate Social Responsibility

CSR- Definition, significance, Models of CSR, Drivers of CSR. i -
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class _J
activities/ assignments etc,

6




Suggested Readings: (Note: Lenrners are advised (o use the Intest edition of reading):
e Monks. Robert A.G and Minow, Nell, Corporate Governance, Willey.

e Reddy, Nanda Kishore Ajmera, Santosh, Ethics, Integrity and Aptitude, Mc Giraw-Hill Education.
e Sharma, J.P. Corporate Governance, Business Ethics and CSR, Anne books Pt ,td, New Delhi,

e Ricker, Bob, Corporate Governance- Principles, Policies, and Practice (Indian Edition),
University Press, New Delhi.
e Weiss, Joseph W. Business Ethics. Berrett- Kochler Publishers.

Oxford

Suggested Continuous Evaluation Mcthods: Assignment, Internal, Quiz,

PPT presentation, fixternal

Examination etc.
Suggested equivalent online courses: Suggestive digital pl

atforms web links - ePG-Pathshala, IGNOU

;&UPRTOU online study material SVAYAM Portal 1)11[)_://_Iwgcc<)|1|c|1t.upsdc.gov.in/l lome.aspx

dl‘/@@wﬂ




Programme: \
Honours with R

-

P —————
Counrse Codet
‘(‘Q»\nl'éo Ountcomes: s
cconomics and its applications. . e
Learning Outcomes: After the complc(mnp t.u e le
Understanding the nature and scope of business economics.

~1.Com. (Tonours/ Yenr: Second
B.Com. (

o Semester: [I]

escarch)

Subject: COMMERCE

course, the learners will be able to:

DSC- 31 Course Title: Business Ficonomics (Theory)

—_— - e T S . — e ]
The course is designed to help the students to learn about the concept of Micro

> Analysis of Consumer Buying Behavior and how he tries to maximize hIS'SdtISfd(,tl()n.
3. ifwl(ntc the relationship between inputs used in production and the resulting outputs and costs,
3 W : 3 LN ‘ P YN Hloere nrle "' nt ]S.
4. Understanding the nature of pricing undu.dlﬂ.um.l Ind'll\Cl situation ,
| 5. Explain the contemporary issues and applications in micro cconomics.
| Credits: 4 Core Course

!
L

Max. Marks: 25+75 (Internal + External)

Min. Passing Marks: J

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

Topics

No. of
Lectures =
60

i

| Introduction to Business Economics

'Nature, scope and meaning of Business Economics, Role of Business
'Economist, Difference between Economics and Business Economics, Central
 Problems of the Economy.

12

IT

‘Demand and Supply Analysis

'Demand and Supply: Meaning, law, Individual Vs Market, Movement Vs Shift,
'Market equilibrium. Elasticity of Demand: Price, income and cross elasticities.
Measurement of elasticity of demand: outlay and percentage method, Methods
‘of Demand Forecasting. Elasticity of supply: concept and measurement

| (Percentage method).

111

' Consumer Behavior

Utility of Demand and Consumer Behavior, Utility, Diminishing Marginal
Utility, Consumers Equilibrium, Cardinal Vs Ordinal Utility, Indifference
curves: features, budget line, consumers equilibrium, Income and substitution
effects of price change (normal, inferior and Giffen goods).

10%

Production and Cost

Production Meaning, function, stages: TP, AP and MP, Law of Variable
proportions. Isoquants: properties, optimal combination of resources,
expansion path and returns to scale.

Cost: Different cost concepts, cost output relationship in short run and long run
cost curves (LAC and LMC), Economies and Diseconomies of scale.

Market Structures and Pricing Concepts

Perfect competition: features, price determination, demand and supply curve
and equilibrium. y
Monopoly: features, equilibrium under short run and long run, absence of
supply curve, Price discrimination. e
Monopolistic competition: features, product differentiation and excess capac Y

and equilibrium,




J)'%

| Oligopoly: Collusive and non- collusive: Cournot ‘s m()(lci, Kinked (l(-rhnnr'l\’
leurve, Cartels (OPEC and CIPEC) |
To:\\c_h‘ing Learning Process: Class discussions/ dcnni{li;lrr?lli(;ns:Ai’()i\‘/érpoini préwntniiom. Class
activities/ assignments cte,
Suggested Readings: (Note: Learners are advised to use the latest edition of rctl(fi};éi—:- o
e Baye, M., and Prince J. (2021), Managerial Economics and Business Strategy.
McGraw Hill, (3" ed.).
e Dwivedi D.N — Managerial Economics (Vikas Publication, 7" Edition)
e Case, K. E.. and Fair, R.C. (2017). Principles of FFconomics, Pearson
Education, (12" ed.).
Chaturvedi D.D, Chaturvedi S. Business Economics Kitab Mabhal, Delhi
Devashree, (2021) Business Economics, MKM Publisher, New Delhi.
Gillespie, A., (2013) Business Economics, Oxford University Press. 2" ed.)
Gupta, G.S. (2011), Managerial Economics, McGraw Hill 2™ ed.).
Maddala, G.S and Miller Ellen, Microeconomics Theory and Applications, (2017) Tata
McGraw Hill.
Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online study material SVAYAM Portal http://heecontent.upsdc.gov.in/Home.aspx

i gt

@




|
|

£ W

o
Course Outcomes: 1/
and interpret quantitatiy
Learning Outcomes: / o
| | : .‘ ' ] i i . l ~ '(
i “"‘li?l'_i“" ules and concepts relating to discrete and continuous random variables to
rob ) rules @
' 2. compare probabi ity 1 d concepts
answer questions within a busmc'ss context. ariables t o ot o e
3 he underlying relationships between the variables to use simple regression m j
‘ ana:)yyzz ;I:: trends and tendencies over a period of time through time series analysis.
. ana a period of
examine and apply index numbers to real life situations.

Semester: I11
Sroaramme: B.Con (l»lonours/ B -Ym}l Second e
M T gubject: COMMERCE
C Code:  DSC- 3.2 I Mw(ﬂmn'ulllltul;llsm(ss Statistics (Theory)
ourse Code:

e e e

L - e
1ims to develop amongst the learners the ability to summarise, analyse

oo The course ame AL o "

i » information for business decision nmkng

tﬂ r completion of the course, learners will be able to
iy

he various descriptive properties of statistical data.

5
Credits: 4 Core Course
redits:
Max. Marks: 25+75 (Internal + External) Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

Unit

No. of
Lectures =
60

Topics

|

Descriptive Statistics Measures of Central Tendency: Concept and
properties of averages including Arithmetic mean, Median and Mode. Measures
of Dispersion: An overview of Range, Quartile Deviation and Mean Deviation; 12
Standard deviation; Variance and Coefficient of variation. Moments:
Computation and significance; Skewness; Kurtosis.

IT

Probability and Probability Distributions:Theory and approaches to
probability; Probability Theorems: Addition and Multiplication; Conditional
probability and Bayes‘ Theorem. Discrete Probability distributions: Binomial |
and Poisson (Properties and Applications). Normal distribution: Properties of
Normal curve; Computation of Probabilities and Applications.

I

Simple Correlation and Regression Analysis Correlation Analysis:
Meaning and types of Correlation; Correlation Vs Causation; Pearson‘s
coefficient of correlation (computation and properties); Probable and standard
errors; Rank correlation. Regression Analysis: Principle of least squares and
regression lines; Regression equations and estimation; Properties of regression

coefficients; Relationship between Correlation and Regression coefficients;
Standard Error of Estimate.

12

v

Time Ser'ies. Analysis: Time Series Data: Components of time series; Additive
and Multiplicative models, Trend analysis; Fitting of trend using principle of
least squares — linear and second-degree parabola. Shifting of Origin and 12

Conversion of annual linear trend equation to quarterly/monthly basis and vice-
versa.

v

Index Numbers:
numbers:
Constructi

Meaning and uses of index numbers. Construction of Index
Methods of Laspeyres, Paasche and Fisher ‘s Ideal index. 12
on and Utility of Consumer Price Indices.

Teaching Learning Process: Class d

A ; iscussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc, ‘]

-



—————————

Suggested Rendings: (N(“)VIW(‘? 1

,onrners are advised (o use the Intest edition of reading):

e Anderson, D, R, Statistics for learners of conomics and Business, Boston: Cengage [Learning.

e Douglas A. Lind, Robert D. Mason, William G, Marchal. Basic Statistics for Business and
Economics. Me-Graw-Hill international editions.

e Gupta, S. C. & Gupta, 1. Business Statistics, Mumbai: Himalaya Publishing House.

e Gupta, S. P, & Gupta, A, Business Statistics: Statistical Methods. New Delhi: S. Chand Publishing.

e Hazarika, P. A. Textbook of Business Statistics. New Delhi: S. Chand Publishing.

e Levine, D. M., Krehbiel, C., Berenson, L., Viswanathan. Business Statistics — A First Course.
Pearson Education.

e Levin R., Rubin D. S., Rastogi S., &Siddqui M. H. Statistics for Management. London: Pearson
Education.

e Mark L. Berenson, Bernard M. Baruch, David M. Levine, Kathryn A. Szabat, David F. Stephen.
Basic Business Statistics. Pearson.

e Murray R. Spiegel, Larry J. Stephens. Statistics. Tata McGraw Hill edition.

e Siegel, O. F. Practical Business Statistics. Cambridge: Academic Press.

e Thukral, J. K. Business Statistics, New Delhi: Taxman Publication.

e Tulsian, P.C., Jhunjhunwala Bharat. Business statistics. S. Chand publishing.

e Vohra, N. D. Business Statistics, New Delhi: McGraw-Hill Education India.

e K.K.Sharma, Business Statistics, Krishna’s Educational publishers.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upuc.’,ov.in/}{ome.aspx
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YO0 wa A \ |
good l\h\l\d‘l\nmt. Packaping and Labelling types and  functions; Product
SUpport services,
. A I \ 1Y . \ . [
New Product Development: New produet development process: Product life
cycle — concept and marketing strategics.

l‘ri\cing Decisions and Distribution Decisions
Oluccl?\'cs: Factors affecting price of a product; Pricing methods; Pricing
v strategics.

Distribution Decisions: Delivering Value: Channels of distribution- types and 2
functions; Wholesaling and retailing; Factors affecting choice of distribution
channel: Logistics decisions.

Promotion Decisions and Developments in Marketing  Promotion
Decisions: Communicating Value: Communication process; Importance of
Promotion. Promotion-mix tools advertising, personal selling, sales promotion,
public relations, publicity and direct marketing; Integrated Marketing (2
Communication.

Developments in Marketing: Sustainable or Green Marketing- concept and
issues. Rural marketing- characteristics and rural marketing mix. Social
Jmarkcting- concept and issues. Digital marketing- concepts and tools.
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

\Y%

activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

e Baines Et AL(2021).Fundamentals of Marketing.Oxford University Press.
e Etzel. M. J.. Walker, B. J., Stanton, W. J., Pandit, A. (2010). Marketing. Mc Graw Hill.
e Jain. P &Singhal, N. Principles of Marketing. Scholar Tech Press, Delhi.

e Kapoor, N. (2021). Principles of Marketing. Prentice Hall of India. i
e Kotler. P., Armstrong, G., Agnihotri, P. (2018). Principles of Marketing. Pearson Education. Indian

edition.
e Kotler. P.. Chernev, A.. Keller, K. L. (2022). Marketing Management. United Kingdom: Pearson

Education.
e Levy. M., Grewal, D. (
e Mamoria C.B., Bhataca
e Sharma, K., Aggarwal S. (2021). Princi
Suggested Continuous Evaluation Metho

Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
| SVAYAM Portal http://heecontent.upsdc.gov.in/Home.aspx

2022). Marketing. United States: McGraw-Hill Education.

hryaA.,Marketing Management. Kitab Mabhal, Delhi

ples of Marketing. Taxmann Publications

ds: Assignment, Internal, Quiz, PPT presentation, External

& UPRTOU online study materia




Programme: B
* Honours wit

Course Coder

Co s Le
| Conrse Outcomes: L. '8 final it
meaningful conclusions from financial

[draw

B.Com. (1 hmnura/\
I Research)

DSE- 3.1 Course

TN N v 1 \S.
‘performance and prospects of companic
Learning Outcomes

1. Students should be able to comprchc:nd the ‘slrtlctul‘C,, an;l‘)s(;??‘lr:)tjv’ Sftl;gmpurtposc of
X statements, including the balance sheet, income slalcmchll, an A ash f Mg ent,
Students will develop analytical skills to interpret and ana ‘yz.c manc;na ata effectively '

: They should be able to calculate and interpret financial ratios, s'uc1 as Proﬁtablllty ratios, |
ratios, solvency ratios, and efficiency ratios, to assess a company's ﬁnancna! performance,

. Students should be able to interpret the results of financial statement analysis.

. Draw meaningful conclusions about
potential risks.

L) I

4

h

Subject: COMMERCE

aring financial stater

Year: Second

Title: Financial Statements Analysis (Theory)

nent analysis enables individuals to interpret, analyze, g
data, empowering them to cifectively evaluate

financia]
iquidity

a company's financial health, strengths, weaknesses, ang

Credits: 4

Elective COUrSe

Max. Marks: 25+75 (Internal + External)

_
Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

l No. of
Unit Topics Lectures =
60
'Introduction & Techniques of Financial Statement Analysis
Introduction to Financial Statement Analysis:- Concept, Uses & limitations of
I . s i . : . 12
accounting information; an overview of Financial statements, Profit & loss.
Balance Sheet as per companies act 2013 & Cash Flow statements.
Techniques of Financial Statement Analysis
I Techniques Of Financial Statements Analysis: -Common-Size Analysis, 12
Vertical Analysis, Horizontal Analysis, DuPont Analysis, Comparative
Analysis, Qualitative Analysis.
Ratio Analysis & Cash Flow Analysis
IIT  |Ratio Analysis & Interpretation: Liquidity ratio; profitability ratio; solvency 12
ratio; efficiency ratio.
Cash Flow Analysis
v Cash Flow Analysis: understanding the statement of Cash flow; Operating, 12
Investing & Financing activities, Preparation of Cash flow Statement; Free
Cash Flow analysis.
Case Study & Practical Applications 12
\% Application of financial statement analysis techniques to real-world cases. “
Group discussions and presentations on financial analysis reports.
IPractical Exercises: The learners are required to: |
1. download soft copies of annual reports of public listed companies &analze the ‘/’_j
financial statements,

=



2. compute accounting ratios to analyze the operating efficic
and liquidity position of the company rom the financial statementy,

3. prepare the comparative & common size financial statements for three years of at least
two listed companics,

ney, h()l\')i:‘i)éy;'_'pr()l"ltzlbility

Tc:}c‘hmg Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc,

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

e Financial Statement Analysis & Reporting- Dr. Rajesh Sain, Bharti Publications.

e Financial Reporting & Financial Statement Analysis- M hanif A Mukharjee, Mc Graw Hill
e Financial accounting for management- Gupta, Ambrish. Pearson Education.

e Tulsian, P.C. &Tulsian, B. “Corporate Accounting” — S. chand Publications, New Delhi.

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heecontent.upsdc.gov.in/Home.aspx

d%w@




B v Semester: 111
om. (1 s Year: Second
i +: 3.Com. (Honours
Programme:

Honoursm\\'ilh Rescarch)

Subject: COMMERCE,

" Cowrse Code: DSE- 3.2 Course Title: Business Entreprencurship P
Course Coder DdlL= e ‘

— o This coursc aims at instituting entreprencurial skills in the students by giving an

Co O B3s ' “ C ) ! 1 Ire Yy ) . . »

Course Outcomes: 1 ”l:r%hip and the competencies that are needed to become an entrepreneur. To

v . S e DICNCUTS < . N e ¥ o ) o

e :;1 :n:ltl’:ﬂorc and launch entreprencurial ventures in their own areas of interest.
A "‘lcnso“ ‘ 1 > N (Y QO e Ys oY H oY .
]‘tmmki::; Outcomes: After completion of the course, learners will be able to:
'Learn s . _
| isti -eprencurial traits.

g t entreprencurial ti '
3 DCSCHbF dltsl:::ncroccssland nature of entreprencurship.
- :{dcco'gtl“?r d'f};ercm ways in which entreprencurs may invest in start-ups.
. Identify the di ‘ , : ‘
-eneuri '0ces Cinitiating new venture creation,

Comprehend the entreprencurial process .F()l in ‘m,f ow venl
) . . N Seh e S 1N entrepreneur .
. Analyze different kinds of digital disruptions in p p

|
|
|
[

=~ Lo

(]

Credits: 4 Elective Course

Max. Marks: 25+735 (Internal + External)

Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

No. of
Unit Topics Lectures =
60
Introduction
Concept of Entrepreneur and Entrepreneurship. Function of Entrepreneurs.

I Types of Entrepreneurs. Entrepreneurship process. Government as an 12
entrepreneur. Theories of entrepreneurship. Role and importance of
entrepreneurship in economic development.

Entrepreneurial Behavior Domain
Behavioral Characteristics of entrepreneurs, Entrepreneurs- born or developed.

I Change. innovation and entrepreneurial behavior., Entrepreneur vs manager, 12
entrepreneur  vs intrapreneur, Ethics and social responsibility of an -
entrepreneur. Internal and external factors that can influence the decision to
become an entrepreneur,

New Venture Promotion

I Bus.iness e.md types of business activities, Identifying and Developing new 12
business idea- Sources of Idea, Idea Generating Techniques and ldea -
Screening. Entreprencurial Decision Process. Developing a business plan.

Financing the New Venture
Financial Planning, Determining the size of capital investment, Financial needs

v and sources of finance — short term, medium term and long term. Raising of 12
capital for corporate unit. Traditional sources of financing, Venture capital,
Angel investors, Business Incubators,

Adapting digital developments ang Disruptions _

v Digital disruptions, threats of mega alliances, strategies to sustain new bll‘SlneSS, 12
challenges of takeovers and acquisitions, Emerging new business forays-
opportunities, dimensions and challenges, regulations.




:;?:iltl;:sg/ algz?:l:"::‘t{;’“l:l::tess Class discussions/ demonstrations, Powerpoint presentations, Class

Sllggcst.ed Rcadings: (Note: Learners are ndvised (0 use the

® Barringer, B.R., & Ircland. R.D. (2015), Entreprencurship, Peargon.

® Gersick, K. ., Davis, J. A, Hampton, M, M., &lLansberg,
cycles of the family business. Boston, United States: Harvard Business School Press.

® Hisrich, R.D., Manimala, M.J., Peters, M.P., & Shepherd, D.A. (2013). Entrepreneurship. Delhi,
India: Tata McGraw Hill.,

® Kuratko, D.F., & Rao, T. V. (2012). Entreprenecurship: A South-Asian Perspective. Cengage.

e Shukla, M.B. (2007). Entrepreneurship and Small Business Management. Allahabad, India: Kitab
Mabhal Publishers.

® Nicholls, A. (Ed.). (2006). Social entrepreneurship new models of sustainable social change. London:
United Kingdom: Oxford University Press. '

Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc. '

Suggested equivalent online courses: Suggestive digital platforms web links - e!’G-Pa_thshala, IGNOU

& UPRTOU online study material SVAYAM Portal http://heccontent.upsde.gov.in/Home.aspx

—= e

Intest edition of reading):

L (1997). Generation to generation: Life
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Semester: ||

b

1 Year: Second
Subject: COMMERCE
. |
Title: General Management J' (Theory)
1s (o enhance skills for effective and contemporary applications

e
Programme: B.Com. (Honours
escarch)

f‘_ﬂmmiﬂr R
Course Coder GEC - 3.1

l Course

[ Course Outcomoes: The course ain

[ of E- Commeree. .

' Learning OQutcomes: After completion of th
" Describe the challenging needs of society In t

]
_Evaluate various applications in the context 0

-~

_ Construct the steps in designing of websites.

. Compare various payment systems.
Analvze security and operational issues In ¢-COMMCree.
General Elective Course

1 of the course, learners will be able to:
he field of e-commerce.
{online transactions.

9y

4

o

Min. Passing Marks:

Credits: 4
Max. Marks: 25+75 (Internal + External)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
- Unit Topics Lectures =
f 60
/' Introduction to Management
; Principles of management - concept, nature and significance; Evolution of
/ I Management thought: Classical (Fayol‘s principles of management; Taylor*s 12
/ scientific management), Neoclassical (Hawthorne Experiments), Modern
| approach (Systems Approach; Contingency Approach).
{ Functions of Management
T Management functions and their relationship- planning, organizing, staffing, 12
/ directing and controlling; Functional areas of management —an overview; -
Coordination - concept, characteristics and importance.
/ Planning and Organising
4 Planning- meaning. strategic and operations planning; Decision-making-

III |concept, importance and bounded rationality; Organizing- division of labour& 12
specialization; Organisational structures; Factors affecting organisational
design. ‘

Directing and Staffing
Directing- concept and importance; Concept and theories of Motivation-

IV Maslow‘s need hierarchy, Herzberg‘s two-factor theory, Theory X&Y; 12
Leadership-meaning and  importance; Communication- meaning  and
importance; Staffing- concept, importance and process.

[f Controlling and Contemporary Issues in Management
Principles of Controlling, performing controlling function; Management 12
d redesigning management -

\Y% challenges of the 21st Century; Factors reshaping an nanagemes
purpose, performance and reward perceptions- W
versit

Digitalisation; Entrepreneurship & innovation; Workplace Di




Practical Exercises:
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

e Drucker, P. F. (1954). The Practice of Management. Newyork: Harper & Row.
e Drucker, P. F. (1999). Management Challenges for the 2Ist Century. Harper Collins Publishers Inc.

e Griffin. Management Principles and Application. Cengage.
e Koontz, H., & Weihrich, H. (2012). Essentials of Management: An International

Perspective. McGraw Hill Publications
e Kumar, Pardeep. Management: Principles and Applications. JSR Publication House LP, Delhi. .
e Mahajan, J.P. and Mahajan Anupama. Management Principles and Applications. Vikas Publications

e Rao, V.S.P. Management Principles and Applications. Taxmann Publications.
Note: Learners are advised to use the latest edition of readings.

Suggested Continuous Evaluation Methods: Assignment, Internal. Quiz, PPT presentation, External
ital platforms web links - ePG-Pathshala, IGNOU

heecontent.upsde.gov.in/llome.aspx

Y

and Leadership

Examination ctc.
Suggested cquivalent online courses: Suggestive dig
& UPRTOU online study material SVAYAM Portal http:




Semester: 111

" Programme: B.Com. (Honours/ Year: Second

' w with Research) ) R ]
s Honours with Researceh . ) : :

— Subject: COMMERCE

b T T Course Title: Fundamentals of FoC roe -

" Course Code: GEC -3.2 Course Title als of E-Commerce (Theory)

"Course Outcomes: The course aims to enhance skills for effective and contemporary applications of
:.:‘;r\:]i:;tg;;comcs: After completion ot\lh.c course, lcymcrgwill be able to:
e Describe the challenging needs of society in the Iu.:ld of c-commeree,

 Evaluate various applications in the context of online transactions,

» Construct the steps in designing of websites.

* Compare various e-payment systems.

* Analyze security and operational issues in e-commerce.

| Credits: 4 General Elective Course]
LMa.\'. Marks: 25+75 (Internal + External) Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
| Unit Topics Lectures =
R 6
Introduction to E-Commerce
Concepts and significance of E-Commerce; E-Commerce business models;
I design and launch of E-Commerce website; functions of E-Commerce; types 12
of E-Commerce. -
E- commerce Applications: Internet Banking, Insurance, payment of utility bills

and Online Shopping.

Website Designing and Publishing

Pre-requisites: URL sand Internet-Protocols, Internet Service Protocols
IT (ISP),World Wide Web (www); Domain Name System (DNS). 12
Introduction to HTML tags and attributes: Text formatting, fonts, hypertext
links, tables, images, lists, forms, cascading style sheets.

E-PaymentSystem

E-payment Methods- debit card, credit card, smart cards, E-Wallets; payment
III  |gateways; Electronic Fund Transfer; Emerging modes and systems of E- 12 J

payment (M-Paisa, PayPal and other digital currency), UPI Apps, Aadhar-
Enabled Payment Systems, BHIM App.

Security and Operational Aspects of E-Commerce

E-Commerce security: meaning and Issues; technology solutions- encryption, 12

v security channels of communication, protecting networks, servers and clif?nts.
Operational Issues: complaints handling and building customer relationships.
Security and legal aspects of E-Commerce: : 12
\Y Threats in E- commerce, Cyber Laws- Relevant provisions of Information

Technology Act 2000. \




——— P R
S TR s B Trm—

l’l':ycli.\‘x\l Lxercises: The learners are required to:
l* Design a web page in Notepad and HTML.
2. Help others to learn the use of e-wallet, c-payment.
3. Prepare a report on the skills used by them to help others learn.
. Design their own web page, highlighting their strengths, weaknesses, and prepare
their CV. Use the link in their CV whilc applying for the job.
_ Use the internet banking facility to buy a product from any online web site.
| 6. Open internet banking account and operate it.
7. Create their own YouTube channel and post one video on

security and crime.

P

4

awareness of cyber

monstrations, Powerpoint presentations, Class

Teaching Learning Process: Class discussions/ de
activities/ assignments etc. |
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
e Arora.S. E-Commerce. New Delhi: Taxmann.
From Vision to Fulfillment. New Delhi: Pearson, UBS

Awad. E. M. Electronic Commerce:

Publisher & Distributors.
e Chhabra, T.N., Jain, H. C., and Jain, A. An Introduction to HTML. New Delhi:

Dhanpat Rai &

Co.

e Gupta, P, ed. E-Commerce In India: Economic And Legal Perspectives. New Delhi: Sage
Publications.

e Joseph, P.T..S.J. E-Commerce. An Indian Perspective, 6" ed. PHI Learning

e Loudon, K. C. and Traver, C. G. E-commerce: Business, Technology and Society. Noida. India:

Pearson Education.

e Madan. S. E-Commerce. In
Mathur, S., ed. E-Commerce. New Delhi:
Evaluation Methods: Assignment,

al platforms web links - ePG-Pathshala, IGNOU
p://heecontent.upsdc.;zov.in/Home.as&

I e

dia: Scholar Tech Press.
Pinnacl eLearning.
Internal, Qui

®
z, PPT presentation, External

Suggested Continuous
Examination etc.

Suggested equivalent onlin
& UPRTOU online study ma

e courses: Suggestive digit
terial SVAYAM Portal htt




— Semester: Iy \
R s Second |
Lr mme: B.Com. (Honours/ Yo H -
| k). Resenreli) RCE
]lolmlll‘s,},\;!!h Researe Subject: COMMIERCE —— v
i s C nn.m\ Title: Advanced SI"‘C“(‘SI.]CC“ (Theory)
— " SEC-31 solical yn in Commerce and Business
Course Code: SE Application i

comnrohend T = — |
——— “this course is to empower studcnls o cmnp're;jh‘cnd.:;nf pmblu.?nfiy,
[Course Duteomen:  The el o l\‘l-%,_t\, 'ind manipulating extensive datasets enllye & rrom' ?Smm
utilize robust spreadshect lo‘ols.ior mana‘gn gl( HTHIERES tF emplUSIR ordcieetid l'm‘s . 'm ()r‘mCd
Wk At ook . mhlttlt tilivc tasks, and presenting comPlcx Information i ,
b A L lcpc designed to prepare learners for industry challenges and
professional manner. Ultimately, the course is desig
freanaig i“dUSIW-l'.Cde)’-n finishing the course, learners will possess the abili'ty to:
Lc:irmngl-?il;tec(;z]t:iisivgodqta gcneratcd from business transactions employing advanced spreadsheet
® scruti ) &
. ;anllsyize and present data through tables, pivot tables, pivot eharts, and dashboards,
address intricate business problems using a variety of functions,

assess Excel add-ins for constraint optimization, summarization, and forecasting,

. apply advanced spreadsheet skills to solve diverse real-life problems.
——4Pply advancec
i Credits: 2

| [ ]

Skill Enhancement
Course

Min. Passing Marks:

| Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-p- 3-1-0
'Ng\
Unit

No. of
Topics

Lectures =
30
M
Spreadsheet con i

cepts, managing worksheets; Formatting cells, Conditional

1 formatting, entering data; Editing, Printing anq Protecting worksheets: 6
Handling operators in formula, Project involving multiple spreadsheets;
Working  with Multiple worksheets; control]

ing  worksheet views; Cell

Referencmg and Naming of cells and ce]] ranges.

Data Handling ]
Sorting, multilayer sorting; da i i

I identifying missing values
Tabulation; flash-fi

and graphs, advanced Charting
pivot tables, Pivot charts ang d
Spreadsheet FUHCﬁOHS, Constraint Optimization
Formulae vg functions; Cell formulae g Array  formulae; mathematical
functions; Statistica] functions; Financia| functions; Logical functions; Date
HI  and Time functio ence: Hlookup, and Vlookup, Index and 6

' _ ror functions,
What—-lf-analySIs: Goal-seek, Data tap)

¢S and Scenario manager; Data analysis
ToolPak: Descri tive Statistics, Mmoving averages, Histogram, Covariance,

lter; Conditiona] Formatting; 6
ing charts, Organizing Charts
outliers; Formatting as table:




-
(I:'(:::‘C"l:‘li‘:(i‘\l"if\!']ﬂi:tlt‘%\“:‘l::)il(l‘lla‘l:‘I'(])?,lygi"‘ (only for projection); solver add-in, o
i Recording Macros, Absolute and relative: macros, editing macros, Use of
N spinner buttons and command buttons: Sub Procedure, Function Procedure 6
(ereating New Functions): Working with Loops: Do_while loop, For_Next
loop: Creating User Forms: Message Box, Input Box: If Then Else. ‘

Business Projects

EMI calculation and Loan repayment schedule; Ratio Analysis; Payroll
statements; Capital Budgeting; Constraint optimization problems, Assignment 6
4 Problems, Depreciation Accounting; Graphical representation of stock price ’
f and return data; Frequency distribution and its statistical parameters;
l forecasting: stock prices, costs & revenues,

" Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

1 activities/ assignments etc. |
Fuggested Readings: (Note: Learners are advised to use the latest edition of reading):

e Jain, H. C. & Tiwari, H. N. —Computer Applications in Business| Taxmann, Delhi.
Mathur, S. & Jain, P. —Computer Applications in Businessl Galgotia Publishing Company.
Madan, S. —Computer Applications in Businessl Scholar Tech Press, Delhi.

Sharma. S.K. & Bansal, M. —Computer Applications in Businessl Taxmann, Delhi.
Walkenbach, J. —MS Excel 2016, Biblel. John Wiley & Sons, USA.

e Winston, W. L. —MS Excel 2013, Data Analysis & Business Modelingl Microsoft Press, USA.
Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External

Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
ial SVAYAM Portal http://heecontent.upscLC.gOV.in/Home.aspx

& UPRTOU online study materi

Qe



Year: Scecond

Semestey: Iv

Honours with Research)

‘ Programme: B.Com. (Honours/

Subjeet: COMMERCE

" o anagement
) ‘ourse Title: Financial Manage
Course Code: DSC - 4.1 Course
‘ ourse :
|

financial management to s "YilS aims to enable them to
| he objective of e wching financial management to students ¢
utcomes: The objective of ted
| Course Outcomes: The objecti

i i anagement.
ice of financial manageme
ire knowledge of principles and practice of financic
acquire
| Learning outcomes:

i N ntal financial concepts, including
> s should demonstrate a solid undcrslanclm_g o‘l lund[funcnti;l a‘rkcts Lo imtm’mom anﬁ
) Nudcmi 3\mi‘ noney, risk and return, valuation principles, financial m ;
time value of 1 ) i

financial statements analysis.

; 5. interpre ial ratios, and agsegq
Students should be able to analyze financial statements, interpret ﬁlnilnmaidentif’in the
* Studen == e nioat "hi udes
financial health and performance of organizations.  This inc ying

iti ¢ il i ta,
weaknesses, opportunities, and threats based on financial da

; and manage risks effectively.

* Students should develop an awareness of global ﬁnancial mar.k'ets,
Practices, and cultural differences that may lm[:')act. financial decision
understanding foreign exchange markets, multinational

Credits: 4

Unit Topics
\

Financia] Management & T

of financia]

sources, An overview of time
value of mone and risk ang return,
] ,

nd Financing Decision

* Meaning anq significance of Cost of Capital, Determination
; Cost of Long~term Debt,

i _ preference share capital, Equity
11 scharte cfagitai 81‘ Retained carnings, Weighteq average cost of capital; Marginal
ost of Capita,

Capital Structure Decision; Theories of C
Operating Income, M

('l‘hcory)

* Students should understand the various types of financial risk and learn how to identify, assess,

60

ypes of Financing

Scope and objective of Financia] Management: - Meaning and evolution of

: financia] Management; finance functions/ﬁnance decision; Importance, scope &

I Objective of Financia] Management, Relationship of Financia| management 12
with other Disciplines, -
Types of Financing & Time Value of Money:_- Financial needs and sources of
finance of 5 business; classification

Strengths,

international business
making. This includes

corporations, and global economic
trends.

Core Course

Max. Marks: 25+75 (Internal + External) Min. Passing Marks-
Total No. of Lectures-Tutorials—Practical (in hours per week

): L-T-P: 3-1-0

No. of
Lectures =

apital Structure (Net Income, Net
: M H)’POtheSiS, Traditional Approach). Determinants of
Capital Structure,

&



o =

Leverage & Combined Leverage. I

111

s f

—

Leverages: Meaning and Types ol Leverages; Operating Leverage, I'inancial

Capital Budgeting Decision
Investment Decision: Capital Budgeting and its purposc; Types of Capital
Investment Decisions; Basics principles for measuring Project Cash flows;

Capital Budgeting techniques, Traditional or Non-Discounting Techniques;

Discounting Techniques;

" I S P—

1V

Dividend Decision

Dividend Decisions: Meaning & Form of Dividend, Significance of Dividend
Policy: Relationship between Retained Earnings & Growth; Determinants of
Dividend Decisions; Practical Considerations in Dividend Policy, Theories of

Dividend.

\Y%

Working Capital Decision
orking Capital Management: Meaning and Significance

Determinants & Management of Working Capital;
apital Cycle; Treasury and Cash management-
cash management models; Management of
agement of Payables.

Introduction to W
of Working Capital;
Operating or Working C
meaning, management of cash,
inventory, Management of receivables; Man

Powerpoint presentations, Class

l

Teaching Learning Process: Class discussions/ demonstrations,

activities/ assignments etc.
o use the latest edition of reading):

Suggested Readings: (Note: Learncrs are advised t
Financial management- D.K Goel, Shelly Goel, Avichal Publishing Company.

e Financial man
Financial management- Dr. S.K Sharma. Dr.

agement- Dr. S.P Gupta, SahityaBhawan Publications, Agra.
RachanSareen, Sultan Chand & sons

Suggested Continuous Evaluation Methods: As

Examination etc.

signment, Internal, Quiz, PPT presentation, External

Suggested equivalent online courses: Sugg

estive digital platforms web links - ePG-Pathsi]ala, IGNOU
al http://heecontent.upsdc.gov.in/Home.aspx J

& UPRTOU online study material SVAYAM Port

—h

0




JI T Semester: IV
> e Second
Programme: B.Com. (1 Ionmnx/l Yen g
Honours with Research)

Subject: COMMERC

Course Code:  DSC -4.2

Course Title: Cost Accounting (Theory)

: The course is designed to foster comprehension R(Tng— fwrticipam
ol v Ld a logical perspective on cost systems ang determination, Additionally, the
e prn.\mplc.b lim wd]cdg?c about diverse approaches (o ascertaining costs in specific scenarios,
kOt]lll\:1?;:1\117;&5‘:?2)‘1? acnqouiring the capability to employ cost accounting information for informed
I W1 R d
i:::::12;3h¥l%mes After completion} of lhe. cours.c., |f:ill‘ﬂcrs wil

* Contrast costs across diverse mdustrles‘uuhzm
f costing, contract costing, and service costing, .
| Calculate employee cost, evaluate employee productivity, and ana
Identify the various constituents comprising th‘e cost of pI‘OdLlCtlf)n,
Categorize unit cost and total cost by formulating a comprehensive
Students will learn how cost accounting information is d

in different types of business entities.
—— 1N different
Credits: 4

I be able to:

g methodologies such as job costing, process

lyze employee turnover.,

i
| . Cost statement.
-

eveloped and used for various purposes

Core Course

Max. Marks: 25+75 (Internal + External)

Min. Passing Marks:
Total No. of Lectures-

Tutorials-Practical (in hours per week): L-T-P: 3-1_0
Unit

— |
No. of
Topics

Lectures =
60
Introduction

— Y ]

Meaning, Scope, objectives and ad

between financial and cost accou

I Overview of elements of cost and p
sector. Role of a cost accountant in

Vantages of cost accounting;
nting. Cost concepts and clas
reparation of Cost Sheet for ma

Difference
sifications,
nufacturing

aterials.

al systems of maintaining

g of materials issues —

FIFO, LIFO and Weighted Average price method, Valuation of materials as per

11 CAS - 6 on Materia] Cost, Accounting treatment of losses— Wastage, scrap, 12
spoilage and defectjves

Employee (Labour) Cogt:




Faylor's difTerential picee wage,
Elements of Cost: Overhends
Classification, allocation, apportionment and absorption of overheads, Under
111 and over- absorption of overheads; Capacity Levels and Costs; I'reatments of 12
certain items in costing like interest and financing charges, packing cxpenses
bad debts, rescarch and development costs.
Mcthods of Costing
|0 Y Job costing, Contract costing, Process costing (including process losses, 12
valuation of work-in-progress). Setrvice costing (only transport) NEE——
Cost Accounting Book-Keeping Systems
-V An overview of integral and non-integral systems; Reconciliation of cost 12
[ accounting profit with financial profits.
Class discussions/ demonstrations, Powerpoint prcsentations, Class

| Teaching Learning Process:
] activities/ assignments etc.
advised to use the latest edition of reading):

uggested Readings: (Note: Learners are
Maheshwari, S. N., Maheshwari, S. K., Mittal. S.N. Cost Accounting: Principles &

o
Practice
e Arora, M.N. Cost Accounting-principles and practice, Vikas Publishing House.
e Alex-Cost Accounting (Pearson)
e Khan and Jain — Management Accounting (Tata McGraw-Hill, 2006)
e Tulsian P.C. Cost Accounting, S.Chand
Internal, Quiz, PPT presentation, External

Suggested Continuous Evaluation Methods: Assignment,
nks - ePG-Pathshala, IGNOU

Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web li
| SVAYAM Portal http://heecontent.upsdc.gov.in/Home.aspx

& UPRTOU online study materia

QY




ws/ | Year: Scecond
v 3.Com. (Honour
Programme:

Honours \\'il_lm_l_{_g_§_g:}!'u!1’)

Subject: COMMERCE

Course Title: Auditing (Theory)

" Course Coder DSC =43 —— wledee of auditing concents. brinciples
Course Code: E—— JF;SI"GGJC the basic knowledge of auditing concepts, principles,
“The course aims o ) reiil, &34l Beduirermene:
l[\g o accordance with current legal requirements
nquces i & letion of the course, learners will be able to:

Course Outcomes: ‘
rocedures, and teelht
procedures, anc es i . ‘ - -
' Learning Outcomes: A“TI Ll:)m_h concent of suitingand BequEiny i llesbdeveiopments g hees
i S1C i

3 *  Understanding the bas
l of auditing. N ———
3 e Describe the need of auditing and the role o[‘aucllllc‘) S —

Demonstrates the principles, procedures and techniques of audi ing.
L]

“audit reports.

Interpret the contents of aud : . . -

: Anal]))/ses the provisions of Companies Act, 2013 relating to auditor and auditing.

Credits: 4

Core Course

Max. Marks: 25+75 (Internal + External) Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

No. of
Unit Topics Lectures =
60

Introduction

I Meaning and objectives of auditing; nature and scope of auditing; basic 12
principles and techniques of auditing; Classification of audit; Audit in
computerized environment.
Internal Control and Audit Procedures

I1 Audit planning and documentation; audit evidence; audit sampling, internal 12
check, internal control, and internal audit,
Vouching and Verification

I Vouching — Meaning and objectives Procedure of Vouching Vouching of 12
Cash and Bank Purchase and Sales; Verification of Assets and Liabilities: -
Inventory Valuation,

Company Auditors

—
IV | Qualifications and disqualiﬁcations;

appointment and rotation, removal, 12
remuneration, rights, powers, duties and liabilities of Auditors,
Audit Report and Special Audit
Contents and t

ypes of audit report, Quali
orting Authority. Nature a
dit and Management aydjt

\Y% Financial Rep
audit, tax au
company,
Teaching Learning Process: Class discussiong/ demonstrations, Powerpo
activities/ assignments etc,

fied and Unqualified report: National
'd Significance of cost audit, forensic
- Auding in Banking and Insurance

int presentations, Class

Q\r




|
ion of reading):

bll:‘\\:est;t‘l R““‘"‘i‘:&‘: (Note: Learners are advised to use the latest cdit
* ~‘}"R‘E‘“f\\ VL QAinapure, M. Aunditing & Assurance. Delhi: PHI Leaming.
e  QGarg. P Auditing & Assurance. Delhi: Taxmann Publication.
e Numar R. & Sharma. V. Auditing Principles and Practice. Delhi: PHI
Leaming.
Roy(2019) Aunditing & Assuranee. Oxtord University Press
Singh AL K. & Gupta. L. Auditing Theory and Practice. Galgotia Publishing
Kamal. G. Contemporary Auditing. Delhi: Tata Mcgraw Hill Publishing
Company.

e Tandon. B.N.. Sudharsnam. S.. & Sundharabahu, S. A H
Auditing. New Delhi: 8. Chand Publishing.

r=d Continuous Evaluation Methads: Assignment. Internal. Quiz.

and book on Practical

PPT presentation. External

Sugges

Examinauon ete,

Suggestad equivalent online courses: Suggestive digital platforms web links - cPG-Pathshala. IGNOU
& UPRTOU online study material SVAYAM Portal http: heecontent.upsde.gov.in‘Home.aspx

y



v

o Semester; [y
SR=— "
Programme: B.Com. (1 Innmn‘s/, Yenr: Second
. M A} NN \
Honours with Research)
—
Course Coder DSE - 4.1 l
————
'Course Outcomes:
3 Knowledge

Subject: COMMERCE,

Course Title: Business Environment

('l'hcory)

- inderatamlim and
The basic objective of the course is (o dcvc!or‘) kt)llrnJ.(j-rsldr(}(J'lnﬁ «:Jnd}provxdc
about business environment to the students u.nd to‘ ‘pl‘OVlf]lL : Zzlvcirct)l::mtcr;td(?n ll-:i,::: ic
concepts of business environment and to cnablc them to rcullz‘c ll)lcl lt?jpil;[c(zo- siness.
Learning Outcomes: After completion of the course, learners will be a el

* understand the dynamics of the environment which surrounds lh‘c business.
. * understand the various factors like economic, industrial, social, cultural factors that affect the
{1 business.

know about various national and international organizations that have an impact on the
international trade
Analyze the relationships betw

economic, legal and socia
Analyze current

economic conditions in developing emerging markets, and evaluate present and
future opportunities.
* _Gain know

een Governmen
I policies of the country,

ledge about the operation of different institutions in international business environment.

No. of
Lectures =
60
of business
ironmenta| c

environment, types of
hanges; €nvironmenta|

Economic Environment
Components of economij

I brief profile of Indian
institulions, St

anking, financial
Fiscal Poli ' ~and SEB] 9onnmin Planning; Monetary and
15ca Ollcy;  regional Imbalance; Privatization: Devaluation; Trade
Agreements- Bilatera| and Mulg reement
Industrial Environment

I Role of government i i

S, Role of

: Public sector, Private sector, Joint
In India, p

i Operative sector attern of Industria| Development in

Socio-Cultural

Environment
1v Nature of India

IR




International Environment

9 l(onccm and rationale of globalization of Indian Business, Foreign Direct
n\gslmcn(. Important  Provisions of FEMA, Multinationals and Indian 12

Business. International Economic Institution — GATT, WTO, IMF, World

Bank, SAARC ctc.

L ——e

I'eaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class

activities/ assignments etc.

Suggested Readings: (Note: Learners arc
. . . i g d

e Business Environment: Test and Cases, PAUL, Mc Graw Hill Education, 3" Ed.

e Business Environment ---Francis Cherunilam, Himalaya Publishing House
a Publications, 2" edition)

advised to usc the latest edition of reading):

e V. Neelamegam - Business Environment (Vrind

Suggested Continuous Evaluation Methods: Assignment,

Examination etc.
Suggested equivalent onli
& UPRTOU online study materia

ne courses: Suggestive digital platfor

| SVAYAM Portal htlp://heecontent.upsdc.gov.in/l'{omc.aspx

—b  my

e Business Environment — C.B. Gupta
Internal, Quiz, PPT presentation, External

ms web links - ePG-Pathshala, IGNOU



Programme: B.Com, (Honours/

| Year: Scecond
[

i Honours with Rescarch)

:‘ AT

. ’ ) 1 "1
D — S"l)icc': ( ()N‘”\'l"ll( I ,,‘p,s,»_\
: ; ' icatior Theor )
I — YT . e T los siness ommunication ( y
, Course Code: DSK - 4.2 Course Title: Bus
i

" PR e i ,‘“‘“:"7\\
ling. writing, comprehension and communication, an( also tq
teomes: 1o acquire skills in eac ing. ;
'Cours Comes: acquire skills in re:
Course Outcomes: 1o ¢ | o
use electronic media for business CO.mmUI‘HLdll‘On..‘ 5 [E27i7668 il be.able o
Learning outcomes: Afer completion of the course, les .
. ~ 10t H . noe c 3
*  Analyze the importance of communication in managem
* Interpret the need for effective listening,

*  Understand the basics of types and levels of communication

. SR Srviews
*  Analyze the role and Importance of report writing and Intcrvrctt.w
. Understanding the new tools and modern form of communication
Credits: 4

Elective Course

; Max. Marks: 25475 (Interal + External) Min. Passing Marks:

Total No. of Lectures-TutoriaIs-Practicai (in hours per week): L-T-p. 3-1-0

Unit Topics

Introduction; Nature, process and importance of c ication,
cOmmunication (verbg| & Non-verbal), Different formsg of Commumcation,
I Barriers o Communication — Linguistic barriers

> psychologica] barriers, 12
lnterpersonal barriers, cultural

barriers, physical barriers, organizationg]|
barriers.

Business Correspondence:

Presentation, Inviting quotations,
I Sending Quotations, Placing

Orders, Inviting tenders, Sales letters, Claim &
adjustment letters and social corresponde

Letter Writing,

100

documentation) in Reports,
Business Ianguage,
language, Vocabulary words ofte,
v errors in English, O

» Apply Citation rule (APA style

Presentation & lnterview skills:

Importance of Business
' confused, Words often mis-spelt, Common
on lmportance. Characteristics, Presentation
tation, Visual-aids

and types of lnterview, Questions,
» Tips for effective Interview.

cation; Role, effects and advantages of
on like E-mail,
messaging and Mode

. text messages, Instant 12
M techniqueg like Video conferencing, Social networking,
Strategic im ortance of Communication,

ral Presentati

Plan, Power-Point presen
Interviews: Nature

Verbal and non-verbal




Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, ('lass
_activities/ assignments cte, _
Suggested Romling's: (Note: Learners are advised to use the Iatest edition of reading):
e CB Gupta, Business Communication, Sultan Chand and sons. '
e R.C Bhatia (2008), Business Communication, Anc Books Pvt Ltd, New Delhi.
| Bovee and Thill. Business Communication today, Pearson Education.
"« Kaul. A. cffective Business Communication, @nd cd. PHI learning. ‘
| e N.Gupta and K. Jain, Business Communication, SahityaBhawan Pl.lbliCaEI()nS, Agra - —
Internal, Quiz, PPT presentation, ixterna

= a A B (5 I ——" 7~

qq

Suggested Continuous Evaluation Mcthods: Assignment,
Examination etc.

i i Y inks - 3NOU
Suggested equivalent online courses: Suggestive digital platforms web links - c.PG f’ath'shgla, 1G
& OPRTOU online study material SVAYAM Portal hllp://hccconlcnt.upsdc.gov.ln/l Jome.aspx

.



\ 4

] Semester; v
Zonr: Second
Programme: B.Com. (Honours/ Yo — |
‘ : ssearch) i
ours with Resear . 1ERCE =
| Honc Subject: COMMI — 7”\
‘ Sinancial Planning 1cor
i wse Coder - GEC - 4.1 Course Title: Personal Financial Pl 4 Y)
| EEEE— N . N1 -, b * T
Course Code: vl

7]
—eenemn] FiNANCHE anning as a subject is to eqy
omes:  Th icctive of teaching personal financial p‘I‘ann‘ g 4 ',., . ,q ip
"Course Outcomes:  The objective o d wtitudes necessary to effectively manage their inances
‘ ledge, skills, and ¢ : S¢
individuals with the knowledge, skills, a
throughout their lives. |
e e i i ing of key financial concepts, such as budgeting, saving,
* Students will demonstrate an understanding o ly
‘\ i e risk management. . e .
e , debt management, and risk 1 ‘ , |
gi\::lSlilt]sg will be abi;c to create and analyze personal budgc:ls, l[r‘]CIUdl‘n% léi;lztifylng, sources of
" incom i i : ¢ 2 Inancial g .
income, categorizing expenses, and making adjustments to ncincvc an k-ﬁ ) | . 3
. Students will be able to apply critical thinking and decision-ma ing Sll sdo alma yze financia
situations, evaluate options, and make informed choices basefi ?]n t.helr goals and valyes,
Wi i s inflation
Students will understand how economls.factors, such a
. cycles, can impact personal financial decisions and planning. ot have
| ' i i ious life transiti t have fi
| Students will be prepared to navigate various life tian‘smor;lsltd a y
| starting a career, getting married, buying a home, having children, an p
| Credits: 4
| A———

, interest rates, and economic

nancial implications, such as
lanning for retirement.

General Elective Course

Y . Marks: 25+75 (Internal + External) Min, Passing Marks:
| ax r (

Total No. of Lectures-Tutorials-

Practical (in hours per week): L-T-P: 3-1-0

No. of
Topics Lectures =

60
Introduction to Financial Planning: Financial goals, steps in financia]
planning, budgeting incomes and payments, time value of money. Introduction 12
to savings, benefits of savings, management of spending & financial discipline, -
Setting alerts and maintaining sufficient funds for fixed commitments.
Investment Planning: Procegs and objectives of investment, concept and
measurement of return & risk for various asset classes, measurement of
portfolio risk and return, diversification & portfolio formation. Gold bond; Real
estate: Investment in green fie|q and brown field Projects; Investment in fixed 12
income instruments, fi

nancial derivatives & commodity

Mutual fund schemes; Internationa] investment avenues. Cu

and digital currency.
Personal Tax Plannin

market in India.
rrency derivatives

g: Tax structure in Indi

a for personal taxation, Scope of
s €Xemptions

and deductions available to individuals

’ for insurance. Life insurance, health insurance, 12
property insurance, credit |ife ;

: Insurance and professional liability insurance

—2




R““""‘"“‘“‘ Benefits  Planning:  Retirement  planning  goals,  process of
retirement planning, Pension plans available in India, Reverse mortgage, Fstate 12

\Y
planning,
T “_‘c.h_i“g Learning Process: Class discussions/ demonstrations, Powerpoint prcéZh{illi(ins, Class
activitics/ assignments ctc. -
the Iatest edition of reading):

Now Make [t Work for Youl

Suggested Readings: (Note: Learners are advised to use
e Halan, M. —Let's Talk Money: You've Worked Hard for It,
HarperCollins Publishers, New York.
Madura, J. —Personal Financel, Pearson.
e Indian Institute of Banking & Finance. —Introduction to Financi

New Delhi.
Keown A.J. —Personal Financel Pearson, New York.
You Will Ever Needl Network 18 Publications

Pandit, A. —The Only Financial Planning Book that

Ltd., Mumbai.

Sinha. M. —Financial Planning: A Ready Reckonerl McGraw Hill Education, New York.
New Delhi

—Fundamentals of Investmentl Taxmann Publication,
Methods: Assignment, Internal, Quiz, PPT presentation, External

al Planningl Taxmann Publication,

e Tripathi, V.
Suggested Continuous Evaluation
Examination etc.

stive digital platforms web links - ePG-Pathshala, IGNOU

Suggested equivalent online courses: Sugge
& UPRTOU online study material SVAYAM Portal http://heecontent.ugsdc.gov.in/Home.am

—b




Scmcstcr: A%
— . N j\
" Programme: B.Com. (Honours/ VI i
Programme: B.(C¢
Honours with Researeh)

SR s T
Subject: COMMERCE - Ao
— - ‘ntals of Financia -
Course Title: FFundamentals of I (”lcory)
i " Course Code: GRC-4.2 Technology

e &= undamentals of Fintech and its role in invegy
- -"“.‘f“‘imroaucc students to the fundamentals (lilhdr ,lpplicmom :
“our s e ' N : ations ang o | G ¢ .
5t mmml' and to explore various Fintech Innovations ¢
inonlmmmgcmcn N h

invcstmcm

itional investment practices and industry
and analyze the impact of Fintech on traditional mvestment pre
processes: and analyz
Learning Outcomes;

1. Students wil demonstrate an underst
algorithmic trading, block chain
industry,

- Students wil] be able to identify
investment processes, such as

dynamics,

anding of key FFintech concepts, including robo.-

advisors,
and be able o articulate thejr signific
s C

ance in the investment

ro

and describe varjous Fintech it

novations and their
Automated investing, quanti

applicationg in

ative trading, and block

assets.

3. Students will be
field of Fintech

Credits: ¢4

chain-based

prepared for further study and profession

al development in the rapidly ¢volving
and investment

t Max. Marks: 25475 (Internal + External)
Total No. of Lectures—Tutorials-Practic

al (in hours Perweek): L-T-p. 3-1-0
Unit

Foundation of Fintech in Investment
I introduction to Fintech and Investmen

t, Definition and scope of Fintech,
Evolution of Fintech in investment Management, Challenges and Opportunitieg
in the Fintech landscape
Robo-Advisors and Automateq Investing
I Understanding robo-advisors and thejr

role in investment adv
and limitations of automate

isory, Benefits 12
d investing Platforms, Case studiesg of prominent -
robo-adviser platforms
Algorithmic Trading and Quantitative Investing
I introduetion to algorithmie trading ang Quantitatiye investment Strategies, Uge 12
ofmachine learning and datg analytics ip investment decision-nwking, -
Algorithmic trading platformg and too|g
Blockchain and Crypto Currencjeg
Basics of blockchaj

12
. intech iy, investment management, 12
] ce r_equirements and Challenges for  Fintech firms. Ethjcal
Considerationg In Fintech adoption and investment ractices




[ Teaching 1 onrni
'I\c’,‘kl_l‘.lng l‘l“_ll‘nmu Process: Class discussions/ demonstrations, Powerpoint presentations, Class
\m,ll\ 1es/ assignments cte,
5“2{1‘%\\10(! Readings: (Note: Learners are advised to use the latest cedition of reading):
e Fintech: The Beginner's Guide to Financial Technology in India by Praveen Har,
* JanakiramanMurugavel Published by Notion Press
e Fintech: Financial Technology Beginner’s Guide - Learn Everything Sl A

Published by Independently published
Fintech in India by VinishKathuria Published by Sage Publications Pvt. Ltd.
Debashish Nandy, Sourav Roy

Fintech: The Advent of a New Financial Ecosystem in India by

L
PPT presentation, External

1 Published by Notion Press

| Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz,

Examination etc.

Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
@gﬂ,in/Home.asp_)g

& UPRTOU online study material SVAYAM Portal http://heecontent.ups
-
£




1
P ) nirs/ | L__
Programme: B.Con. (1 ln:\\ u
Honours with Rescareh)

 S—

T <ate students in
"Course Outcomes: The coursc assists student
practical experience in crcatmg‘ws'u
Learning Outcomes: Upon finishing the

" ) i i ]} (\Clﬂll iSUu . ' .
am hc pl QCESS Of constt llClmg mp .V X ' ‘ ) ] I .
* CXI) ore ¢ creatio sophis VIS h clarit

(‘mn'Sc Code:  SEC -4.1 C

Yenr: Second

Subject: COMM I')I{( l‘

esentations of financial data.
al representations ; BT '
‘ course. Learners will have the capability to:
lizations and dashboards.

and style. . -
 analyze data and interpret the obtained resu ts. —_—
 export and share dashboards and visualizations effectively.

 Students will be able to do analyze and present data with various statistical tool.

Semester: v

-]
) ;lrxi's:ér'l‘itlw Data Visualization [ (Theory)
o | A\ .

acquiring the skills to visualize data and provides
<

| .

|

Credits: 2

Course

' Max. Marks: 40+60 (Internal + External)

Skill Enhancement

Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-2

No. of
Unit Topics Lectures =
30
Introduction
I Concept of data visualisation, Significance and role, Functions of data analyst, 6
Types of charts, Selecting an appropriate visualisation based on the data.
Unit 2: Data Visualisation using Spreadsheet
Data visualisations using Conditional Formatting, Sparklines and Number
IT Formats, Charts - line charts, pie charts, scatter charts, area charts, column and 6
bar charts, histogram. Specialized Charts: hierarchical charts, waterfall, funnel,
stock charts and combo charts.
Unit 3: Creating Visualisation and Dashboard using Spreadsheet
111 Working with pivot tables and charts, Slicer, Timeline, Power Query, Power 6
Pivot, Power View, Power Map.
Financial Data Analysis using Power BI
Introduction to Power B, Possible Data Sources, Cleansing, Transforming and
IV |Loading Data, Add Columns, Remoye Columns, Split and Rename column and 6
Change data types, Merge data, Append data, Create report and Power Bl
Dashboard using visualisation controls, Publish report and export it to PDF.
Working with Tableau Public
v Introduction, Loading the Data ang Preparing the Sheets, Bar and Line 6
Combination Ch

art, Horizontal Bars Chart, Candlesticks and stock markets,

Teaching Learning Process:
activities/ assignments etc,

Creating the Tableau Dashboard, and Adding a Brand Filter and Interpretation.

i i i i ions, Class
Class discussions/ demonstrations, Powerpoint presentations,
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| 'N‘L-‘\:l:t‘ll‘lljtl:‘c((l‘:':\lr;i!sf\:-ll\;:)(:t‘[:{ll ..L“xll‘ll’:.‘l's are advised to use the l;:dérst cdition of reading):
; Pivot for l".\ccl: l‘l‘n‘ 1880, (2017) Analyzing Data with Microsolt Power Bl and Power
| : Fl;c(t l‘[;)\\'cll. (2017). Microsoft Power Bl Cookbook, Packt Publishing Limited.
) G O\ o) ~ :
| R&\l:::Sli:wl\a\Ll: Srgzgl:[¢$i:;u Dcsl\"top‘Cookbo.ok. O‘Reilly Media.
\ , Pre ableau, O‘Reilly Media.

| Y

3 buggc.stec! Continuous Evaluation Methods: Assignment, Internal, Quiz,
| Examination etc. '
Suggested equivalent online courses: Suggestive digit
& UPRTOU online study material SVAYAM Portal http:/hecconte

PPT presentation, External

al platforms web links - ePG-Pathshala, IGNOU
nt.upsde.gov.in/lHome.aspx ]
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Sementey, Y
3.0 ' s/ Venrs Second ’
Programme @ 13.Com, (Honours

SWith Researeh) —
| B Subjoett COMMUERCY
| 'AC Conene Thder Ancient Trade nnd ¢ hianakya'y ('l‘hm"-y)

Conrse Coder VAC - 4,1 ST ‘

‘(‘nurw Outcomes: To enable (he

SYSems during the ancient

management principles

Learning Outcomes- . . »
* Thelearner will be able 1o explnin the practices followed iy, nneje
.

| ) Y 1 ' "
The learner wil be able 10 Summarise the Chanakya'y pPrinciples
Credits: 2

familinrize with (he practices followe in

rade ap cducy
. dze e Jenmers with (f)e
tmes, and familinrize (e lenimey

tio
concepts of

Makyy

ntIndian (e
ul'mmmgumcul

Vilue Additioy Courye
— . e ———— e — T —t . ) ';v: . - - ' —
- Max. Marks: 25475 (Intemal + EXternal) Min, la«mn;g Marky:
* ” Total No. ol‘l,cclurcs-'l'umriuIs-l’mclicul (in houry per week ), L=T-p: 3-1-0
N I— No. of -
| Unit Topicy Leetureg -
j -
J Indian Ethos in Ancient Timey

! Indian  Eqhs. Meaning, Features,

30

Need & History, Relevanee, Principleg
Practiced by Indian Companics, Requisites, Elements, Role of Indian Lthos in
. W“Mﬂggggriurl Practices,

- 3 v 13 mm‘h\‘h“'\‘”“ 75*“‘.‘%‘ .
Gurukul System of Lcurmng:
Mcuning, Features, Advantages, I)isuclvunlugcs Modern System of l,curnim,:
11 canings, Features, Advantages, l)isudvunlugcs, Personal Browth ang Lessong
from Ancieng Indian Education System, ity Dcvelopmcnl- Mcuning,
e 1 3 H < 4 divpe
I t..lm.mnmn.s‘. Indian Ethos an Personal
Principles of Clmnukyn’s Manag
(?hunukyu- Strategist, l’hilosophcr,
:“_H_(;l_uinukyu.

I
ement

liconomics, Ethics

and valycg |
Chmmkya’s Concept of Lcu(lcrsh‘ip: Qualitics of a leader, r(.m()?s and role
v of g .If:zfdcr. moli\{ulion and communiculion, what o leader should noy do,
Idcnulymg Potentig] Lcudcrs, Decision Muking, Advice (o entreprencurs,
Turning Managers into leaders,
Employce Manugcmcnl:

Chanakya, Teamwork Manugcmcnl, Safety ang

v Managers, (.)rgunisatiolml l’Innning, Time M

A concept of stable Organizatiop,

Business, Power Managen

of success

£ Learning Procegs; Class discussion

_activities/ assignmentg cle,

Suggested Rca(lings:
®*  Motj Chandra,

aid down by

Reeruitment Process, Training guidelines by
Sccurity, Sclecting Right
anagement, Disagier Management,
Munuging Multiple Project Seven Pillars of
ent g workplucc, Art of punishment, Three Aspects

Teachin

v " H Sentatt y HEM
s/ (Icmonslrulmns, Powerpoint presentations, Cla

(Note; Learneyyg ar
Trade and Trade route

5 N ancient India, Abhinay Publication, 1997

d@y

¢ advised to use the latest edition of reading): 7




*  Arunkumar Mishr
. Radlmkrishm\n Pi
®*  Ashok R, Garde,

Q. tr:\d‘ih'g: '\‘mnnmnilivs inancient India, Anamikalrakashan, 1992
Hail 10 th Ldition 2021, Corporate Chanakya, 2010

Chanakya on Management, Jaico Publishing ”()lll.ﬁ'c. 2.(1)\(/)]2”'. e
*CARajeev k Garg, Chanakya of Modern Bu?‘incss (‘m}/crl‘u.x:):'c guli:n;)]”r pir'gs:cﬁuiti'bn, T
Wstcd(‘ominumls Evaluation Methods: Assignment, Internal, s

Examination ete.

Suggested equiv

L :b links - ePG-Pathshala, IGNOU
alent online courses: Suggestive digital platforms web links - ePG
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I ‘*‘“TT\'
: dee of rtaining to levy of income 1.
‘,(,‘,,_‘,,l.,\,é Outcomes: The course aims to impart knowledge of law perte g y me tax in
ours AN
India.
Learning outcomes: _ o
After completion of the course, learners will be able to:

‘ o Ihivd
Programme: B.Com. (Honours Vil ey
Honours with Research)

Course Code: DSC - 5.1

Subject: COMMERCE -
b » y . . oy h\
: Title: Income-Tax Law and Practice
Course Title: Income-1 (Theory)

analyse the basic coneepts of income tax and d.ctcrminc‘.thc tiCSld‘c)nllal s;tratwjof different
compute income under the heads salaries ‘and income [rom house property *;

compute income under the heads profits and g
compute income under the head income
to income of other persons included in
analyse various deductions and compu

persons:

ains of business or profession ‘and
from other sources *and understand the
assessee's total income; and

capital gaing *-
provisions relating

Credits: 6

tation of total income and tax ljabilit of individuals,

. Max. Marks: 25+75 (Internal + External)
_ 7" TN

actical (in hours per week): L-T-P: 3.1
Unit Lectures =
\ ¢
Basics and scope of total income-
I

juridical ersons, Scope of total income
S———

11

provisions for computing profits ang gains of business on presumptive Basis;
Computation of business

Core Course

Min. Passing Marks:
Total No. of Lectures-Tutorials—Pr

No. of
Topics

ntroduction of income tax law:

previous year, assessment year, procedure of calculatio
Residential status and scope of tota] income: -Residential s
HUF, Firms, AOPs and BOPs, Companies, Local auth

significant coneepts including assessee,

n of total income. 12
tatus of individuals,

orities and artificial
- I
Heads of Income
Salaries: lntroductions, Basi

1s of Charge, Salary, and profit in lieu of S
Deductions from the Salaries,

Income from house Property: -
house property - situated outsiq

eductions from annual value, Cq

alary,

Chargeability, composite rent

, income from
¢ India,

determination of annual value,

Profits or Gains of Business or Profession: Meaning of Business or
Profession, Method of Accounting; Income chargeable under this h;ad,
Speculation Business, Computation of Profits and Gains, Admissible
deductions, Inadmissible deductions, Profits chargeable to tax, Certain
deductions to be made, Compulsory maintenance of Accounts, Special

income in cases where income is partly gericulture

@S



and partly business in nature,
A 1 . ' \ " (
Capital gains: Introduction. Short term and long term Capital Agsets, scope and

Important definitions, Mode of computation ol Capital - Gains, cost of
acquisition, cost of improvement, Computation of capital gains in case of-
Depreciable assets, Market. slump sale; Advance moncy received, Exemption
of capital gains, Tax on short term capitals gains in respects of equity/units of

an equity oriented funds. Tax on long term capitals gains.

Income From Other Sources: Introduction, Method of accounting, income
chargeable under this head, applicable rate of tax in respect of winning from
any online games, Deductions Allowable, Deductions not Allowable, Deemed

year of chargeability, capital gains on buy back of shares or specificd securitics,

111

income chargeable to tax.

Income of other persons, Aggregation of Income, set offs, carry forward of
losscs.

Income of other persons included in Assesses total income: Clubbing of
income- An introduction; Income of other person includible in Assessee’s total
income. Income of other person includible in individual’s total income, Cross
transfer, conversion of self- acquired property into property of a Hindu

Undivided Family, Income includes Loss.
Aggregation of income, set off And Carry Forward of Losses: Aggregation of
income, concept of set-off and carry forward of losses, inter source adjustment,

inter head adjustment, carry forward and set off of loss from house property
and business losses, Losses in speculation Business, Losses under the head
Capital gains, Losses from the activity of owning and maintaining race horses,

order of set-off of losses, submission of return of losses.

v

Deductions, Tax deducted at Source, Tax Collection at Source:
Deductions from gross total Income: General provisions, Deductions in
respect of certain payments, Deductions in respect of certain incomes,
Deductions in respect of other income, other deductions, Deductions under
section 10AA.

Advance tax, tax deductions at source and tax collection at source: Deduction
of tax at source and advance payments, Direct payments, Deduction of tax at
source, certificate of deduction of tax at a lower rate, No deductions in certain
cases, Miscellaneous provisions, Advance payment of tax, Tax collection at

source- Basic concept.

12

\%

Computation of Total Income and Tax Liability:
Provisions for filing return of income and self-assessment: - Computation of

total income and tax liability of individuals (On-line filing of Returns of

Income & TDS).

The learners are required to:
1. discuss selected provisions of the Income-tax Act, 1961 from the official website of Government of

India;

2. refer the Finance Act to learn about the amendments done in various provisions of the Income-tax

Act, 1961;
QL @&Qﬂ.ﬂ
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Programme: B.Com. (Honours/ Semester: V

Honours with Research) Venr: Third ' ‘

Subject: COMMERCE
(‘Theory)

Course Code: DSC -5.2 ; -~ T
Course Title: Economic Laws
ol key legislative frameworks governing

Course Outcomes:  To provide Toundational knowledge

‘compclilion. banking, insurance, foreign exchange, and intellectual property in India.

Learning Outcomes: After the completion of the course, the learners will be able to:
Explain the objectives and scope of the Competition Act, 2002, and describe the role and powers of

the Competition Commission of India.
Identify the legal definitions, rights, and government initiatives related to MSMEs under the

MSMED Act, 2006.
Interpret the provisions of banking and insurance laws in India,

Act. Insurance Act, and the functions of RBI and IRDAI.
anisms under the FEMA, 1999, and the PMLA,

| L]

including the Banking Regulation

Analyse the key features and enforcement mech
ti-money laundering measures.

2002. with a focus on financial compliance and an
e Demonstrate understanding of Intellectual Property Rights (IPR) laws and their application in
’ protecting innovation and business assets.
| e Evaluate the legal framework of the Information Technology Act, 2000, including provisions
related to cybercrime, data privacy, and digital security.
| e Apply relevant legal provisions to hypothetical or real-world business scenarios, fostering sound
% legal reasoning and ethical decision-making.
Credits: 4 Core Course
Max. Marks: 25+75 (Internal + External) Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
Unit Topics Lectures =
60
The Competition Act 2002 & Specific Legal Provisions Related to MSME
Sector
I Competition, Meaning, Objectives, Extent, and Applicability, Competition
Commission of India; 12
Definition Of MSME, Rights Available to MSME, Measures for Promotion of
MSME under MSMED Act 2006.
Laws and Regulations Related to Banking and Insurance Sector
The BankingRegulation Act, 1949; Role of Reserve Bank of India, Security and
I Izigggnstruction of Financial Assets and Enforcement of Security Interest Act 12
The Insurance Act, 1938, The Insurance Regulatory and Development
Authority Act,1999.
The Foreign E)fchange Management Act, 1999 and The Prevention of
III |Money Laundering Act 2002. 12

Special Provisions Related to FEMA 1999 And PMLA 2002



[Intellectual Property Riu)h)l: Illx:\\"sm et 1970, The Designs Act 2000 ]
AC Ot atents . \ ;
l\, , ”10 ]|~.']d(‘|nnl|\?~. .\(.' ' ‘* \ l‘s‘ (R(‘}'i‘\'ll‘“””” “”d I'l‘()'CC“()”) /\Cl l()()()’ 2
Aicug:rnphicsl Illl;i:;nlmnx ol Good: Af
[Co \\l'ighl Act 1VS7, : e Yo
— 1 'nf"s And Regulations Related to Cyber Secun Il‘y and ll)llifl' I |ilv:|(,yg o
The Information Technology Act 2000 and Rules framed there under- Sensitive
V | Personal Data Rules: ' . A 12
[Basic Principles of Data Privacy, Data, l’rlvac:y and Bt)lsmus's ntelligence;
| Cybererime/Cyber Frauds - Mcaning, Remedies, and Penalties ]
A ]

2Q e 1 p
presentations, Clagg

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint

actvities/ assignments etc.

Suggested Readings: (Note: Learners are advised to use the Iatest editi
S.C. Tripathi — The Competition Law in India: Policy, Issues, and Deve/opmen[,g, Centra| £

Publications
* Avtar Singh — Competition Law, Eastern Book Company

* Avtar Singh — Law of Insurance, Eastern Book Company
* Tannan’s Banking Law and Practice in India — M.L. Tannan, LexisNexis
* K.C. Shekhar&LekshmyShekhar — Banking Theory and Praciice, Vikas Publishin
* Taxmann - Lagw Relating 10 Prevention of Money Laundering Act ¢
e P. Narayanan — Intellectual Property Law, Eastern Law House
| : 31}( Bhansalj — Informatio'n Technology Act with Cyber Laws, University Book Hous
akul Sharma — Information T, echnology Law and Practice, Universal Law Publishineg

Suggested €quivalent online i n a ala, IGNOU
courses: Suggestive digital p| ink PG-P
. : : gg gital platforms web | - -Pathsh
& UPRTOU online study material SVAYAM Portal http://heecontent up%ldc <S>'0vein/ll bl
—BCC.80V.In/Home.aspx
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Programme: B.Con. (Honours/
Honours with Research)

Year: Third [ Semester: V

o Subject: COMMERCE
Course Code: DSE - 5.1 Course Title: Investment Banking and (Theory)
[T Financial Services 3

| Course Outcomes: The course is designed to equip students with the essential t
e o i . s N ~ : . B ¥ sormd

conceptual knowledge of investment banking and financial services.

| .
Learning Outcomes: After completion of the course, students will be able to:

\
| 1. Investigate the operations of investment banking.

. Outline the steps involved in issue management.

heoretical and |

| 9
3. Interpret the dynamics of corporate restructuring.
4. Assess the intricacies of mergers and acquisitions.
5. Analyze the array of financial services offered in financial markets.
Credits: 4 , Elective Course
‘ Min. Passing Marks:

Max. Marks: 25+75 (Internal + External)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

No. of

Topics Lectures =
60

Unit

Investment Banking: Introduction: Concept, Importance; Commercial Banks
banks; Functions of Investment Banks; Types of Investment
nking in India — Evolution, characteristics; 12
head; Structure of Investment Banks; SEBI
Pre-issue and Post-issue regulatory

vs. Investment
banking operations; Investment Ba
I Recent Developments and the way a
guidelines for Merchant Bankers,

framework.
Issue Management: Emergence and role of Capital markets, Types of Issue:
Public Issue, Book building, Green Shoe option, Private placements,
Preferential allotment, Rights Issue, Bonus Issue, Depository Receipts; Process
of Issue Management; Lead Managers — Duties and responsibilities of Lead

nderwriting- concept and types; Issue management intermediaries;
n — NSDL,

11

Managers; U
De-mat account — Concept and importance; Depository Syster

CDSL.
Financial Services -I: Leasing — Concept and types of leasing; Venture Capital
— various steps in venture financing; Start-ups — Concept and financing; Mutual
I |Funds - Role, Types of Mutual Funds; Pension Funds; Insurance-
Classification, Principles of insurance; An Overview of Regulatory Framework
— RBI, SEBI, IRDA, PFRDA.
Financial Services -II: Banking products and services — Recent trends:;
Innovations in banking sector; NBFCs - Concept, Commercial Banks vs.
v NBF(?S, Services provided by NBFCs; Housing Finance- Concept and Types,

H0951ng Finance institutions; Credit Rating- Concept and significance, Credit 12
Ratlng_ Agencies; Factoring and Forfaiting; Securitisation — concept
securitization as a funding mechanism; Financial Counselling; Portfolic;

QELW

12




W N 'Q ‘ )
’ : : A - : \ ( ‘\. . ‘ . |
ey s tione Process of M&A. Role of Investment Bankers in
Mergers and Acquisitions: Process ol A o Gonliatlon of Méos
/M&A: Rationale and considerations of M&/.\; I'III«III(,Ifl l,, .‘ ‘ ld B '|'r,,m,,‘.t'q
'Valuation techniques — Comparable companies analysis, rut,c T ) :/ saction 05
. [ ‘ sis, Leverage s, lakeover
\ [analvsis, Discounted Cash Flow Analysis, Leveraged Buyouts; T¢ '
i 9 3 ‘ 2l o [a e ] *Q y*
|defenses: Corporate Restructuring — Methods of corporate restructuring;

[‘Challcngcs: Legal, ethical and governance issues in Investment Banking, -

chaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
_activities/ assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest edition of reading):
® Frederic S. Mishkin, Stanley G. Eakins. IFinancial Markets and Institutions, Pearson
Education, New Delhi; 7" edition.
® Gordon E.& Natarajan K. (2019). Financial Markets and Services. Himalaya Publishing
House.
® Khan M.Y. & Jain P.K.: Financial Services. Tata McGraw Hill.
___® Pratap. Giri S.: Investment Banking, McGraw Hill, 4™ Edition.
| Sugggsteq Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, Externa]
| Examination etc.
Suggested equiYalent online courses: Suggestive digital platforms web links - ePG-Pathshala IGNoU
& UPRTOU online study material SVAYAM Portal mp://heecontent.upsdgg%mlﬁ
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Progys - ——
fl:;““""t- B‘.( om. (Honours/ e e T
onours with Rescarch) Year: Third [ s
Subject: COMMIERCIE
Course Title: Advertising and Sales T
f 57
Management eory’
of this course is to provide basic knowledge of con

Course Code: 'I)SI"; -5.2

Course O nin, o e— m—r inci
ourse Outeomes: The objective cepts, Principles.

Tools ¢ el e ' e o ; .
' Tools and techniques of Advertising and Sales management in Marketing.

‘ Lc:n'm'ng Outcomes: At the end of the course, learners should be able to:
. * Tounderstand the nature, role. and importance of sales management and advertising in marketing

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

J strategy
'« To understand effective design and implementation of advertising strategies
« To present a general understanding of content, structure, and appeal of advertisements
« To understand ethical challenges related to responsible management of advertising and sales
management.
) Credits: 4 ' Elective Course
’ Max. Marks: 25+75 (Internal + External) l Min. Passing Marks:
T

No. of
Unit Topics Lectures =
60
Sales Management: Concept, objective and functions, Importance and

I Limitations of Sales Management, Nature scope and Importance of 12
Salesmanship, Classification of Salesmanship, Selling process and Theories of
Selling.

Sales Organization: Nature of Sales management position, Functions and
Qualities of Sales Executives.

11 Sales Organization: Purpose and types of Sales Organization, Steps involved in 12
setting up Sales Organization, Factors determining the size of Sales
Organization. _

Sales Force Management: Concept and functions of Salesman, Kinds of

11 Salesman, Essential qualities of a successful Salesman, ‘Recruitment and 12
selection of salesman, Salesman’s Training objectives and methods of
Salesman training.

Compensating Salesman: Elements of Ideal compensation plan, Methods of
IV  |compensation, Motivation to Salesman, Controlling the Sales personnel, 12

Evaluation and Supervision. _
Advertising: Nature, concept, objectives and types of Advertising, Advertising

Media- Important modes of Media and their merits and demerits.
Advertising Budget- Factors determining the size of advertising budget, 12

v o
Methods of Advertising budget.
Creation of Advertisement- concepts, feature and classification of Advertising

Appeal, Advertising Copy and Layout, Role of Advertising Agency.
|

—~L e




ey . (trations, Powerpoint presentations, Cla
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint | » Class
activities/ assignments cte, e T |
i ; atest edition of reading).
Suggested ch‘dings: (Note: Learners are advised to use Ill)cllallul e ‘ £)
e “w r yeactice (Paleave
|« Donaldson B- Sales Management: Theory and Practice (Palgave)
* Jobber David and Lancaster GeofY- Selling and Sales Management

| Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, Externa]
_Examination ete. ;
alent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU

Suggested equiv

& UPRTOU online study material SVAYAM Portal hitp://heecontent.upsde.gov.in/ lomc,as\w)x
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Semester: V

PI'O ra . ~ b
{l:{ mme: B.Com. (Honours/ , s
onours “"”\BQSCHI‘CI\) Vear: Third
Subject: COMMERCE
Course Code: DSE -5.3 Course Title: Team building and Ieadership
Development I
Coursc Outcomes: The course aims to familiarize the learner with emerging leadership theories and
team building practices prevailing in Modern day Business organizations. The idea is to Clearly reflect
'the role of a leader in the growth of a business enterprise and holistic development of individuals into
| business leaders functioning with management principles and practices.
' Learning Outcomes:
| After completion of the course, learners will be able to: R
« Understand the basics of Team Building and leadership skills and its levels along with its different
and controlling the resources of business

(Theory)

functions.
« Evaluate the various ways of planning, organizing
organizations.
rCredits: 4 [ Elective Course
Max. Marks: 25+75 (Internal + External) Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
Unit Topics Lectures =
60
Team Building Process
Overview of team; Difference between Groups and Teams. Types of Teams-
Problem-solving Teams, Self-Managed Teams, Cross-functional teams, Virtual
I ; ) . 12
Teams. Evaluating team performance, Goal Setting of Team, defining roles and
Responsibility of team members; External and Internal factors affecting team
building.
Leadership
hs about Leadership, Components of Leadership,
12

Basic Leadership Skills, Building Technical

Meaning, Concepts and Myt
Building High Performance Teams.

11 importance. Leadership Skills —
Competency, Advanced Leadership Skills,
Leadership Skills, Historical Overview

Theories of Leadership
Theory, Trait Theory, Behavioral Theories-

Traditional Theories-Great Man
Ohio Studies,Michigan Studies, Managerial Grid, Contingency theories-

Fiedler’s Theory, Hersey and Blanchard Situational Model, Path Goal Theory,
Transformational Leadership, Transactional Leadership, Charismatic
Leadership, Servant Leadership, Ethical Leadership.

Leadership & Innovations
Meaning, Audience analysis, Audience Engagement & Leadership, Influencing
12

| A% th_rough L'eadership, Leadership in Academic Life, Corporate Space, Public
Life, Soqlal Leadershipand Political Leadership.Contemporary Leaders: Cases
on contemporary leaders like Narendra Modi, IndraNooyi, Ratan Tata, Narayan

—L B

12

100
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strations, Powerpoint presentations, Class
A 1 ing Process: Class discussions/ demonstrations, Powerp
Teaching Learning Process: Class dis _ —
Soities/ assignments ete. ire advised to use the latest Cdltl(,":‘;]n]‘ldl;])g{;]' B
| Sunoost ings: et Learners are advi . ey idge Scholars Publishing.
i Rca(:(lllez‘-\{ (Si()::l\ilp‘%‘l\rlcs (2020). United Kingdom: (,,dmbzldgc'%d ed). Delhi lndgi,d'
‘ S ORI YISOl LEls ‘me 2vised ed.). Delhi, a:
: ‘(}llliml]dbo{? T\;) (2022). Business organisation and management. (2nd rev
® Chhabra, T. N, 2). Business
sun India Publications. . ship ¢ anisations. (Ist ed.). Oxford,
* Day. D. V. (2014). The oxford handbook of lcadership and orga
" . « Oxfor iversity Press.
New York, United States: Oxford Universi o .
‘ anisational Behavior:
| = Griffin, R W., Phillips, J. M., & Gully, S. M, (2LOI7Z‘-i ifg”‘"
| . . . . e ,a(,e ear, Y,
Managing People and Organisations. Cengag ' s ]
s isati : Sun India
. Gupta, C. B. (2022). Business organisation & management. Delhi, India
5 Publication.EC (1267) - 25.08.2023

* Hughes R. L. Ginnett, R., & Gordon, C. (2019). Leadership: enhancing the lessons of
; experience. (9th ed.), Mcgraw Hill Education.

Hersey, P. K, Blanchard, D., & Johnson, D. (2013). Management of Organisational

Behavior: Leading Human Resources. Pearson Education.

Koontz, H., & Weihrich, H. (2012). Essenti: i *an international and

leadership perspective. (9th ed.). McGra i ion.

* Mital, R. (2015). Leadership: personal effectiveness and team building. (2 nd ed.). Uttar
Pradesh, Indja- Vikas Publishing House Pyt. Ltd.

* Nooyi. L K. (2021). My

* Northouse, p. (2018). Le
SAGE Publications Ine.

* Robbins, S. p,_ Judge, T A.. & Vohra, N. (2018). Organisationalbehaviour. (18 thed.).
Pearson.

life in ful]- work, family,

and our future. Penguin.
adership: theory and prac

tice. (8th ed.). California, United States:

Technology and Managcment, 24(2), 99-113.
Willink, J. (2020). Leadership str
States: Macmillan Publishers.

Suggested Contin
Examination etc,
Suggested €quivalent online

, : : ive di atforms web links - ePG-Pathshala, IGNOF]
erial SVAYAM Portal h\llp://hccconlent.upsdc.

gov.in/Home.aspx

QS‘\ %\3

ategy and tactics: field manual. New York, United

al, Quiz, PPT presentation, External




Course Code: GEC -5.1
Resource Mgumgcﬂlgnl

| T

—
Progr: » B.Com
ogramme: B.Com. (Honows/ ‘
Honours with Rescarch) b

[ Yemester: V

Subject: COMMERCE
Course Title: l’undamchldlé of Human i
(Theory)

and principles to

'Course Outcomes: The course aims t

manage Human Resource by exposing them to the

workplace environment.

Learning Outcomes:

After completion of the course,
e Examine the organis
e Compare job analysis,
e Evaluate the relevance an

Categorise the requisite skills in perf

o introduce learners with the techniques

key concepts and for better performance in the

learners will be able to:
ational human resource processcs.
job description, and job design.

d methods of training and development.

ormance appraisal and compensation of employees.

L ]
e Stage simulation activities on work life balance.
| Credits: 4 General Elective Course
S—
Min. Passing Marks:

' Max. Marks: 25+75 (Internal + External)

): L-T-P: 3-1-0

ectures-Tutorials-Practical (in hours per week

Total No. of L
No. of

|

Unit

Topics Lectures =
60

Introduction to HRM
ficance of HRM. Challenges of human resource 12

Concept, functions and signi
management. Workforce diversity, employee empowerment, maintaining work
life balance, and stress management, Downsizing.

11

ng and Procurement
e dimensions of human resource planning; job 12

d job specification. Recruitment: concept, sources

Human Resource Planni
Quantitative and qualitativ
analysis, job description an

111

Training: concept and methods; Apprenticeship, un

vestibule training. case study, role playing, and sensitivity training.
Development: In-basket, management games, conferences and seminars,
coaching and mentoring, management development program

v

Performance Appraisal and Employece Compensation
bjectives and process; Performance

Performance appraisal: nature, o
appraisal; Potential appraisal; Employee

management; Methods of performance

counselling; Job transfer and promotion.
Compensation - Concept and policies, Base and supplementary compensation;

Individual, group and organisation incentive plans; Fringe benefits;
Performam‘:e linked compensation; Employee stock option; Pay band
compensation system; Job evaluation.

[ 12

and techniques. Selection: concept and process. ‘
Employee Training and Development
derstudy, job rotation,

<~

Employee Maintenance and Emerging issues in HRM

=T gp



— T e v alety: Social security: Employer-employee
Employece health, welfare and salety: Soc e Ll g (i i
rL‘l'\(im'w Grievance handling and redressaly "‘(llli(M ”“.”m” i
A DAY ' s '
shinery; ¢ Porary 1ssucs mn : -
el I\N\thl\t‘.\’i I(R(l"\\")( I;\I'R Audit emerging job opportunitics, ¢-HRM,
Information System ( S , Jng,
ife balance k(v me.
l work life balance and work (rom e
-

: et S b ' 1 Sentati TP
Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments ete.

| Suggested Readings: (Note: Learners are advised to use the latest edition of re
e Aswathappa, K. & Dash, S. (2021). Human Resource M
|

ading):

anagement-Text and cases, Ninth Edition,
Tata McGraw-Hill.

® Chhabra, T. N. & Chhabra, M. (2020). Human Resource M

anagement. Delhi:Sun Indija p
® Decenzo, D.A. .& Robbins, S. P. (2009). Fundamental of Human Resource Management.
Wiley.

® Dessler G. &VarrkeyB.(2020). Human Resource Management , Sixteenth Edition P
® French, W. L. (2006). Human Resource Management. Boston: Houghton Mifflin.
® Gupta, C. B. (2018). Human Resource Managemen

t. Delhi: Sultan Chand & Sons.
¢ Pattanayak. Human Resource Management, 6th ed. PHI learning

ublications.
New Jersey;

carson Paperback.

Suggested equivalent o

nline courses: Suggestive di

gital platforms web links -
& UPRTOU online stud

al hup:/’/hccconlcnt.upsdc.go

ePG-Pathshal L
material SVAYAM Port > lGNou

v.in/l-lome.aspx

== %&’




Progr — ) o
an N )

g]’-{ fmes I%'( om. (Honours/ 4 oy Semester: V
()l]()lll's_E\J;_|1 Research) Year: Third

o Subject: COMMERCE,
Course Code: GlC e e ~
SECUIE GLC-52 ’ Course Title: Digital Marketing J (Theory)
the conccpri:sﬂ tools. techniques
ners to learn the

5

Course Outcomes: The course aims to provide knowledge regarding
and relevance of digital marketing in the cuirent scenario. It also enables the lear ;
practical application of the Digital Marketing tools and the cthical and legal issues involved therein.

LearningOutcomes: After completion of course, learners will be able to: ] o
Identify and assess the impact of digital technology in transforming the business environment and aiso

the customer journey.
e Understand the Digital Marketing Landscape . )
describethefunctioningoﬁhedigitalmarketersandhowitisdif!’erentthanthe traditional marketing

Social media platforms, Online

practices
explain the significance of digital marketing tools, such as, SEO,

advertising, Blogging etc. .
gather knowledge about the ethical considerations and the regulatory framework of digital
Course

marketing in India
] General Elective

Rredits: 4
FMax. Marks: 25+75 (Internal + External) , Min. Passing Marks:
r Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
Lectures =

FUnit X Topics
60

Introduction .
Concept, Scope and Importance of Digital Marketing, Traditional Marketing vs 12

! Digital Marketing, Challenges and opportunities for Digital Marketers, Digital

Marketing landscape: an overview of Indian Markets.
Digital Marketing Management
Digital ~marketing-mix, Segmentation, Targeting, Differentiation and
12

I Positioning: Concept, Levels, and strategies in digital environment, Digital
Technology and Customer Relationship Management, Digital Consumers and

their Buying Decision process.

Digital Marketing Presence
Concept and role of Internet in Marketing, Online marketing Domains, The

N r P.O:E.S.M. Framework, Website design and domain name branding, Search 12
Engine Optir_nization stages, Types of traffic, Online Advertising: Types,
formats, requisites of a good online advertisement, Email marketing: types and

strategies.

Interactive Marketing
Interactive Marketing: Concept and options, Social media marketing: concept 12

IV . .
aqd tools, Onllpe Communities and Social networks, Blogging: types and role,
Video marketing: tools and techniques, Mobile marketing tools, PPC

==L g
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q ) W S,
O ' ) ](' Gialc \k”y
BRI keti Yayment ()P“(‘n, ol
]n‘ﬂ'kc“ng. ] tl)l | ’[ | ,“l"t() | ’
ST ShbbutAiiiuhos s N ' | 'I,‘c“n : c(f’j at /
Ethical and Legal lis.ﬂllnm' Slnflonaey 1 dm““' - g
\ ‘thica SSNCS  aNng O ' ! 2
4 I‘,”"Cq l ' SUC! ! A ' (h”'
“""“(‘\\'l“"\ "(“' \“8"‘\' n“"l\l “"tl mn l“

“deme ions rpoi sentations, Clagg
¢t Class discussions/ demonstrations, Powerpoint presentations lags
[ : T L ass « 5 ¢
Teaching Learning Process: Clas

b ] 3 )|C. l‘cd" ners an .
Mg (.\‘(d I{(‘“dln AN (N( ¥

: for iversity Press,
*  \hwiaV'(2015).Digital Marketing. Oxford Ums'fv;?vl,! R.(2008). Internet Marketing: Strategy,
e Chattey, D., Chadwick, F.E.],\J .loh;w(m. l?’: l:m" llljlll )
i : Practice. New Jersey: Pear: all, X
l('}::::::\c::::,:ox?;gllgr)alc)‘:;cml ;4a:-kclin>;:,r_: A l’raclicz'll /\ppr«'mch. /\‘bmgdlo.r(ljz ’l‘(outlcdgc,
Frost, R. D.. Fox, A., & Strauss, J. (2018) E-Marketing, Abingdon: Routle e, .
Gay, R., Charlesworth, A., &Esen, R. (2007). Oﬂll"‘f Murkglmg: A (,'u.sl()m(,r <¢d Approach,
Gubla.S.(20l8). Digital Marketing. Delhi: Tata Mc(u‘uw_ l'llll l;ducatl('m. o '
Kapoor. N. (2021). Concept Building Approach to Digital Marketing. Delhi: Cengage Lcarnmg
. :ggtllz::r[.)\g.'. Ilégﬁajaya. H., & Setiawan, 1. (2017). Digital Marketing: 4.0 Moving from Traditional to
Digital. New Jersey: John Wiley & Sons.
*  MaityM(2022). Digital Marketing.Oxford University Press,
® Mathur,V.&Arora S, Digital Marketing PHI Learning
®* Ryan.D. & Calvin. J. (2016). Understanding Digita) Marketing: Marketing Strategies for En
the Digital Generation. London: Kogan Page. Oxford University Press,
K Tasner.M.(20]5).Marketing in the Moment: The Digital Marketing Guide to Generating More Sales
: and Reaching Your Customers First. London: Person.

Suggested Continuous Evaluation Methods: Assig
_Examination etc,

gaging

ePG-Pathshala. IGNOU
v.in/} lomc.asgx




Yenr: 'hird

Subject: COMMERCE

DSC - 6.1

CO \ g
urse Code: Course Title: Company Law

(Theory)

'Cours _—

* S¢ Outcomes: T :

, est The course aimes —
accordance with the wr h't‘ course aims to (.iu\t.lop and comprehend business
| Learning 1the provisions of the companies Act. 2013 while analyzing case |
| & outcomes: After completion of the course the students wi

and its processes in
aws.
Il be able to learn-

[ ) e ~n ¥ .\ - = e ~ . . ~
Basic and broad know ledge of provisions of the Companies Act 2013.

L J a y ~ . .
.\\\.arcmss of Share Capital, Dividends. Accounts and Audit.
Th|§ course will provide better understanding of the different clauses of Company law which a
business manager must know for better decision making.

. .‘\\\’ar‘en.ess about the statutory requirements in relation to memorandum of association, articles of
association and prospectus.

* Understanding about types of directors and their responsibilities.

[ ]

, Basic Knowledge about Administration of Company Laws (including NCLT).

L Credits: 6 Core Course

Max. Marks: 25+75 (Internal + External) Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per i\feek): L-T-P: 3-1-0

No. of
Lectures =
60

e e

Unit Topics

Relevant section 1 to 22

Introduction to Companies Act, 2013: Important Definitions; Incorporation of a
company and matters incidental thereto. Documents of company-
Memorandum of Association (MOA) and Article of Association (AOA)
Relevant section 23 to 87

Prospectus and Allotment of securities- Public offer & Private Placement;
Share Capital & Debentures; acceptance of Deposits by Companies;
Registration of charges.

Relevant section 88 to 148
Management &  Administration Register of Members, Annual

Returns,Meetings and types of meetings. Annual General Meeting, Extra —
ordinary General Meeting; class meetings. Resolutions- Ordinary and special,
Declarations and payment of Dividend: Accounts and Audit of companies.
Relevant section 149 to 195) & Relevant section 241to 246

Directors  Appointment & Qualification; Meeting of Board and its
powers; rule of supremacy of majority. Rights of minority Prevention of
oppression & Mismanagement

Relevant section 270 to 365

Winding up — Modes of winding up, winding up by Tribunal, voluntary
winding up and other legal provision relating to winding up. Liquidator and

12

IT

111

v




‘ types of qulﬁdnlm's, official Liquidator, o

|
|
|

The learners are required (o
ist i > ies Act, : ndments up to date o

Provisions of the ¢ ompanies Act, 2013 and Amenc : : i —

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Clagg

otivities/assignmentsete, — [
Suggested Readings: (Note: Learners are advised o use the latest cdition of re
) DI RPN Do »
- ®  Chadha R, & Chadha. S, Corporate Laws, Scholar Tech Press, Delhi.
Das & Roy (2018). Company Laws. Oxford University Press
Jagota, R, Corporate Laws. TaxmannPvt Ltd. Delhi,
Kaur H. Company Law Kital Mahal, Delhi
Kapoor, N. D. (2022). Corporate Laws, Sultan Chand
l}')ucbl;!ml‘. M. C, Kuchhal, A. & Gupta, S., Modern Indian Company Law, Mahavir
ublications,
® f;;lﬂthei:ld\\'ari, S. N, Maheshwari, S, K. Elements of Corporate Laws. Himalaya Publishing House
vt. Ltd.
El\{iﬁleisnlzgo(l?:);tcinuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, Externa]

ading):

ks - ePG-Pathshala,

Suggested €quivalent online courses: Suggestive digital platforms web lir
& UPRTOU online study material SVAYAM Portal http://hecconlent.upsdc.gov.in/l*lome.asgx

IGNoU
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Programme: g o
Hh ne: B‘.( om. (Honours/
onours witly Research)

L\\~—&\

Year: Thirvd

Subject: COMMERCE

Scmésit‘c't;: VI

Course Code: DSC - 6.2 Course Title: Goods & Services Tax (GST) (’l‘hcor)&
and Customs Law

students to apply the same practically.
Learning Outcomes:
L]

compliance requirements.

e interpret the meaning of supply under GST law, differen

supply. provisions related to place of supply, time of sup
evaluate the utilization of input tax credit and the provisions of reverse charge mechanism;

\

Course Oute = ; -

Custom ([ ll(u)mc:s. The course aims to impart knowledge of principles and provisions of GST and
R s Law, the important legislation dealing with indirect tax system in India: and to enable the

Students will gain a clear understanding of fundamental taxation concepts, including indirect
taxes, tax incidence, tax bases, tax rates, and tax compliance.

Students will be familiar with the structure, principles, and implementation of GST in their
country or region, including the registration process, tax calculation, filing procedures, and

tiate between intra-state and inter-state
ply and compute the value of supply;

[ J
e analyse various returns under GST and payment of taxes; and
e evaluate the concepts of Customs Act, various custom duties and computation of the assessable
value for charging customs duty.
Core Course

( Credits: 6

Max. Marks: 25+75 (Internal + External)

Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

No. of
Unit Topics Lectures =
60
GST- Framework & Exemptions
GST- An introduction including constitutional aspects: Overview of Taxation
I system in India, Structure of GST (SGST, CGST, UTGST & IGST); Need for 12
GST in India; Benefits of GST, Constitutional provisions.
Exemption from GST: Power to grant exemption from Tax, goods exempt
from tax, List of services exempt from Tax.
Levy and Collection of GST
Supply under GST & Charges of GST: Concept of supply, nature of supply;
I Composite & Mixed supply, Extent & commencement of GST law; Levy & 12
Collection of CGST & IGST, Composition Levy.
Place, Time & Value of Supply: Inter-state supply, Intra-state supply, Time of
supply of Goods & Services, Value of Supply.
Input Tax Credit & Registration
Input Tax Credit: eligibility & conditions for taking input tax credit, credit in
111 special circumstances; How ITC is utilized. 12
Registration: Concept of taxable person, person liable for registration,
of registration, Cancellation

Compulsory registration, Procedure & Amendment




] of Cancellation.

ﬁ*-——_ﬂﬁ{;gﬁmﬂ{i:Régi'slrnlinn & Rcvn.tl's!ll(’)l
— et Roturns & Payment of Tax o
| Tax invoice & Accounts & R('(’UI"(/.\'..‘ l’lle Invoice,
Way Bills, Accounts & Other Rcclouls. ¢
Payment of Tax & Tax I)c‘ducll‘()ns.: -
IV |amounts, Transfer of Input Tax Credit;
tax at source.
Returns: Furnishing of Returns. .
Returns/Statements; Default/Delay in furnis
practitioners.
Custom Law _ ‘ 0
Custom law: Basic concepts; Types of Custom Duties; Valuation.
Practical Exercises:
The learners are required to:
e discuss relevant provisions of the CGST Act, IGST Act, GST (Compensation to States) Act and
; Constitution (One Hundred and First Amendment) Act from the official website of Government
i of India;
|« refer relevant notifications and circulars from the official website of Government of India;

* refer various offline utilities available on the official website of the Government of India;

- Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
|_activities/ assignments etc.

Credit & Debit notes, E-
riod of retention of accounts.

ayment of Tax, Intcrest & Penalty
lax deduction at source; Collection of 12

Due dates for Payment of Tax, Other
hing returns; Goods & Services Tax

V

Suggested Readings: (Note: Learners are advised to use the latest edition of reading):

. * Indirect Taxes with GST- Dr. H.C. Mehrotra, Prof. V.P. Agarwal ,SahityaBhawan Publications.
* Goods & Services Tax & Custom Law- Shiv Das & Sons.

¢ GST & Custom Law- CA(Dr.) K.M. Bansal , Taxmann’s

|_* Ahuja. Girish and Gupta, Ravi, GST & Customs Law. Flair Publicati i
] s ) . ublications Pvt. Ltd.
Suggested Continuous Evaluation Methods: : Dl

Assignmen i i
Exemination ot g t, Internal, Quiz, PPT presentation, External

Suggested equivalent online courses:
& UPRTOU online study material SV

Suggestive digital platforms web links - ePG-Pathshala, IGNOU
AYAM Portal http://heecontent.upsdc.szov.in/Home.aspx

|
q ®
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Programme: S
ogramme: B.Com, (I Ionmn's/’ \ [hird Semester: V1
Zoar: Thir

l_{OIJ\'l‘IAl‘:\' With Research)

Subject: COMM ERCE
(Theory)

e
| Course Code: DSE - 6.1 I Course Title: Investing in Stock Markets )
E °S . ~ vy " . I . . i £ o
:COlllsc Outcomes: The course aims to familiarize the students with the skills required to operate in the
' stock market.
ourse. learners will be able to: .
ronment as well as risk &

Learning Outcomes: After completion of the ¢
e Explain the basics of investing in the stock market, the investment envi
. return.
|« Analyze the Indian securities market including the derivatives market.
e Examine the EIC (ecconomic, industry and company) framework.
e Conduct fundamental analysis.

e Conduct technical analysis.
e Analyze the mutual funds market. {_/———
l Credits: 4 Elective Course
Wax. Marks: 25+75 (Internal + External) Min. Passing Marks:
F Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
Unit Topics Lectures =
60
F Basics of Investing
Basics of investment & investment environment. Concept of risk and return,
[ Risk and return trade-off, Types of investing and investors. Avenues of 12
investments - Equity shares, Preference shares, Bonds & Debentures; Insurance
schemes, Mutual funds, Index funds, ETF. Security markets - primary Market,
secondary Market, and derivative market. Responsible Investment.
Fundamental Analysis
Top-down and bottom-up approaches, Analysis of international & domestic
economic scenario, industry analysis, company analysis (quality of
management, financial analysis: both annual and quarterly, income statement
12

I ane-llysis, position statement analysis including key financial

ratios, cash flow statement analysis, EBIT, capital gearing ratio, return on
investment, return on equity, EPS and DPS analysis, Industry market ratios:
operating profit ratio, net profit ratio, PE, PEG, price over sales, price over
book value, dividend yield, earning yield, debt- equity ratio, etc).
Understanding the shareholding pattern of the company.

Technical Analysis
Trading rules (credit balance theory, confidence index, filter rules, market
12

brcafith, advances vs declines) and charting (use of historic prices, simple
moving average and MACD, basic and advanced interactive charts). Do ‘s &

Don’ts of investing in markets.
l 12 |

IV Indian Stock Market

111




0O, PO, Private placement, OI'S), Sccnn(lu,rly 'l\./!élrkclf
Primary Markets (11O, .' Poc utures and Options). Market "‘r““p‘”‘“-'
(cash market and dervivative m‘mlxlvl. l: ring house, stock exchanges, role of
stock bBroker, investor, (|C|\n.&‘||m|u‘.“: ¢ ‘ull., 2 BSE. NSE and MCX, Sccurity
stock exchange, stock c:chnn\?csml(ll‘ l't‘(u'(‘:i'd' lin;iiccs. Sources of financial
ket indices: Nifly, Sensex ¢ ! ) . , y
li:;“\l\}l;:\ll\lli::::ru'lfll‘mz\ijlllgb}11 sccurilics.: Demat trading, types of orders, using
brokerage and analyst |'¢Cg)111)1}C|\(l:;lmns.
it §: Investing in Mutual Funds _ _
E::l:'c;.)ll"r:ncs";:fclzground of mutual I‘unds:‘ udvanlzlg‘;cs,‘ ((]“-&(;jad\-,]zmv[flg-csd .(:,t
y investing in mutual funds, types of mutual funds- open-cnded, close-ended, 2
\ cquity, debt, hybrid, index funds, exchange lrudc:d !unds; anfl money market
funds. Factors affecting the choice of mutual funds, CRISIL mutual fung
ranking and its usage. Calculation and use of Net Asset Value,
Note: Learners are advised to use the latest edition of suggested readings.
Teaching Learning Process: Class discussions/ demonstrations, P
| activities/ assignments etc,
Suggested Readings: (Note: Learners are advised to use the |
. * Chandra, Pp —Investment Analysis and
* Education, New Delhi.

. * Chaturvedi S, Kaur G, Singh A. & Kaur J.

* Press.
* Kevin. S. —Security
* Kumar Vv, Kumar N, ing in Stock Markets| Ane Books.
* Pandian, p, —Securi i

owerpoint presentations, Clagg

atest edition of r

¢ading):
Portfolio Management|

Tata McGraw Hill

—Investing in Stock Markets| Scholar Tryst

oy io Management| Vikas Publishing House, New
* Delhi.

L. Ranganalhann M., &Madhumathi, R. —Security Analysis and Portfolio Managementﬂ
h # Pearson Education, India.

. Sir}gh J.K. and Singh A K. —Investing in Stock Market

Examination etc.

N 'V . A . . . . ]
f;u ’1 esled €qui .ale“t ()“I”le C(.)Ul Ses Sl] (¢ Il [§] (l t: (0] (&} e] ( i ] athshala. IC]N()L
& (41 l( I OU 0“]”1@ Study l“aterlal SVAYAM POlla] hll[}://htLCOnR,nt.Lll)SdC.,_,UO\/.in/] lOnlL.(‘IS[).\
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Progran ST

amme:

H B.'( om. (Honours/ , » Semester: VI
onours with Rescarch) Yenr: Third

Course Code: DSE - 6.2

Subject: COMMERCE
r“ (‘Theory)

I Course Title: Marketing of Services

Coursq Outcomes: The course brings out the emerging service en
emphasizes the distinctive aspects of Services Marketing. It aims
and techniques that help in taking decisions relating to various services m
!Lc:u'ning Outcomes: At the end of the course, learners should be able to:

vironment in India and the world, It
at cquipping students with concepts
arketing situations.

Understand the Concept of Services and intangible products

Discuss the relevance of Services product and pricing concept.
Examine the characteristics of the services industry

Analyse the role and relevance of Service distribution and promotion.

Understand the Special aspects of services marketing.
Elective Course

Credits: 4
Min. Passing Marks:

Max.

Marks: 25+75 (Internal + External)

Practical (in hours per week): L-T-P: 3-1-0

Total No. of Lectures-Tutorials-
No. of

Topics Lectures =
60

ices Marketing, Characteristics and importance
Marketing, Role of Marketing in 12
g Mix, Technological developments
A brief discussion only.

Introduction: Concept of Serv
of Services, Development of Services

Services, Oragnization Services, Marketin
in Services, International Services Marketing-

ting research in

Services Market and Marketing: Application of Marke
Collection of

Services Marketing, Services Marketing Research Process,
Services Marketing Information, Strategic Marketing process for services, 12

Services Marketing Planning.
Internal Marketing- Concept and Components of Marketing Planning and

ITI

Implementation.

Services Product and Pricing: Service Product concept, Service Attribution,
Life Cycle, concept of services, New Service Development, Positioning the
Services.

Service pricing- Factors influencing service pricing, Service pricing policies,
Steps in Pricing Strategy for Services.

v

Service Distribution and Promotion: Accessibility and Availability,
Location- Factors considered, Promotion- Goals of Internal and External

Communication.
Promotion Mix- Advertising, Personal Selling, Sales promotion and Publicity.

Media _Choice and selection, Managing promotional efforts, Role of Employees
in Services Marketing, Process and Physical evidence.

Spec.ial Aspects. of Services Marketing: Tourism Marketing, Financial
Services .Marl'cetn.ng, Not-for-profit Service Marketing, Charities Marketing,
2Internationalization of Services, Professional Services and Marketing

—c~ 0




”’_‘Imﬁ({{[;‘,i& ol Afler sales Serviees, . "‘“—Q

- Ceed 1o use the latest edition of suggested readings.
Note: Learners are advised 1o use the latest ec . ; . . . :
et ) \ (1 ~ werpoint presentations, Clagg
Teaching Learning Processt Class discussions/ demonstrations, Powery p ations, Class
L Activities” assignments ete. T s
Suggested Readings: (Note: Learners are advised to use the |¢l'(us( cdition of reading);
e Bhattacharjee, Services Marketing, Excel Books. New Delhi
e Christopher H Lovelock, Services Marketing, third edition, Prentice Hall, US
e Douglas Hoffman and John E G Bateson, Essentials of Service Marketing: Concepts, Strategies
and Cases, 2nd Edition, India: Thomson Asia, 2002
* Leonard L Berry, Great Service: A Framework for Action, the Free Press
* Handbook of Service Business: Management, Marketing, Innovation and Internationalisation
John R. Bryson and Peter W. Daniels d
* Services Marketing: Integrating Customer Focus Across the Firm by Valarie A. Zeithaml, Mary Jo
[ Bitner, and Dwayne Gremler.
' Suggested Continuous Evaluation Methods: Assi - ]
ep ods: Assignment, Internal, Quiz, PPT res i
[ = . . » - s (& B
_Examination etc. presentation, External
Su y O 1 3 . . . . =
o B%i;;?cd)gqowl\falentt gnlme courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
nline stu - Jheecante . ’
y material SVAYAM Portal http.//lmuontcnt.upsdc.gov.m/Home.as;)x\J
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[ Semester: VI

Progr: e B.C nou
gramme: B.Copy. (Honmn‘s/l
Year: Third

Honours wij

nours with Rescarch)

— Subject: COMMERCE
Course Code: DSE - 6.3 ] Course Title: Industrial Relations and Labor [ (Theory)
Course : - Laws .
Orea N¢ Q“““mo&. I'he course enables the learners to understand and apply the important concepts o
N ganisational democracy and industrial relations including trade unions, workers participation in
1[1 anagement, collective bargaining, industrial disputes, grievance handling and various labour enactments
wough the pedagogy of case discussions and the practices of Indian organisations in this context.

I Learning Outcomes: After completion of the course, learners will be able to:
* explain the organisational democracy and industrial relations in a changing environment.
examine the effectiveness of trade unions and to analyse the legal framework of trade unions.

=

[ ]
|« identify the role of workers* participation in management and collective bargaining.
| o analyse industrial disputes and implementation of its legal provisions and to evaluate the
effectiveness of grievance redressal mechanism;
( e appraise the various legal enactments related to Industrial relations.
[ Credits: 4 Elective Course
/ Max. Marks: 25+75 (Internal + External) ’ Min. Passing Marks:
’ Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
Unit Topics Lectures =
60
Organisational Democracy and Industrial Relations: Introduction
Organisational Democracy: Concept, definition, nature of organisational
I democracy, elements, significance of organisational democracy. 12
Industrial Relations: Concept, Nature, Objectives, Importance, Factors
influencing Industrial Relations in changing Environment, Approaches to
Industrial Relations.
Trade Union: Theoretical and Legal Framework Theories of Trade Union
Movement, Definition, Objectives, Registration of trade unions and
IT Recognitions, Rights, Duties and Liabilities of registered trade union, problems 12

of trade unions, dissolution of trade union, Factors influencing the growth of

trade unions.
Workers' Participation and Collective Bargaining Worker‘s participation:

I concept, _principles, levels, objectives and importz}nce; Stra.te‘gies to make 12
participative management more successful, Collective Bargaining: concepts,

nature, Negotiations Techniques and Skills.

Industrial Disputes and Grievance Redressal Industrial Disputes: concept,

essentials of industrial dispute, classification, impact and causes.

IV |Grievance Handlings in industries: concept, meaning and nature of 12
employees ‘grievance, Grievance redressal machinery in India- Preventive
Machinery, Settlement Machinery: conciliation, arbitration and adjudication.

|V [Other Labour Enactments the Industrial Disputes Act, 1947: Important | 2 |
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owers and Dutics of /\ulhoritics;
Safety, Welfare

T Procedure, P
i dties. Procedure,
Definitions: various Authoritics, ]
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. v Provisions relating i e Wages
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‘"’{’l‘l']m ’\(\m-king hours, Employment ol young person
facihtes, O ’

‘ *S y vz ('()VCI' S““C”l
”0 Afnilnl"“ Wllgl‘\‘ /\t" I()‘ll \ Pll)’lncnl ()l W“[_,'L.'\ /\(«1 ‘ )'8 (
2( ’ | " R

~ '“l ¢S ”II'\,). [‘ ] l ‘l " v ](l 0 .l:“],ln [)is U(c
| 1"(/’:\[” ."I } ,‘7 ey ac S 0 cone l ) l ly ”. \'N ]l A(l' . I:
M ' ' sy . "
H\f\"”“(‘“ H](.”IU( O ¢ < )

| . Closure ) it Strike.
Lavofl, Closure, Retrenchment, , e — -
Note: Case studies are compulsory to develop the concept and evaluation of the students,

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Clagg
s ¢ Le:

activities/ assignments etc.

Suggested Readings: ‘ ‘ o |
» D.P Sahoo (2019). Employee Relations Management - Texts and Cases, SAGE Publishing India
ar (2010), Dynamics of Industrial Relations. Himalaya Publishing

[ ]
* Mamoria, Mamoria and Gank

House. Delhi. . -
* MonappaArun (2012), Industrial Relations and Labor laws. Tata McGraw Hill Edition, New Delhj

* Monappa. A., Nambudiri, R., &Selvaraj P. (2012), Industrial Relations and Labour Laws. New
Delhi: Tata McGraw Hill Education.
* Padhi. P. K. (2019). Industria] Relations and Labour Law. New Delhi: PHI Learning.
* Sharma, J. P. (2018), Simplified Approach to Labour Laws. Bharat Law House.
* Sinha, PR.N.. Sinha. InduBala and Shekhar (2017), SeemaPriyadarshini, Industrial Relations,
Trade Unions and Labour Legislation, Pearson Education, New Delhi,
o }S{rivastava, S. C.(2009), Industrial Relations and Labour Laws. New Delhi: Vikas Publishing
ouse.
'Note: Learners are advised to use the latest edition of reading
| Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
 Examination etc,
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala IGNOU
& UPRTOU online study material SVAYAM Portal htt /lheecontent.upsde. ov.in/Home.as x,
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Progr: o BC ‘
,l,; umime: R‘.( om. (Honours/ ' Semester: VI
Om‘“i‘\;}ﬂ‘hh_lig‘:ﬂcnl‘ch) Year: Third l
[ Subject: COMMERCE
Course Code: GEC - 6.1 Course Title: Fundumcntuls of International (Theory)
Business

——
ﬁ:?::lstt‘i()(l:llltclom_cs‘: The objective 0(: thc‘cours.c is to provi.dc students v'vith fundamcnta'l knovi/lcc.lgc': of
\ al business. It covers topics including international trade, investment environments, and
‘add}csses contemporary issues like outsourcing and sustainable development within the international
business framework.
: Learning Outcomes: Upon completing the course, learners will have the ability to:
' * Examine the process of globalization and its influence on the expansion of internationa
® Assess the evolving dynamics of the diverse international business environment.
e Explore the theoretical aspects of international trade and the corresponding intervention
strategies.
e Evaluate the importance of various forms of regional economic integration and the
international economic organizations.
e Assess the types of foreign direct investment and analyze the advantages and disadvantages
associated with FDI.
e Raise awareness regarding emerging topics in international business such as outsourcing and

! sustainable development.
General Elective Course

| business.

functions of

| Credits: 4
Max. Marks: 25+75 (Internal + External) Min. Passing Marks:
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0
No. of
Unit Topics Lectures =
60
~|Introduction to International Business
Globalization - concept, significance and impact on international business;
I international business contrasted with domestic business; complexities of 12
international business; internationalization stages and orientations; modes of
entry into international businesses. N
International Business Environment
1 Role of political and legal systems in international business; cultural 12
environment of international business; implications of economic environment -
for international business.
| International Trade

Theories of international trade — Theory of Absolute Advantage theory, Theory
111 of Comparative Advantage, Factory Proportions theory and Leontief paradox, 12
Product Life Cycle theory, Theory of National Competitive Advantage;
Instruments of trade control.
\!V \Regional Economic Integration and International Economic Organizations

l"orms of regional economic integration; Integration efforts amongst countries 12
in Europe, North America and Asia: EU, USMCA, and SAARC; Cost and

U S e




o renional e inteprati anational — Economic
" Thenefits of  regional  cconomic integration, llllt;llllll; ,k‘ ol o
j()rgmi}'nimw WTO- functions, structure and scope; World Ba .
S B d¥ LA AT ey T
i inance ontempornry ssues in |
International finanee and ¢o . A s 1 e i
lTl‘pm‘ of FDI - Greenficld investment, Mergers & Acquisition, strategic
‘ ’:1ili:111u*§: benefits and drawbacks of I'DIL
\ [Overview of Exchange Rate systems, ' ‘ o
'Contemporary issues in international business: Outsourcing and its potential for

India: international business and sustainable development.

owerpoint presentations, Clags

a Note:
“Teaching Learning Process: Class discussions/ demonstrations, P
aching g

)

actvities” assignments etc.
Suggested Readings: (Note: Learners are advised to use the latest cdition of reading

Bennett, R. International Business. Delhi: Pearson.
Cavusgil, 8. T.. Knight, G. &Riesenberger. International Business: Strategy, Management anq

the New Realities. Pearson India.
Charles, \\;’ L Hill & Jain, A. K. International Business, New Delhi: Tata McGraw Hijjj
Chaturvedi, D.D., Jindal, D. & Kaur, R. International Business. Scholar Tech Press‘ Delhi

Che_runilam.F. International Business: Text and Cases, 6th ed. PHI learning
Daniels, J. D.. Radenbaugh. L. H. & Sullivan, D. P. International Business, Pearson

Education.
® Griffin, R. W &Pustay, M. W. International Business - A Managerial Perspective Prentice

Hall.
Joshi RM.(2009). International Business.Oxford University Press

Menipaz. E., Menipaz A. and Tripathi S.S. International Business : Theory and Practice Ne
i w

Delhi. Sage Publications India Pvt. Ltd.
Suggested Continuous Evaluation Methods: Assignment, Interna] Quiz, PPT presentati
> 5 1

Examination etc.

ePG-Pathshala, IGNOU

-aspx

nline courses: Suggestive digital platforms web links -
material SVAYAM Portal hitp://heecontent.y sde.gov.in/Home




 E——

%‘A,_l‘l,\_‘m}mt\ with Researeh)

—

| —

ourse Outcomes: This course aims to provide students with a comprehensive

~ o
I rogramme:

Course Code: GEC - 6.2

B.Com. (Ilunmuafi y o
cir: M

Subject: COMMERCE

Course Title: Indian Economy

ndia's economic structure, challenges. and development strategies.

Learning Outcomes:
* To develop ideas of the basic characteristics of Indian cconomy b, is potential on n
resources

To understand the importance, causes and impact of populat

Scmcsfcr: VI

(‘Theory)

understanding of

atural

ion growth and its distribution.

[ ]
l translate and relate them with economic development. _ |
e To understand the basic structure of revenue, how the state government finance its programme |
and projects.
| To grasp the importance of planning undertaken by the Government of India, have knowledge on
| the various objectives, failures and achievements.
e To help the students in analyzing the present status of Indian Economy. |
; Credits: 4 General Elective Coursc‘j

Max. Marks: 25+75 (Internal + External)

Min. Passing Marks:

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-1-0

|
|
! | No. of
| Unit Topics ~ Lectures =
60 |
Overview of Indian Economy
Indian Economy, feature and problems, Changing dimensions of Indian
I Business Environment; Role of Public sector, Problems in public sector. 12
Globalization, Privatization and Liberalization and its impact on Indian
Economy, Recent trends in Indian Economy.
Basic Issues in Economic Development
1 Characteristics of underdevelopment countries with special reference to India. 12
Capital formation (Physical and human), role of technology: sustainability, -
institutional factors.
Issues in Indian Planning
Objective and critical evaluation (Growth, self — reliance. Employment
IIT  |generation, inequality reduction, poverty removal modernization 1)
and competitiveness, economic reforms). Saving and investment; Mobilization
of Internal and External finances, Centre State financial relation
Growth, Development and Structural Change
The experience of Growth, Development and Structural Change in different
v phases of growth and policy regimes across sectors and regions. 12

The Institutional Framework: Patterns of assets ownership in agriculture and
industry; Policies for restructuring agrarian relations and for regulating
concentration of economic power;




—
!

~TChanges in policy perspectives on the role ol institutional framework after
1991, ) ) N ) o

i Scctor-wise Trends and Issues
Industry: Industries Policy: pre and post 1991, Relative roles of large mu‘l s:r?ull
" scale, Public vs. Private sector; the role and forms of foreign capital (Foreign 1
3 Institutional Capital, Foreign Direct Investment); Foreign Trade: Role zmd~
importance of foreign trade in India. The balance of trade and balance of
payments situation. ; Price: Monetary and Fiscal policies. -

b

S

Teaching Learning Process: Class discussions/ demonstrations, Powerpoint presentations, Class
activities/ assignments etc. '
Suggested Readings: (Note: Learners are advised to use the latest edition of reading)

I. M. A. Todaro, Economics Development in the Third World, Addison — Wesley... Chs. I -3.

2. Uma Kapila, “Indian Econonics since Independence”. Academic Foundation.

3. Deepashree, Indian Economy, Performance and Policies, Ane Books Pvi. Lid., New Delhi.
Arvind Virmani, Accelerating Growth and Poverly Reduction: A Policy Framework for India’s
Development. :

5. Government of India. Economics Survey.

6. Government of India. Five Year Plan.
L 7. Government of India. Finance Commission.
" Suggested Continuous Evaluation Methods: Assignment, Internal, Quiz, PPT presentation, External
Examination etc.
Suggested equivalent online courses: Suggestive digital platforms web links - ePG-Pathshala, IGNOU
& UPRTOU online study material SVAYAM Portal http://heecontent.upsde.gov.in/tlome.aspx
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